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General  Advertisers  Drive  Into  Traffic  Jam 
By  Using  Peak  Local  Days 

Space  Buyers  Missing  Many  Opportunities,  Bird’s-eye  View  of  National  Linage  by  Days  Shows — ■ 
Experience  Cases  Cited  to  Prove  Advantages  of  Spreading  Copy 


A  RE  national  advertisers  missing  an 
opportunity  by  bunching  their  space 
on  the  newspapers’  bulkiest  days? 

"Yes!”  is  the  inevitable  answer  of  any 
thinking  critic  who  looks  over  newspapers 
from  everywhere  and  who  studies  the  days 
national  schedules  are  appearing. 

“Feast  or  famine”  is  the  rule  govern¬ 
ing  many  newspaper  production  depart¬ 
ments.  On  Thursday  and  Friday,  the 
peak  days  of  the  week  almost  universally, 
a  deluge  of  local  and  national  big  space : 
on  Saturday,  in  many  cases,  almost  no 
advertising  of  a  national  character.  Mon¬ 
day  and  Wednesday  are  inclined  to  be 
lighter  days  with  Sunday  and  Tuesday, 
by  and  large,  rather  sizable,  sometimes 
even  formidable. 

“I’m  getting  scared  at  the  colossal  pro¬ 
portions  department  store  advertising  and 
other  local  advertising  assumes  to 
compete  for  attention  with  my  national 
advertising,”  the  president  of  a  leading 
and  long-established  New  York  agency 
commented  in  no  uncertain  terms  to  the 
writer:  “I  am  getting  concerned  at  the 
vast  bulk  many  of  our  large  dailies  are 
assuming.  It  means  more  intense  racing 
of  bulk  against  bulk.” 

His  remedy,  higher  rates  for  local 
advertisers  and  a  limiting  of  the  amount 
of  space  any  one  advertiser  can  use, 
overlooked  another  approach :  the  release 
of  national  schedules  on  the  newspaper’s 
“quiet  days”  when  the  copy  can  com¬ 
mand  much  more  attention  than  on  the 
hectic  “heavy  days.” 

The  purpose  of  advertising  is  to  get  a 
message  into  people’s  minds.  It  has  to 
be  cumulative  in  effect.  It  has  to  keep 
nudging  and  reminding.  National  adver¬ 
tising  is  educational.  It  is  planned  to 
promote  long-run  growth  of  sales.  Why 
shouldn’t  national  copy  in  Saturday’s 
issue  of  a  newspaper,  with  comparatively 
little  competition  and  with  an  audience 
just  about  the  same  as  any  other  day,  in 
the  long  run  build  up  as  much  demand  on 
the  local  dealer  as  a  schedule  appearing 
on  Thursdays? 

Of  course,  every  newspaper  publisher 
would  welcome  a  smoothing  of  the  peaks 
and  valleys.  Linage  which  fluctuates  less 
from  day  to  day  would  mean  greater  effi¬ 
ciency  and  economy  in  operating  his 
exposition  room  and  in  taking  care  of 
his  general  overhead  costs.  In  the  long 
run,  this  undoubtedly  would  have  a 
bearing  on  lower  rates. 

Scant  attention  has  been  given  up  to 
Ae  present  to  the  subject  of  what  days 
in  the  week  newspaper  schedules  should 
be  released.  The  copy,  the  art,  the  medium, 
the  merchandising,  all  get  detailed  study 
but  nothing  much  is  said  as  to  what 
parts  of  the  week  constitute  “best  bets” 
(on  a  long-pull  basis).  It  is  often  a 
hit-and-miss  decision. 

Millions  of  people  eat  fish  on  Fridays 
because  traditions  say  “Friday  is  fish  day,” 
yet  fish  is  just  as  valuable  an  article  of 
diet  any  other  day  in  the  week.  Hundreds 
of  manufacturers  and  their  agencies  re¬ 
lease  schedules  on  Tuesdays,  Thursdays 
Fridays  because  presumably  it  will 
“ff  fbe  family  when  it  is  stocking  up  on 
all  kinds  of  commodities. 

A  bird’s  eye  view  of  the  national  linage 
by  days  for  January,  February  and  March 


By  HAMMOND  EDWARD  FRANKLIN 


NUMBER  OF 

PIECES  OF 

COPY 

RELEASED  BY 

DAYS  IN 

THE  WEEK 

(.4  study  of  the  practice  of  227  national  advertisers  using  a  total  of  148,000 
lines  in  one  newspaper  in  one  month) 

Sun. 

Mon. 

Tues. 

Wed. 

Thurs. 

Fri. 

Sat. 

Building  .... 

.  3 

3 

2 

1 

1 

Cigarets,  etc. 

.  2 

4 

4 

2 

3 

i 

Clothing  .... 

.  2 

1 

2 

2 

1 

Food  . 

.  4 

10 

17 

12 

14 

20 

6 

Household  . . . 

4 

1 

4 

2 

2 

Magazines  . . . 

.  1 

1 

Musical  Instruments.  1 

i 

i 

Plumbing  Goods . 

i 

i 

1 

Jewelry  . 

i 

Radio  . 

.  8 

5 

2 

2 

i 

Stationerv  . . . 

2 

Toilet  . 

.  33 

33 

37 

si 

40 

25 

is 

— 

— 

— 

— 

— 

— 

Totals . 

.  54  58  70  73  66 

INDIVIDUAL  PIECES  OF  NATIONAL  COPY 

51 

19 

in  a  typical  mid-western  city  shows  how 
227  national  advertisers  are  placing  their 
schedules. 

The  makers  of  drug  products,  aK-ays 
sticklers  for  persistency  in  advertising  and 
directly  dependent  on  results,  lead  the 
way  in  “daring”  to  use  Saturday’s  issues. 
Bayer’s  Aspirin  used  42  lines  on  that  day 
each  week.  Dr.  Edward’s  Olive  Tablets 
50  lines,  or  thereabouts,  weekly,  Hy-Pure 
Products  28  lines.  Dr.  Scholl’s  Zino-Pads 
one  14-line  insertion,  Bulgarian  Herb  Tea 
an  occasional  14  or  38-line  insertion, 
Chamberlain’s  Cough  Remedy  40  lines, 
Palm-Olive  Soap  several  100-line  and  120- 
line  advertisements,  and  the  tale  is  about 
told. 

Advertise  food  products  on  Saturday? 
At  least  one  highly  successful  national 
advertiser  stands  out  in  refreshing  relief 
against  the  entire  field.  Walter  Baker’s 
Cocoa  week  after  week  released  copy  only 
on  Saturdays.  The  rest  of  the  week  this 
advertiser  permitted  other  manufacturers 
to  tell  their  stories.  Every  Saturday,  his 
168  lines  almost  “owned  the  paper”  be¬ 
cause  he  was  one  of  the  few  advertisers 


there.  Either  local  or  national  competi¬ 
tion  for  attention  value  was  slight.  Out 
of  all  the  national  advertisers  of  the 
country,  this  policy  stands  out  on  these 
records  as  unique.  Whether  or  not  since 
its  recent  acquisition  by  the  Postum 
group,  its  policy  will  be  changed,  is  too 
early  to  say. 

Mulkey  Salt  through  space  on  several 
Saturdays  was  the  only  other  food  adver- 
ti.ser  “in  the  running”  on  that  day. 

During  February,  1927,  here  are  some 
facts  as  to  days  of  the  week  used  by 
national  advertisers  in  one  city; 

Building,  Automotive,  Hardware 
AND  Sporting  Goods 
Beaver  Products,  Sunday. 

Brunswick  Billiard  Tables,  Sunday  roto. 
Cornell  Wood  Products  Co.,  Sunday. 
Diamond  E  Cloth  Window  Ventilators, 
Tuesday  and  Thursday. 

Iso-Vis,  Wednesday. 

Koolmotor  Oil.  Monday. 

Nicholson  Files,  Monday. 

Standard  Oil  institutional  copy,  Monday. 
Solite,  Tuesday. 


LINAGE  BY  DAYS  USED  BY  227  NATIONAL  ADVERTISERS 

(A  study  of  148,000  lines  of  national  linage  and  the  days  released  in  one 
month  in  one  newspaper) 


Sun. 

Mon. 

Tues. 

Wed. 

Thurs. 

Fri. 

Building  . 

3,176 

1,444 

34 

600 

17 

Cigarets,  etc.  . . 

6,272 

3,906 

8,820 

1,288 

5,040 

2,100 

Clothing  . 

330 

70 

588 

360 

860 

Food  . 

3,754 

3,700 

6,554 

5,348 

9,408 

6,819 

Household  .... 

2,917 

1,106 

2,242 

3,382 

1,504 

Magazines 

284 

2,464 

Mns.  Instrum’ts 

1,680 

350 

216 

Plumb’g  Goods 

112 

224 

112 

Jewelry  . 

1,020 

Radio  . 

4,373 

4,353 

420 

488 

64 

Stationery  .... 

2,160 

Toilet  . 

13,697 

7,684 

8,109 

6,469 

8,903 

4,429 

Totals  . 

33,566 

19,984 

32,140 

16,691 

28,060 

15,992 

Cigars,  Cigarf.ts  and  Tobacco 
Camel  Cigarets,  Tues<lay  arnl  Sunday 
(roto). 

Dutch  Masters  Cigars,  Friday, 
r.dge worth  Tobacco,  Monday. 

Fatima  Cigarets,  Sunday  roto. 

Granger  Rough  Cut,  Tuesday  and  Thurs¬ 
day,  mostly  the  former  day. 

Her^rt  Tareyton  Cigarets,  Wednesday 
Friday. 

Lucky  Strike  Cigarets,  Monday,  Tuesday 
and  Thursday. 

Piedmont  Cigarets,  Monday  and  Wed¬ 
nesday. 

Prince  Albert  Tobacco,  Thursday. 

Robert  Emmet  Cigars,  Monday. 

San  Felice  Cigars,  Tuesday. 

Clothing,  F'urnishings,  Dry  Gixids 
Barbour  Stormwelt  Shoes,  Friday. 
Cambridge  Rubber  Company,  Sunday 
roto. 

Firestone  Rubbers  and  Gaiters,  Tuesday. 
Kenlastic,  Sunday. 

U.  S.  Glove  Brand  Rubbers,  Monday, 
Tuesday,  Thursday. 

Food  Beverages,  Confections 

A-l  Sauce,  three  insertions  a  week, 
varying  each  week — never  Saturday  or 
Sunday. 

Atwood  Grapefruit,  Tuesday  and  Friday. 
Aunt  Jemima  Pancake  Flour,  Tuesday 
and  Friday. 

Forty  Fathom  Fish,  Thursday. 

Beechnut  Bacon,  Tuesday  and  Thursday. 
Burnett’s  Extracts,  Monday,  Wednesday 
and  Friday. 

California  Prunes,  Thursday. 

Calumet  Baking  Powder,  Tuesday  and 
Friday. 

Canada  Dry  Ginger  Ale,  Sunday  roto. 
Chase  &  Sanborn  Seal  Brand  Coffee, 
Tuesday  and  Thursday. 

Comet  Rice,  Tuesday  and  Friday. 

Crosse  &  Blackwell  Marmalade,  Tuesday. 
Del  Monte  Food  Products,  Monday, 
Wednesday,  Friday. 

Fleischmann’s  Yeast,  Sunday  roto. 
Formosa  Oolong  Tea,  Tuesday  and 
Thursday  mostly,  one  Wednes^y. 
Gilbert’s  Chocolates,  Sunday  roto. 
Gulden’s  Mustard,  mostly  Monday,  Tues¬ 
day,  Thursday,  Friday. 

Greenfield  Food  Products,  Sunday. 

Heinz  Tomato  Ketchup,  Thursday. 
Horlick’s  Malted  Milk,  Tuesday  and 
Thursday. 

India  Tea  Association,  Thursday. 

Japan  Tea,  Tuesday  and  Friday. 

Jenny  Wren  Flour,  Monday,  Wednesday 
and  Friday. 

Kellogg’s  All-Bran,  Tuesday  and  Friday. 
Lea  &  Perrin’s  Sauce,  Monday,  Wednes¬ 
day,-  Friday. 

Libby’s  Chili  Con  Came,  Tuesday  and 
Friday. 

Lipton’s  Tea,  Tuesday  and  Thursday. 
Mayflower  Syrup,  Wednesday. 

Mulkey  Salt,  Saturday. 

None-Such  Mincemeat,  Friday. 

Puritan  Milt,'  Thursday. 

Ralston  Cereal,  Tuesday  and  Friday,  with 
one  Wednesday  insertion. 

Red  Top  Malt,  Thursday. 

Royal  (jarden  ’Tea,  Tuesday,  Wednesday, 
Friday. 

Salada  Tea,  Monday,  Wednesday,  Friday- 
Unifruit  Bananas,,  Monday  and  Friday. 
{Continued  on  page  42) 
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Editor  &  Publisher  for  September  10,  1927 


MAYOR  MOVES  TO  DROP 
$1,000,000  UBEL  SUIT 

Attorney  for  Duvall  of  Indianapolis 
Files  Dismissal  Motion  in 
Action  Against 
Newspapers 


(By  Telegraph  to  Editor  &  Publisher) 

Indianapolis,  liid.,  Sept.  6. — Mayor 
jolin  L.  Duvall  today  filed  a  motion  to 
dismiss  liis  $1,000,000  damage  suit  against 
Thomas  H.  Adams,  publisher  of  the  Vin¬ 
cennes  Commercial ;  D.  C.  Stephenson, 
former  Klan  leader  in  Indiana ;  Court 
Asher,  a  former  Stephenson  lieutenant, 
and  other  newspapers  and  their  publishers. 

The  suit  was  pending  in  Superior  court. 
Room  1,  before  Judge  James  M.  Leathers. 
No  date  for  ruling  on  the  motion  was  set 
by  the  judge.  At  the  same  time  Stephen¬ 
son  dismissed  a  cross  complaint  seeking 
damages  of  the  mayor  for  libel. 

The  dismissal  motion  in  behalf  of  the 
mayor  was  filed  by  James  E.  Rocap,  In¬ 
dianapolis  attorney,  while  Robert  H. 
Moore,  Stephenson’s  lawyer,  filed  the  mo¬ 
tion  on  behalf  of  the  former  Klan  leader, 
who  is  now  a  life  convict  in  the  Indiana 
State  Prison  at  Michigan  City.  Both  mo¬ 
tions  were  formal  and  were  about  two 
tyi>ewritten  lines  in  length. 

Mr.  Rocap  declined  to  comment  on  his 
acticai.  He  would  not  state  whether  a 
new  damage  complaint  would  be  filed  to 
replace  the  one  he  wants  dismissed,  al¬ 
though  he  said  no  such  complaint  is  ready 
for  presentation.  It  was  considered  un¬ 
likely  that  another  suit  would  be  filed. 

The  mayor’s  suit  was  brought  last  fall 
as  the  result  of  the  publishing  by  a  group 
of  newspapers  of  an  alleged  agreement  be¬ 
tween  Stejilienson  and  the  mayor,  a  candi¬ 
date  at  the  time  the  document  was  alleged 
to  have  been  signed.  According  to  terms 
of  the  alleged  contract,  Duvall  agreed 
that,  if  elected,  he  would  not  appoint  cer¬ 
tain  city  officials  without  the  approval  of 
Stephenson.  The  mayor  denied  writing 
the  letter  and  declared  his  signature  to 
the  document  was  a  forgery. 

Mayor  l>uvall  said  tonight  that  he  un¬ 
derstood  the  attorneys  in  the  case  had 
readied  an  agreement. 


AD  MANAGERS  ELECT  KELTON 


Mi<Kve*t  Group  Hold*  Annual  Conven¬ 
tion  in  Kansas  City 

tBy  Telegraph  to  Editor  &  Publisher) 

Kansas  City,  Mo.,  Sept.  7. — Steve 
Kelton,  advertising  manager  of  the  Hous¬ 
ton  (Tex.)  Chronicle  was  elected  presi¬ 
dent  of  the  Midwest  Newspaper  Adver¬ 
tising  Managers  Association  at  the  annual 
fall  meeting  here.  Roy  L.  Bailey,  Salina 
I  I^n.)  Journal  was  named  vice-presi¬ 
dent;  Sam  Gerhart,  Ft.  Smith  (Ark.) 
Southwest  American,  secretary,  and  Sam 
Wheeler,  Springfield  (Mo.)  Nervs,  ser¬ 
geant-at-arms. 

Advertising  men  from  newspapers  in 
Kansas,  Missouri,  Texas,  Arkansas,  Ne¬ 
braska,  Minnesota,  Oklahoma  and  South 
Dakota  attended  the  conference. 

JOINS  PHILADELPHIA  DAILY 

Robert  W.  Jones,  for  12  years  edi¬ 
torial  writer  on  the  Pittsburgh  Chronicle 
Telegraph,  prior  to  the  recent  consolida¬ 
tion  with  the  Sun  by  W.  R.  Hearst,  is 
leaving  Pittsburgh  Sept.  12  to  join  the 
Philadelphia  Public  Ledger  as  an  edi¬ 
torial  writer.  He  was  formerly  editorial 
writer  on  the  Pittsburgh  Gazette-Times, 
Sunday  editor  of  the  old  Pittsburgh  Dis¬ 
patch,  and  editor  of  the  Housekeeper 
Magazine.  He  has  also  written  for  syn¬ 
dicates  and  magazines. 


NEWSPRINT  WASTE  HGURES 

Statements  of  4^  publishers  in  the  mid¬ 
west,  of  large,  medium  and  small  news¬ 
papers  reveal  that  in  May  percentages  of 
white  waste  which  included  transit,  core 
and  press  waste  varied  from  .56  to  2.56, 
according  to  the  current  S.  N.  P.  A. 
bulletin.  Miscellaneous  waste  which 
included  bags,  spoHs  and  wrappers,  to¬ 
gether  with  miscellaneous  waste  varied 
from  2.02  to  4.10.  Percentages  of 
total  waste  of  all  kinds  varied  from  2.40 
to  5.55. 


GIOVANNOLI  RESIGNS 


Leaves  Lexington  (Ky.)  Leader  After 

14  Years  as  Editor  and  Manager 

The  resignation  of  Harry  Giovannoli 
after  14  years  as  editor  and  manager  of 
the  Lexington  (Ky.)  leader  was  an- 
iiininced  this  week. 

John  G.  Stoll,  owner  of  the  paper  and 
former  publisher,  is  now  editor  and  pub¬ 
lisher. 

I'red  B.  W’achs,  who  has  served  the 
leader  for  eight  years,  first  in  the  adver¬ 
tising  department  and  later  as  business 
manager,  succeeds  to  the  general  man¬ 
agership. 

TRUCK  DRIVERS  STRIKE 

New  York  Papers  Bring  in  Newsprint 
Supplies  Under  Heavy  Guard 

New  York  newspapers  this  week 
brought  in  their  newsprint  supply  from 
branch  storage  houses  under  heavy  po¬ 
lice  guard,  when  6,000  truck  drivers  went 
on  strike  Wednesday.  The  drivers  are 
asking  $45  a  week  instead  of  $40,  and 
an  eight-hour  day  instead  of  nine. 

Union  delegates  presented  a  proposed 
new  contract  on  Wednesday  which  they 
asked  the  newspapers  to  sign.  The  news¬ 
papers  refused,  but  declared  their  willing¬ 
ness  to  permit  the  men  to  return  to  work 
under  the  old  contract,  and  to  agree  to 
any  new  contract  accepted  by  the  indus¬ 
tries  more  directly  concerned.  When  this 
proposal  was  declined,  newspapers  pro¬ 
ceeded  to  move  the  paper  into  the  press¬ 
rooms  with  other  labor.  By  nightfall  all 
claimed  to  be  receiving  an  adequate 
supply. 

New  York  newspapers  are  able  to  keep 
an  average  of  three-days’  supply  in  their 
main  offices  keeping  the  bulk  of  their  re¬ 
serve  newsprint  in  outside  warehouses. 


FEDERAL  HEARINGS  POSTPONED 

Resumed  hearings  in  the  advertising 
agency  complaint  before  the  Federal 
Trade  Commission  set  for  Chicago, 
Sept.  6,  were  postponed  until  the  first 
week  in  October,  because  vacations  pre¬ 
vented  many  important  witnesses  being 
on  hand. 


WILLIAM  RANDOLPH  HEARST 
”  on  Wednesday  gave  out  copies  of 
telegrams  that  passed  between  him  and 
Philip  Payne,  manager  of  the  Old  Glory- 
flying  expedition,  and  who  was  one  of 
the  three  men  aboard  the  craft.  Com¬ 
menting  upon  the  telegrams,  Mr.  Hearst 
said : 

“I  was  very  apprehensive  of  the  trip 
on  account  of  the  recent  disasters,  and  I 
did  my  best  to  prevent  the  plane  from 
going.  I  had  no  idea  that  Mr.  Payne 
was  going  under  any  circumstances.  I 
earnestly  hope  that  all  on  board  Old 
Glory  will  be  saved.” 

The  telegrams  follow; 

San  Simeon,  Cal.,  Sept.  2,  1927. 

E.  D.  Coblentz, 

New  York  American,  New  York. 

Copy  to  Phil  Payne. 

I  do  not  think  Old  Glory  should  start 
except  under  the  auspices  and  with  the 
full  approval  of  the  Government.  In 
view  of  the  recent  disasters,  I  will  not 
assume  responsibility,  but  will  proceed 
only  if  the  Government  will  assume  au¬ 
thority  and  responsibility. 

The  flight  is  not  undertaken  for  promo¬ 
tion  purposes,  but  to  advance  aviation,  and 
it  is  doubtful  whether  in  the  light  of 
recent  events  these  flights  do  advance 
aviation. 

These  numerous  disasters  may  retard 
it.  Therefore,  I  wait  the  sanction  of  the 
Government. 

W.  R.  Hearst. 


New  York,  Sept.  3. 
William  Randolph  Hearst, 

Care  Ambassador  Hotel, 

Los  Angeles,  Calif.; 

Secretary  of  Aviation  Trubee  Davison 
and  Department  of  Commerce  pronounced 
Old  Glory  the  finest  ship  to  attempt  the 


EDITOR  &  PUBLISHER 
CALEND.4R 

Sept.  12-15 — Financial  Advertis¬ 
ers  Assn.,  annual  convention.  West 
Baden,  Ind. 

Sept.  15-17 — Washington  Press 
Assn.,  meeting,  Wenatchee. 

Sept.  20-21 — National  Publishers 
Association,  annual  convention, 
Shawnee-on-Delaware,  Pa. 

Sept.  21-23 — Tri  Slate  Editorial 
Assn.,  annual  convention,  Sioux 
City,  la. 

Sept.  21-23 — Mississippi  Press 
Assn.,  annual  meeting,  Clarksdale, 
Miss. 


PERRY  AND  GRAY  BUY 
MONROE  (MICH.)  NEWS 


$260,000  Is  Reported  Price  Paid  by 
Adrian  (Mich.)  Telegram  Pub¬ 
lisher  and  Managing 
Editor 


Purchase  of  the  Monroe  (Mich.)  Eiv- 
ning  News  tor  a  reported  price  of  $260,- 
000  by  J.  S.  Gray  and  Stuart  H.  Perry 
of  Adrian,  was  announced  this  week. 

Mr.  Gray  for  the  last  eight  years  has 
been  managing  editor  of  the  Adrian 
Telegram  of  which  Mr.  Perry  is  the 
publisher.  He  is  president  of  the  new 
corporation  which  will  be  known  as  the 
Monroe  Publishing  Company  and  will 
assume  charge  of  operation  as  editor  and 
general  manager. 

C.  Kenneth  Wesley,  for  the  last  two 
years  assistant  business  manager  of  the 
Telegram,  will  share  Mr.  Perry’s  interest 
in  the  paper  and  will  go  to  Monroe  as 
business  manager  of  the  News. 

The  News  is  housed  in  a  two-story 
brick  building  with  modern  mechanical 
equipment,  including  a  20-page  press 
recently  installed.  It  has  the  full  leased 
wire  service  of  the  Associated  Press. 

The  News  was  established  as  a  daily 
in  1915. 


trans-.Atlantic  flight.  In  addition,  Mr. 
(ioolidge  has  sponsored  flight  by  putting 
letter  on  Old  Glory  to  the  King,  while 
Secretary  of  State  Kellogg  has  sent  mes¬ 
sage  to  Mussolini.  No  plane  has  had 
such  official  sponsoring  as  Old  Glory.  The 
two  pilots  would  rather  give  up  all  money 
in  the  world  than  forego  their  flight. 
Most  assured  they  will  succeed.  Best 
regards  from 

Phil  Payne. 


Los  .Angeles.  Sept.  5. 

Phil  Payne, 

Mirror,  New  York,  N.  Y. 

Dear  Phil :  Please  think  of  my  situa¬ 
tion.  Have  had  one  airplane  lost  and  two 
fine  men  drowned.  If  another  such  dis¬ 
aster  occurred  effect  would  be  terrible, 
not  only  on  my  peace  of  mind,  but  on 
public  opinion.  I  telegraphed  you  all  this 
and  tried  to  have  you  get  pilots  to  accept 
prize  and  give  up  dangerous  adventure. 

W.  R.  Hearst. 


The  following  message  was  written  by 
Mr.  Payne  and  given  to  an  associate  on 
the  Daily  Mirror  to  send  to  Mr.  Hearst 
after  Old  Glory  had  hopped  off ; 

Old  Orchard,  Me.,  Sept.  6. 
W.  R.  Hearst, 

Examiner,  Los  Angeles,  Calif. 

Dear  Chief ;  The  pilots  appreciate  your 
magnanimous  offer,  but  insist  they  be 
allowed  to  fill  their  contracts  to  fly. 
Weather  ideal  today  and  further  delay 
ruinous  to  morale  of  pilots.  Every  pos¬ 
sible  precaution  taken.  Army  and  State 
inspertors  went  over  Old  Glory  this 
morning  and  gave  written  approval  to 
flight.  You  have  been  a  great  chief  to 
work  for.  I  honor  and  love  you  and  I 
know  you  will  forgive  me  any  mistakes 
I  have  made.  .Affectionately. 

Phil  Payne. 


HEARST  TRIED  TO  HALT  OLD  GLORY’S  FUGHT 
TELEGRAMS  TO  PAYNE  REVEAL 


I.  R.  KIRKWOOD  LEFT 
$250,000  TO  ART 


Bequest  Makes  $2,750,000  Now  Avail, 
able  for  William  Nelson  Gallery 
— Residue  of  Estate  to 
Brothers 


The  will  of  Irwin  R.  Kirkwood,  exe¬ 
cuted  Aug.  1,  1927,  and  filed  for  probate 
Sept.  2,  disiHises  of  a  iiersonal  estate 
estimated  at  approximately  $1,500,000. 

Two  hundred  and  fifty  thousand  dollars 
is  added  to  the  building  fund  of  the  Wil. 
liam  Rockhill  Nelson  Gallery  of  .\rt 
bringing  that  fund  up  to  $2,7'50,000  with 
the  bequests  of  Mrs.  Nelson,  Mrs.  KJrL 
wood  and  Frank  F.  Rozzelle,  the  .Nelson 
family  attorney. 

Mr.  Nelson  left  his  estate,  now  ap¬ 
proximately  $15,000,000,  with  the  income 
to  be  used  for  the  purchase  of  works  of 
art. 

Plans  for  fully  financing  purchase  of 
the  stock  in  the  Kansas  City  Star,  owned 
by  Mr.  Kirkwood,  have  been  worked  out 
by  the  organization,  but  have  not  yet 
been  announced. 

Under  the  agreement  existing  in  the 
stock  frust,  to  which  all  the  stockholders 
were  party,  the  stock  must  be  sold  bik 
ii.to  the  organization,  consisting  of  nearly 
ItX)  stockholders.  Ten  months  after  the 
stock  is  deposited  by  Mr.  Kirkwood’s  ex- 
fcntors  remain  before  the  stock  need  be 
taken  over.  Mr.  Kirkwood  owned  only 
15  shares  mores  than  half  of  the  25,000 
shares,  par  value  $1(X).  Insurance  in 
fa'or  of  the  stockholders  amounts  to 
$625,000,  or  nearly  $50  a  share,  so  that 
the  organization  expects  no  difficulty  in 
financing  the  stock  and  keeping  it  within 
the  organization  as  it  stands  now.  The 
organization  as  it  is  now,  so  far  as  the 
direct  operation  of  the  newspaper  is  con¬ 
cerned,  is  practically  the  same  as  at  the 
lime  of  W'.  R.  Nelson’s  death  in  1915. 
It  is  understood  there  will  be  no  change 
in  the  executives  as  at  present  consti¬ 
tuted,  the  general  executives  and  heads 
of  departments  being  in  immediate  charge 
of  operation  as  they  were  before  the  death 
of  NIr.  Kirkwood. 

Thone  S.  Kirkwood  of  Baltimore  and 
John  R.  Kirkwood  of  Washington  are  to 
receive  approximately  $500,(X)0  ead, 
being  given  one-half  of  the  entire  estate 
after  siiecific  bequests  are  deducted.  In 
addition  to  the  $250,0(X)  gift  to  art,  Mr. 
Kirkwood  made  these  specific  bequests: 

Robert  J.  Kirkwood  of  Baltimore,  Mr. 
Kirkwood’s  father,  $35,000. 

Thone  S.  Kirkwood  of  Baltimore,  a 
brother,  a  Roland  Park  residence  in 
Baltimore,  which  has  been  occupied  by 
members  of  the  Kirkwood  family. 

Mr.  and  Mrs.  Thone  S.  Kirkwood, 
$50,000. 

Mr._  and  Mrs.  John  R.  Kirkwood  of 
Washington  (brother  and  sister-in-law  of 
Irwin  Kirkwood),  $50,000. 

Miss  Margaret  E.  Kirkwood  of  Balti¬ 
more.  a  sister,  $60,000. 

Miss  Jean  Caroline  Kirkwood,  daughttr 
of  John  R.  Kirkwood  and  niece  of  Irwin 
Kirkwood,  $25,000. 

Miss  Elizabeth  Kirkwood,  daughter  oi 
Thone  S.  Kirkwood  and  niece  of  Irwin 
Kirkwood,  $25,000. 

Miss  Caroline  T.  Wilson  and  Mrs. 
Anne  Wilson  MacLaughlin,  daughters  of 
John  E.  Wilson,  Mr.  Kirkwood’s  close 
friend  and  executor,  $5,000  each. 

Grace  and  Holy  Trinity  Episcopal 
church,  $10,000. 

Oscar  Stamm,  on  Mr.  Kirkwood’s  Oak 
Hall  staff,  $5,000. 

John  E.  Wilson  is  named  executor  in 
the  will  and  Earl  McCollum  alternate 
executor. 


EVENING  DAILY  RESUMES 

The  Brownsville  (Pa.)  Evening  Tilt- 
graph  reappeared  on  August  29,  the  first 
issue  since  the  fire  which  practically 
wiped  out  the  plant  on  June  15. 


NEW  ’TEXAS  DAILY 

The  Brady  (Tex.)  Sentinel  a  new  e«- 
ning  and  Sunday  newspaper  was  sched¬ 
uled  to  begin  publication  with  an  Asso¬ 
ciated  Press  membership  on  Sept.  3 
W.  S.  Foster  is  listed  as  publisher  and 
the  A.  P.  member. 
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PHIL  PAYNE,  “REPORTER  ALWAYS,”  LOST  AT  SEA 

*‘Well»  It’s  a  Grand  Story  Isn’t  It/’  His  Reason  for  Going  on  Rome  Flight  in  Missing  Plane  **01d 
Glory” — Mirror  Managing  Editor  Had  Pyrotechnic  Career  As  New  York  Newspaper  Man 


“W 


grand  story,  isn’t  it?  I’m  going 
to  write  it  on  the  way  over,  slap  a  lead 
on  it  when  we  get  to  Rome  and  put  it 
right  on  the  cable — the  first  report  of  an 
ocean  flight  ever  written  that  way. 
There’s  another  reason,  too.  I  selected 
those  boys — and  Bertaud  and  Hill  are  the 
best  men  that  the  air  mail  service  had — 
and  if  they  crack  up.  I’m  going  to  go  with 
them.” 

Phil  Payne  smiled  across  the  hotel 
room  at  his  pretty  bride  of  less  than  a 
year,  Dorothy  Hughes,  who  had  won  the 
title  of  Miss  New  York  in  a  Neiv  York 
Daily  Neivs  beauty  contest  a  few  years 
ago  when  Payne  was  managing  editor  of 
that  paper,  and  Dorothy  Payne  smiled 
cheerfully  back. 

“Don’t  you  want  to  go  with  him?”  we 
asked. 

"Yes,”  was  her  slow  reply,  “but  I  wish 
he  wasn’t  going.” 

The  night  was  August  31.  All  had 
been  ready  for  a  take-off  that  afternoon. 
All  had  been  ready  for  14  days,  with 
steady  rain  or  the  resultant  soggy  runway 
balking  every  effort  of  Payne  and  his 
pilots  to  raise  the  Old  Glory  airplane 
from  dangerous  Roosevelt  Field. 

The  Weather  Bureau  had  promised 
a  15-mile  "Westerly  breeze  for  dawn  the 
following  morning,  but  the  sky  was  over¬ 
cast  when  Payne  came  to  the  hotel  door 
with  the  writer  for  an  au  revoir  hand¬ 
shake  and  skj-ward  glance  that  might 


By  ARTHUR  ROBB 


of  fuel,  the  vital  necessity  of  which  was 
demonstrated  to  the  narrator,  himself  an 
aviator,  by  the  installation  of  an  unusual¬ 
ly  large  tank  a  few  days  before. 

There  was  no  such  dissension,  Payne 
informed  the  present  writer.  The  report 
had  arisen  after  he  had  been  seen  in  an 
animated  discussion  with  Bertaud  on  the 
lield  and  had  refused  to  inform  reporters 
of  the  conversation’s  subject. 

“.\s  to  the  large  tank,”  Payne  con¬ 
tinued,  “my  weight  is  the  equivalent  of 
gasoline  sufficient  for  less  than  an  hour’s 
flight  and  we  could  have  carried  plenty 
of  gas  in  the  old  tank.  We  put  in  the 
big  tank  not  for  this  flight  but  for  the 
jump  from  Seattle  to  Tokio,  w’hich  we 
plan  to  make  after  we  finish  the  Rome 
flight.  After  we  return,  we  are  going 
to  increase  the  wing  surface  and  add  Uvo 
smaller  motors  and  I’m  confident  that  this 
plane  can  hop  the  Pacific.  We're  going 
after  the  non-stop  coast-to-coast  record, 
too.” 

Payne  intended  to  write  his  story  of  the 
flight  en  route  in  pencil. 

“I’ve  tried  it,”  he  said.  “The  other 
day,  J.  D.  (Hill)  took  the  plane  out  on  a 
flight  to  test  the  radio  and  I  experi¬ 
mented  with  writing  messages.  It’s 


deterred  him  in  any  of  the  e.xploits  with 
which  he  had  kept  Park  Row’s  people 
stirred  since  1922. 

Herbert  Mayer,  Mirror  reporter,  who 
had  worked  with  Payne  on  many  big 
stories,  was  a  constant  companion  to  his 
boss  during  the  last  Long  Island  hours. 

Payne  lived  and  thought  in  terms  of 
copy,  even  to  the  end.  They  tell  at  Old 
Orchard  that  just  before  he  crawled  to 
the  place  he  was  to  occupy  on  the  take-off 
— lying  flat  on  the  catwalk  below  the 
5.000  pound  tank  of  gasoline — a  reporter 
came  up  and  offered  his  hand. 

“I’m  with  the  Press-Hcrald  in  Portland 
and  I  want  to  wish  you  good  luck,”  he 
said. 

“Thank  you,”  Payne  replied.  “By  the 
way.  do  you  know  who  happens  to  be  the 
caption-writer  on  your  paper?” 

“Yes.” 

“Well,  I  want  to  hire  him  because  he’s 
a  whizz.” 

“Ready  to  go,”  shouted  the  engineers,  sational 
above  the  motor’s  roar. 

Payne  swung  beside  the  cockpit. 

“George,”  he  called  to  George  D’Utassy, 
president  of  the  Mirror,  “this  reporter 
will  tell  you  who  their  caption  writer  is. 


I  want  you  to  employ  him  while  I’m 
gcKxI  deal  easier  than  writing  on  the  ordi-  away.” 

nary  Pullman  car  table  and  the  script  is  Seconds  later,  the  ship  curved  grace- 
just  as  legible.  I  won’t  take  a  typewriter  fully  toward  the  North  Atlantic  sky  and 
Ijccause  I  don’t  need  it.  I’ll  cover  the  its  engine’s  drone  died  in  the  distance.  A 
.  ,  ■  1.J  w.  tirst  trans- .Atlantic  air  asignment  and  1 11  few  staccato  radio  messages  from  Ber-  ticmeu  ine^'C  msmuaiion 

fh/voTromeys^Vde™  ^  Publisher  a  story  just  taud’s  key,  a  wjeath  dropped  in  mid-tKean  I^ter  the  murder  charges  were  dismissed, 

the  government  s  orders.  Bi  the  lobby.  Rome.  The  part  for^  Coli  and  Nungesser,  a  baffling  ^^e  last  several  months  the  defendants 

of  the  famous  trial,  with  the  exception  of 
,  ,  Henry  Stevens,  have  filed  a  total  of 

Although  a  managing  editor  by  title,_and  $3, 000,000  in  libel  suits  against  William 


mystery,  which  ended  in  acquittal  of  the 
defendants ;  and  the  Earl  Carroll  “bath¬ 
tub”  story.  It  seemed  that  whatever  ho 
touched  turned  into  golden  circulation. 
He  was  managing  editor  of  the  Daily 
News  during  its  early  giant  circulation 
strides,  and,  succeeding  Walter  Howie 
on  the  New  York  Daily  Mirror  brought 
tlmt  new  tabloid's  circulation  up  by 
25,000  jumps.  As  the  Mirror’s  circula¬ 
tion  grew,  the  young  man  at  its  helm 
grew  in  popularity  with  his  chief,  William 
Randolph  Hearst,  and  the  “chief”  al¬ 
ways  had  many  complimentary  things  to 
say  about  “that  boy,  Phil.” 

Too  impatient  to  be  always  at  the  desk 
just  as  likely  as  not  you  would  find  Phil 
Payne  out  on  a  story  himself  with  his 
reporters.  He  was  that  way  during  the 
Hall-Mills  case.  Officially  Herbert 
Mayer  was  in  charge.  During  many  days 
of  the  trial,  however,  Philip  Payne  was 
sitting  in  the  press  section  of  the  famous 
Somerset  court  house. 

When  the  Mirror  first  broke  this  sen- 
murder  mystery  revival  last 
summer,  Payne  was  at  the  scene.  His 
by-line  was  placed  over  the  story  telling 
of  the  dramatic  arrest  of  Mrs.  Frances 
Stevens  Hall. 

At  the  height  of  the  trial  the  defense 
attorneys  bitterly  assailed  the  Mirror’s 
managing  editor,  when  he  was  in  the 
press  section  one  day,  declaring  that  he 
had  conceived  the  idea  of  reviving  the 
case  merely  to  sell  papers.  Payne  hotly 
denied  these  insinuations  at  the  time. 


Mrs.  Payne,  with  Hill  and  Bert^d,  Mrs.  j  doubtful  about  S.  O.  S.— and  “the  rest  is  silence.' 

Bertaud  and  Mrs  Callaghan,  Bertauds 

nlane^s*  motor  e^^rt  'talked^^^of  ^^^^'terranean.  If  we  hit  fog  or  head-  * t>  - r^'  ~  suus  against  vviinam 

ShraXiile'l-Me  to  the  seashore  crossing  the  south  of  France,  we  vice-president  of  the  Public  Press  Cor-  Randolph  Hearst,  the  Mirror  and  the 

ZmaSir  wh^h  om  S^^^  may  find  the  gas  low  near  the  end  of  the  poration,  publishers  ot  the  New  York  Eveningjournal,asaresultofthissen- 

SeXnce  of  new/of  thr^  ^’’^ht.  If  so,  I  don’t  believe  we’ll  risk  Mirror,  Philip  Payne,  34  years  old,  con-  national  story. 

mid-  the  corner  of  the  Mediterranean  tinned  , to  ihe_e;id^a^_n_ewspaper  re^^rtej^^  Referring  to  the  Hall-Mills  affair,  Mr. 


plane,  then  supposed  to  be 
Atlantic. 

Payne  refused  to  believe  the  menace  of 
the  clouds. 

“We’ll  take  off  in  the  morning,  if 
there’s  half  a  chance,”  he  said,  “and  if  I 
can  do  anything  for  you  in  Rome,  cable 
me  care  of  Universal  Service.  So  long.” 


without  refueling.  But,  once  we  get  past  He  told  friends  before  he  left  on  the 
this  take-off  I’m  confident  the  worst  of  seemingly  ill-fated  Old  Glory  flight  that 
our  troubles  will  be  over.”  he  thought  he  was  handling  one  of  the 

Doubts  occupied  very  few  moments  of  finest  assignments  of  the  year, 
this  spectacular  young  man’s  last  hours'  Sensational  news  with  which  Mr. 
on  United  States  soil.  That  he  was  Payne  was  connected  intimately  ofttimes 
thoroughly  aware  of  the  possibilities  of  as  reporter  as  well  as  editor  during  his 

- - -  -  -  disaster  is  evidenced  by  his  remarks  pyrotechnic  career  as  newspaper  man  in-  ,  ^  j  r  j  r 

September  1  was  the  rainiest  day  that  beginning  of  this  story,  eluded  the  Walter  S.  Ward  murder  trial;  "  wn  as  a  de  ^nA^r  of  the  poor  against 

IS  visited  Long  Island  in  tnany  years  possibilitv  of  disaster  had  seldom  the  revival  of  the  Hall-Mills  murder  ,  ^  claim  to  newspa^r 


Payne  later  said,  “I’d  do  it  all  over 
again.” 

Because  of  the  sensational  tactics  he 
sometimes  employed,  Payne  was  given 
the  soubriquet  of  the  ring-master  of 
tabloid  journalism.  It  was  a  name  he  did 
not  like  particularly.  He  preferred  to  be 


has 

and  all  the  world  knows  that  “Old  Glory 
waited  another  day  before  taking  off  with 
a  light  load  for  the  safer  starting  line  of 
Old  Orchard.  Payne  had  heard  of  the 
long  hard  beach  on  the  Maine  coast  and 
his  inquiries  at  the  Weather  Bureau  con¬ 
vinced  him  that  the  season  for  west  winds 
on  Long  Island  was  near  its  end.  Carry¬ 
ing  less  than  half  of  the  fuel  load  needed 
for  the  Rome  flight,  the  ship  coukl  easily 
rise  on  the  short  mile  course  of  Roosevelt 
Field,  and  Payne  had  little  difficulty  in 
convincing  his  associates  that  the  change 
was  desirable. 

This  young  man  (he  is  only  34  years 
of  age)  never  learned  the  art  of  flying, 
but  he  had  used  airplanes  as  other  men 
use  the  railroad  limited  to  report  the  news 
and  bring  the  day’s  pictures  to  the  Daily 
News  and  later  the  Daily  Mirror.  “A 
reporter  always,”  as  he  testified  at  the 
Earl  Carroll  perjury  trial,  it  was  not  un¬ 
usual  for  him  to  fly  to  the  scene  of  a 
big  story  and  on  the  spot  direct  his 
lotteries  of  cameras  and  typewriters.  He 
had  absorbed  the  lore  of  aviation  with  as 
much  zest  as  if  it  had  been  a  murder 
mystery,  and  in  the  course  of  the  eve¬ 
ning’s  conversation,  he  outlined  story  after 
story  which  he  intended  to  write  upon  the 
return  from  Rome. 

The  Rome  flight  was  merely  a  prelimi- 
Mry,  he  revealed.  A  few  days  before,  a 
New  York  reporter  had  intimated  in  his 
^per  that  dissension  had  arisen  between 
Pa^e  and  the  Pilots  because  of  Payne’s 
accompany  the  plane  to  Rome. 

ne  story  gave  the  impression  that 

ayne  s  addition  to  the  crew  would  pre¬ 
vent  the  ship  from  carrying  its  full  supply 


JUST  BEFORE  OLD  GLORY  HOPPED  OFF 


Above  is  one  of  the  last  photographs  taken  of  the  giant  Fokker  monoplane’s 
crew  before  hopping  off  from  Old  Orchard,  Me.,  Tuesday  afternoon, 
on  the  fatal  flight.  In  the  picture  are  J.  D.  Hill,  navigator,  Philip  Payne, 
managing  editor  the  New  York  Mirror  and  director  of  the  flight,  and  Lloyd 
Bertaud,  pUot  of  the  plane  and  Gov.  Brewster  of  Maine. 


fame  came  when  he  was  managing  editor 
of  the  New  York  Daily  News  in  1922. 
He  literally  single-handed  through  the 
young  New  York  tabloid  forced  a  trial  of 
Walter  S.  Ward,  wealthy  vice-president 
of  the  Ward  Baking  Corporation  on  a 
charge  of  killing  Clarence  Peters,  an  un¬ 
known  ex-sailor.  The  slogan  he  coined 
at  the  time  and  ran  persistently  in  the 
News  was  “Can  a  rich  man  commit 
murder  and  get  away  with  it?” 

One  of  the  early  sensations  Payne 
sprang  on  the  Mirror,  which  Mr.  Hearst 
started  for  his  son  George  Hearst  in  1924, 
was  to  print  what  he  claimed  was  the  true 
solution  of  the  killing  of  young  Peters  by 
Walter  Ward. 

-A  journalistic  theory  followed  by  this 
young  editor  was  that  to  succeed  a  news¬ 
paper  must  be  talked  about. 

“The  tabloid  stunt  feature,”  Mr.  Payne 
has  said  in  an  interview  with  Editor  & 
Publisher,  “dates  way  back  in  journalis¬ 
tic  history.  But  I  connect  it  particularly 
with  the  elder  Joseph  Pulitzer.  It  was 
said  of  Mr.  Pulitzer  that  nothing  plea.sed 
him  more  than  to  hear  his  newspaper  dis¬ 
cussed.  W  hen  he  overheard  someone  say 
‘Did  you  see  that  damned  story  in  the 
World?’  Mr.  Pulitzer  was  delighted.  He 
wanted  plenty  of  word-of-mouth  advertis¬ 
ing,  the  most  valuable  in  the  world.” 

This  idea  of  Payne’s  that  it  was  bene¬ 
ficial  to  have  the  paper  talked  about 
whether  favorably  or  unfavorably,  may 
have  prompted  him  to  break  the  Earl 
Carroll  “bathtub  story”  a  year  and  a 
half  ago. 

Mr.  Payne,  together  with  a  number  of 
(Continued  on  page  26) 
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“OLD  GOLD”  FLYING  FOKKER  PLANE 
TO  ALL  NEW  ENGLAND  CITIES 

P.  Lorillard  Company,  Through  Lennon  &  Mitchell  Agency, 
Try  Airplane  Advertising  Stunt  in  ‘‘That  Provincial  New 
Elngland  Territory” — Is  It  Publicity  or  Not? 


In  addition  to  printing  all  the  advertis-  BRISBANE  BACK  FROM 

ing  details,  many  of  the  papers  went  to  a  xt  TTtin 

the  expense  of  having  halftone  made  and  EUROPEAN  TRIP 

reproduced  pictures  of  the  plane  with  _ 

••Old  Gold”  ^  the  fuselage.  York  Journal  Tell,  of 

REAL  WORK  AT  GENEVA  don  Ezpre*. — Saw  Clemenceau 
COOPER  REPORTS  at  Vendee  Home 


A  MANAGING  editor  of  a  Boston  reasons,  to  furnish  Kditor  &  Pcblishkr 

evening  paper  went  out  to  his  lunch  with  figures  of  the  Old  Gold  advertising  A.sociated  PreM  General  Manager  Ex- 
ijot  so  many  days  ago  and  was  delayed  appropriation  or  of  the  results  obtained,  presses  Satisfaction  with  Accom- 
somewhat  on  his  return  by  gawking  he  said .  u-  ■  u  f  plishments  of  Recent  Press 

crowds,  who  were  stumbling  over  each  Newspapers  have  done  a  big  job  for 

others’  corns,  getting  stiff  necks,  and  us.  The  P.  Lorillard  company  only  re-  l-onterence 

generally  obstructing  traffic  to  obtain  a  cently  had  to  purchase  a  factory  in  New 

view  of  a  giant  h'okker  airplane  flying  Jersey  which  increased  production  of  Old  Kent  Cooper,  who.  as  general  manager 
overhead.  Golds  30,000,000  a  day.  This  was  former-  of  the  Associated  Press  ought  to  know 

Down  from  the  airplane,  which  carried  l_y  a  Camel  cigarette  factory.  A  new  a  great  deal  about  conventions,  has  dis- 
the  name  and  slogan  of  ••Old  Gold,”  the  factory,  about  the  same  size,  has  also  covered  a  new  type  of  newspaper  meet- 
not-a-cough  cigarette  of  the  P.  Lorillard  been  purchased  in  Louisville,  Ky.”  ing,  he  said  on  his  return  to  New  York 


.\rthur  Brisbane,  editor  of  the  New 
Associated  Press  General  Manager  Ex-  }'ork  Journal,  returned  from  Europe 

presses  Satisfaction  with  Accom-  Tuesday  on  the  French  liner  He  de 

plishments  of  Recent  Press  France.  Mr.  Brisbane  was  accompanied 

Conference  *7  Brisbane,  and  their  son,  Seward 

^ _  .A  daughter,  Sarah,  who  accompanied 

them  abroad,  is  remaining  in  France  to 
Kent  Cooper,  who.  as  general  manager  attend  school, 
of  the  Associated  Press  ought  to  know  In  an  interview  with  newspapermen 
a  great  deal  about  conventions,  has  dis-  Mr.  Brisbane,  on  his  arrival,  said : 
covered  a  new  type  of  newspaper  meet-  “In  London  I  saw  Lord  Beaverbrook 
ing,  he  said  on  his  return  to  New  York  of  the  London  Express.  London  was  not 


company,  drihed  a  mysterious  voice,  A  technical  description  of  the  new  this  week  from  the  International  Press  unfamiliar  to  me  as  1  had  been  there 
- :.i.: —  - 1  u..,  “voice  in  the  advertising  sky”  as  fur-  Conference  at  Geneva. 


wisecracking  in  general,  but  in  particu¬ 
lar  advising  puffing  pedestrians  to  pur- 


nished  by  Lennen  &  Mitchell,  reads  as 


_ „  r  .  .  ‘•For  the  first  time  in  the  history  of  the  Nez 

chase  the  latest  in  15  cents  for  20  “pills.”  follows:  newspaper  conventions,"  Mr.  Cooper  said,  many  r« 

Mr.  Managing  Editor  finally  broke  ‘•The  great  Fokker  airplane,  •The  •‘we  really  worked  at  Geneva,  and  1  think  in  1878. 

through  the  crowd  and  got  back  to  his  Voice  from  the  Sky,’  which  will  broad-  that  a  lot  was  accomplished.  The  results 

desk,  where  he  shouted  to  his  news  cast  the  message  of  Old  Gold  ci^rettes  ought  to  make  it  a  lot  easier  for  j’our- 


my  younger  days,  as  correspondent  for 


first  time  in  the  history  of  the  New  York  Sun.  Paris  brought  back 
inventions,  Mr.  Cooper  said,  many  recollections.  I  was  at  school  there 


Mr.  Brisbane  said  he  fulfilled  one 
great  wish  while  in  France.  He  motored 


editor :  ever  your  city,  is  an  exact  duplicate  of  nalists  all  over  the  world.  This  is  par-  down  to  Jard  in  Vendee,  where  Qe. 

“Where  is  that  Old  Gold  airplane  the  plane  that  carried  Commander  Byrd  ticularly  true  with  reference  to  visas,  meiiceau,  in  his  retirement '  works  in  his 

story?”  to  the  North  Pole.  It  is  driven  by  three  which  are  going  to  be  replaced  by  inter-  garden  and  lives  in  great  simnlicitv  in 


“What?”  came  the  reply,  “that  press  motors,  weighs  six  tons,  and  carries  a  national  police  cards,  a  convenience  which 


agent  stunt.  I’ve  got  it  inside.”  crew’  of  five. 

“Throw’  it  on  jrage  one,”  said  Mr.  M.  Pi.  “The  plane  has  two  pilot  seats  located 

Was  he  a  victim  of  free  advertising  - - - 

hokum  ? 

In  justification  he  said:  «OLD  GOLD”  ON  RECC 

Thousands  saw  the  plane.  1  hey  want¬ 
ed  to  know  what  it  was  all  about,  and  _ 

who  sent  it  up  in  the  air.  We  told  them." 

Said  an  editor  elsewhere  : 

“Certainly  cover  the  flight  as  a  new 
interesting  advertising  stunt.  But  it  is  not 
a  news  function  to  specify  the  brand 
name  of  the  cigarette,  the  publication  of 
which  demands  a  price  in  the  advertising 
columns.” 

While  this  mythical  debate  is  on,  R. 

W.  t)rr,  of  the  Lennen  &  Mitchell 
agency,  is  gathering  on  his  desk  the 
front  i>ages  of  New  England  newspapers, 
nearly  all  of  which  are  playing  “Old 
Gold”  in  headlines  and  text  in  front  page 
news  space  free,  and  charging  regular 
rates  for  advertisements  inside. 

“We  are  sending  this  airplane  with  its 
‘Voice  from  the  Sky’  invention  to  every 
city  and  town  in  New  England,”  Mr. 

Orr  said.  “We  find  it  a  great  means  for 
stimulating  sales.  I  imagine  the  com¬ 
plete  coverage  of  New  England  this  new  airplane  decked  out  in  this  conn 

way  will  require  a  month.  When  we  a  blueberry  thicket'?  Editors 

finish  with  this  territory,  we  ma\  take  New  England  cities  am 

it  elsewhere.  .  _  _ _ _ 

“We  have  discovered,  we  believe,  an 

entirely  different  advertising  medium.  It  just  behind  the  central  motor,  and  in 
is  a  stunt,  which  combined  with  news-  front  of  the  passenger  cabin.  There  are 
paper  advertising,  tends  to  kick-up  a  separate  controls  and  gages  for  each  mo- 
campaign.  The  gas  tanks  which  have  a  capacity 


“The  plane  has  two  pilot  seats  located  tape.” 


OLD  GOLD”  ON  RECORD  FRONT  PAGE  HOP 


will  save  every  one  a  lot  of  time  and  red  said : 


garden  and  lives  in  great  simplicity  in 
a  wttage  overlooking  the  sea.  The  editor 


Is  an  airplane  decked  out  in  this  commercial  fashion  news,  unless  it  falls  into 
a  lake  or  a  blueberry  thicket'?  Editors  debate  question  as  the  airplane  flies  over 
New  England  cities  and  into  the  news  columns. 


just  behind  the  central  motor,  and  in  Mr.  Cooper  said  the  most  important  ,  .  I'un 

front  of  the  passenger  cabin.  There  are  topic  discussed  was  the  question  of  .  ^  V  ^ 

separate  controls  and  gages  for  each  mo-  “property  rights  in  news,”  an  American  '‘  they  ^y  part  of  w 

tor.  The  gas  tanks  which  have  a  capacity  expression  which  has  as  its  European  t  ley  owe,  they  think  they  have  done 
..  ,,  ,  _ j  _  _ _ .  .1 _  _ _  amazimr  thimr. 


“I  did  not  think  he  would  see  me,  but 
when  I  sent  word  to  him  that  I  read  his 
debates  with  Jaures  when  a  student  in 
Paris,  he  consented  to  see  me. 

“Clemenceau  is  vigorous  for  a  man  of 
liis  age,  eights -seven.  He  said  to  nic  of 
mankind:  ‘I  do  not  detest  m’.’ii,  hut  1  do 
not  like  them  either.’  ” 

Mr.  Brisbane  believes  that  the  World 
War  produced  three  men  who  saved  th« 
•Mlies,  Gemeiiceau,  Lloyd  George  and 
Foch. 

“Clemenceau  said  every  one  knows  iliat 
everybody  won  the  Marne,  except  Jolfre 
meaning  that  Joffre  had  won  the  battle.’’ 

With  his  characteristic  quick  words, 
Mr.  Brisbane  described  the  interior  and 
exterior  of  the  little  cottage,  the  old 
w’oman,  who  is  a  devout  Cathohe,  but 
who  does  not  let  that  interfere  with  her 
attention  of  her  distinguished  charge 
cause  he  is  anti-religious.  He  spoke  of 
the  simple  food,  the  frugal  existence  of 
the  two. 

Asked  what  his  impressions  of  England 
had  been,  Mr.  Brisbane  quoted  \’oltaire. 

expressing  his  own  opinion. 
"The  British  are  like  their  bc?r— froth  at 
the  top,  dregs  at  the  bottom,  the  middle 
excellent.” 

Mr.  Brisbane  added: 

“They  are  getting  along.  .All  human 
beings  are  alike.  If  they  owe  you.  they 
hate  you ;  and  if  they  pay  part  of  what 


^hef  Voice  from  the  sky’  doesn’t  take  of  400  gallons,  are  located  in  the  wings,  equivalent  the  term  “inviolability  of  amazing  thing.” 

•  p  .t  _  Ta  _ **  - 


the  place  of  the  newspaper.  It  stimulates  “The  passenger  cabin  is  glass-enclos^  effort.”  ■ 

and  supplements  new’spaper  space.  and  is  quite  commodious.  In  this  cabin  Mr.  Cixiper  inforrned  his  questioners  BROCKHAGEN  IN  PORTLAND 

“Our  intention  in  sending  the  plane  is  fitted  the  amplifying  device  equipped  that  he  took  the  position  that  the  three 
aloft  over  New  England  was  not  to  get  with  four-power  tubes  totaling  1,000  great  news  agencies  and  every  daily  paper 


publicity.  We  thought  before  we  started  watts. 


that  we  would  get  the  piAlicity  volun¬ 
tarily,  because  in  our  opinion  the  ajr- 


The  powerful  amplifiers,  through  that  news  is  property. 


in  America  must  operate  on  the  principle  Named  President  and  General  Man¬ 


ager  of  Evening  Telegram 


which  the  sound  is  transmitted  from  the  The  A.  P.  general  manager  made  two  q  Brockha^en  u.:il 

1 _  .  _ _  trine  “‘^"CKnagen  will  known  Faafic 


plane’  flight  with  the  mysterious  voice  clouds,  have  a  range  of  several  miles  trips  aboard  this  suinmer.  He  had  barely  Coast  newspaperman  has  bl^en  made 

attachment  has  news  value.  from  an  altitude  of  3,000  feet.  They  are  returned  from  the  first  when  forced  to  president  and  manager  of  the 

“We  began  our  campaign  in  New  Eng-  capable  of  magnifying  sound  impulse  in  leave  again  to  be  present  at  the  press  (Ore.)  Telegram  afternoon  npwsnancr 

land,  because  we  considered  it  a  go(^  ‘he  ratio  of  IM  million  to  1.  conference.  according  to  announcement  made  bfL 

try-out  market,”  continued  Mr.  Orr.  It  “The  amplifiers  are  powered  by  three  -  ^  paper  on  Sept.  1.  He  took  active  charw 

is  a  more-or-le.«  self-contained  country  propeller-driven  generators  attached  to  JUDGE  DENIES  RECORDS  of  the  Telegram  immediatelv 

of  its  own,  somewhat  provincial,  in  other  the  motor  supports.  Each  propeller  has  _  VViien  J.  E  Wheeler  former  miblisher 


words.  Circulation  of  its  newspapers  is  one  blade  and  is  so  designed  that  a  gov- 
confined  within  its  borders.  ernor  keeps  the  generator  at  even  speed, 

“We  haven’t  stopped  advertising  in  regardless  of  the  momentum  of  the  ship. 


paper  on  Sept.  1.  He  took  active  chargt 
of  the  Telegram  immediately. 

When  J.  E.  Wheeler,  former  publisher 


one  blade  and  is  so  designed  that  a  gov-  of  .Up  Tplpamm 

ernor  keeps  the  generator  at  even  speed.  Refutes  Four  Boston  Post  Men  Access  financial  diftiuilties.  ^e  ^ewsranir^wen 


to  Grand  Jury  Minutes 


linancial  difficulties,  the  newspaper  went 
mto  a  receivership  several  months  ago. 


New  England  yet.  To  be  sure  we  have  “The  announcer  sits  in  a  sound-pri^f  ^  It  taken  over  by  purchasers  wh^ 

cut  out  a  number  of  small  dailies,  but  room  at  the  rear  of  the  cabin  and  Ulks  denied  motions  filed  bv  iour' Boston  '<lf"tity  was  not  announced  then  nor  at 
the  linage  is  as  big  today  as  when  we  into  a  microphone  simlar  to  that  used  in  j  p  ^  employes  asking  for  bills  s'fce. 

started  radio  broadcasting.  The  voice  is  carried  puyes  asK  ng  lor  Dins  RmrUiDcrpn  ur  u  ,  a 

“If  it  was  publicity  we  wanted  when  through  three  big  horns  located  in  the  "f  l^fticiilars  as  to  what  transpired  in 

we  starteTairEing  we  knew  we  could  floor  of  the  ship.  The  big  difference  he  hederal  grand  jury  r.R.nr  prior  to  ^nniasTen 

get  it  from  New  England  papers  because  bet^ween  this  inethod  of  broadca.sting  and  jhrFeEaUopvriE 'awf'  Erancisci),  Oakland,  ^sEane  ?n(i 

of  the  amount  of  money  we  had  already  radio,  is  that  in  radio  the  sound  is  car-  ^  F  r  gm  aws.  .‘^cattle.  * 

spent  in  this  territory.  We  asked  for  ried  by  ether  waves  while  in  this  latest  The  four  men  are  alleged  to  have  ‘  _ _ 

nothing,  however,  and  the  only  paper  so  invention  ordinary  air  waves  are  used,  violated  the  copyright  laws  in  the  pre-  iccinre 

far  that  has  refused  to  give  us  space  in  “The  ‘Voice  from  the  Sky"  invention  is  publication  of  Gov._  Smith’s  article  laaUtS  PROMOTION  BOOK 

its  news  columns  for  the  airplane  flight  regarded  as  one  of  the  outstanding  de-  and  Patriot”  which  was  written  The  IVorcesfer  (Mass.)  Telegram- 

has  l^n  the  Providence  Bulletin  &  velopments  in  the  science  of  modern  com-  by  b;m  for  the  Atlantic  Monthly  of  May.  Caaette  recently  issued  an  illustratol 

Journal."  munication,  taking  its  place  with  the  If  the  motions  had  been  granted,  the  de-  promotion  booklet  “The  Story  of  tbt 

From  the  beginning,  although  other  trans-Atlantic  telephone,  radio  photog-  fondants  would  have  had  the  privilege  of  Worcester  Telegram-Gazette”  telling  of 
mediums  have  been  used.  Old  Gold  has  raphy  and  other  marvels  of  the  age.  withdrawing  their  pleas  of  not  guilty  and  the  newspapers  and  their  market.  Gwrge 
been  primarily  a  newspaper  account.  It’s  It  has  been  received  with  great  en-  they  would  al,sp  have  received  a  bill  of  F.  Booth  is  publisher.  Copies,  of  the  bo^ 

success  is  considered  phenomenal.  thusiasm  by  the  .Army  and  Navy  particular?  as  well  as  the  right  to  inspect  have  been  sent  to  agencies  and  adver- 

While  Mr.  Orr  declined,  for  business  authorities.”  the  grand  jury  minutes.  tis^rs. 
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ADVERTISING’S  “VOICE”  IS  ON  DISPLAY 

Rumble  of  Presses  Keynote  of  Fourth  Annual  Graphic  Arts  Exposition,  Opening  in  New  York  Monday 
to  Continue  to  Sept.  17 — Newspaper  Visitors  Find  Much  to  See  and  Hear 
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TO  hear  the  mere  human  voice  at  the 
Grand  Central  Palace,  New  York, 
thae  days,  one  cups  a  hand  to  the  ear. 

The  steady  din  of  the  powerful  printed 
words  and  pictures  in  preparation  al¬ 
most  shuts  out  a  shouted  sound. 

At  the  fourth  annual  educational 
Graphic  Arts  Exposition  that  opened  on 
Monday  to  continue  at  the  Palace  until 
Sept.  17,  it  is  as  though  the  very  voice 
of  advertising  were  on  display,  at  least 
the  mechanical  creators  of  the  voice,  the 
machines  that  are  the  lungs,  the  wind¬ 
pipes.  and  the  vocal  cords  of  printing. 

While  the  graphic  arts,  spoken  of  by 
master-printer  orators  as  “the  art  pre¬ 
servative  of  all  other  arts,”  covers  a 
range  far  beyond  advertising  and  into 
the  realm  of  literature  and  the  repro¬ 
duction  of  old  masters,  thfe  advertising 
motif  runs  through  the  whole  show,  and 
it  is  noticeable  that  the  gigantic  color 
presses  and  the  smaller  clock-work  job 
machines  operated  in  the  various  booths 
are  in  the  main  turning  out  advertising 
folders  for  the  curious  to  read.  Adver¬ 
tising  seems  the  reason  why  printing 
and  the  allied  industries  are  fourth  in 
this  country  today,  behind  only  the 
makers  of  wearing  apparel,  the  iron  and 
steel  manufacturers,  and  the  builders  of 
automobiles. 

Tlie  first  step  into  the  rumbling  re¬ 
plica  of  the  country’s  fourth  industry 
now  housed  at  the  Palace  is  a  step  into 
color.  Guarded  by  two  boys  dressed  as 
jockeys,  symbolic  of  the  race-horse  speed 
of  the  machines,  are  displayed  two 
Miller  Simplex  two-revolution  automatic 
color  job  machines.  Seemingly  without 
guidance  these  deft  machines  pick  up 
blank  paper  and  push  it  through  the  color 
process  to  be  dried  at  the  end  by  blue 
jets  of  gas  flame.  These  two  presses 
stand  like  lithe  striplings  compared  to 
the  powerful  Harris-Claybourn  color 
press,  a  Harris-Seybold  Potter  product 
and  the  Miehle  offset  presses  that  loom 
behind  them. 

All  machines  are  in  motion,  and  mov¬ 
ing  down  the  right  hand  aisle  the  news¬ 
paper  visitor  pauses  with  interest  at  the 
booth  of  the  Qine  Electric  Manufac¬ 
turing  Company,  there  to  be  informed 
by  C.  A.  Dresser,  who  is  in  charge,  that 
90  per  cent  of  the  motors  operating  flat 
bed  presses  and  folders  on  display  this 
year  are  using  Cline  automatic  controls. 

Next  to  the  Qine  booth  is  that  of  R. 
Hoe  &  Co.  There,  in  the  midst  of  all 
that  is  modern,  stands  silent  an  old 
Blaew  press,  to  show  by  contrast  the 
seven-league  strides  the  printer  has 
taken  in  the  last  150  years.  A  legend 
on  the  press  reads: 

“Built  in  the  18th  century,  this  press 
is  substantially  the  same  as  the  one  on 
which  Benjamin  Franklin  worked  as  a 
journeyman  in  London  more  than  150 
years  ago.  It  has  certain  features  in¬ 
vented  about  the  year  1620  by  William 
Jansen  Blaew  of  Amsterdam,  and  these 
represent  practically  the  first  improve¬ 
ments  uppn  the  press  used  by  Gutenberg 
injhe  middle  of  the  15th  century. 

‘Very  little  further  improvement  was 
TOde  until  1798,  when  the  Earl  of  Stan¬ 
hope  replaced  the  wooden  frame  by  one 
of  cast-iron  with  a  combination  of  levers 
for  greater  power,  although  retaining  the 
sww.  George  Clymer,  of  Philadelphia, 
about  1816,  dispensed  with  the  screw, 

wbstituting  a  series  of  levers.  In  1822. 
Peter  Smith  of  R.  Hoe  &  Co.,  built  a 
press  with  a  frame  of  cast-iron  and  the 
toggle  joint  substituted  for  the  screw 
and  five  years  later  Sam- 

York,  introduced 
wrought-iron  into  the  frame  for  added 
strength  and  decreased  bulk.  This  Rust 
invention,  known  as  the  ‘Washington’ 
^ess,  was  purchased  by  R.  Hoe  &  Co. 

f  j  improvements,  it  is  manu- 

tacturrt  today  as  the  Hoe  Artist’s  proof 
press.” 

Near  the  Hc«  booth  is  that  of  the 
-uergenthaler  Linotype  Company  behind 


Francis  B.  Huntington,  the  only  living  male  descendant  of  Benjamin  Franklin, 
shown  operating  an  old  Blaew  press  at  the  booth  of  R.  Hoe  &  Co.,  Inc.,  at 
the  Graphic  Arts  Exposition  in  Grand  Central  Palace.  This  old  press  is  the 
property  of  R.  Hoe  &  Co.,  and  is  identical  with  the  one  on  which  Franklin 
obtained  his  experience  and  training  as  a  journeyman. 


a  screen  built  as  an  exact  replica  of  the 
company’s  large  Brooklyn  plant,  which 
covers  two  whole  city  blocks.  An  en¬ 
trance  to  the  exhibit  is  marked  as  a 


street  corner,  the  company’s  well  knowm 
address,  Flushing  avenue  at  Ryerson 
street. 

Inside  is  another  reminder  of  the  past 


OLDEST  LINOTYPE  MACHINE  ON  EXHIBIT 


The  photograph  shows  Ethel  Seiherling,  of  “A  Night  In  Spain”  using  the  oldest 
linotype  machine  which  was  used  way  back  in  1886.  It  is  on  exhibit  at  the 
National  Graphic  Arts  Etqiosition  in  Grand  Central' Palace. 


and  the  progress  printing  has  made.  In 
front  of  a  “stage  window”  that  shows 
in  painted  form  a  view  from  the  old 
New  York  Tribune  Building  on  Park 
Row,  stands  an  old  Blower  linotype,  the 
first  installed  by  the  Tribune  in  1886. 

This  was  called  a  Blower  machine,  F. 

C.  Grumman  sales  manager,  explained, 
because  the  matrices  when  released  from 
the  magazine,  were  blown  to  their  places 
in  the  assembler  by  puffs  of  air  from 
an  '  automatically  operated  bellows. 

This  crude  machine  which,  however, 
did  yeoman  service  for  some  years,  looks 
as  uncouth  as  the  Piltdown  man  com¬ 
pared  to  a  modern  .American  metropolitan 
mayor  visiting  Europe,  as  seen  beside  the 
latest  model  linotypes  of  the  Mergen- 
thaler  display. 

To  newspaper  mechanical  men  and 
other  trade  visitors,  William  H.  Street, 
vice-president  of  the  Imperial  Type 
Metal  Company,  at  his  booth,  hands  out 
a  new  booklet  the  company  has  issued, 
called  “Type  Metal  Alloys,”  which  is  a 
revision  of  a  book  the  same  concern 
printed  some  years  ago  called  “Type 
Metal  Explain^.”  Attendants  are  ex¬ 
plaining  the  company’s  plus  metal  plan. 

At  the  exhibit  of  the  American  Type 
Founders  Company  it  was  declared  that 
visiting  editors,  typographers  and  ad¬ 
vertising  writers  had  shown  particular 
interest  in  a  new  series  of  “Jazz”  face 
types  the  company  has  produced  in  keep¬ 
ing  with  the  present  age  of  bobbed  hair 
and  bare  knees.  Known  as  the  Gallia 
series,  they  are  described  as  “a  new  de¬ 
parture  in  type  faces,  and,  while  ex¬ 
treme,  are  artistic  and  decorative.”  This 
company  has  a  large  groups  of  exhibits, 
occupying  6,500  feet  of  floor  space. 

The  type  featured  by  the  Intertype 
Company  in  its  literature  on  display  is 
the  “ideal  news  series”  as  adopted  by  the 
New  York  Times,  after  experimental 
work  by  optometrists. 

A  huge  wall  map  of  the  United  States 
is  used  by  the  Lanston  Monotype  Com¬ 
pany  to  show  by  dots  the  15,000  mono¬ 
types  in  daily  use. 

A  new  entrant  among  graphic  arts  ex¬ 
hibitors  is  the  American  Telephone  and 
Telegraph  Company,  which  is  seeking  to 
show  the  commercial  advantages  of  the 
new  telephoto  process.  Pictures  can 
now  be  sent  over  telephone  wires  be¬ 
tween  the  following  cities.  New  York. 
Boston,  Atlanta,  Cleveland,  Chicago.  St. 
Louis,  San  Francisco  and  Los  Angeles. 

While  most  of  the  exhibits  on  the 
main  floor  and  the  second  floor  are 
frankly  commercial,  there  is  a  Graphic 
Arts  Gallery  on  the  third  floor,  which 
has  the  quieter  atmosphere  the  name  im¬ 
plies.  Here  on  display  are  various 
newspaper,  magazine,  direct  mail  and 
poster  advertisements,  awarded  certifi¬ 
cates  by  judges  of  the  exposition.  In 
the  newspaper  section  is  the  department 
store  advertisement  put  out  in  New 
York  newspapers  with  the  slogan  “No 
One  Is  In  Debt  to  Macy’s.”  Also 
shown  were  the  original  sheets  printed 
by  William  Bradford,  who  in  1693  set 
up  the  first  printing  shop  in  Manhattan 
at  81  Pearl  street. 

Coincident  with  the  exposition  six  or¬ 
ganizations  are  holding  conventions,  in¬ 
cluding  the  International  Association  of 
Printing  House  Craftsmen,  LTnited  Tv- 
pothetse  of  America.  Employing  Book¬ 
binders  of  America.  International  Trade 
Composition  Association,  International 
Association  of  Electrotypers  of  America, 
and  the  International  Printers’  Supply 
Salesmen’s  Guild. 

Among  newspaper  men  of  prominence 
who  attended  the  first  few  days  of  the 
exposition  were  Joseph  Clapham,  me¬ 
chanical  superintendent  of  the  Curtis- 
Martin  Newspapers:  A.  C.  F.  West,  me¬ 
chanical  superintendent  of  the  Toremto 
fOnt.)  Star;  J.  B.  Hogan.  Cleveland 
Press;  George  Stone.  New  York 
World;  and  Robert  Maxwell,  of  the 
Capper  Publications. 


N 


FIELD  MANAGERS  MAY 
MEET  WITH  N.  E.  A. 


MILHOLLANDPROMOTED 
IN  PITTSBURGH 


N.  Y.  AUGUST  UNAGE  BELOW  1926 


A  DVERTISIXG  volume  in  New  York  issued  by  the  Statistical  Department  of 
City  newspapers  during  August  to-  the  A"cw  York  Evening  Post.  Much  of 
tailed  11,080,1(^  lines,  as  compared  with  the  loss  can  be  attributed  to  the  fact  that 
11,943,302  lines  in  August,  1926,  a  loss  in  1926  there  were  live  Sundays  in  August 
of  863,142  lines,  according  to  figures  just  and  four  in  1927.  The  tables  follow : 

Percent¬ 
age  of 

iges  Total 

19J6  Space  1927  1926  Gain  Loss 

1,326  -American  .  7.7  864,868  1,041,230  176,362 

1,522  Herald  Tribune..,  10.7  1.181,204  1,245,432  .  64,228 

1,902  Times  .  17.3  1,920,182  2,086,772  .  166,590 

1,332  World  .  10.0  1,113,448  1,405,204  .  291,816 

802  ‘Mirror  (Tab) .  1.4  160,720  235,184  .  74,464 

1,272  News  (Tab) .  5.5  607,142  534,280  72,862  . 

900  ‘Eve.  Graphic .  2.0  216,296  234,186  .  17,890 

950  *Eve.  Journal .  7.5  833,764  822,924  10,840  . 

722  *Eve.  Post .  2.7  302.626  297,548  5,078  . 

650  *Eve,  World .  5.6  617,478  567,618  49,860  . 

842  *Sun  .  8.6  955,432  945,770  9,662  . 

542  ‘Telegtam  .  3.9  435,992  374,520  61,472  . 

1,200  llrooklvn  Eagle _  10.4  1,152,166  1,286,708  134,542 

650  Brooklyn  Times.,.  3.2  345,920  473,120  127,200 

412  Standard  I'nion.  .  3.5  372,922  392,746  19,824 

15,024  Totals  . 11,080,160  11,943,302  .  863,142 

Net  Loss 

.  *No  Sunday  edition. 

1927  1926  1925  1924  1923  1922  1921 

.  864,868  1,041,230  1,055,788  1.040,934  919.514  759,822  681,376 

.  687,606  789,390  749,846 

Trib...  1,181,204  1,245,432  1,095,800  840,002  577,626  591,714  554,846 

.  1,920,182  2,086.772  1,989,826  1,651,892  1,580,350  1,619,914  1,356,390 

.  1.113,448  1,405,264  1,339,012  1,180,794  1,256.764  1,305,900  965,958 

J.)...  160,720  235,184  273,258  265,274  . 

r.) _  607,142  534,280  424.926  367,240  275,570  223,286  189,314 

sphic..  216,296  234,186  194.828  . 

rnal...  833,764  822,924  763,820  749,700  707,994  696,126  620,228 

1 .  .  tt .  401,640  344,148  373,896 

1 .  302,626  297,548  306.224  228,480  236,650  226,422  374,032 

rid -  617,478  567,618  485,876  387,478  466,556  498,172  509,352 

.  t .  430,642  451,072 

.  955,432  945,770  826,146  631,206  648,476  591,988  480,420 

.  435,992  374.520  409,074  505,920  513,298  497,408  461,134 

agle...  1,152,166  1,286,708  1,143,064  1,062,850  1,044.032  1,061,644  935,596 

'imes..  345,920  473,120  345,446  305,044  270,182  250,270  287,926 

Tnion..  372,922  392,746  407,244  464,556  439,074  546,626  495,068 

Totals  - 11,080,160  11,943,302  11,060,332  9,681,370  10,025,332  10,433,472  9,486,454 

tSnn  and  Globe  combined  June  4,  1923;  name  changed  to  Sun  March  10,  1924. 
ttTelegram  and  Mail  combined  January  28,  1924;  name  changed  to  Telegram  May  18,  1925. 


Vice-Preudent  and  Busine*»  Manager  of 
Press  Named  President — Phillips 
Succeeds  Him  as  V.-P. 
of  Daily 


Plans  for  a  joint  meeting  of  the  Asso¬ 
ciation  of  State  Press  Field  Managers 
with  the  National  Editorial  Association 
at  Memphis  next  year  are  being  made  by  1,474 
the  former  group.  Tentative  dates  for  1.^84 
the  meeting  call  for  the  sessions  of  the 
field  men  on  May  23,  24,  25  and  26,  to  be  1,332 
followed  immediately  by  the  National  ‘J44 
Editorial  Association  convention  on  May 
27,  28.  29  and  30  in  Memphis,  and  the  (i9u 
tour  through  Tennessee  and  Alabama 
lasting  until  June  9.  Further  details  of  j_034 
plans  for  the  joint  meeting  will  be  an-  ’69(i 
nounced  later. 

Among  the  important  business  trans-  14,766 
acted  by  the  field  men  during  their  meet¬ 
ing  in  Detroit  recently  was  the  passing 
of  the  following  resolutions ;  .\meric 

“The  National  .Association  of  State 
Press  Field  Managers  in  convention  as-  Times 
sembled  at  Detroit,  Mich.,  August  20-25,  World 
1927,  feeling  that  much  progress  has  been 
made  in  the  publishing  and  printing  busi¬ 
ness  in  states  operating  under  the  field 
manager  plan,  and  that  in  these  states 
there  is  a  better  spirit  of  co-operation  and 
a  greater  effort  on  the  part  of  publishers 
to  serve  their  readers,  advertisers  and 
communities,  recommend  the  extension  of 
this  plan  into  other  states  as  fast  as  it  is 
feasible  to  do  so. 

"Recognizing  the  value  of  the  National 
Editorial  Association  in  its  work  for  the 
publishers  of  the  United  States,  we  wish 
to  renew  our  support  of  that  organization 
and  to  lend  it  all  the  co-operation  in  our 
power. 

“We  recommend  that  the  campaign  in¬ 
augurated  by  the  National  Editorial  As¬ 
sociation  against  the  government  practice 
of  printing  corner  cards  on  stamped  en¬ 
velopes  be  continued  and  urge  the  various 
stale  press  associations  to  lend  every  as¬ 
sistance  possible  in  carrying  on  the  cam¬ 
paign. 

“We  further  recommend  the  N.  E.  A.  „  ,  .  „  . 

standard  invoice  and  urge  its  general  such  a  rate  book  without  cost  to  the  in 
adoption. 

“We  look  with  disfavor  upon  the  out¬ 
side  promoted  subscription  contest  and 
recommend  that  publishers  discontinue 
the  conducting  of  such  contests. 

“We  commend  the  trade  publications 
on  their  fight  against  press  agentry,  more 
commonly  known  as  free  publicity,  and 
urge  publishers  to  refrain  from  opening 


Harry  C.  Milholland,  vice-president 
and  business  manager  of  the  Pittsburgh 
Press,  has  been  named  president,  suc- 


Harry  C.  Milholland 

DAVID  APPOINTED  ceedmg  \\.  G.  Chandler,  who  has  been 

placed  m  charge  of  the  business  inter- 
The  Lynbrook  (N.  V.)  Xassau  Daily  ests  of  all  the  Scripps-Howard  news- 
Star  has  appointed  the  George  B.  David  papers,  with  headquarters  in  New  York. 
Company,  New  York  and  Chicago,  its  Owen  M.  Phillips,  general  manager,  is 
national  advertising  representatives,  both  the  new  vice-president  and  business  man- 
in  eastern  and  western  territories.  The  ager. 

Daily  Star  is  a  combination  of  four  Mr.  Milholland  has  been  associated 
weeklies  formerly  published  in  Nassau  with  the  business  department  of  the 
County.  Press  for  many  years  and  is  widely 

• - -  known  to  the  newspaper  advertising  fra- 

TO  ENTER  DAILY  FIELD  ternity  of  the  country. 

Hutton  Bellah,  editor-publisher  of  the  advertising 

/ (~\\j-\n  \  T**  «  n  t  tTiRnE^cr  BtiG  C/.  AlcwiX)rn  is  riRtiotuit 

Altus  (Okla)  Txmes-Democrat  an-  advertising  manager.  On  Sept.  20 
nounces  that  the  paper  will  be  converted  ^  Carroll  formerly  advertising 

from  a  weekly  to  a  daily  effective  Sept,  director  of  the  Indianapolis  News,  be¬ 
comes  assistant  business  manager. 


NEUTZENHOLZER  PROMOTED 


BRISBANE  AND  WILEY  BACK  FROM  EUROPE 


Ad  Manager,  Akron  Beacon  Journal, 
President  Springfield  Sun 

E.  A.  Neutzenholzer,  advertising  man¬ 
ager  of  the  Akron  (O.)  Beacon  Jour¬ 
nal  has  been  named  president  and  gen¬ 
eral  manager  of  the  Springfield  (0.) 
Sun  by  Charles  L.  Knight,  publisher  of 
both  newspapers. 

As  president  of  the  Sun  Publishing 
Co.,  Mr.  Neutzenholzer  will  have  com¬ 
plete  charge  of  the  newspaper  and  hold 
a  substantial  stock  interest. 

Named  advertising  manager  of  the 
Beacon  Journal  in  1917,  Afr.  Ncutzen- 
holzer  had  previously  been  associated  with 
the  Journal  and  Herald  of  Dayton,  0., 
the  city  in  which  he  was  born.  He  has 
spent  10  years  on  the  Akron  daily. 

In  Springfi''ld  he  will  inaugurate  an 
expansion  program,  involving  complete 
remodeling  of  the  Springfield  Sun  build- 
in  and  greatly  increased  press  facilities. 

Other  officers  of  the  Sun  Publishing 
Company  are  John  S.  Knight,  vice-presi¬ 
dent  and  John  H.  Barry,  secretary. 


make  a  comprehensive  survey  of 

and  be  ready  give 

this  information  _  _  I  ^  ..  j 

“We  urge  state  press  associations 
for  the 

printed  stationery 
free  nr 

the 

has  compiled 

only  complete  rate  bonk 
newspapers 

“Whereas,  while  we  recognize  that  the  ^ 
first  book  is  not  perfect  and  can  and  will 
be  improved  with  future  issues,  we  feel 

that  the  American  Press  Association  Arthur  Brisbane,  editor  of  the  New  YorJ^  Journal,  and  Louis  Wiley,  business 
book  is  a  splendid  achievement  and  of  manager  of  the  New  York  Times  photographed  on  board  the  He  de  France  as 
inestimable  value  to  the  advertisers  and  they  returned  from  abroad  this  week.  Mr.  Brisbane  is  holding  his  son  on  his  lap. 


A.P.  PRINTERIZING  CIRCUITS 

The  .Associated  Press  this  week  print- 
erized  its  Missouri  day  wires  and  South 
Carolina  night  wires.  Next  week  auto¬ 
matic  printers  will  be  installed  to  replace 
Morse  circuits  in  Montana. 


Editor  &  Publisher  for  September  10,  1927 
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WHERE  SHADOW-GODS  ARE  MANUFACTURED 


Louella  Parsons,  New  York  American,  Gives  New  Inside  View  of  Hollywood’s  Hero  Factory  —  300 
Press  Agents  Furnish  35  “Specials”  With  Something  Fancy  to  Write  About 


CHADOW-GOD  manufacturing  has  be- 
3  rome  an  important  sideline  of  modern 


By  PHILIP  SCHUYLER 


come  an  important  sideline  of  modern  . 

ioumalism.  There  is  nothing  like  the  obtained  a  sizable  judgment.  It  is  true 
*i,«  <.u^_  ♦liot  rkftpn  \i.»rit#»rc  imAcrmp  dream- 


reflect  an  intelligent  interest  in  affairs  of 
the  screen. 

Miss  Parsons  traced  the  “finding”  and 


orinted  word  to  give  reality  to  the  sha-  that  most  otten  writers  ii 
dowy  shapes  of  the  moving  picture  screen,  stuff  about  the  stars  which 
and  the  public  who  see  the  players  at  their  reading  about  themselves, 
theaters  want  to  become  better  acquainted  A  curious  trick  of  the  p 
with  them  through  their  daily  papers,  in  some  cases  the  actors 


obtained  a  sizable  judgment.  It  is  true  And  in  the  same  way  that  the  boxing  Miss  Parsons  traced  the  “finding”  and 
that  most  often  writers  imagine  dream-  writers  rarely  speak  harshly  about  Gene  the  gradual  exploitation  of  a  star.  There 
stuff  about  the  stars  which  the  stars  enjoy  Tunney  or  Jack  Dempsey,  always  empha-  was  the  case  of  Dolores  Del  Rio.  Ed- 

reading  about  themselves.”  sizing  their  heroic  qualities,  so  the  movie  win  Carewe,  happening  in  Mexico  Ci^'. 

A  curious  trick  of  the  publicity  is  that  writers  treat  their  celebrities.  is  introduced  to  this  Senorita  Del  Rio. 

In  both  instances  wining  and  dining  He  brings  her  back  to  Hollywood  with 


ith  them  through  their  daily  papers,  in  some  cases  the  actors  and  actresses  In  both  instances  wining  and  dining  He  brings  her  back  to  Hollywood  with 
"^Thus  the  editors,  following  the  theory  made  bv  their  press  agents  actually  strive  plays  its  part.  The  newspaper  writers  him.  All  the  newspapers  are  invited 

that  this  believing  world  of  mutts  must  to  be  the  kind  of  dream-people  created,  in  Hollywood  get  to  know  the  stage  people  around  to  meet  the  new  “find.”  She  is,  the 

have  something  or  someone  to  fall  down  and  sometimes.  Miss  Parsons  said,  they  well  and  to  like  them.  It  would  not  be  writers  are  told,  “the  daughter  of  a 

worship  are  prone  to  snatch  at  all  actually  succeed.  human  for  them  not  to  want  to  help  out  wealthy  banker  of  Mexico  City.  She 

available  stories  about  moving  picture  Miss  Parsons  cited  the  case  of  the  late  their  pme.  .  „  .  -  educated  in  Paris,  etc.,  etc.” 

olavers  and  one  finds  that  Hollywood,  Rudolph  Valentino.  She  happened  to  be  W  hp  you  know  people  socially,  it  is  Senorita  Del  Rio  has  an  engaging  per- 

Cal  these  sophisticated  days,  is  supply-  the  very  first  newspaper  woman  to  inter-  quite  difficult  to  be  severe  with  them,”  sonality.  She  makes  a  hit  with  the  men 

share  nf  the  urban  world’s  view  this  recent  idol  of  the  screen.  She  Miss  Parsons  confessed.  writers,  and  the  inevitable  catty  woman 


iss  Parsons  confessed.  _  writers,  and  the  inevitable  catty  woman 

Finally,  these  Hollywood  writers,  in  writer  is  over-ruled.  Speedily  through 


inv  a  large  share  of  the  urban  world’s  view  this  recent  idol  ot  the  screen,  sne  -'iiss  rarsons  coniessea.  writers,  and  the  inevitahle  catty  woman 

described  him  as  at  that  time  an  “embar-  Finally,  these  Hollywood  writers,  in  writer  is  over-ruled.  Speedily  through 
*  Tn  the  modern  city  of  apartments  where  rassed,  tongue-tied  voting  cabaret  dancer,  common  with  nearly  all  writers,  are  for-  the  movie  columns  trips  a  new  character, 
few  people  know  their  next  door’ neigh- 


bors,  the  gossipy  news  about  the  film  stars 
and  their  goings  and  comings  is,  in  the 
opinion  of  Louella  Parsons,  movie  writer 
for  the  Hearst  newspapers,  filling  “a 
most  human  want.” 

“But,”  she  said  in  an  interview  this 
week,  “I  feel  sorry  for  these  movie  people, 
who,  known  to  millions  the  world  over 
because  of  their  screen  appearances,  must 
constantly  be  on  parade.  The  smallest, 
meanest  things  they  do  leap  into  first-page 
news.  Back  fence  gossip,  usually  of  the 
friendly  variety  to  be  sure,  must  be  told 
about  them  to  satisfy  the  legitimate  hu¬ 
man  craving  for  this  type  of  information.” 

In  Hollywood,  today,  according  to  Miss 
Parsons,  there  are  about  300  publicity 
writers  and  at  least  35  highly  paid  news¬ 
paper  writers,  who  make  their  living  writ¬ 
ing  newsy,  gossipy  stuff  about  the  moving 
picture  players.  Miss  Parsons,  herself,  is 
an  important  purveyor  of  film-land  gos¬ 
sip.  In  addition  to  the  Hearst  newspapers, 
her  column  is  sold  to  several  hundred 
dailies,  and  it  has  been  estimated,  that  it 
is  read  by  nearly  6,000,000  moving  pic¬ 
ture  fans. 

There  is  some  fanciful  writing  included 
with  the  Hollywood  gossip.  Miss  Parsons 
admitted.  Shadow-gods  must  be  created 
because  they  are  expected.  Puffed-up. 
over-written  heroes  and  heroines  of 
screenland  are  called  shadow-gods  be¬ 
cause  their  existence  as  public  idols  is  as 


ever  conscious  of  their  publics.  The  mov-  It  is  “the  gorgeous  Dolores,”  no  less, 
ing  picture  writers  believe  they  are  ap-  When  pictures  are  made,  organization 
pealing  to  this  “believing  world  of  mutts.”  of  the  publicity  department  is  one  of  the 
“To  Lizzie  and  Susie  who  would  just  initial  steps.  There  is  a  publicity  director 
love  to  be  hugged  and  kissed  by  the  ro-  in  charge  of  the  entire  production,  who 
mantic  John  Barrymore,”  Miss  Parsons  is  under  the  exploitation  director  of  the 
said.  company  which  happens  to  be  making  the 

To  draw'  a  crowd  mere  man  must  be  picture.  Under  the  publicity  director  is 
either  undressed  in  naked  realism  or  over-  the  press  agent  in  charge  of  the  fan  maga- 
dressed  in  romantic  frills.  The  writers  in  zines ;  the  press  agent  in  charge  of  the 
Hollywood  set  themselves  to  the  task  of  trade  papers ;  the  press  agent  in  charge  of 
dressing  or  undressing  the  moving  pic-  the  newspapers;  and  the  press  agent  as- 
tiire  people  for  their  appearance  in  the  signed  to  the  stars. 

public  prints.  Then  their  typewriters  be-  These  press  agents  have  their  friends 
come  whirring  sewing  machines,  and  their  among  the  Hollywood  writers  and  in  ad- 
copy  is  fitted  to  the  stars  like  their  suits  dition  to  the  tons  of  literature  broadcast 


and  gowns. 


generally,  they  “tip  off”  these  friends  to 


For  this  type  of  metaphorical  habili-  “exclusives.”  In  Hollywood  there  is  a 
ment,  styles  change  almost  with  the  fre-  general  meeting  place  for  the  press  agents, 
quency  of  Paris-governed  factual  dress,  the  writers,  and  the  stars,  the  Montemart, 


At  the  present  time,  the  fad  happens  to 


Here  every  Wednesday 


be  for  realism  of  the  “just  folks”  brand,  evening  the  movie  stars  and  their  satellites 
according  to  Miss  Parsons.  The  writers  gather  and  gossip  is  swapped,  and  news 
are  dressing  the  actors  and  actresses  up  and  information  spread  with  the  caviar, 
as  home-loving,  quiet,  intellectual  people.  Of  course  all  news  isn’t  gathered  in  this 
fond  of  art,  and  collectors  of  vast  and  romantic  fashion.  Miss  Parsons  has  her 
important  libraries.  The  day  when  a  girl  own  private  office  in  the  Los  Angeles 
to  be  a  success  in  the  movies  just  had  to  Examiner  building.  She  has  a  young 
come  from  “an  old  southern  family”  is  boy  assigned  to  her,  who  makes  all  the 
passed.  Miss  Parsons  said,  as  has  also  the  rounds  of  the  studios  bringing  in  informa- 
day  when  moving  picture  actresses  had  tion.  She  has  her  own  friends  among  the 
to  bathe  in  champagne  or  milk  to  be  actresses  and  actors  and  lunches  infor- 
popular.  ^  ^  ^  mally  with  them  frequently. 

“The  new  style  of  publicizing  the  mov-  Miss  Parsons  is  herself  as  much  a  part 


because  they  are  expects.  runeu-up  mally  with  them  frequently. 

over-written  heroes  and  Louella  Parsons  “The  new  style  of  publicizing  the  mov-  Miss  Parsons  is  herself  as  much  a  part 

screenland  are  called  shadow-g^s  1^-  ^  ^ 

who  might  easily  be  mistaken  for  a  bus  picture  than  the  old  way,”  Miss  Parsons  the  newspaper  world.  She  is  the  author 
STbJ  LUv,?  ^  boy.”  Then  the  press  agents  got  busy  continued.  “The  majority  of  them  really  of  more  than  200  photoplays,  and  was 

der  the  bright  sun  of  publicity  m  the  Rudolph  himself  got  busier,  trying  to  are  awfully  nice,  decent  people.  reading  .renarin.  for  th.  Fc=ana„  Filr,, 


aXarffip*  hfto  'nhsrurltv  wh%’  the  skv  ’’ve  up  to  all  that  was  being  written  about  “Once  it  was  thought  that  only  bad  Company  when  she  started  to  work  for 
darkens  and  the  sun  sets.  Shadow-gods  h™;  f  interesting,  hearst  "ewspa^rs  four  years  ago. 

merplv  -strut  and  danrp  at  thp  VippU  nf  be  immediately  began  to  take  an  interest  Now-a-days  it  even  makes  good  copy,  for  .  Her  first  newspaper  experience  was  on 
ereat^ss  and  in  the  oninion  of  some  'bat  he  liked  books;  instance,  to  tell  the  truth  about  Harold  'be  Dixon  (Ill.)  Star,  where  she  worked 

skeotics  are  over  nlaved  in  ffie  newsnaners  be  began  to  build  up  a  marvelous  Llovd’s  happv  home  life,  which  really  is  on  vacations  from  Dixon  College.  She 

Skeptics  are  over-pla>ed  m  the  newspapers.  charming.  He  and  Mildred  Davis  are  married  when  she  was  young,  and  her 


reading  scenarios  for  the  Essanay  Film 


annearlnp  Tnto  obsrnritv  when  the  <;kv  ’’ve  up  to  all  that  was  being  written  about  “Once  it  was  thought  that  only  bad  Company  when  she  started  to  work  fo 
darkens  and  the  sun  sets  Shadow-Pods  b'm.  It  was  said  he  was  an  artist ;  and  news  about  movie  folk  was  interesting,  the  Hearst  newspapers  four  years  ago. 


greatness,  and  in  the  opinion  of  some 
skeptics  are  over-played  in  the  newspapers. 
Phrases  are  pinned  like  boutonnieres  or 


library.  charming.  He  and  Mildred  Davis  are  rnarried  when  she  was  young,  and  her 

“He  eventually  justified  all  that  was  like  many  other  couples  you  know.  They  husband  died  when  her  daughter,  Harriet 


corsages  on  the  different  heroes  and  ever  written  about  him,”  Miss  Parsons  live  very  happily  together,  are  very  much  Parsons  was  three  years  old.  Harriet  will 


heroines  of  the  screen  in  an  effort  to 


make  them  distinguished.  When  Miss 
Parsons,  for  example,  writes  for  her  mil- 


in  love,  and  devoted  to  their  baby,  Gloria,  graduate  next  year  from  Wellesley  Col- 


Tom  Mix  had  a  somewhat  different  ex-  “We  can  write  about  this  now  and  it  'ege.  < 

erience.  At  one  time,  according  to  gets  by  the  desk.  In  the  old  days  it  was  Miss  Parsons  was  on  the  staff  of  the 


y  -  J  ‘f  *  1  f  •  *  kl  iciivc.  tv/  RCia  uy  me  UCMS,.  ill  lllC  UlU  Uciy5  U  Wdb  _  .  *  waa  V/»I^  tilt  stall  ui  tiic 

“  IS  almost  invariaDiy  Parsons,  quite  out  of  a  blue  sky  considered  damaging  to  a  movie  hero  for  Chicago  Herald  when  it  was  purchased 


ateut^^  the  gorgeous  Dolores  Costello  ;  something  funny.  He  was  there-  his  public  to  know  he  was  even  married,  merged  with  the  Examiner  by  Mr. 

„  5  ,  r-Mu  ‘  ..  E  u  upon  dubbed,  “the  witty  Tom  Mix.”  and  if  married,  it  must  be  unhappily.  Tom  Hearst.  She  left  the  paper  at  that  time 

John  Gilbert  ;  Gretta  Garbo,  hasn’t  succeeded  very  well  in  living  Mix,  for  example,  was  married  and  had  join  the  staff  of  the  New  York  Mom- 

e  ticotulanaznan  Yamp  ;  lorn  Mix,  reputation,  although  he  cer-  five  children  at  a  time  when  millions  of  Telegraph,  with  which  she  was  asso- 

tainly  tries  hard  enough,”  Miss  Parsons  movie  fens  were  being  lead  to  believe  he  o'ated  for  five  years.  In  New  York  Miss 


wrecked’;  “Marion  Davies,  the  bland  (jgclared. 
beauty,”  or  "zivacious  Marian”-  't*- 


was  a  care-free  bachelor.  The  fact  that  Parsons  was  prominent  in  newspaper 


Marion  ;  the  de-  Parsons  doesn’t  assign  too  much  he  was  leading  an  ordinary  normal  home-  circles,  being  president  at  one  time  of  the 

Koni,  »^.  if.u  Doug  hair-  credit  to  the  writing  and  publishing  craft  life  was  kept  a  jealously  guarded  secret.  Newspaper  Women’s  Club. 

for  the  making  of  moving  picture  idols.  His  children  were  even  carefully  instruct- - 

mana  ;  the  irresistible  Charlie  Chaolin  ;  .v  on  _  _ _  _ _ t-:_  : _ li:.  i  — NEWS  CLUB  IN  NEW  HOME 


mand” ;  “the  irresistible  Charlie  Chaplin” ; 
and  “the  engaging  Constance  Talmadge.” 
These  form  a  sort  of  snap  shot  picture 


It  is  her  belief  that  20  per  cent  of  the  ed  not  to  recognize  him  in  public,  leading, 
famous  moving  picture  stars  are  made  by  once,  to  an  amusing  incident. 


The  writers  must  give  full  length  views,  their  own  real  ability. 


publicity,  while  80  i^r  cent  win  through  “A  curious  writer  learning  of  the  Mix  New  York  Society  Hat  Three-Floor 


children  found  them  once  and  engaged  in  Headquarter,  for  700  Member, 
conversation  with  them.  Is  that  your 

mother,’  he  asked,  indicating  Mrs.  Mix.  Now  in  its  new  home  at  136  W.  42nd 
‘Yes,’  one  of  the  children  admitted.  ‘Is  street,  the  Newspaper  Oub  of  New  York 
that  your  father?’  was  asked,  with  Mr.  's  ready  to  entertain  visitors  and  ade- 


tTO,  ^cause  people  want  to  know  about  “It  has  been  proved,”  she  said,  “that  a  conversation  with  them.  ‘Is  that  your 
the  lives  behind  the  flickering  figures  of  moving  picture  actor  or  actress  cAnilot  mother,’  he  asked,  indicating  Mrs.  Mix. 


the  screen. 

“In  obtaining  copy,”  Miss  Parsons  said. 


survive  three  bad  pictures.” 


^  In  obtaining  copy.  Miss  Parsons  said.  Good  or  bad  pictures  notwithstanding  it  that  your  father?’  was  asked,  with  Mr.  ‘s  ready  to  entertain  vi.sitors  and  ade- 

'^^n  only  take  the  word  of  the  stars  is  realized,  of  course,  that  “people”  must  Mix  indicated.  ‘O,  no,’  the  child  replied,  quately  accommodate  its  own  700  mem- 

wmselves  or  their  representatives.  It  be  furnished  with  telescopes  that  the  stars  When  presse’d  further,  finally  said  grave-  hers,  according  to  Denis  Lynch,  of  the 

1*  'hat  some  stars  don’t  like  the  may  be  magnified.  The  majority  of  people  ly,  ‘You  see  my  father  and  mother  aren’t  Actti  Fort  Herald  Tribune,  club  presi- 
truth  and  are  imaginative  about  them-  detest  facts  and  love  mythology.  They  are  married.’  ”  dent. 

selves  and  their  pasts ;  and,  it  is  likewise  given  what  they  prefer.  "The  writers  The  public  itself  must  share  in  the  re-  Dinner  was  served  in  the  club’s  new 
^  “hout  movie  folk,  in  consequence,  often  sponsibility  for  this  changed  style  in  the  restaurant  for  the  first  time  this  week, 

that  ■  'hem  by  ambitious  writers  write  l^utiful  fables  and  let  the  unlovely  presentation  of  moving  picture  heroes  and  The  headquarters  comprise  three  floors, 

f  V  •  r'  ’ce^  1  •  untold.  heroines.  Miss  Parsons  believes.  She  re-  enabling  the  club  to  separate  its  library 

at  nn  ti^  Gorrine  Griffith  s  relatives  had  They  offer  the  same  excuse  that  the  ceives  thousands  of  letters  each  week,  she  and  lounge  from  jts  restaurant  and  its 
anitl*  ^  restaurant,  for  instance,  boxing  writers  offer.  declared,  from  moving  picture  fans.  Some  billiard  and  card  rooms.  The  floor  space 

a  'ha'.  Corrme  had  been  “People  like  to  be  bunked.  We  are  years  ago  these  letters  were  all  gushy  greatly  in  excess  of  the  former  location,  is 

”*mess.  She  brought  a  libel  suit  and  entertaining  the  people,”  they  say.  and  sentimental,  while  now,  she  said,  they  about  5,(XX)  square  fee#. 
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“CHINESE  PUZZLE”  WINDOW  DISPLAYS 
LOSE  MONEY  FOR  ADVERTISERS 


Most  Retailers  too  Busy  to  Work  Out  Complicated  Set-ups, 
Agency  Finds — How  Philco  Radio  Cooperated 
with  Dealers  to  Get  Results 


By  ARTHUR  JOYCE 


PRODUCING 
retail  dealer 
dealer  to  use 

apiain.  it  is  properly 

A  survey  conducted  recently  by  the  few  persons  stop  to  look  into  a  dull  and 


display,  because  they  tell  the  Philco  story 
—they  do  the  selling,  just  like  your  own 
store  salesmen.  The  Philco  cards  are  your 
Philco  ‘talkers.’  You  can’t  talk  personal¬ 
ly  to  every  person  who  stops  to  look  into 
your  window.  Let  the  Philco  Sales  Cards 
do  the  talking  for  you. 

“Show  also  your  Authorized  Philco 
Dealers’  Certificate  in  the  window.  That 
ties  up  the  Philco  $1,000,0(X)  national  ad¬ 
vertising  and  radio  broadcasting  cam- 
paign  directlv  with  your  store.  It  tells 


GLEAN  HERALD  SOLD 
TO  GANNETT 


John  W.  Baker  of  Ithaca  to  Publiih 
Tenth  Newspaper  of  Group — 
Herald  Established  Nearly 
50  Years  Ago 


The  purchase  of  the  Olean  (N.  Y.) 
Eiruing  Herald  by  Prank  E.  Gannett, 


,  ,,,  ,  announced  Sept.  8.  The  Gannett  interests 

Keep  the  I  hilco  \\  indow  Display’  took  over  publication  immediately. 

The  consideration  was  said  to  be  $100,- 


Eugene  McGuckin  Company,  Philadelphia,  unattractive-looking  window.  It’s  the  the  centerpiece,  at  least — in  your  window 

shows  that  one  of  the  big  reasons  why  the  w'ell-dressed,  well-lighted  and  nicely-ar-  all  the  time.  Change  the  other  display- 

average  retail  merchant  does  not  actually  ranged  window  that  attracts.  merchandise,  if  you  like,  but  keep  on 

use  more  of  the  display  material  sent  to  “The  sales-getting  power  of  a  window  showing  the  Philco  cut-out.  There  will  ^  ^  . . 

him  by  manufacturers,  is  that  he  does  not  display-  is  w'hat  makes  your  window  pay.  be  an  all-season  demand  for  1  hilco  and  place  among  the  ten  publications  bv 
know  how ! 


000. 

The  Herald  has  been  published  in  Glean 
for  nearly  fifty  years.  It  will  now  take 


_  _  A  well-dressed  window  will  make  sales  you  can’t  afford  not  to  have  the  Philco  Gannett  Mr  Baker  will  be  the 

That’s  a  fact!  It’s  all  very  well,  the  just  as  quickly-  and  as  surely  as  your  display  hit  your  customers  and  prospects  publisher, 
rvev  shows,  for  the  manufacturer  to  own  store  salesmen.  It’s  your  first  contact  between  the  eyes  the  moment  they  glance  Kpwsna 


they  glance  Newspapers  now  owned  by  Mr.  Gannett 


produce  nicely  lithographed  material  for  with  your  prospects  and  on  the  impression  into  your  window — and  as  often  as  they  and  his  associates  in  their  publication  are: 

the  dealer’s  window  and  for  his  counters,  it  makes  depends  to  a  large  extent  whether  pass  y^r  store.  \V  hen  you  take  the  Rochester  Times-Union,  Utica  Obser- 

But  unless  the  display  is  so  strikingly  you  make  or  lose  a  sale.  Competition  in  I  hilco  Display  out  of  your  window,  stand  zier-DispatcIi,  Newburgh  News,  Beacon 

simple  in  construction  that  the  dealer  window  merchandising  is  keen.  The  it  on  the  floor  of  your  store  or  on  the  Ithaca  Journal-News,  Elmira  Star- 


can’t  “go  wrong,’’  or  unless  the  dealer  is  merchant  with  the  best-looking  windows  counter.  It  makes  a  corking  good  show- 
given  some  idea  how  to  use  the  trim  ef-  usually  is  the  prosperous  merchant.” 


ing  and  will  make  actual  sales ! 


fectively,  chances  are  he  will  push  it 


Gazette,  Elmira  Advertiser.  Elmira  Sun¬ 
day  Telegram,  and  Plainfield  (N.  J.) 


TO  BROADCAST  RGHT 


,,  ^  “Selling  Your  Merchandise  Through  “Remember — the  Philco  National  Ad-  Courier-News. 

aside  with  the  rest  of  his  manufacturers’  the  Window”  is  another  sub-heading,  em-  vertising  Campaign  continues  right  - 

“sales  helps”  and  very  promptly  forget  it.  phasizing  the  need  always  for  a  well-  through  until  next  year  and  you’ve  got 
Another  reason  why  some  manufac-  dressed  window.  It  says :  to  keep  your  window  shouting  PHILCO 

turers  don’t  get  their  displays  into  the  “Your  window  is  the  reflection  of  your  day  and  night,  right  through  the  next  •  ti  j  m  n 

dealers’  windows  and  stores,  is  because  store.  Your  store  and  your  merchandise  Fall,  Winter  and  Spring,  to  be  sure  your  Scnppt-Howard  Newspaper*  Contracts 
the  displays  are  too  intricate  and,  in  many  are  judged  largely  by  your  window,  store  attracts  all  of  the  prospects  in  your  _j 

instances,  are  veritable  “Chinese  puzzles.”  Therefore,  it  is  extremely  important  that  community  already  sold  on  Philco  and 
There  is  a  wealth  of  instructions  as  to  your  window  absolutely  be  given  as  much  awaiting  only  an  invitation  from  you  to 
putting  “Tab  A”  into  “Slot  B”;  reversing  personal  attention  as  you  give  to  the  se-  come  in  and  buy  Philco!” 

ti  -j. - 1  c.  — .  Y”  q{  yQor  merchandise.  _ _ 

“An  overcrowded  window  divides  the 
attention  of  the  prospect.  He  sees  many 


"side  panel  to  fit  center  piece  at  X”  and 
“folding  again  to  meet  C  at  right  angles 
to  K.” 


TO  PAROLE  ENWRIGHT, 
JAILED  FOR  UBEL 


Now,  the  average  dealer  is  not  a  puzzle  things,  becomes  confused  and  he  ip’t  im- 
solver.  He  has  all  he  can  do  to  solve  his  pressed  by  ony  one  item.  Having  too 

own  store  problems.  And  there  isn’t  much  many  choices,  he  passes  them  all  by !  - 

time  left  for  him  to  do  any  experimenting  “Specialize  on  one  line  at  each  showing.  Boston  Telegram  Publisher  to  Be  Freed 
with  a  window  display  setup.  Unless  the  Show  PHILCO !  It  has  prestige.  The 
display  is,  first  of  all,  attractive  and  sec-  public  wants  Philco.  You  don’t  need  to 
ondly,  is  easy  to  set  up,  the  dealer,  as  the  waste  valuable  space  ‘explaining’  Philco. 
survey  shows,  isn’t  a  bit  interested.  That’s  all  been  done  for  you  through  the 
Only  a  comparatively  few  of  the  larger  newspapers  and  magazines  of  the  country, 
stores  support  a  window  display  manager.  All  you  need  to  do  is  to  show  Philco  and 


from  Prison  Camp  Sept.  15^ 
Was  Sentenced  to  Serve  8 
Months  Last  April 


With  Rickard 

Plans  for  broadcasting  a  blow-by-blow 
account  of  the  Tunney-Dempsey  heavy¬ 
weight  championship  fight  on  September 
22,  through  the  National  Broadcasting 
Company,  were  announced  this  week  by 
Tex  Richard,  promoter.  The  broadcast 
is  to  be  sponsored  by  the  Scripps-Howard 
newspapers. 

Rickard  said  he  had  contracted  with 
the  National  Broadcasting  Company  for 
radio  rights  and  the  Scripps-Howard 
newspapers  had,  in  turn,  signed  an  agree¬ 
ment  with  the  broadcasting  company. 
Details  were  worked  out  between 
Rickard,  W.  H.  Aylesworth,  president 


siurcs  suuuui  i  a  wniuv/v*  .  nil  yini  iiccu  lu  uu  la  lu  ortviv  x  iiiivu  aiivi  \\T  r-— _ r  l  r  ,  Vt  .  ,  r - 

It’s  all  right  for  these  experts  to  give  tell  your  prospects  how  easy  it  is  for  r’ Company, 

their  time  to  solving  the  problem  of  how  them  to  have  the  Philco  connected  with  r,  -ii  chairman  of  the 

a  window  display  should  be  set  up.  But  their  radio  sets.  That’s  where  the  Philco  .  ^  re  eased  from  the  Lewks-  board  of  the  Scripps-Howard  news- 

they  are  a  mighty  small  minority.  The  Sales  Cards,  which  are  part  of  the  Philco  “  /  "•  It  has  been  so  papers, 

average  retail  dealer  or  his  salesman  is  Window  Display,  will  actually  talk  to 

your  customers  and  prospects  for  you!” 

The  question  of  what  a  store  window 


the  store’s  only  window  trim  “expert.” 
Hence,  the  survey  showed,  he  is  the 


wise  manufaciurer  or  advertising  man-  actually  is  worth  is  raised  in  the  para-  _ _ _ 

ager  who  designs  and  produces  first,  a  graph  headed  “What  Your  Store  Win-  1'^-  He  was  sentenced  to  serve  Bradford  Countv*^Pa**  to 

striking  display,  simply  construct^  and  dow  Is  Worth  To  You,”  which  reads;  months  for  criminal  libel  last  April  conducted  by  them  at  their  meetines. 

then  tells  the  dealer  how  to  use  it.  “t*’-  *' — - — ■*  11.  —  —  .  .  ...  n 


of  the  State  Parole  Board. 

Enwright  was  sent  to  the  prison  camp 
from  the  Charles  street  jail  in  Boston,  ^  ^ is  waging 
Aug.  14.  He  was  sentenced  to  serve 


FIGHTING  SECRET  MEETINGS 

The  Towanda  (Pa.)  Review  is  waging 


It’s  hard  to  figure  in  dollars  and  cents  H. 


An  example  of  this  kind  of  dealer  serv-  just  what  your  store  window  actually  is  The  libel  conviction  grew-  out  pf  a  sjoners  carrv  out  tbpiV  affaire  eprrrtlv 
ice  is  shown  in  the  window  display  now  worth.  A  window  display  is  a  definite  cartoon  on  former  Mayor  James  M.  Cur-  nermit  newemnpr  mm  to 

being  distributed  to  retail  radio  dealers  and  recognized  sales  factor.  There  are  ^fy  of  Boston,  which  was  published  in  -rup 

throughout  the  country  by  the  Philadel-  ’  ■  ’  ’  ’  •  •’  '  tu.  attend.  Ihe 


The  Review  complains  that  the  commis- 


phia  Storage  Battery  Company,  makers  $150,000  a  year!  It  depends  on  location, 
of  the  Philco  line  of  Radio  Socket  of  course,  and  the  number  of  persons  who 


Powers. 

This  display,  in  ten  colors,  comprises  the 


ana  recognized  saies  lactor.  mere  are  7.?  was  ^uuusucu  lu  -rup  na.p-  u.,  .cUpH  npwsnani>r» 

who  vajue^  their  windows  at  ^CurTeJ^^^rThu?”  >^-35  headed,  throughout  thU  section  to  express  tWr 

Mr.  Enwright  also  formerly  owned  the  question. 

papers  in  Lawrence  and  Lynn.  He  came 


pass  them  each  day. 

_ _  ... _ , - r -  “It  is  safe  to  say,  however,  that  at  least  York  two  years  ago  and  started 

center  cut-out  and  six  sales  cards  that  do  30  per  cent  of  all  the  sales  made  in  the  New  York  Bulletin,  which  soon  w-ent 
the  “sales  talking”  for  the  dealer.  One  average  retail  merchant’s  store  are  made  scrap  heap, 

of  its  features  is  an  electric  socket  ar-  directly  through  the  tvindow.  It  make 


rangement,  inserted  in  the  center  panel,  people  buy  who  had  no  intention  of  buy- 
into  which  can  be  plugged  the  wire  emi-  ing  and  even  if  they  don’t  buy  the  first 
nating  from  the  socket  power.  This  time  they  look  into  your  window,  it  directs 
shows  the  prospect  at  a  glance  exactly  their  thoughts  to  the  merchandise  you  are 
how  he  can  hook  up  his  Philco  and  what  offering  and  they  have  your  store  in  mind 
it  will  look  like  when  he  has  it  installed  when  they  actually  start  out  to  make  the 


in  his  radio  set. 

Accompanying  each  display  sent  to  the 


purchase.” 


dealer  is  an  Instruction  Sheet  that  shows  dealer,  as  to  how-  best  he  can  set  up  his 
not  only  a  suggested  set-up  for  the  Philco  Philco  Window  Display ; 

Window  Trim,  but  brings  to  the  dealer  a  “When  you  install  this  Philco  Window 
batch  of  good  sales  information  and  tends  Display,  make  your  window  exclusively  a 
to  enlighten  him  on  the  importance  of  Philco  window-.  Or,  if  you  sell  radio  the  Meridian  Star,  made  public  the  pro- 
his  window  as  a  sales  factor  and  how  sets,  you  can  easily  install  one  or  two  of  gram  this  week, 
best  he  can  make  use  of  it  to  make  it  these  s^s.  When  you  do  this,  show  the 
pay  him  real  money. 


INTERNATIONAL  EXPANDS 

When  the  Newfoundland  legislature 
closed  Sept.  6,  the  International  Paper 
Company  had  succeeded  in  getting  all  its 
measures  through,  which  means  that  the 
Comer  Brook  paper  mill  will  be  run  by 
the  .American  company.  Corner  Brook 
Practical  Topics  on  Program  of  NGs-  ^  capacity  of  600,000  tons  of  paper  a 

.... _ .  114  .  day  with  a  further  development  of  a  new 

ippi  ee  Gander  Bay  in  Bonavista.  By 

A  new  kind  of  flood  is  being  experienced  this  means  the  International  takes  over  all 
'r... Reid  interests  in  Newfoundland. 


TO  STUDY  PRINTING 


Then  follow  these  instructions  to  the  in  Mississippi. 

It  is  a  flood  of  acceptances  to  the  post¬ 
poned  annual  convention  of  the  Missis¬ 
sippi  Press  Association,  to  be  held  Sept. 


CHAMBERLIN  VISITS  N.  Y,  WORLD 

21-23.  James  H.  Skew-es,  publisher  Vf  ‘f 

the  New  York  World  this  week,  where 

...........  -  - - -  ...wv,  u..  “This  convention,”  Mr.  Skewes  said,  1"  5°”!  n 

actual  Philco  Socket  Power  and  its  re-  “will  lean  toward  the  practical  in  printing  ^  ^ 

lation  to  the  .sets — how-  the  Philro  will  and  nevvsnaner  makino-  The  sneakers  in.  ?  .  ’  particular  friend  of  the  ayia- 


The  Instruction  Sheet  shows  also  the  lation  to  the  sets— how-  the  Philco  will  and  newspaper  making.  The  speakers  in-  Lf’.  ’  wif  ^  r-u  ”  triend  ot  the  ^la- 
Philco  Display  and  the  six  sales  cards  and  look  when  connected  with  the  sets.  elude  many  Mississippi  editors  and  print-  j  „ 

tells  the  big  sales  point  each  of  the  cards 
is  designed  to  shout  to  the  prospect. 

This  Philco  Instruction  Sheet,  which  is 


“Philco  AB  Socket  Power  will  run  any  ers,  who  will  talk  ‘shop’  in  intelligent, 
battery-operated  radio  set  from  the  elec-  understandable,  helpful  terms.” 


trie  current,  so  it  really  doesn’t  matter 
reproduced  on  this  page,  contains  also  a  what  make  or  style  of  radio  set  you  dis-  secretary-treasurer,  S.  C.  Beckwith  Spe- 
wealth  »f  window  display  information  play.  There  is  a  space  in  the  central  cial  Agency.  New  York ;  Dorothy  Dlx, 
that  might  be  read  with  profit  by  any  Philco  cut-out  for  a  Philco  Socket  Pow-  '  -----  _  _ 

advertisers  interested  in  getting  the  prop-  er  and  slots  to  plug  in  the  electric  wire, 
er  slant  on  the  importance  of  the  retail  Then  scatter  a  few  others  round  the 
merchant’s,  window  as  a  sales  factor  and  window — probably  a  Philco  ‘B’  Socket 
how  the.,  window  can  be  used  to  ddvan-  Power,  too.  for- those  radio  fans  interested 
tage  in  creating  actual  sales.  only  in  a  ‘B’  unit. 

“Make  Your  Windows  Pay  You  Real  “Use  the  Phiko  Sales  Cards  in  the  “Sermons  in  Tabloid.” 


many  he  cabled  Allen  to  sail  with  Mrs. 
Chamberlin  and  join  him  abroad.  Allen 

Among  speakers  will  be  W.  L.  Lynn,  ^ 


writer  for  the  Ledger  Syndicate;  L.  O. 
Cro.sbv,  president  of  the  Mississippi 
Board  of  Development ;  Mrs.  Robert  S. 
Ralston,  editor  of  the  Women’s  Federa- 


TRI-STATE  MEET  OCT.  6-8 

Editors  from  Iowa,  Nebraska  and 
South  Dakota .  will  assemble  at  Sioox 
City,  Iowa,  Oct.  6,  7  and  8  for  the  annual 


tion  Bulletin,  and  Dr,  .Arthur  Crowden,  convention  of  the  Tri-State  Editorial  As- 
of  (Columbus.  Miss.,  author  of  daily  speiation.  More  than  200  are  expected  to 

attend. 


$3,000,000  N.  Y.  HEARS!  PLANT  READY  JAN.  1 


Journal 


found  the  city  dei)artment,  the  telegraph 
and  cable  departments,  while  in  adjoin¬ 
ing  rooms  are  the  society,  real  estate 
and  other  feature  sections  and  depart¬ 
ments  of  the  paper. 

“A  special  ‘fudge’  or  late  news  linotype 
department  adjoins  the  telegraph  depart¬ 
ment  on  the  opposite  side  of  the  compos¬ 
ing  room  from  the  sporting  department. 

"Here  telegraph  operators  receive  copy 
alongside  the  linotype  machines  and  hand 
it  direct  to  the  printers. 

“The  bevel  linotype  slugs,  assembled 
in  the  ‘fudges,’  are  dropped  in  rapid  con¬ 
veyers  to  the  press  room,  between  the  two 
lines  of  ‘starter’  presses,  thus  enabling  a 
press  to  start  delivering  papers  in  less 
than  one  minute  after  the  last  word  of 
the  news  has  come  off  the  telegraph  wires. 

“On  the  sixth  floor  is  also  located  the 
biographical  department  or  ‘morgue.’  ’’ 
The  building  was  designed  by  Charles 
E.  Birge,  in  collaboration  with  George  E. 
Pancoast,  chief  managing  engineer,  for  the 
past  38  years  associated  with  the  Hearst 
newspaper  property  activities,  who 
handled  the  plant  layout  and  equipment. 

Others  active  in  the  construction  work 
are  Ralph  Chambers,  consulting  engineer 
on  the  foundations  and  Meyer,  Strong  & 

delivered  to  the  mailers  inside  the  de-  “When  the  run  is  finished  the  convey-  engineers, 

livery  room,  or  else  to  the  driver  outside  ers  are  reversed  and  take  the  plates  di- 

the  delivery  counters,  where  they  are  rcctly  back  for  remelting, 
bundled  and  dropped  into  Standard  spiral  “The  composing  room  is  on  the  sixth 
chutes  leading  direct  to  the  tailboards  of  floor  and  here  is  assembled  a  battery  of 
the  delivery  trucks.  80  linotype  machines,  one  hundred  and 

“Ample  space  has  been  arranged  for  ten  make-up  tables,  four  Ludlow  units 

the  backing  up  of  delivery  trucks  inside  and  four  Lanston  material  casters, 

the  building.  Fourteen  trucks  can  be  ac-  “Dry  mats  are  used  exclusively  in  the 
commodated  at  one  time  with  exits  on  new  plant. 

two  streets  to  assure  celerity  of  ‘getaway’  “The  Evening  Journal  editorial  room 
in  the  delivery  to  the  newsstands  of  the  adjoins  the  composing  room.  Here  is 

Work  has  been  started  on  extensive 
alterations  and  improvements  in  the 
building  of  the  A.  S.  Abell  Co.,  publishers 
of  the  Baltimore  Sun  and  Evening  Sun 
of  which  Paul  Patterson  is  the  president. 

Properties  adjoining  the  Sun  building 
at  the  southwest  corner  of  Baltimore  and 
Charles  streets  in  the  center  of  business 
Baltimore  have  been  acquired.  The  front 
of  the  property  adjoining  on  Baltimore 
street  will  be  altered  to  make  it  conform 
to  the  Greek  facade  of  the  building  as  it 
now  stands.  The  buildings  added  to  the 
plant  will  be  almost  rebuilt 
When  finished,  the  alterations  will 
have  provided : 

Spaces  for  four  additional  presses. 
These  units,  in  conjunction  with  the  spare 
units  now  installed,  will  supply  a  75  per 
cent  increase  in  the  press  capacity  of  the 
two  papers. 

Addition  of  40,000  square  feet  of  floor 
space  for  use  of  the  composing  room. 

Practically  double  the  amount  of  space 
assigned  to  the  use  of  the  news  and 
editorial  departments. 

Installation  of  a  modern  cafeteria  capa¬ 
ble  of  taking  care  of  200  employes  at  a 
time. 

New  elevator,  new  space  for  the  room 
used  by  the  board  of  directors. 

Additional  space  for  all  these  depart¬ 
ments  has  been  made  essential  by  the 
steady  growth  in  the  number  of  employes 
of  the  Sun  papers — the  total  regularly  en¬ 
gaged  now  exceeds  1,000. 


Harold  D.  Hynds 


Charles  E.  Birge 


George  E.  Pasco.\st 


BALTIMORE  DAILIES 
EXPANDING  PLANT 


MODEL  SMALL  CITY  PLANT  OCCUPIED 
BY  BROWNSVILLE  (TEX.)  DAILY  HERALD 


mer  controls  which  are  located  on  the  —  -  -  — _ 

balcony  at  the  south  end  of  the  press-  .  7'".  ..e.,.  ’ 

room.  ' 

Mounted  on  the  presses  themselves  are  ‘  '  "  .  • 

push  button  stations  with  approximately 

72  on  each  line  of  presses.  From  these  - — — - - - 

push  button  stations  it  is  possible  to  start 

the  press  from  rest,  accelerate,  decelerate,  T^HE  Brozittsx’tlle  (Tex.)  Herald,  one 
stop  and  lock  the  press  at  ‘safe’  so  no  of  the  oldest  small  city  daily  news- 
qperator  can  possibly  start  it.  These  sta-  papers  in  Texas,  has  just  occupied  its  new 
tions  are  all  connected  to  the  controller  plant,  erected  and  owned  by  the  Browns- 
electrically.  ville  Herald  Publishing  Company. 

“The  operators  on  the  presses  are  fur-  Coincident  with  the  occupancy  of  the 
ther  protected  by  a  series  of  lights  and  new  structure,  the  paper  abandoned  its 
a  signal  bell.  These  lights  must  flash  eight-page  Duplex  flat  bed  press  for  a 
and  the  bell  ring  before  the  press  can  sixteen-page,  decker  type  Duplex,  claimed 
be  put  into  motion.  to  be  the  first  rotary  press  to  be  installed 

“The  Cline  Electric  Manufacturing  by  any  newspaper  between  Houston,  Tex., 
Company  has  installed  about  22  automatic  and  Mexico  City,  a  distance  by  rail  of 
elKtric  paper  hoists  in  the  Journal  plant,  about  1.200  miles. 

“The  Evening  Journal  and  the  New  The  Herald  was  established  July  4, 
Vork  .\merican  have  separate  press  1892,  by  the  late  Jesse  O.  Wheeler,  who 
rooms  and  delivery  rooms  so  that  the  edi-  continued  its  publication  until  his  death 
tions  of  each  do  not  conflict.  The  two  in  1907,  when  his  widow,  Mrs.  Frances 
plants,  however,  are  united  for  the  Sun-  J.  Wheeler  assumed  active  editorial  and 
dajj  New  York  American.  business  control.  She  had  been  as- 

.  “he  Sunday  American  delivery  room  sociated  with  her  husband  in  the  produc- 
is  independent  of  the  daily  department  of  tion  of  the  paper  since  it  was  established. 
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FIFTY  INDICTED  IN  JULIAN  OIL  CASE 
FOLLOWING  REPORTER’S  EXPOSE 

Morris  Lavine  of  Los  Angeles  Examiner  Discovered  Over-Issue 
of  Stock  Amounting  to  4,250,000  Shares — Com¬ 
pany  Played  with  Millions 


"VJOKRIS  L.W'INE,  star  reporter 
~  the  I-os  Angeles  Examiner,  is  be 


Morris  I.avine 


and  business 


for 
being 

given  credit  for  the  recent  expose  of  the 
Julian  Petroleum 
Corporation  o  t 
Los  Angeles, 
rt'hich  precipitateel 
one  of  the  great¬ 
est  financial 
crashes  on  the 
coast  and  resulted 
in  the  indictment 
of  50  prominent 
persons  including 
the  president  of 
one  bank  the 
president  of,  the 
First  Securities 
Company,  several 
other  bankers, 
motion  picture  magnates 
men. 

Irvine’s  expose,  which  started  July  24 
and  ran  for  eight  days  exclusively  in  the 
Examiner,  showed : 

1  hat  4,250,000  shares  of  Julian  Petro¬ 
leum  Corporation  stock  were  overissued 
in  Los  Angeles,  San  Francisco  and  New 
York  in  a  little  more  than  a  year. 

That  $67,000,000  were  banke<l  and 
toyed  with  in  the  handling  of  the  stock 
by  one  man  alone. 

That  S.  C.  Lewis,  a  Texas  attorney 
aiid  promoter,  came  to  Los  Angeles,  and 
without  paying  one  cent  promoted  a  star 
promoter,  C.  C.  Julian,  into  turning,  over 
an  $8,500,000  corporation  for  nothing. 

That  he  purchased  a  brokerage  house, 
laying  $700,000  for  its  good  name,  and 
rjsed  this  house  to  have  signatures  on 
Slock  certificates  guaranteed  and  passed 
■on  to  the  buying  public. 

That  shrewd  business  men  lost  from  a 
:half  million  to  a  million  dollars. 

The  evidence  in  the  case,  presented  to 
the  county  grand  jury,  lasted  six  solid 
•weeks,  and  took  4,500,000  words  to  tell. 
At  the  end  of  the  investigation  the  grand 
jury  indicted  S.  C.  Lewis,  president  of 
the  company,  pnd  his  associate.  Jack 
Bennett,  a  “very  bright  young  man”  of 
New  York,  who  handled  the  $67,000,000 
raised  for  stock  operations.  It  indicted 
the  officers  of  the  stock  brokerage  house, 
and  one  junior  vice-president  and  loan 
i'>fficer  of  one  of  the  banks,  and  charged 
them  with  responsibility  for  the  over¬ 
issue. 

Then  it  proceeded  to  indict  41  other 
•prtiminent  men — bankers,  brokers  and 
business  men  in  all  walks  of  life 
charging  them  with  conspiracy  to  com¬ 
mit  usury  in  advances  made  to  the  com¬ 
pany  for  pool  operations.  Many  of  these 
men  returned  the  money  to  the  receivers 
for  the  company  to  continue  its  oper¬ 
ations  since  that  time. 

The  bankers,  the  president  of  the  Pa¬ 
cific  Southwest  Trust  and  Savings  Bank, 
Charles  F.  Stern,  and  John  E.  Barber, 
the  president  of  the  First  Securities  Com¬ 
pany,  were  indicted  on  charges  of  vio¬ 
lating  the  state  banking  law  for  accept¬ 
ing  $100,000  “expenses”  from  S.  C, 
Lewis, 

1-avine's  expose  of  these  conditions  and 
transactions  ran  from  ten  to  twenty  col¬ 
umns  a  day.  It  started  with  two  col¬ 
umns  on  the  front  page  each  day,  broke 
over  to  all  of  page  two  and  very  often 
parts  of  pages  three  and  four.  The  Ex¬ 
aminer  backed  up  each  statement  by  the 
sworn  secret  evidence  of  the  county  grand 
jury. 

I>ong  before  the  Juliaa  Petroleum 
crash  Lavine  began  investigating  the  case 
at  the  instigation  of  George  C.  Young, 
publisher  of  the  Examiner,  and  Fred  W. 
I Id  ridge,  editor. 

He  discovered  that  there  was  an  over¬ 
issue  of  Julian  stock.  He  found  that 
millions  of  shares  had  been  distributed 
))evond  the  capitalization.  He  learned 


that  pool  operations  were  netting  huge 
and  perhaps  usurious  profits  to  individu¬ 
als.  He  went  into  ccwisultation  with  the 
firm  of  Loeb,  Walker  &  Loeb,  attorneys 
who  represent  the  Los  Angeles  Stock 
Exchange,  who  ordered  the  stock  taken 
off  the  Exchange.  He  also  took  up 
the  matter  with  the  district  attorney 
who  began  an  investigation  of  all  the 
facts  in  the  case,  presenting  them  to  the 
county  grand  jury. 

.•\t  the  conclusion  of  the  investigation 
hy  the  grand  jury  55  indictments  were 
returned,  naming  50  prominent  individu¬ 
als  (some  being  indicted  more  than 
once  which  accounts  for  the  55  indict¬ 
ments). 

Lavine  was  thoroughly  familiar  with 
all  the  evidence  presented  to  the  grand 
jury  because  of  his  investigation  followed 
by  his  co-operation  witli  the  officials. 
The  secret  testimony  had  been  taken 
down  by  a  court  reporter.  This  was  the 
data  lavine  needed  to  corroborate  his 
expose.  Through  his  political  and 
friendly  connections  he  secured  the  first 
copy  of  the  grand  jury  transcript  to 
leave  the  hall  of  justice.  He  then  wrote 
his  stories  of  his  investigation,  support¬ 
ing  it  by  the  grand  jury  sworn  testi¬ 
mony. 

Morris  Lavine  has  a  long  list  of  ex¬ 
clusive  stories  to  his  credit.  He  cap¬ 
tured  Clara  Phillips  in  Honduras  after 
the  police  failed,  persuaded  her  to  re¬ 
turn  without  extradition  and  took  her 
to  San  Quentin  prison,  where  she  is  now 
confined.  He  exposed  a  plot  to  blackmail 
Fatty  Arbuckle.  He  captured  Harry  J. 
Dunlap,  notorious  badge  bandit  now  in 
Folsom  penitentiary.  He  helped  to  lo¬ 
cate  John  K.  Fronk,  the  “Pqnzi  of  Hol¬ 
lywood,”  now  in  San  Quentin.  He  got 
a  confession  from  Herbert  \\  ilson,  no¬ 
torious  mail  bandit,  which  resulted  in 
the  federal  indictment  of  27  companions 
of  Wilson,  some  of  whom  are  now  in  the 
federal  penitentiary  as  a  result.  He  got 
the  first  and  only  interview  with  Ken¬ 
neth  G.  Ormiston,  radio  operator  in  the 
Aimee  Semple  McPherson  case,  telling 
of  Ormiston’s  movements. 


View  of  Geneva  Press  Conference  in  session 


LEAGUE  PRESS  MEET 
JOURNALISM  LOCARNO 


So  Declares  Karl  Bickel,  U.  P.  Presi¬ 
dent,  in  Berlin  Speech — Says 
Delegates  Discovered  Their 
Interdependence 


PAUL  BLOCK  BUYS  A 
BASEBALL  CLUB 

Recent  Purchaser  of  Merged  Pittsburgh 

Post-Gazette  Buys  Newark  (N.  J.) 

Bears  at  Auction  for  $360,000 
— Club  in  Bankruptcy 

In  addition  to  newspapers,  Paul  Block, 
president  of  Paul  Block.  Inc.,  chairman  of 
the  board  of  Pictorial  Re-Ac^v.  and  chain 
newspaper  publisher,  buys  baseball  teams 
on  occasion. 

.\n  occasion  arose  this  week,  and  Mr. 
Block,  one  of  whose  newspapers  is  the 
\nt\irk  (X.  J.)  Star-Ea^le,  stepped  over 
to  that  Jersey  city  on  Wednesday  and 
bought  at  auction  the  Newark  Bears,  a 
team  in  the  International  League.  He 
paid  $360,000. 

The  club  was  sold  at  auction  at  David’s 
Stadium,  where  the  “Bears”  play,  by 
Perev  Reeves,  receiver  in  equity  appointecl 
by  the  federal  court.  In  addition  to  the 
price  paid  for  the  club,  Mr.  Block  agreed 
to  assume  an  obligation  of  $147,000.  which 
citizens  of  Newark  subscribed  last  year  to 
help  the  team  out  of  financial  difficulties. 

Arthur  Brisbane  in  his  “Today”  column 
quoted  Mr.  Block  as  saying  that  since 
baseball  profits  are  a  by-product  of  the 
newspapers,  a  newspaper  might  as  well 
own  the  ball  team. 

Mr.  Block’s  most  recent  newspaper  ac¬ 
quisition  was  the  Pittsburgh  (Pa.)  Post- 
Gazette.  His  other  papers  include  the 
Toledo  Blade  and  the  Duluth  Herald  and 
the  Lancaster  New  Era. 


The  recent  International  Press  Con¬ 
ference  at  Geneva  was  a  Locarno  of 
international  journalism,  Karl  Bickel, 
president  of  the  United  Press  .Associa¬ 
tions  declared  at  a  banquet  given  in  his 
honor  by  the  annual  conference  of  the 
(lerman  Newspaper  Publishers’  Associa¬ 
tion,  Sept.  4. 

Representatives  of  the  German  govern¬ 
ment  and  the  American  embassy  were 
present. 

“I  can  never  forget  that  the  honor  done 
me  !s  a  tangible  demonstration  of  the 
growing  relationship  between  the  press 
of  Germany  and  the  United  States,”  Mr. 
Bickel  said. 

“Germanic  culture  always  has  played 
a  great  part  in  the  history  of  journalism. 
The  Occidental  conception  of  printing 
press  work  is  German,  and  the  Bavarian 
banking  house  of  Fugger  organized  and 
operated  the  first  successful  and  compre¬ 
hensive  news  collecting  and  distribution 
organization  in  history. 

“I  have  just  left  Geneva,  where  the 
first  international  conference  of  press  ex¬ 
perts  was  held. 

“Nothing  could  have  demonstrated 
more  clearly  the  international  character 
of  journalism.  We  discovered  our  utter 
interdependence  and  the  necessity  for 
co-operation.  It  was  a  veritable  Locarno 
of  international  journalism. 

“It  may  shortly  be  our  good  fortune 
to  welcome  some  of  our  German  col¬ 
leagues  to  America.  They  will  be  most 
cordially  welcomed.  It  will  be  a  great 
personal  plea.sure  for  the  United  Press  to 
assist  in  making  their  trip  successful. 

“The  press  of  Germany  and  America 
have  much  in  common.  Both  have  been 
victorious  in  a  fight  for  the  right  of 
complete  freedom,  which  is  an  indication 
that  the  historical  relations  of  our  coun¬ 
tries  has  been  restored.” 

Bickel  proposed  a  toast  to  the  German 
president,  people,  and  newspapers. 

Dr.  .Adolph  Krumbhaar,  chairman  of 
the  Association,  in  welcoming  Mr.  Bickel. 
said : 

“For  the  first  time  in  the  history  of 
this  Association  we  have  the  honor  to 
receive  a  prominent  guest  from  the 
United  States. 

“Your  presence  is  evidence  of  friend¬ 
ship  and  desire  for  friendlier,  more  inti¬ 
mate  relations  between  our  two  nations 
by  personal  contact  betwen  leading  men 
of  the  press. 

“Inasmuch  as  men  of  the  press  of  our 
two  countries  are  thus  beginning  to 
know  each  other  I  hope  that  shortly  Mr. 
Bickel  will  have  the  opportunity  of  meet¬ 
ing  some  of  us  in  the  Unite<l  States, 
where  we  are  going  to  see  with  our  own 
eyes  the  institutions  created  by  the  great 
.■American  press  and  get  into  personal 
touch  with  publishers  and  editors  of 
-American  newspapers.” 

Dr.  Krumbhaar  proposed  the  health  of 
the  United  States,  of  President  Coolidge, 
and  of  Mr.  Bickel. 

Mr.  Bickel  will  remain  abroad  for 
about  a  month  before  returning  to  this 
countrv. 


CHICAGO  EXPATRIATES  GIVE 
I)l  RKIN  A  RING 

44T  ETS  give  Jim  Durkin  a  ring,” 
said  one  of  a  group  of  New 
York  newspaper  men  this  week. 
-All  in  the  party  had  formerly 
worked  on  Chicago  newspapers, 
and  to  them,  as  to  many  others. 
James  .Aloysius  Durkin,  was  well 
known. 

.And  so  after  the  crowd  had 
chipped  in  and  each  in  turn  had 
said  their  greetings  to  “Jim”  by 
long  distance  telephone,  they  be¬ 
gan  to  reminisce. 

Durkin  is  head  office  boy  of  the 
Chicago  Tribune.  He  handles 
every  telephone  call  that  comes 
into  the  editorial  rooms  of  the 
newspaper  and  nothing  gets  by 
him  that  the  news  writers  should 
know.  If  a  tipster  tries  to  be 
anonymous  over  the  telephone, 
Durkin  keeps  him  engaged  in 
conversation  until  he  traces  the 
call.  Several  years  ago,  Durkin 
was  sent  to  London  to  show  the 
newspapers  there  how  .Americans 
use  the  telephone. 


NEWS  STAFFS  CO-ORDINATED 


Grafton  Wilcox  Head  of  Subsidiary 
Departments  on  N.  Y.  Hersdd  Tribune 

A  co-ordination  of  the  subsidiary  news 
<le|wrtmcnts  of  the  New  York  Herald 
Tribune  has  been  effected  by  bringing 
them  all  under  the  general  supervision 
of  Grafton  S.  Wilcox,  assistant  manag¬ 
ing  editor.  This  will  imply  no  change  in 
poliev  or  direction,  but  is  designed  to 
facilitate  the  orderly  movement  of  copy 
into  the  composing  room  and  a  closer 
adherence  to  a  time  schedule,  which  will 
prevent  extraordinary  demands  on  the 
composing  and  press  room  forces. 

In  addition  to  general  news,  Mr.  Wil¬ 
cox  will  have  supervision  of  the  follow¬ 
ing  Sunday  sections :  Third  News  sec¬ 
tion,  Drama  and  Music,  Sports,  Roto¬ 
gravure,  Radio.  Society,  Real  Estate, 
Comics  and  Junior  Magazine. 


LIBEL  SUIT  POSTPONED 


30  YEARS  WITH  WEEKLY 

Charles  H.  Betts,  editor  of  the  Lyo*t 
(N.  Y.)  Republican,  weekly,  on  Sept.  4 
celebrated  his  30th  anniversary  as  editor 
of  that  paper. 


Action  Against  Tulsa  Daily  World  Ad¬ 
vanced  to  October  18 

(By  Telegraph  to  Editok  &  Publishes) 
Oki..\homa  City,  Okla.,  Sept.  7.— TIm 
libel  suit  brought  by  Justice  Fletcher  Ri¬ 
ley  of  the  Oklahoma  supreme  court 
against  the  Tulsa  Daily  World  for  publi¬ 
cation  of  articles  in  connection  with  the 
O.  O.  Owens  contempt  case,  was  post¬ 
poned  until  Oct.  18. 

The  World  printed  an  article  by 
Owens,  member  of  the  legislature  in  Oc¬ 
tober  of  last  year  during  the  election  at¬ 
tacking  the  state  supreme  court.  The 
paper  also  printed  four  advertisement! 
Riley  names  the  paper,  Eugene  Lortoo, 
editor,  and  Owens  as  defendants. 
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AMERICA’S  fourth  city  has  the 
distinction  of  being  the  third  in 
the  value  of  buildings  constructed 
during  the  first  six  months  of  1927. 

During  1926  building  construction 
in  Detroit  amounted  to  $183,721,438, 
not  including  the  value  of  the  land. 
It  was  third  in  building  in  1926  and 
is  third  for  the  first  half  of  1927. 
During  last  year  $103,384,805  was 
spent  in  dwelling  construction  alone. 

This  gives  some  idea  what  a 
wonder  market  Detroit  is  for  build¬ 
ing  and  insulating  advertisers,  and 
particularly  since  Detroit  can  be 


thoroughly  covered  by  one  news¬ 
paper. 

Five  of  the  six  insulation  advertisers 
in  the  Detroit  field  use  The  Detroit 
News;  three  of  them  employing  The 
News  exclusively.  The  local  builders — 
those  on  the  ground — place  the  bulk  of 
their  advertising  In  The  Detroit  News. 
During  the  first  half  of  1927  The  News 
carried  16,000  lines  more  builders’  ad¬ 
vertising  than  both  competitors  com¬ 
bined. 

Through  the  use  of  The  Detroit 
News,  alone,  advertisers  can  get  the 
maximum  returns  at  the  lowest  cost 
per  unit  of  sale — a  fact  well  known  to 
insulation  and  building  advertisers. 


The  Detroit  News 


For  54  Years  Detroit’s  HOME  Newspaper 


354,000  Sunday  Circulation 


325,000  Weekday  Circulation 
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BOSTON  MANAGING  EDITOR  TAKING 
NEWSPAPER  STUDY  TOUR 

Harold  F.  Wheeler,  Boston  Traveler,  on  Trip  to  Pittsburgh, 
Cleveland,  Cincinnati,  and  Columbus  to  See  How 
Other  Papers  Operate 

By  PHILIP  SCHUYLER 


iil'iESKITIS”  is  a  disease  dreaded  by 
all  managing  editors,  and,  indeed, 
an  all  too  prevalent  ailment  in  America, 
according  to  students  of  the  craft. 

Harold  I”'.  Wheeler,  managing  editor 
of  the  Boston  (Mass.)  Traveler,  is  fight¬ 
ing  the  plague  successfully,  as  far  as  he 
himself  is  concerned.  Quite  familiar  with 
the  inside  of  his  own  city  room,  composing 
room,  and  private  niche,  he  is  at  present 
shaking  off  a  touch  of  “deskitis”  by  look¬ 
ing  beyond  the  Yankee  horizon,  at  the 
same  time,  he  said,  making  sure  that  his 
paper  doesn’t  lose  the  local  flavor  and 
become  “smart  aleck’’  or  dandified. 

This  week  Mr.  Wheeler  was  found  by 
an  Editor  &  Publisher  reporter  at  the 
office  of  the  United  Press  in  New  York, 
where  he  said  he  was  on  the  beginning 
of  a  study  tour  he  intended  to  make  to 
newspapers  in  Pittsburgh,  Cleveland, 
Cincinnati  and  Cblumbus. 

“I  like  to  see  how  the  other  fellows 
are  operating,’’  Mr.  Wheeler  said. 

It  was  not  the  first  trip  of  the  sort 
he  has  taken  since  he  became  managing 
editor  of  the  Traveler  five  years  ago, 
succeeding  Moses  Williams.  In  that 
time  he  also  has  been  to  the  Pacific 
Coast  on  a  similar  mission.  True,  he 
has  always  been  a  Boston  newspaper 
man  himself,  and  has  that  so-called  typi¬ 
cal  Massachusetts  attitude  against  any 
radical  changes. 

“I  don’t  like  to  make  any  sudden  big 
changes,"  he  explained.  “After  all,  I 
feel  that  a  newspaper  should  be  treated 
like  one’s  home.  You  want  your  readers 
to  become  familiar  with  it,  to  know  it 
inside  out.  Of  course  if  you  find  some¬ 
thing  good,  adopt  it,  but  then  stick  to  it. 

“Our  motto  on  the  Traveler  is  to  make 
the  paper  easy  to  read  because  it  is  easy 
to  find  things  in  it.” 

While  the  managing  editor  of  the 
Traveler  is  restless  and  anxious  always 
to  be  seeking  new  ways  of  doing  the  old 
things  outside  the  state,  he  urges  the 
same  spirit  confined  to  the  local  field  on 
his  staff. 

“I  like  my  reporters  to  keep  on  the 
move,’’  he  said.  “I  want  them  to  be  in 
crowds,  to  be  perpetually  on  the  Itwk- 
out  to  discover  what  people  are  reading, 
thinking,  and  doing.  There  is  nothing 
better  than  crowd  contact  to  assist  in 
editing  a  newspaper,  the  medium  of  the 
crowd. 

“1  believe  that  the  story  the  crowd 
tells  is  about  the  same  in  one  city  as 
another.  You  can  find  a  small -town 
crowd  in  the  world’s  biggest  city.  New 
York. 

“At  least  I  don’t  imagine  that 
super-sophisticated  people  would  bother 
to  pay  a  dime  to  peep  through  a  cheap 
telescope  at  the  moon,  and  I  saw  crowds 
doing  that  near  the  Times  Square  dis¬ 
trict  in  New  York  this  week. 

“Too  often  a  paper  in  trying  not  to  be 
provincial  will  go  to  the  other  extreme 
and  become  smart  aleck.  And  I  don’t 
believe  it  pays.” 

Boston’s  prudery  has  been  press- 
agented  recently  by  H.  L.  Mencken  and 
Upton  Sinclair.  Wheeler  has  proved  to 
his  own  satisfaction  that  the  people  of 
that  New  England  city  were  decent 
enough  to  frown  on  the  Browning- 
Browning  smut  and  to  praise  a  paper 
that  played  censor  on  itself  to  the  extent 
of  keeping  that  story  out  of  its  columns 
while  the  opposition  was  playing  it  all 
over  Page  One. 

The  Traveler  started  running  the 
story  on  page  one  when  the  famous 
White  Plains  trial  began.  Wheeler  heard 
men  in  his  own  office  say  they  didn’t 
care  to  take  the  paper  home  with  them 
because  of  the  “honk  honk”  testimony  it 
contained. 

“What  a  futile  job  this  is,”  reasoned 
Wheeler.  “If  my  own  workers  won’t 
take  the  paper  home—.” 


The  first  edition  of  the  paper  was  on 
the  streets  with  the  Browning  story  in 
lead  position.  Wheeler  grabbed  the  tele¬ 
phone  on  his  desk  and  got  the  make-up 
editor  in  the  composing  room. 

“Throw  out  the  Browning  story,”  he 
said.  “I’m  writing  an  apology  to  be 
played  in  a  box  on  the  first  page  in  its 
place.” 

The  boxed  apology  as  written  assured 
readers  of  the  Traveler  that  that  news¬ 
paper  would  not  print  any  more  accounts 
of  the  Browning  trial. 

“Within  30  minutes  after  the  second 
edition  was  out,”  Wheeler  said  this  week, 
“we  received  telephone  calls  of  congratu¬ 
lations.  Altogether  we  received  thous¬ 
ands  of  letters  commending  our  stand, 
and  not  one  single  complaint.  When  the 
story  was  over  we  noted  an  increase  in 
circulation.” 

As  has  probably  been  the  experience 
in  other  cities,  Wheeler  said  one  of  the 
biggest  circulation  winning  stories  of  the 
year  was  the  Lindbergh  flight. 

“Our  biggest  day  this  year,  however,” 
he  said,  “was  when  the  supreme  court 
ruled  against  Sacco  and  Vanzetti.  Then 
we  went  to  236,000,  a  few  thousand  over 
the  Lindbergh  high.” 

Wheeler  started  newspaper  work  in 
Boston  19  years  ago.  He  is  39  years  old 
now.  His  first  job  was  on  the  Traveler 
as  a  reporter,  but  he  left  the  paper  after 
two  years  to  work  for  the  Boston  Journal 
under  the  Frank  A.  Munsey  ownership. 
He  also  was  on  the  staff  of  the  Boston 
Post.  Seven  years  ago  he  was  made 
Sunday  editor  of  the  Boston  Herald  and 
in  1922  became  managing  editor  of  the 
Traveler. 

When  he  was  on  the  Post  he  wrote 
a  life  of  Ueneral  Pershing  which  was 
wklely  syndicated. 

DENIES  DAILY’S  CHARGE 

Gov.  Jackson  of  Indiana  Replies  to 
Indianapolis  Times  Story 

(By  Telegraph  to  Editor  &  Publisher) 

Indianapolis,  Ind.,  Sept.  6. — State¬ 
ments  that  Governor  Ed  Jackson  made  of¬ 
fers  to  Warren  T.  McCray,  then  governor, 
to  bring  about  the  appointment  of  James 
E.  McDonald  as  prosecuting  attorney  of 
Marion  county  during  the  time  that  Jack- 
son  was  Secretary  of  State  and  when  Mc¬ 
Cray  had  just  been  indicted,  today  were 
declared  by  Governor  Jackson  to  be  false. 
The  Governor’s  statement  was  issued  soon 
after  he  returned  to  the  executive  offices 
after  a  week  spent  with  his  family  on  a 
vacation  in  northern  Indiana. 

The  statement  that  Jackson  had  offered 
McCray  $10,000  for  attorney’s  fees  and 


immunity  from  conviction  if  the  latter 
would  appoint  McDonald  instead  of  Wil¬ 
liam  H.  Remy,  present  prosecutor,  when 
William  Evans,  McCray’s  son-in-law,  re¬ 
signed  the  post,  was  branded  as  untrue  in 
a  letter  whicli  Governor  Jackson  ad¬ 
dressed  to  Boyd  Gurley,  editor  of  the 
Indiana  ('oils  Times,  which  published  the 
charge  in  a  copyrighted  story  some  weeks 
ago.  Governor  Jackson,  admitting  that 
he  did  ask  for  McDonald’s  appointment, 
said  that  he  was  informed  by  McCray 
that  Remy  already  had  been  decided  upon. 
Jackson  also  declared  that  he  had  no  per¬ 
sonal  interest  in  the  matter. 

Governor  Jackson  was  asked  to  waive 
any  immunity  that  might  be  granted  to 
him  through  the  statute  of  limitations, 
and  go  before  the  Marion  County  Grand 
Jury  to  relate  his  story  of  his  efforts  to 
have  James  E.  McDonald  appointed 
prosecuting  attorney  in  1923,  in  a  letter 
sent  to  him  Wednesday  by  Mr.  Gurley. 

The  editor  said : 

“Your  letter,  for  the  first  time,  places 
a  judicial  conclusion  upon  certain  state¬ 
ments  made  by  the  Times  for  which  I 
assume  full  responsibility.  You  state  that 
1  charged  that  you  had  offered  a  bribe. 
The  Times  did  not  attempt  to  put  a  legal 
construction  upon  certain  definite  acts 
which  it  states  occurred  on  December  8, 
1923,  and  in  which  it  states  you  partici¬ 
pated.  You  stated  that  the  charge  is  un¬ 
true  and  the  statement  false.  If  your 
statement  is  true,  then  I.  as  editor  of  the 
Times,  have  violated  the  laws.  If  the 
proper  tribunals  should  decide  that  the 
evidence  on  which  I  printed  that  state¬ 
ment  is  as  convincing  to  them  as  it  was 
to  me.  then  they  can  apply  the  remedy 
under  your  own  interpretation  of  the 
legal  meaning  of  these  facts.  One  of  us 
has  been  guilty,  and  is  guilty. 

“Will  you  go  to  that  Grand  Jury  and 
repeat  to  it  under  oath  what  you  have 
written  to  me? 

“There  has  been  guilt.  If  your  state- 
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ment  be  correct,  not  only  myself  but 
those  who  furnished  me  with  evidenct 
should  not  be  at  liberty. 

“I  am  presuming  that  you  are  as  deeply 
interested  in  giving  the  people  the  trutJi, 
and  all  the  truth,  as  I  am.” 

ROWE  NAMED  FIELD  MANAGER 

Millersport  (O.)  Editor  to  Handle  Af. 
fairs  of  Ohio  Press  Group 

H.  E.  C.  Rowe,  editor  of  the  Millers- 
jort  (O.)  Holmes  County  Farmer-B^ 
was  elected  field  manager  of  the  Ohio 
Newspaper  Association  at  a  meeting  of 
the  trustees  at  Columbus.  He  will  estab¬ 
lish  an  office  shortly  in  Columbus. 

R.  B.  Howard,  London,  was  made 
president  of  the  board  of  trustees;  Gran¬ 
ville  Barrere,  Hillsboro,  vice-president; 
G.  C.  Townsley,  Lebanon,  treasurer,  and 
Mr.  Rowe,  secretary. 

The  Ohio  Newspaper  Association  is 
made  up  generally  of  members  of  the 
Buckeye  Press  and  the  Associated 
Dailies. 


REPORTS  OLD  GLORY  SEARCH 

John  W.  Harman,  editor  and  general 
manager  of  the  Brooklyn  Times,  a  pas¬ 
senger  on  the  Transylvania,  which  turned 
from  its  course  to  search  for  the  Old 
Glory  airplane,  radioed  American  news¬ 
papers  Thursday  a  graphic  account  of  tk 
ship’s  fruitless  hunt  after  the  plane’s 
distress  call.  Mr.  Harman  was  returning 
from  a  vacation  in  Europe. 

WEWOKA  DAILIES  MERGED 

Richard  Elam,  principal  owner  of  the 
Pawhuska  (Okla.)  Ca/>i7a/  and  Cushmi 
(Okla.)  Citizen,  both  dailies,  has  bought 
and  consolidated  the  IPewoka  (Okll) 
Daily  Democrat  and  Daily  Times. 


Better  Service 
Means  More  Profit 

Making  its  appeal  directly  to  the  far-sighted 
newspaper  executive  who  is  building  for  steady, 
healthy  growth,  the  Ludlow  system  is  constant¬ 
ly  advancing  in  popularity. 

Long  ago  a  majority  of  the  great  newspapers  of  the 
country  accepted  the  Ludlow  as  standard  equipment 
for  improving  the  quality  and  power  of  their  advertise¬ 
ments,  and  every  year  the  list  of  Ludlow  users  keeps 
growing  impressively. 

When  the  Ludlow  is  on  the  job,  more  composition  is 
turned  out,  work  is  handled  more  easily,  and  advertisers 
are  better  satisfied  with  results  secured  from  their  ads. 

Familiarize  yourself  with  this  powerful  factor  in 
making  your  advertisements  worth  more  to  your  adver¬ 
tisers — which  means  more  business  for  you.  This  infor¬ 
mation  will  cost  you  nothing. 


Ludlow  typelines  are  slug-cast  from  hand-set  matrices 
in  sizes  from  6  to  full-width  72  pt.  caps  and  lower-case 
and  even  84  pt.  caps,  without  mold  or  machine  changes. 
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Boston:  Harbor  Bldg.,  470  Atlantic  Ave. 
New  York:  World  Bldg.,  63  Park  Row 


2032  Clybourn  Avenue,  Chicago 


Atlanta:  Palmer  Bldg.,  41  Marietta  St 
SanFrancisco:  Hearst  Bldg., 5  Third  St 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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Read  in  nearly 
every  Buffalo  home 


The  best  available  estimates  indicate 
that  there  are  approximately  107,000 
English  reading  homes  in  Buffalo. 
The  Buffalo  Evening  News  is  read 
in  more  than  100,000  of  these  homes. 


Total  circulation  in 
the  Buffalo  market 
now  over  153,000. 


Cover  the  Buffalo  Market  with  the 


BUFFALO  EVENING  NEWS 

* 

EDWARD  H.  BUTLER 

Editor  and  Publisher 
National  Representatives 

KELLY-SMITH  COMPANY 

Graybar  Building  Waterman  Building  Atlantic  Building  Tribune  Tower 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  111. 
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“JUST  PAPER  TALK,”  SAYS  “A”  TO  “Q 
NOT  A  WORD  OF  IT  IS  TRUE 

“Let’s  Say  the  Subways  Blew  Up  Today/’  Say  the  Reporter* 
And  Bomb  Outrage  Follows,  According  to 
Evening  Post  Man 

By  NUNNALLY  JOHNSON 

("Minstrel  Columnist”  of  the  New  York  Evening  Post) 


'T’HE  following  questions  arc  to  put  to 
newspaper  men  so  often  that  there  i 
must  be  widespread  interest  in  the  an-  < 
swers,  which  are  offered  here: 

y.  Say,  you’re  a  newspaper  man,  is  ■ 
there  anything  in  all  these  newspaper  ' 
stories  about  Loolidge  not  running  again?  1 
(Or  in  all  these  newspaper  stories  about  I 
the  subway  explosions  ?  Or  in  all  these  < 
newspaper  stories  about  the  possibility 
of  a  coal  strike?)  ' 

A.  No,  nothing  at  all.  Newspapers  * 
just  print  stories  like  those  becduse  ! 
they've  got  to  print  something,  you  know,  ' 
They  don't  mean  any  harm  by  it,  of  ' 
course.  And  even  when  there  is  some¬ 
thing  behind  one  of  them,  the  newspapers 
wouldn’t  print  the  facts.  Don’t  be  silly! 
The  real  low-down  is,  when  a  newspaper 
hnds  a  dull  day,  it  asks  all  of  its  re¬ 
porters  whether  they  can’t  think  up  a 
good  story.  One  of  them  says  he  can, 
and  presently  he  says: 

“\Vhy  not  print  a  story  saying  that  the 
President  issued  a  slip  of  paper  announc¬ 
ing  his  decision  not  to  run  for  President 
in  1928?”  Or  else  a  lot  of  reporters 
get  together  and  say,  “Let’s  say  the  sub¬ 
way  blew  up  today.”  They  get  the  police 
and  the  two  subway  corporations  to  come 
in  on  the  game  and  twenty  or  thirty 
people  volunteer  to  be  knocked  cuckoo  by 
flying  debris,  and  there  the  newspapers 
are — all  set  with  good  stuff  for  the  front 
pages!  But  in  the  event  that  the  sub¬ 
way  actua!ly  did  blow  up,  the  reporters 
and  editors  all  get  together  and  decide  to 
print  a  story  to  the  effect  that  the  kanga¬ 
roo  in  the  zoo  gave  birth  to  twins,  just 
to  throw  the  readers  off  the  scent.  "This 
is  known  as  journalism. 

Q.  Isn’t  that  all  newspaper  talk? 

A.  Oh,  absolutely !  Every  morning 
w'hen  the  city  room  opens,  the  city  edi¬ 
tor  calls  all  of  the  men  together  and 
says : 

“Fellows,  let’s  have  some  newspaper 
talk  today.  When  the  district  men  call 
in,  tell  them  not  to  bother  about  the 
police  stations  or  hospitals  today;  tell 
them  to  get  together  and  have  some  news¬ 
paper  talk  with  each  other.  You  rewrite 
men  just  close  your  desks  and  we’ll  have 
some  good  snappy  new'spaper  talk  right 
here  in  the  office.” 

“Presently  some  subject  comes  up  in 
the  newspaper  talk  that  strikes  the  edi¬ 
tors  as  being  completely  silly  and  im¬ 
possible.  and  immediately  a  man  is  set 
to  work  to  write  a  nice  long  article  of 
newspaper  talk.  No  facts  are  printed 
during  that  day  and  not  even  Dr.  John 
Roach  Straton  is  able  to  break  into  the 
newspapers.  Newspaper  talk  is  the  order 
of  the  day. 


250,247 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morning  and  evening 
issues)  for  the  month  of 

August,  1927 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of 
August,  1927,  was  194,765. 


Everything  in  Baltimore 
Revolves  Around 


Q.  Well,  what  are  the  newspapers  go¬ 
ing  to  do  for  news  now  that  the  - 

case  is  finished? 

A.  To  tell  the  truth,  nobody  knows. 
Everybody  is  all  up  in  the  air.  While 

the  -  case  was  running  the  papers 

had  good  front  page  stories  all  the  time, 
but  now  that  it  is  finished,  the  Lord 
only  knows  what  they’ll  be  able  to  print. 
It  was  like  that  after  the  Snyder-Gray 
case.  Everybody  said,  “Well,  now  that 
the  Snyder-Gray  case  is  ended,  what  are 
you  newspaper  boys  going  to  do  for  stuff 
to  put  on  your  front  pages  ?”  And  every¬ 
body  remembers  that  these  sharp  ob¬ 
servers  had  the  right  dope,  all  right. 

For  weeks  after  the  Snyder-Gray  case 
the  papers  all  had  to  give  up  printing 
front  pages,  because,  just  as  everybody 
said,  there  wasn’t  anything  to  print  there. 
The  fellows  all  sat  around  and  thought 
and  thought  and  thought,  but  they 
couldn’t  think  of  a  thing  to  put  on  the 
front  pages.  Right  now  it’s  like  that; 
what  on  earth  are  the  newspapers  going 
to  have  to  put  on  the  front  pages  after 
the  Sacco- Vanzetti  case  ends! 

Q.  Say,  tell  the  truth,  where  do  you 
boys  get  all  that  stuff  you  print,  any¬ 
way? 

A.  Why,  we  just  sit  around  and  make 
it  up — say.  I’m  tired  of  answering  these 
sap  questions.  Are  you  the  same  fel¬ 
low  that  asked  the  others? 

Q.  Yes. 

A.  Well,  I  might  as  well  tell  you  now, 
I  think  you’re  a  great  big  stiff — and  what 
do  you  think  of  that? 

DAPUN^ 

wLOVE 

By  Negley  Parson 


Q.  V^hy,  how  dare  you — 

A.  Come  on,  now;  none  of  that  kind 
of  talk  to  me.  I’m  writing  this  column. 
I  don’t  have  to  take  any  impertinence 
from  a  little  old  “Q”  that  I  myself  made 
up.  Why,  you  little  old  “Q”  you!  The 
very  idea  of  your  saying,  “How  dare 
you!”  I’ve  got  a  good  mind  to  horse¬ 
whip  you  for  talking  back  to  me !  Get 
down  on  your  knees,  you  “Q”  you  I  Quick 
—or  I’ll — 

Q.  Mercy,  master,  mercy !  Don’t 
strike  me ! 

A.  The  very  idea  of  your  saying 
“How  dare  you !”  to  me — me,  who,  type¬ 
wrote  you  into  existence !  I’ve  never  in 
all  my  life — down,  dog,  down !  Down  on 
your  knees  and  apologize! 

Q.  I  apologize,  master !  Mercy ! 
Please  don’t  strike  me  with  that  cat  o’nine 
tails ! 

A.  That’s  better !  Don’t  ever  forget 
yourself  again,  slave.  Always  remember 
that  I’m  the  one  that’s  writing  this  column 
— not  you.  I’m  in  command  here.  What 
I  say  goes.  Keep  that  in  mind — and  get 
back  up  and  we’ll  continue  the  dialogue. 
Go  ahead. 

Q.  Say,  you  newspaper  boys  get  to 
meet  a  lot  of  very  interesting  people — 
oh,  oh,  oh,  master,  don’t  strike  me — oh, 
oh,  oh — mercy !  Mercy ! 

A.  Ask  me  any  more  sap  questions, 
will  vou ! 


INLAND  SURVEYS  BUS  RATES 

Association  Finds  Wide  Range  in  Costs 
of  Transportation 

Cost  of  delivering  newspaper  bundles 
by  public  bus  lines  range  from  29  cents 


to  10  per  100  pounds,  according  to  a 
survey  made  by  the  Inland  Daily  Pre* 
Association,  and  made  public  this  week 
by  Wil  V.  Tufford,  secretary. 

“These  newspapers,”  the  report  sayj, 
“are  shipping  an  average  of  1,4^  pounds 
of  papers  a  day  at  an  average  cost  of  $l.lo 
per  hundred  pounds.  The  two  routes  on 
which  the  cost  is  $5  and  $10  are  routes 
being  subsidized  by  the  newspapers  to 
maintain  service.  The  rate  most  generally 
paid  was  $1  per  1(K)  pounds,  with  50  cents 
a  hundred,  second,  and  $2  a  hundred 
third. 

On  a  basis  of  cost  per  mile,  the  range 
was  from  .1  of  a  cent  to  8  cents. 


noiv 

195,000 Daily 
425,000 Sund^j 

^  home-mivered 
circulation  of  » 
amj  paper  in  its 
territoni  d  d  o  n 


THF  SUN 

Morning  Evening  Sunday 


A  CIRCTTlATIOir  BtULDING  STORY 

Daphne’s  in  Love,  now  in 
book  form,  is  listed  by  the 
Century  Company  third 
among  its  best  sellers. 

'T'HIS  lively  story  of  a  romantic 
but  slightly  “hard-boiled” 
young  country  girl,  who  during 
business  hours  taps  a  typewriter 
on  Automobile  Row,  Chicago, 
is  written  especially  for  news¬ 
paper  serialization. 

The  local  setting  may  be  readily 
adapted  to  any  city. 

Daphne’s  in  Love  has  been  a 
great  success  in  Chicago.  Try  it! 

Syndicate  Department 

THE  CHICAGO 
DAILY  NEWS 


The  combined  income  of  all  families  living  inside 
the  city  limits  of  Los  Angeles  amounts  to  $966,- 
000,000  a  year. 

A  house-to-house  check  reveals  that  one-half 
these  families  spend  77%  of  this  money;  the  other 
half  spend  23%. 

Practically  ALL  the  77%  is  avail¬ 
able  for  advertised  goods. 

Most  of  the  23%,  small  as  it  is,  goes 
for  rent,  bulk  groceries,  and  non-ad- 
vertised  goods. 

Acting  on  these  facts,  587  business  concerns  now 
concentrate  their  advertising  in  the  Los  Angeles 
Times.  They  have  become  convined  that 

Los  Angeles  Times  reaches  the  first 
half. 

It  takes  5  other  Los  Angeles  news¬ 
papers  to  reach  the  second  half. 

Los  Angeles  Times  furnishes  advertisers  with 

CONCENTRATED  ZONE  CIRCULATION 
—DOMINANT  HOME  COVERAGE- 
MASS  SALES  AT  A  LOW  COST. 

I.o£i  ^ngeleg  UTimeft 

Eastern  Representative: 

WILLIAMS,  LAWRENCE  Sk  CRESMER  CO. 

2S5  Madison  Ave.,  New  York  360  N.  Michigan  Blvd.,  ChicafO 

Pacific  Coast  Representative: 

R.  J.  BIDWELL  CO. 

742  Market  SL,  San  Francisco  3322  White  Henry  Stuart  Btdy.,  Scattk 
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direct  mail  advertisers  wasting 

$600,000  YEARLY,  POST  OFFICE  SAYS 

Obsolete  Mailing  Lists  and  Failure  to  Use  Return  Cards  Blamed 
in  Report — 12,000,000  Circulars  Sent  First 
Class  Destroyed  in  1926 


Instead  of  linding  live  buyers,  12,- 
688,5<v  advertising  circulars  valued 
at  more  than  ^00.000  found  their  way 
into  the  dead  letter  office  in  1926,  First 
Assistant  Postmaster  General  John  H. 
Bartlett  announced  in  Washington  Sept.  6. 
Use  of  obsolete  mailing  lists  and  failure 
of  adwrtisers  to  employ  return  cards  was 
the  cause  ot  this  waste,  he  said. 

Mr.  Bartlett's  statement  was  made  in 
connection  with  a  memorandum  outlining 
the  plans  of  the  Post  Office  Department 
for  a  campaign  of  personal  solicitation  in 
.an  effort  to  reduce  the  weight  of  return 
mail  and  dead  letters  which  accrue  from 
third-class  matter.  Advertising  matter, 
Mr.  Bartlett  said,  furnished  more  than  50 
wr  cent  of  the  dead  letter  handled  in  1926. 

Postmasters,  it  was  explained,  will  be 
instructed  to  interview  business  men  in 
the  effort  to  lighten  the  load,  and  corre¬ 
spondence  will  be  undertaken  directly  by 
the  Post  Office  Department  with  adver¬ 
tising  houses.  . 

The  full  text  of  the  statement  tollows ; 
“TTie  direct-mail  advertisers  of  the 
United  States  in  the  year  1926  wasted, 
literallv  threw  away,  over  $600,000, 
througfi  the  use  of  obsolete  mailing  lists 
combined  with  the  failure  of  the  adver¬ 
tisers  to  use  return  cards  on  their  en¬ 
velopes. 

“These  figures,  however,  include  only- 
advertisers  who  mailed  their  circulars 
under  first  class  postage.  A  very  rnuch 
larger  amount  was  lost  by  advertisers 
who  used  third  class  postage ;  but  it  can¬ 
not,  however,  be  estimated,  since  a  sepa¬ 
rate  record  is  not  kept  of  undeliverahle 
third  class  matter  disposed  of  as  waste 
by  postmasters. 

“Undelivered  first  class  matter  all  gMS 
to  the  dead  letter  office,  where  definite 
records  are  maintained  to  show  the 
quantity  of  each  class  of  mail  received 
and  its  disposition.  Undeliverable  third 
class  matter  is  not  sent  to  the  dead  let¬ 
ter  office,  but  is  disposed  of  as  waste  at 
post  offices  of  address. 

“The  records  of  the  Post  Office  De¬ 
partment  show  that  during  the  year.  12,- 
688.567  letters  contained  circulars  and 
advertising  matter,  all  mailed  as  first 
class  matter,  were  disposed  of  as  waste 
by  the  dead  letter  service.  Figured  at 
five  cents  each  to  cover  the  cost  of  ma¬ 
terial,  printing,  labor  and_  postage,  the 
total  amounts  to  $633,428.35. 

“This  advertising  matter  furnished  over 
50  i^r  cent  of  all  the  dead  letters  handled 
during  the  year. 

“Two  reasons  may  be  assigned  for  at 
least  95  per  cent  of  all  these  letters  be¬ 
ing  sent  to  the  dead  letter  office;  first, 
incorrect  addresses,  due  to  the  use  of  ob¬ 
solete  mailing  lists,  and  second,  the  use 
of  envelopes  without  return  cards,  both 
in  spite  of  the  Post  Office  Department’s 
constant  and  urgent  advice  to  the  con¬ 
trary. 

“As  a  result  of  this  situation  having 
been  called  to  the  attention  of  the  Post- 
ma.ster  General,  a  campaign  has  been 
inaugurated  to  persuade  direct-mail  ad¬ 
vertisers  to  use  return  cards  on  their 
envelopes  and  thus  materially  minimize 
Iheir  losses  through  this  avenue.  It  is 
the  opinion  of  officials  of  the'  Post  Office 
Department  that  hundreds  of  thousands 
of  dollars  annually  can  be  saved  bv  ad¬ 
vertisers  by  the  use  of  return  cards  on 
their  envelopes  instead  of  mailing  them 
out  blank  as  is  practiced  by  many  of 
them,  and  that  the  advantages  gained 
through  the  use  of  return  cards  would 
more  than  offset  any  possible  disadvan¬ 
tages. 

"The  Department’s  view  is  that  wdth 
few  exceptions  all  sealed  letters  bearing 
first  class  postage  are  opened  by  their 
recipients  whether  or  not  the  envelope 
hears  the  cards  of  the  mailers,  and  that 
once  opened  the  contents  will  receive  the 
same  attention  regardless  of  the  nature 
of  the  envelope. 

“One  of  the  arguments  put  forth  by  the 


Department  in  favor  of  the  use  of  return 
cards  on  circular  mail  is  that  the  return 
of  the  non-deliveries,  for  which  there  is 
lio  charge  for  prepaid  first-class  matter 
hearing  a  return  request,  would  enable 
the  mailer  to  know  at  once  how  many 
(  f  his  circulars  had  been  delivered  and 
to  eliminate  from  his  list  the  incorrect 
addresses,  thereby  avoiding  further  waste 
of  material,  postage  and  labor  in  subse¬ 
quent  mailings. 

■  It  would  also  save  him  expense  in 
liaxing  his  mailing  lists  corrected  at  the 
locr.l^  l)ost  offices,  for  instead  of  sending 
in  h.is  complete  list  for  correction,  he 
would  need  to  send  in  finly  a  list  of  the 
non-deliveries  which  had  been  returned  to 
him.  Further,  the  returned  advertising 
matter,  often  ratlier  exiK'iisive,  could  be 
used  again  if  und.ated  and  not  of  a  sea¬ 
sonable  nature. 

“h  would  also  enable  many  advertisers 
to  find  out  how  carelessly  their  clerks 
address  these  letters — hundreals  of  thou¬ 
sands  of  them  are  mailed  with  incomplete 
addresses,  the  name  of  the  acldressee  or 
the  post  office  or  the  State  having  been 
omitted  by  the  typist. 

‘T’nder  the  practice  of  using  non¬ 
card  or  blank  envelopes  the  mailer  has  no 
means  of  knowing  how  many  of  his  cir¬ 
culars  or  ads  have  failed  of  delivery  and 
been  disposed  of  as  waste  by  the  dead 
letter  office.  .\s  an  example  of  this,  last 
October  the  Washington  dead  letter  of¬ 
fice  destroyed  over  50.000  circulars  from 
one  mailing  of  a  large  eastern  firm 
mailed  in  non-card  envelopes  hut  sealed 
under  first-class  postage.  Their  waste 
in  one  mailing  was  not  less  than  $2,500. 

"Not  only  are  direct-mail  advertisers 
wasting  a  great  deal  of  money  every 
year  by  using  plain  envelopes,  but  the 
records  of  the  dead  letter  office  show 
’hat  thnu.sands  of  individuals,  corpora¬ 
tions  and  business  firms  lose  large  .sums 
of  good  hard  cash  in  this  way.  .A  typical 
instance  came  to  notice  in  the  Washing¬ 
ton  dead  letter  office  a  few  days  ago. 

“.An  undeliverable  letter  was  received 
containing  a  draft  for  $55,600.  It  was 
returned  to  the  mailer  through  informa¬ 
tion  made  available  when  it  was  opened : 
hut  someone  _  lost  the  interest  on  $55,600 
fi  r  about  15  days,  amounting  to  $139, 
figured  at  6  per  cent. 


“Practically  all  this  would  have  been 
saved  had  the  mailer  used  an  envelope 
bearing  his  return  card.  It  is  surprising 
the  number  of  such  cases  involving  large 
amounts. 

“Out  of  the  25,000,tX.)0  odd  dead  letters 
handled  last  year,  over  1,000,000  con¬ 
tained  valuable  enclosures.  The  money, 
drafts,  checks  and  money  orders  con¬ 
tained  in  these  amounted  to  some  $5,317,- 
000,  and  while  practically  all  the 
drafts,  checks  and  money  orders  were 
eventually  returned  to  the  writers,  and 
all  but  about  $40,OtX)  of  the  money, 
through  information  found  within  the 
letters,  they  all  lost  an  average  of  15 
days’  time,  which  at  6  per  cent  interest 
on  the  whole  amount  means  a  loss  of 
more  than  $13,290,  all  through  the  use 
of  non-card  envelopes. 

“The  astonishing  thing  to  the  Post 
Office  Department  is  that  in  spite  of  all 
that  has  been  said,  published,  and 
brought  to  the  attention  of  mailers  in 
regard  to  the  losses  they  are  sustaining 
through  failure  to  use  return  cards,  so 
many  apparently  otherwise  intelligent 
business  men  continue  to  throw  their 
good  money  away  by  this  method. 

“.And  since  columns  of  publicity  through 
the  press  and  the  daily  Postal  Bulle¬ 
tins  have  evidently  failed  to  awaken  the 
.American  advertisers  to  their  short¬ 
sightedness,  it  is  now  proposed  to  take 
up  each  case  personally  with  the  indi¬ 
vidual  through  correspondence  and  per¬ 
sonal  interviews  by  postmasters  and 
representatives  of  the  jvistal  service." 


HOW  SMALL  CITY  DAILY 
BUILT  ITS  MORGUE 


File  of  Local  Material  Obtained  by 
Sending  Questionnaire*  to  Lead¬ 
ing  Citizens — Reporters 
Also  Aided 


CLAIMS  PLAY  STOLEN 

R.  H.  Rodhe,  Former  News  Man  Seeks 
to  Enjoin  “The  Spider’’ 

Robert  H.  Rohde,  newspaperman  and 
magazine  writer,  filed  suit  on  Sept.  6 
in  the  United  States  District  Court 
charging  that  the  plot  of  “The  Spider.” 
current  Broadway  production.  was 
plagiarized  from  a  story  written  by  him 
and  published  in  Pof<nlar  Magaciiie.  His 
story  was  called  “The  Great  Alacumber” 
and  ran  serially  between  January,  1916, 
and  February,  1917.  The  suit  demands 
that  Charles  Fulton  Oursler  and  Lowell 
Brentano,  playwrights ;  .Albert  Lewis, 
Sam  H.  Harris  and  Irving  Berlin,  man¬ 
agers,  the  Shubert  Theatre  Corporation 
and  27  actors  be  restrained  from  further 
production  of  the  show,  which  Rohde 
says,  is  in  violation  of  copyrights  of  his 
story. 

Mr.  Rohde  was  formerly  on  the  .staff 
of  the  Xczk'  York  Trihiiiu’,  ami  is  a  con¬ 
tributor  to  several  fiction  magazines. 


LABOR  CHIEF  DECORATES  FRANKLIN  STATUE 


Like  many  other  small  city  dailies,  the 
Brozimwood  (.lex.)  Bulletin  struggled 
along  for  years  without  any  other 
“morgtre”  than  a  few  desk  drawers  full 
of  feature  service  mats  and  press  associa¬ 
tion  obituaries. 

No  local  clippings  were  filed,  and  the 
only  method  by  which  local  stories  of 
past  years  could  be  found  was  by  fever¬ 
ishly  searching  through  dusty  and  often 
incomplete  files. 

In  an  effort  to  build  up  a  local  refer¬ 
ence  department  quickly  and  accurately, 
a  scheme  was  worked  out  by  W.  C. 
Stewart,  city  editor,  which  proved  very- 
successful.  An  information  blank  was 
printed  and  mailed  to  prominent  citizens 
with  a  letter  explaining  why  the  informa¬ 
tion  was  requested. 

The  letter  follows : 

“We  constantly  have  occasion  to  men¬ 
tion  the  prominent  citizens  of  Brown- 
wood  in  the  Bulletin,  and  you  are  num- 
mered  among  these. 

“We  will  appreciate  your  co-operation 
in  enabling  us  to  give  better  service, 
which  you  may  do  by  filling  out  the 
enclosed  blank,  and  mailing  to  us  in  the 
enclosed,  stamped  envelope. 

“The  Bulletin  is  not  asking  for  this 
information  in  an  attitude  of  curiosity 
ur  prying,  but  merely  in  order  that  when 
we  have  occasion  to  mention  your  name 
in  a  news  story  we  will  be  sure  that  the 
facts  are  absolutely  correct.  You  will  not 
only  save  Bulletin  reporters  much  trouble 
and  insure  accuracy,  but  will  also  save 
yourself  from  interruption  and  bother  at 
times  when  we  may  need  the  informa¬ 
tion. 

“Thankin.g  you,  etc.” 

The  enclosed  blank  was  headed  “In¬ 
formation  Blank  for  the  Private  Files 
of  The  Bulletin.” 

The  information  requested  ranged  from 
name  and  age  to  church,  army  and  lodge 
affiliations  and  including  questions  as  to 
marriage,  schools  attended  and  business 
or  profession  engaged  in. 

.A  large  number  of  the  blanks  were 
returned  to  the  Bulletin.  After  allow¬ 
ing  a  reasonable  time  for  the  answers  to 
he  received,  reporters  were  sent  to  the 
more  important  men  and  women  who  did 
not  return  the  blanks. 

In  this  wav  much  information  was  ob¬ 
tained  which  would  never  have  been 
added  to  the  morgue  through  the  ordinary 
channels  open  to  the  librarian. 


TO  NEGOTIATE  REPORTERS’  SCALE 


Scranton  Newswriters  Union  to  Meet 
with  Publishers  Soon 

The  Newswriters’  Union  of  Scranton, 
Pa.,  is  preparing  to  meet  with  the  pub¬ 
lishers  in  the  near  future  to  discuss  a 
wage  scale  for  the  coming  year.  The 
present  agreement  between  the  union  and 
publishers  expires  on  the  last  of  this 
month.  The  present  minimum  scale  for 
five-year  reporters  in  Scranton  is  $56  a 
week. 

It  is  understood  the  reporters  are  to  ask 
for  a  wage  increase  along  with  a  few 
changes  in  working  conditions.  The  new 
scale  will  be  negotiated  by  the  executive 
committee  and  the  publishers’  committee. 


A  wreath  of  roses  was  placed  by  William  Green,  president  of  the  American 
Federation  of  Labor,  on  the  statue  of  Benjamin  Franklin  in  Printing  House 
Square,  New  York,  this  week,  as  part  of  the  opening  ceremonies  of  the  National 
Graphic  Arts  Exposition.  Left  to  right:  Jerome  Keating,  John  Mnnholland, 
Hugh  Frayne,  Charles  Sinnigen,  William  Green,  Jacob  Winick,  John  Sullivan, 
Joseph  P.  Ryan,  Daniel  J.  Abeam  and  Joseph  McDonough. 


STEEP  RETURNS  TO  U.  S. 

Thomas  Steep,  correspondem  in  the 
Orient  for  the  New  York  Herald  Tri¬ 
bune.  since  the  fall  of  1926,  has  returned 
to  this  country  as  a  result  of  a  physical 
breakdown. 

Mr.  Steep  left  this  country  with  Mrs. 
Steep  in  June  1926,  when  he  accompanied 
the  Carmi  Thompson  expedition  to  the 
Philippines.  He  arrived  in  Seattle  late 
in  August,  and  is  now  resting  in  Oregon. 
He  expects  to  return  east  shortly,  and 
will  probably  go  back  on  the  local  staff 
in  a  month  or  two. 


L 


KEY  TO  CONSUMER  BUYING  ABILITY 


returns  on  incomes  ot  more  than  $10,000  goods),  the  weights  are  population  50, 

The  weights  are  varied.  In  Class  I  income  50.  In  Class  IV,  where  price  is 

(necessities  and  bulk  staples)  population  a  detinite  factor,  population  is  weighed 
weighs  90  and  income  10  percent.  In  at  30  and  income  at  70.  In  Class  V,  high 
Class  II  (advertised  staples  and  higher  priced  luxuries,  population  is  weighed  at 
priced  necessities),  the  weights  are  popu-  10  and  income  at  90.  In  Class  VI,  the 

lation,  70;  income  30.  In  Class  III  (low  super  de  luxe  area,  the  same  weights 

priced  luxuries  and  medium  priced  staple  apply,  with  incomes  as  defined  above. 


Statistical  Rating  of  Arizona  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — An  Original  Simplified  and  Tested 
Formula  from  Basic  Data 


I  By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  ivithout  uritten  permission  of  F.ditor  c‘~  Publisher  Co.,  will 
eimstitute  copyright  infringement. 

A  KIZONA,  the  19th  state  to  be  noted  ranging  from  necessities  to  the  highest- 
in  Editor  &  Publishkr's  weekly  priced  luxuries.  By  placing  a  decimal 
series  analyzing  the  consumer-buying  point  four  places  from  the  right,  the 
ability  of  the  several  states,  as  another  ligure  is  the  percentage  borne  by  the 
commonwealth  of  great  area,  sparse-  county  or  city  to  the  entire  United  States 
rural  population  and  total  lack  of  metro-  market.  For  instance,  the  state  of 
politan  di.stricts,  presents  a  picture  of  Arizona,  for  necessities,  presents  .3519 
ability  to  buy  necessities  and  moderate  per  cent  of  the  national  market ;  for  the 
priced  luxuries  above  the  average.  highest-priced  luxuries  it  presents  .1336 

Only  three  cities  in  the  state  are  shown  per  cent  of  the  whole  country  market, 
as  having  more  than  10,000  population  The  computation  is  based  upon  a 
and  the  desert  cliaracter  of  some  wide-  weighted  average  of  population,  accord¬ 
spreading  counties  is  indicated  by  their  ing  to  U.  S.  Census  reports,  and  number 
low  figures  in  the  table  below.  of  all  income  tax  returns.  In  the  sixth 

The  figures  represent  the  buying  ability  class — highest  priced  luxuries — the  in- 
of  the  localities  for  materials  and  services  come  tax  return  factor  is  the  number  of 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  ARIZONA 


Notei 


Fifures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals — Cities  In  capitals  and  lower  case 


ARIZONA  . 

APACHE  . 

COCHISE  . 

Douglas  . . 

COCONINO  .. 

GILA  . 

GRAHAM  . 

GREENLEE  .. 
MARICOPA  .. 

Phoenix  . 

MOHAVE  .... 

NAVAJO  . 

PIMA  . 

Tucson  . 

PINAL  . 

SANTA  CRUZ 
YAVAPAI  .... 
YUMA  . 


Counties  and  cities  havins  f - 

more  than  10.000  population  I 

in  State  of  .4rizona. 

Bast  T'lwn  and  Counly  Map.  Cc  py  t  by  Aircrican  Map  Co. 


Convincing  Evidence 

•f  tlse 

Prosperity  and  Responsiveness 


SPRINGFIELD 

•nd  Sntrts  Mariin 


CLASS  I 


CLASS  n 


CLASS  ffl 


msisc  THt  r»si  nvi  months 

A  Steady  Gain 


CLASS  IT 


CLASS r 


CLASSir 


In  National  Advertising 

1926  1927  C«ta 


An  Ideal  Try*Out  Territory 

Cw»efod  6o 

fepnngfitlb  iJtlnepaprrs 

INtON-REPlBIIC^S-D^in 


US  AvegMi 


This  chart  shows  the  relative  variation  for  the  State  of  Arizona  above  or 
helow  the  United  States  average  for  cities  of  10,000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 
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me  Commercial  Appeal 

MORNING  AND  EVENING  150,000 
SUNDAY  137,000 

MEMPHIS  TENNESSEE 


MARKET  DATA 
SERVICE 

The  Commercial-Appeal  main¬ 
tains  a  complete  department 
for  the  compilation  of  market 
data  and  guidance  of  national 
accounts,  and  issues  monthly  a 
merchandising  paper  to  the 
trade  covering  news  of  na¬ 
tional  advertisers  and  their 
campaigns. 


THE  COMMERCIAL  APPEAL 

for  half  a  century  has  advanced  step  by  step  with  one  of  the 
South’s  richest  areas,  and  has 

THE  LARGEST  CIRCULATION  OF 
ANY  SOUTHERN  NEWSPAPER 

It  is  the  leading  paper  of  WEST  TENNESSEE,  Northern 
and  Central  MISSISSIPPI,  and  Eastern  ARKANSAS,  and 
a  potent  factor  in  the  development  of  the  great  territory 
which  it  covers. 

Its  daily  circulation  is  150,000. 

It  carries  more  national  copy  than  any  Southern  Newspaper. 
It  carries  the  bulk  of  Local  and  National  advertising  in 
Memphis,  a  city  of  200,000  population. 


FOR  COFER^GE,  INFLUENCE,  SERVICE  AND  RESULTS 

THE  COMMERCIAL  APPEAL 

stands  first  in  its  territory  in  the  estimation 
of  the  great  majority  of  national  advertisers 


JOHN  M.  BRANHAM  COMPANY,  Representatives 


Chicago 


New  York 


St.  Louis 


Kansas  City 


San  Francisco 


Los  Angeles 


24 
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WITH  THE  GENERAL  ADVERTISERS 

ADVERTISING  AGENCY  AFFAIRS 

Fisher  Body  Using  Extensive  Newspaper  List — Entficott-Johnson  Re¬ 
ports  Increased  Shipments — Family  Products  Company 

Changes  Name 

James  Harley  Nash  Joins  George  Batten  Company — ^Broomfield  Hancox 
Company,  Becomes  Broomfield,  Inc. — Simler  Appointed  Vice- 
President  of  Andrew  Cone  Advertising  Agency 

an  extensive  list  of  newspapers  has 
been  selected  for  the  advertising  of 
Fisher  Body  Company,  through  Mac- 
Manus,  Inc.,  Detroit.  Black  and  white 
schedules  will  run  980  lines  12  times  and 
616  lines  10  times,  starting  immediately 
and  running  to  until  June,  1928.  Roto¬ 
gravure  schedules  to  run  980  lines  1- 
times.  As  a  rule,  one  paper  in  a  town 
will  be  used,  size  of  schedule  to  depend 
on  amount  of  General  Motors  cars  sold 
in  the  town. 


Endicott  Johnson  Corporation  reports 
shipments  of  shoes  in  August  as  exceed¬ 
ing  $7,000,000  or  14  per  cent  more  than 
in  August,  1926.  Net  sales  for  the  first 
six  months  of  the  year  were  21,600,000 
pairs,  a  gain  of  10  per  cent,  over  the 
business  during  the  same  period  last 
year. 


In  the  future,  any  advertising  for  the 
accounts  of  Musterole,  Olive  Tablets  and 
Zemo  will  be  issued  under  the  name  of 
Reserve  Remedy  Company,  with  Erwin, 
Wasey  &  Company,  844  Rush  street, 
Chicago,  handling  the  account.  The  prod¬ 
ucts  formerly  were  issued  on  a  contract 
for  the  Family  Products  Company, 
which  name  has  been  discontinued. 


Reed  G.  Landis  Company  of  Chicago, 
formerly  .Arnold  Joerns  Company,  has 
been  appointed  by  the  Richmond  Radiator 
Company  of  New  York  City  to  prepare 


and  place  advertising  for  Heatomat  Gas 
Boilers.  Newspapers  will  be  used. 


The  Edgewater  .Athletic  Club  of  Oii- 
cago  has  engaged  the  services  of  the 
Campbell-Ewald  Company  as  advertis¬ 
ing  counsel.  The  account  will  be 
handled  by  the  Chicago  office  of  Camp¬ 
bell-Ewald  where  a  direct  mail  cam¬ 
paign  is  being  prepared. 


Ted  Sloat,  formerly  with  the  Fort 
Matlison  (Iowa)  Evening  Democrat,  has 
been  appointed  to  the  advertising  staff  of 
the  \V.  A.  Sheaffer  Pen  Company.  He 
succeeds  \V.  Ray  Smith,  who  has  re¬ 
signed  to  accept  a  position  on  the  edi¬ 
torial  staff  of  Bookbinding  Magacine, 
New  York. 


The  W.  .A.  Sheaffer  Pen  Company  has 
appointed  The  .Advertising  Service  Com- 
IKiny,  Ltd.,  of  Toronto  and  Montreal, 
Canada,  to  handle  all  Sheaffer  magazine 
and  newspaper  advertising  in  Canada. 
The  Glen  Buck  Company,  Chicago, 
handles  Sheaffer’s  domestic  newspaper 
and  magazine  advertising,  Borland  Inter¬ 
national  of  London  handles  the  campaign 
in  the  British  Isles  and  Borland  Inter¬ 
national  of  New  York  takes  care  of  the 
Sheaffer  advertising  in  all  foreign  coun¬ 
tries  except  Canada  and  the  British  Isles. 

Sheaffer  will  conduct  an  active  news¬ 
paper  campaign  in  Canada  this  fall.  The 
company’s  advertising  now  appears  in 
every  civilized  nation. 


TAMES  HARLEY  NASH,  formerly 
"  associated  with  Ethridge  Association 
of  .Artists  and  U.  S.  Lithographing  Com¬ 
pany  and  more  recently  a  member  of  the 
firm  of  Lee  &  Nash,  Lithograph  Brokers, 
has  joined  George  Batten  Company,  Inc. 


The  corporate  name  of  Broomfield- 
Hancox  Company,  has  been  changed  to 
Broomfield,  Inc.,  with  headquarters  at 
1012  Walnut  street.  Philadelphia. 


W.  E.  Simler,  formerly  vice-president 
of  the  Philip  Kobbe  Advertising  Agency 
and  recently  merchandising  coun,sel  for 
James  Newcomb  &  Co.,  Inc.,  has  been 
appointed  vice-president  in  charge  of  the 
trade  promotional  division  of  the  Andrew 
Cone  .Advertising  .Agency,  New  York. 
Mr.  Simler  was  also  for  several  years 
a  member  of  the  staff  of  the  Dry  Goods 
Economist. 


.Arthur  B.  Price,  head  of  the  Price 
.Advertising  Agency,  Boston,  and  Mrs. 
Price,  are  on  a  Mediterranean  cruise. 


B.  J.  Davis,  operating  an  agency  under 
his  own  name  at  Roanoke,  Va.,  and  Chas. 
H.  Carson  likewise  operating  a  copy 
service  under  his  name,  have  consolidated 
effective  Sept.  1.  Mr.  Carson  for  a 
number  of  years  was  advertisnig  man¬ 
ager  of  the  Roanoke  Times  and  World- 
Ncu's.  and  at  the  same  time  Mr.  Davis 


was  assistant  advertising  manager.  The 
firm  will  be  known  as  the  B.  J.  Davis 
.Agency,  Mr.  Davis  having  charge  of 
sales  and  contact  and  Mr.  Carson  will 
operate  the  planning  and  copy  depart¬ 
ments. 


Gerald  C.  Smith,  until  recently  account 
executive  for  Frank  Seaman,  Inc.,  and 
previously  with  the  Borland  Advertising 
.Agency,  New  York,  has  joined  the  staff 
of  the  .Andrew  Cone  Advertising  .Agency 
and  has  been  appointed  vice-president  in 
charge  of  national  accounts. 


AERIAL  TOUR  ADVERTISED 

.Vn  unusual  advertisement  was  recently 
published  in  the  Daily  Courier  of  the 
Granges  and  Maplewood,'  N.  J.,  when 
James  Ewart,  representing  Thos.  Cook 
&  Son,  offered  an  aerial  tour  to  Chicago 
for  the  Dempsey-Tunney  fight,  and  re¬ 
turn.  The  fare  was  announccxl  as  $575, 
which  included  ringside  seat,  hotels, 
meals  and  all  expenses  eti  route. 


INSTALLS  NEW  PRESS 

The  Harrisburg  (Pa.)  Telegraph  has 
installed  a  new  Goss  high-speed  rotary 
web  perfecting  press  at  a  cost  of  $100,000. 
C.  W.  Skinner,  foreman  of  the  press¬ 
room,  presserl  the  button  that  started  the 
new  press  on  Sept.  6. 


WOMEN  IN  ADVERTISING  AND  JOURNAUSM 


"Not  for  Publication,”  by  Clara  Sharpe  Hough  to  Be  Published  Sept. 
23 — Maurine  Watkins'  Play  “Revelry”  in  Philadelphia — 

Selma  Schultz  Promoted  in  Danville 


AD  TIPS 


4  NEWSPAPER  editor’s  wife  has 
written  a  novel  about  a  newspaper 
editor  and  his  wife.  This  is  the  striking 
feature  of  Oara 
Sharpe  Hough’s 
“Not  for  Publi¬ 
cation”  as  it  will 
appear  to  news¬ 
paper  folks. 

Mrs.  Hough  is 
herself  a  newspa¬ 
per  woman.  She 
is  one  of  five  in 
the  family  active¬ 
ly  engag^  in  the 
profession.  With 
her  husband,  the 
latter’s  brother, 
and  the  brother’s 
wife,  she  is  a 
graduate  of  the 
School  of 


Ci.ARA  Sharpe  Houch 


Grayce  Druitt  Latus,  who  conducted 
the  travel  department  in  the  Pittsburgh 
Sunday  Post  until  the  recent  merger,  is 
conducting  a  similar  department  for  the 
Pittsburgh  Post-Gacette. 


M  iss  Mabel  Graves,  for  the  past  five 
years  society  editor  on  the  Doni-ille  (Ill.) 
Conunercial-N eu’S,  was  married  Sept.  4. 
at  Detroit,  Mich.,  to  Richard  Tyson, 
former  Danville  resident.  Miss  Graves 
has  been  succeeded  as  society  editor  by 
Miss  Selma  Schultz,  who  for  the  past 
five  years  has  been  private  secretary  to 
John  H.  Harrison,  editor  of  the  Com¬ 
mercial-News.  Miss  Schultz,  in  turn, 
has  been  succeeded  as  private  secretary 
by  Miss  Honore  Fox. 


Columbia  University 
Journalism.  Indeed,  the 
alumni  last  May  elected  her  its  presi- 
dent. 

Steeped  in  journalism  as  she  is.  the 
author  determined  to  make  her  profes¬ 
sion  the  background  for  her  story.  But 
she  has  not  written  simply  a  newspaper 
story.  There  is  much  city  room  atmos¬ 
phere,  the  problems  of  the  city  editor 
run  in  and  out  of  the  story  and  afford 
highlights  of  the  plot.  But  the  basis  of 
“Not  for  Publication”  is  portrayal  of 
the  marriage  problems  of  the  editor. 

Mrs.  Hough’s  “Not  for  Publication” 
is  to  be  published  by  Century  on  Sept. 
23.  The  same  company  last  year  pub¬ 
lished  Mrs.  Hough’s  “Leif  the  Lucky.” 
Mrs.  Hough  is  now  a  resident  of  New 
Bedford,  Mass.,  where  her  husband, 
George  A.  Hough,  Jr.,  is  news  editor  of 
the  New  Bedford  Standard. 

Maurine  Watkins’  second  play  “Rev¬ 
elry”  from  the  book  by  Samuel  Hopkins 
Adams  opened  in  Philadelphia  this  week, 
and  gained  considerable  publicity  through 
the  storm  of  protest  it  created.  Miss 
Watkins  is  a  former  (Thicago  newspaper 
woman.  Her  first  plav  “Chicago”  made 
a  big  hit  in  New  A’ork  last  season. 


Miss  Elizabeth  1.  Toms,  secretary  to 
Ogden  Reid,  editor  of  the  Netv  York 
Herald  Tribune,  and  Miss  Norah  K. 
Thompson,  secretary  to  Arthur  Draper, 
assistant  editor,  have  returned  from  a 
varation  spent  in  the  White  Mountains. 
Miss  (Tharlotte  Ornstein,  secretary  to 
E.  G.  Rich,  city  editor,  has  returned 
from  a  vacation  at  Big  Indian,  New 
York. 


Miss  Ethel  W.  Everett,  a  member  of 
the  New  York  Times  library  staff,  and 
formerly  secretary  to  Carr  V.  Van  .Anda, 
managing  editor  of  the  New  York  Times, 
has  joined  the  Nezo  York  Herald  Trib¬ 
une  as  assistant  to  Robert  McCabe,  roto¬ 
gravure  editor. 


Mrs.  Harry  Hines,  society  editor.  Salt 
Lake  City  Telegram,  is  at  her  desk  again 
following  a  tour  of  Europe. 


Dorothy  Thompson,  Berlin  correspond¬ 
ent  of  the  New  York  Ez>ening  Post,  has 
written  a  series  of  articles  for  her  paper 
and  the  Post  Syndicate  on  the  new 
Germany.  Miss  Thompson  has  made 
a  thorough  research  and  writes  very 
entertainingly. 


Auspitz-Lee-Harvey  Company,  360  North 
Michigan  avenue,  ('hicaeo.  Is  soon  to  take 
up  the  fall  list  for  the  advertising  of  Sampson 
Electric  Co..  Chicago. 

Tho«'  M.  Basham  Coanpajiy,  Home  Life 
Building,  Ixxiisville,  Ky.  Prepared  a  list  of 
newspapers  on  H.  Fendrich  Cigar  (Company, 
Louisville. 

George  Batten  Company,  3X3  Madison  ave¬ 
nue,  New  York.  Has  secured  account  of  the 
Pale  Moon  Company,  Philadelphia,  “Pale 
Moon”  beverage. 

Blackett  A  Sample,  58  East  Washington 
stieet,  Chicago.  Trying  out  a  few  towns  on 
some  advertising  for  Wander  &  Company 
(Oyaltine)  Chicago.  Will  try  out  a  few  metro. 
jx)litan  cities  in  the  middlewest  for  the  adver¬ 
tising  of  Land-O- Lakes  Butter.  Future  plans 
are  still  indefinite. 

Buchot  Company,  28  E.  Jackson  Boulevard, 
Chicago.  Placing  account  for  the  Coal  Oper¬ 
ators’  Association  of  Illinois. 

Burus  Hall  Company,  137  Second  street,  Mil¬ 
waukee,  Wis.  Is  sending  contracts  to  a  list 
of  towns  in  the  south  for  the  advertising  of 
the  Pittsburgh  Plate  Glass  Company  (Patton 
Paint  Company). 

CampbeU,  Ewald  Company,  360  North  Michi¬ 
gan  Ixmlevard,  CJiicagtx  Has  prepared  sched¬ 
ules  including  page  copy  for  a  list  of  news¬ 
papers  on  Oievrolet  Motor  0>.  Page  copy  is 
going  to  key  cities  only,  but  all  key  cities 
will  not  be  used 

Campbell-Ewald  Company,  General  Motors 
Building.  Detroit.  Preparing  a  larfe  list  of 
newspaners  on  Webster  (Sgar  Company,  De¬ 
troit,  Mich. 

CoUins-Kkdc,  Inc.,  752  North  Michigan  ave¬ 
nue,  Chicago.  Has  issued  contracts  to  news¬ 
papers  generally  on  James  S.  Kirk  Soap  Com- 
panv.  Chicago. 

OorwcB,  WiDiams  Company,  612  North 
Michigan  avenue,  Chicago.  Is  handling  the 
account  of  Scott  &  Fetzer  Company,  Oeve- 
land,  Ohio,  vacuum  cleaners. 

Joaeph  F.  Hanson  Company,  85  Lincoln  Park, 
Newark,  N.  J.  Has  secured  account  of  the 
Dorfan  Company. 

J.  R,  Hunilton  Compemy,  180  North  Michi¬ 
gan  avenue,  (Tiicaeo.  Will  soon  extetid  the 
list  on  the  advertising  of  Thompson  Malted 
Food  Comnany,  Waukesha,  Wisconsin,  to  in¬ 
clude  additional  territory. 

Henri,  Hurst  &  McDonald,  58  East  Washing¬ 
ton  street.  (Tiicago.  Have  almost  completed 
the  list  on  Pierce  Arrow  Motor  C<ir  Co.,  Buf¬ 
falo,  N.  Y. 

Himja-Johnson-Hvw^  Company,  326  West 
Madison  street,  Chicago.  Issuing  one-time 
orders,  28  lines,  to  a  list  of  newspapers  in  scat¬ 
tered  territory,  on  the  Otizen’s  Radio  Call 
Book. 

Stanley  H.  Jack  Comnany,  .Aqi'i’a  Court, 
Omaha.  Nebraska.  Placing  copy  in  metro¬ 
politan  newspapers  for  Pycope’,  Inc.,  Joplin, 
Missouri,  tooth  powder  and  tooth  brushes. 

H.  W.  Kastor  A  Sons  Co.,  14  East  Jackso-i 
boulevard.  Chicapro.  Issuing  renewal  contracts 
to  newspapers  generally  on  Cooper  Pharmacal 
Company.  Oiicago. 


KJau-Van  Pietersom-Dunlap-Younggreen.  417 
Sycamore  street,  Milwaukee,  Wis.  I’sing  a 
few  o’etroiHilitan  cities  for  some  additional  ad. 
vertising  on  Pabst  Cheese  Company,  Mil- 
w.iiikee,  Wisconsin. 

W.  D.  McAdams  Company,  360  North  Michi¬ 
gan  avenue,  CTiicago.  Is  considering  a  very 
limited  list  of  metropolitan  papers  for  the  ad¬ 
vertising  of  Squibbs  Cod  Liver  Oil. 

Homer  McKee  Company,  Kahn  Buildinc, 
Indianapolis,  Ind.  Is  now  handling  the  account 
of  Bowes  Sealfast  Corp.,  Indianapolis,  Ind. 

Earl  C.  Noyes  Advertising  Company,  4  East 
GarfieH  boulevard.  (Thicago.  Issuing  orden 
to  a  list  of  newspapers  on  Pedi-Balm.  a  foot 
remedy  manufactured  by  the  Reis  Products 
Company;  handle  the  account  of  Dr.  Mavo’s 
Products.  Indianapolis.  Ind.  This  is  a  medi^ 
account  heretofore  advertised  in  magazines.  A 
small  _  experimental  newspaper  campaign  may 
be  tried  out  in  the  fall. 

Pilkus-Weiss  Compsiny,  307  North  Michigan 
avenue.  fTiicT-o.  _  Is  now  placing  the  adver¬ 
tising  of  Stelnite  Laboratories,  Atchison. 
Kansas. 

Prather-Allen  Company,  307  East  4th  street, 
Cincinnati,  Ohio.  Issuing  contracts  to  news¬ 
papers  generally  on  Crosley  Radio  Company, 
Cincinnati,  on  a  50/50  basis. 

Roberta  A  McAvInche,  30  North  Dearhoni 
street,  Chicago.  Are  preparing  a  list  of 
newspapers  on  Bremer-Tully  Radio  Company, 
CTiicago. 

SeW  Advertishg  _  Agency.  360  North  Michi¬ 
gan  boulevard,  CTiicago.  Issuing  orders  to  a 
small  list  of  papers  on  Cy-Stix  Compound, 
Knox  Company,  Kansas  City,  Missouri. 

Sweet  A  Phelps,  230  East  Ohio  street, 
Chicago,  are  considering  a  few  metro^itan 
cities  in  the  middle-vest  for  the  advertising  of 
Pascoe  Company  (Oil  Burners),  CTiicago 
Tumcr-Wagems-  Company,  400  North  Michi. 
gan  avenue,  Chicago.  Is  issuing  schedules  to 
newspapers  in  the  eastern  territoty  on  new 
Prima  Malt,  Primalt  Products  Company, 
Chica  go. 

O.  S.  Tyaon  A  Co.,  Inc.,  16  East  41st  street. 
New  York.  Has  secured  account  of  Carmon  4 
Miller.  Springwater,  N.  Y.,  manufacturers  of 
loud  speakers. 

Williama  A  Cunnyngha^  6  North  Michigan 
boulevard.  CTiicago,  are  issuing  renewal  coo- 
tracks  to  new«n.apers  on  the  Western  Oock 
Company,  I-a  Salle,  Illinois. 


NEW  YORKERS  ON  PROGRAM 

Several  local  advertising  men  are 
scheduled  to  address  the  meeting  of  the 
advertising  bureau  of  the  New  York 
State  Publishers  Association  at  James¬ 
town,  N.  Y.,  next  Monday  and  Tuesday. 
They  include  C.  H.  Waterbury,  sales 
manager,  Lehn  &  Fink ;  William  H. 
Rankin  of  the  William  H.  Rankin  Com¬ 
nany;  Douglas  Taylor,  Printers  Ink: 
Vernon  Brooks,  the  World,  and  William 
Moffatt.  S.  C.  Beckwith  Special  Adver¬ 
tising  .Agency. 


Give  Your  Readers  the  Type 
They  Were  “Raised  On” 


Nearly  every  book  used  in  public  or 
private  schools,  especially  below  the 
sixth  grade,  is  printed  from  type  that  is 
fundamentally  the  same  in  construction 
as  Intertype  Ideal  News  Face — Modem 
Roman. 

For  the  square  make  up  of  a  newspaper 
column  any  type  of  the  Modem  Roman 
group  is  better  than  any  type  from  the 
Old  Style  Roman  group  or  than  from  the 
Classic  Roman  group,  etc.  The  types  in 
the  Modern  Roman  group  are  STEADY 
in  design. 

Psychologists  and  optometrists  have 
known  for  years  that  the  steady  con¬ 
struction  of  Modem  Roman  types  were 
easier  on  the  eyes.  So,  these  have  been 


the  types  most  used  for  the  textbooks 
in  schools. 

Intertype  Ideal  News  Face  is  basically 
a  Modern  Roman  letter  that  has  been 
designed  especially  for  newspapers.  The 
thin  lines  are  stronger  than  for  book 
printing,  but  the  letters  haven’t  been 
ruined  by  making  the  strokes  all  the 
same  thickness  —  thus  creating  monot¬ 
ony — which  is  as  tiring  on  the  eyes  as 
the  confusion  of  flowing  lines  in  a  con¬ 
fined  space  like  a  newspaper  column. 

Many  leading  newspapers  like  The 
New  York  Times,  The  Cleveland  Plain 
Dealer,  etc.,  have  adopted  this  type. 

Let  us  show  you  how’  to  take  the  mat¬ 
ter  up  with  your  readers. 


Intertype  matrices  will  run  in  OTHER  slug-casting  machines 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 


Chicago  130  North  Franklin  Street;  Memphis  McCall  Building;  Son  Francisco 
560  Howard  Street;  Los  Angeles  1240  South  Main  Street;  Boston  80  Federal 
Street;  London;  Berlin.  Distributors  throughout  the  world 


Intertype  Century  Expanded  with  Century  Bold 
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LOPS  OFF  BIG  NAME 


Binghamton  Preaa  and  Leader  Now 
Simply  the  Binghamton  Presa 

Newspaper  names,  what  with  mergers 
and  all,  have  been  growing  longer  and 
longer,  and  this  week  from  Binghamton, 
N.  Y.,  came  the  welcome  news  of  a 
paper  that  has  used  the  scissors  to  good 
advantage  on  an  unwieldly  cognomen. 

The  Binghamton  (N.  Y.)  Press  and 
Leader  has  abridged  its  official  title  to 
the  Binghamton  Press. 

k.  E.  Bennett,  general  manager  of  the 
paper,  commenting  on  the  innovation, 
stated : 

“For  many  decades  newspapers,  as  a 
result  of  mergers,  have  been  lengthening 
their  titles  until  the  records  and  rate 
cards  are  cluttered  with  unwieldy  and 
cumbersome  appellations,  fairly  pock¬ 
marked  with  hyphens  and  brackets.  The 
recently  born  crusade  for  efficiency  seems 
to  have  touched  almost  every  form  of 
industrial  endeavor  except  newspaper 
titles.  Publications  which  spend  thou¬ 
sands  of  dollars  for  efficiency  each  year, 
appear  daily  with  long  and  cumbersome 
names  which  do  not  serve  any  practical 
purpose.  A  recent  edition  of  a  news¬ 
paper  directory  lists  hundreds  of  pub¬ 
lications  with  from  three  to  five  names 
coupled  together  by  hyphens.  And  the 
records  of  advertising  agents  must  per¬ 
force  list  each  one  of  the  superfluous 
titles  whenever  the  pame  of  the  news¬ 
papers  are  entered  on  card  or  ledger. 

“The  Binghamton  Press  Company,  pub¬ 
lishers  of  the  Binghamton  Press  and 
Leader,  recognizing  that  considerable  ef¬ 
fort  can  be  saved  by  lopping  off  super¬ 
fluous  titles,  starts  the  movement  for 
shorter  newspaper  names  this  week  by 
dropping  part  of  its  own  appellation. 
Hereafter  it  will  be  known  simply  as  the 
Binghamton  Press.” 


PHIL  PAYNE,  “REPORTER 
ALWAYS,”  LOST  AT  SEA 


(Continued  from  page  5) 


TO  BECOME  A  DAILY 

The  Batesznlle  (.\rk.)  Record,  pub¬ 
lished  by  W.  M.  Shelby,  will  be  pub¬ 
lished  daily,  instead  of  weekly,  after 
Oct.  6. 


other  New  York  newspaper  men,  were 
invited  to  Mr.  Carroll's  birthday  party  at 
the  Earl  Carroll  theatre.  Early  in  the 
evening,  Mr.  Carroll  came  to  the  editor 
and  told  him  of  the  bathtub  scene  that  he 
planned  to  put  on  in  the  early  morning 
hours. 

“If  you  do  I'll  print  it,”  was  the  prompt 
reply  of  Mr.  Payne. 

He  did,  telephoning  some  of  the  details 
to  the  office  himself.  Subsequently 
Carroll  was  convicted  of  perjury  in  con¬ 
nection  with  the  investigation  of  the  party 
and  is  now  in  Atlanta  federal  peniten¬ 
tiary. 

In  the  last  half  year,  with  the  exception 
of  the  Old  Glory  flight,  the  Mirror's 
editor  has  done  little  really  startling  “to 
make  his  paper  talked  about.”  It  was  in 
1925  that  he  was  most  active  in  this  line, 
then  that  as  the  tabloid  ringmaster  he 
cracked  his  whip  to  make  circulation 
figures  jump. 

A  stunt  of  that  year  that  made  people 
talk  on  Broadway  was  to  advertise  a 
“Big  Dough  Man”  contest  which  he  origi¬ 
nated.  He  dressed  a  fat  man  up  in  silk 
jeans  dyed  to  the  semblance  of  green¬ 
backs  and  had  him  driven  along  Broad¬ 
way  conspicuously  cramped  in  a  small 
dilapidated  Ford  car.  This  Falstaff, 
when  halted  by  traffic,  clowned  and  talked 
nonsense  to  the  crowd.  He  was  distribut¬ 
ing  $f00  in  prizes  daily  for  gags  like  this 
‘'My  friend  is  a  big  necker  from  Spooner, 
Wis.” 

.'\nother  Barnum  stunt  Mr.  Payne 
originated  fooled  all  the  standard  news¬ 
papers  including  the  New  York  Times. 
The  idea  occurred  to  him  that  90  per 
cent  of  the  so-called  amnesia  cases  were 
faked.  He  was  confident  he  could  bam¬ 
boozle  the  worthiest  doctors  in  regard  to 
this  ailment.  He  hired  a  new  woman  re¬ 


porter,  Alma  Sioux  Scarberry,  furnished 
her  with  the  latest  novel  written  by  Elinor 
Glyn,  told  her  to  forget  who  she  was,  be 
picked  up  by  police,  “Wandering  aim¬ 
lessly”  and  then  remember  suddenly 
she  was  the  book  heroine,  a  fictitious 
member  of  the  English  nobility.  The 
Glyn  story  was  then  to  be  run  in  the 
Mirror  as  a  serial. 

It  worked  beautifully.  Every  other 
New  York  paper  was  fooled  by  the  hoax 
as  well  as  the  doctors.  The  Times 
printed  a  picture  of  the  amnesia  victim, 
who,  in  apparent  moments  of  lucidity  in 
the  hospital  to  which  she  was  taken, 
quoted  at  length  from  Elinor  Glyn's  book. 
When  finally  opposition  papers  began  to 
sense  the  stunt,  Mr.  Payne  called  in  his 
woman  writer,  and  she  told  the  real  story 
in  the  Mirror. 

It  had  been  Mr.  Payne’s  boyhood  inten¬ 
tion  to  become  a  Roman  Catholic  priest. 
He  was  a  devout  follower  of  that  faith. 
Born  in  San  Francisco.  Mr.  Payne  went  to 
St.  Michael  College,  Toronto,  Ont.,  to  be 
educated,  and  while  there  made  up  his 
mind  to  be  a  chemist  rather  than  a  clergy¬ 
man. 

His  diploma  won,  he  left  Canada 
and  went  to  Perth  .\mboy,  N.  J.,  where 
he  began  playing  w’ith  explosives.  When 
chemistry  was  his  sole  ambition,  the 
young  Payne  had  neither  counted  on  the 
fact  that  he  loved  baseball,  nor  that  at  12. 
he  had  set  type  and  delivered  papers  for 
the  Grcei'enhurst  (Ont.)  Banner. 

Wanting  free  tickets  to  the  ball  game 
Payne  discovered  an  easy  route  to  the 
parks  began  at  newspaper  offices.  He 
started  writing  snorts,  therefore,  for  the 
Perth  Amboy  Chronicle,  and  his  pyro¬ 
technic  career  as  newspaper  man  was 
begun. 

His  next  step  was  to  the  desk  of 
sporting  editor  of  the  Hoboken  Jersey 
Obscnvr.  At  21,  he  had  created  such 
a  ripple  in  the  Observer’s  puddle  that 
the  opposition  began  bidding  for  his 
services  pd  he  became  editor  of  the 
Lnicm  Hill  (N.  J.)  Hudson  Dispatch. 

During  the  war.  Mr.  Payne  was  de¬ 
clared  nhysically  unfit  for  the  regular 


army  and  served  abroad  with  the  Knights 
of  Columbus.  Following  the  war  he 
worked  on  the  Chicago  Herald  &  Ex¬ 
aminer.  From  the  middle  west  he  came 
to  New  York  on  the  American,  from 
which  paper  he  jumped  to  the  Daily 
News,  in  1919,  when  that  present  tabloid 
giant  was  started.  He  was  assistant  city 
editor,  city  editor,  and  news  editor  in 
quick  succession,  becoming  managing 
editor  in  1922.  A  little  more  than  two 
years  later  found  him  on  the  Mirror  as 
managing  editor  and  vice-president. 

Those  friends  of  his  in  the  newspaper 
business,  and  he  had  many,  being  a  kind- 
hearted,  generous  leader,  will  remember 
Payne  as  he  looked  in  his  dusty  crowded 
corner  of  the  dark  Mirror  office. 

There  he  would  sit,  in  the  spotlight 
of  his  shaded  desk  lamp,  a  young  man 
tingling  to  his  finger  tips  with  interest 
in  his  work. 

Slightly  deaf,  he  would  lean  far  for¬ 
ward  and  peer  intently  into  the  face 
of  his  questioner,  one  hand  cupped  to 
his  ear.  As  he  talked  in  his  high  quick 
jerky  way,  he  would  push  his  other  hand 
nervously  through  his  thinning  mop  of 
tangled  black  hair,  waving  always  un¬ 
tamed  above  a  green  eye  shade.  His  eyes 
would  be  bright ;  his  laugh  frequent.  Al¬ 
ways  his  mind  was  active,  grasping  ideas 
quickly. 

Mr.  Payne  had  never  become  a  cynical 
“hard-boiled”  newspaper  man. 

CRAFTSMEN  ELECT 


A.  E.  Giegengack  Heads  International 
Printing  Society 

A.  E.  Giegengack,  of  New  York,  was 
elected  president  of  the  International  As¬ 
sociation  of  Printing  House  Craftsmen 
at  the  eighth  annual  convention  held  this 
week  at  the  Hotel  Commodore. 

Other  officers  elected  were :  First  vice- 
president,  V.  Winfield  Challenger,  Phila¬ 
delphia  :  second  vice-president,  Frank  Ro- 
dell,  Los  Angeles ;  treasurer,  Harvey 
Weber.  Buffalo;  secretary,  L.  M.  Augus¬ 
tine,  Baltimore. 


Small  Town  America 


OR  45  years  Grit  has  studiously  catered  to  Small 
Town  America.  In  selecting  its  contents  for  this  clien¬ 
tele,  it  has  developed  a  unique  and  distinctive  type  of 
family  newspaper — a  combination  of  vt^eekly  illustrated 
newspaper,  magazine  and  fiction  publication.  It  is  in¬ 
tentionally  made  up  in  four  distinct  and  separable  sec¬ 
tions,  so  that  it  may  be  taken  apart  and  read  by  different 
members  of  a  family.  Why? 

Because  Grit  families  average  4.63  persons,  and  Grit 
is  a  home  and  family  newspaper.  It  is  delivered  each 
week  right  into  more  than  350,000  homes  by  Grit’s  own 
15,000  agents  in  more  than  12,000  Small  Towns  and  Vil¬ 
lages.  Here,  in  these  prosperous  homes  of  Small  Town 
America,  where  not  only  the  necessities  but  most  of  the 
luxuries  of  life  are  enjoyed.  Grit  is  read  until  the  suc¬ 
ceeding  issue  of  Grit  is  received. 

In  these  homes  Grit  is  more  than  an  informant. 
Through  the  passing  years  it  has  become  a  trusted  and 
looked-for  friend  whose  news  and  editorials  instruct, 
whose  fiction  and  features  entertain,  and  whose  maga¬ 
zine  and  miscellany  articles  enlighten.  Its  advertise¬ 
ments,  too,  are  read  and  relied  upon,  and  their  buying 
suggestions  are  followed,  as  can  be  attested  by  those  ad¬ 
vertisers  and  agencies  that  have  used  Grit’s  columns. 


B 


ETWEEN  the  congested  large  cities  and  the  isolated 
rural  homes  lies  a  large  group  of  peaceful  towns  and 
villages  of  from  100  to  5,000  people,  enjoying  not  only 
most  of  the  conveniences  of  cities,  but  also  a  friendliness 
and  home  pride  unknown  to  them.  These  towns  and  vil¬ 
lages,  comprising  Small  Town  America,  are  the  field 
of  77%  of  Grit’s  circulation. 

A  recent  survey  of  Grit  readers  made  by  Emerson  B.  Knight, 
Inc.,  permits  us  to  paint  a  very  vivid  figure  picture  of  who  Grit 
readers  are  and  how  they  live. 

75.49%  of  the  heads  of  Grit  families  earn  more 
than  average  income 
69.49%  own  their  own  homes 
69.19%  of  Grit  homes  are  wired  for  electricity 
44.78%  have  bath  rooms 
31.36%  have  vacuum  cleaners 
30.71%  have  radios 
55.68%  have  phonographs 
69.02%  have  automobiles 
38.96%  have  washing  machines 
And  79.2%  have  bank  accounts 

Do  these  percentage  figures  change  your  opinion  of  Small 
Town  Ambsica?  Did  you  imagine  they  possessed  half  of  these 
luxuries  in  the  small  towns  and  villages  of  our  country? 

The  complete  survey  report  on  Small  Town  America  reads 
almost  like  a  fairy  story — yet  we  can  afid  will  gladly  substantiate 
any  of  these  facts  and  figures. 

Small  Town  America  can  no  longer  be  neglected  from  a  mer¬ 
chandising  standpoint.  And,  in  any  program  aimed  at  Small 
Town  America,  Grit  must  head  the  list. 


GRIT  PUBLISHING  COMPANY 
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at  the  somrce  of  the  mws 


Em  tkii  wii  nnts, 
fir  VIctir  it  Frtnck, 
V.  P.  MmiKnlent  at 
Nartia,  Mancliiria,  on 
a  neatian  Ishini  trio 
•a  tiM  Gan  Direr  in 
liaer  Monioiia,  eai(ht 
54  lainin,  one  of 
nkieli  MiiheO  58 
0Ma<i  anO  estakiisiieO 
a  record. 


In  tke  kintarlaad  od  India. 
6.  M.  Dyao-Kielo,  United 
Priu  cormoondent  at  Kar- 
acfci,  sametiiMS  kas  to 
trarol  ky  caaiol  to  (at  tke 
nam,  and  send  kis  stories 
kack  ky  coorior. 


R 
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The  nineteenth  hoie  at  Minnokahda,  where  Bobky  JonM  won  the  national  amateir  lolf 
chaaspionshio.  was  the  eye  of  a  caaiera.  Left  to  riiht:  Clark  B.  Kolsey  of  the  Chicafo 
U.  P.  staff;  Chick  Erans,  who  was  defeated  hy  Bobhy  Jones  for  the  chaarpionship;  Nan 
O'Reiiiy,  |oif  writer  for  the  New  York  Telepraai;  Champion  Bohky  Jones;  and  Frank 
Getty,  United  Press  staff  correspondent. 


At  the  extreme  rifht.  ender  the  winp  of  the  “Spirit  of  St.  Loais,”  Is 
Ralph  Heinzen,  United  Press  staff  correspondent,  who  was  responsihle 
far  some  newspaper  mention  of  the  three  kpores  at  the  left;  Qoaen 
Ellzaheth  of  Bclpiim,  Charles  A.  Liadba^  and  Kind  Albert. 


UNITED  PRESS 


When  this  pletan  was  taken  Herkert  Haorer  had  Jost 
reached  the  climax  of  the  story  be  was  telllnp  Alfred 
P.  Reek  of  the  United  Press  Washinfton  staff. 


It  looks  like  a  horial  spaad,  hot  actaally  these  Chinese 
saldiers,  Incladini  one  peneral,  are  helpinf  Randall  Gonld. 
United  Press  Peklni  manaper,  lift  his  horse  oat  of  a 
trench  Into  which  it  had  fallen. 


The  New 
contributes  to  tlpr 
of  wholly  nemn 
useful  elemec 
essential  to  tl  ri 
century’s  grov  c 
paper,  and  shot  1 
closest  study  by  f 
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NEW  VIEW  ON  CRIME  NEWS 

Has  America  been  experiencing  a  “crime  wave” 
or  has  post-war  criminality  been  in  normal 
proportion,  according  to  increased  population? 
Writing  in  The  Atmals  of  the  American  Academy  of 
Political  and  Social  Science,  Ellen  C.  Potter,  Secre¬ 
tary  of  Welfare  of  Pennsylvania,  finds  that  for  the 
United  States  as  a  whole,  and  for  Pennsylvania  in 
particular,  there  has  been  a  decrease  in  crime  in  pro¬ 
portion  to  the  population  of  nearly  40  per  cent  in  the 
period  from  1875  to  1926.  The  actual  figure  of  de¬ 
crease  in  the  whole  country  she  puts  at  37.7  per  cent. 
The  actual  recorded  commitments  in  Pennsylvania 
have  increa.sed  81.2  per  cent  while  the  population 
of  the  state  has  increased  118  per  cent. 

This  authority  finds  that  spectacular  crimes  against 
persons  in  Pennsylvania  have  increased  48.7  per  cent 
while  crimes  against  property  have  decreased  12.5 
per  cent. 

This  figuring  of  increased  crime,  in  proportion  to 
increased  population,  is  an  interesting  new  phase  of 
a  much-discussed  matter,  but  it  is  not  more  of  a 
revelation  than  that  which  this  authority  gives  in 
regard  to  the  moot  question  of  the  proportion  of 
crime  in  the  modern  newspaper.  By  an  investigation 
from  old  files  she  discovered  that  the  Philadelphia 
Public  Ledger  and  Philadelphia  Inquirer  in  the  year 
1876  devoted  a  half  to  a  third  more  of  their  total 
space  to  crime  news  than  do  those  newspapers  in 
this  day.  Of  course  they  were  small  papers  then, 
but  it  is  for  the  proportion  of  crime  news  to  the 
total  volume  of  news  published  that  the  modern  news¬ 
paper  is  being  criticized.  It  is  pointed  out,  also,  that 
the  newspaper  of  today  is  not  content  with  publish¬ 
ing  news  of  local  crime  but  is  concerned  with  news 
of  spectacular  crimes  over  the  whole  world.  In 
general,  the  writer  says :  “The  space  devoted  to 
crime  news  In  the  standard,  reputable  newspapers  of 
the  country  is  proportionately  less  than  it  was  fifty 
years  ago.  The  modern  journalistic  technique,  com¬ 
bined  with  more  spectacular  crimes,  committed  by 
much  younger  persons,  gathered  more  completey 
from  the  whole  world  by  the  great  news  agencies, 
multiplied  by  the  increased  density  of  population  of 
necessity  overwhelms  the  individual  citizen  with  a 
sense  of  deluge  by  a  crime  wave.” 

Here,  then,  is  an  authoritative  denial  of  one  of 
the  commonest  charges  made  against  the  modern 


"My  newspaper  made  a  blunder  in  reporting 
one  of  the  air  flights  and  we  were  roasted  by 
the  opposition,’’  said  a  publisher,  who  then 
asked:  “Does  that  sort  of  thing  really  hurt  a 
neies paper?”  ll’e  beliez'e  that  the  public  is 
tolerant  and  quick  to  forget  unintentional 
errors  of  that  sort.  What  the  public  will  not 
forgh'c  is  stupid  inaction. 

NEW  BASEBALL  MAGNATE 

PAUL  BLOCK  joins  the  small  but  distinguished 
group  of  newspaper  publishers  who  believe  that 
their  newspaper’s  activities  for  the  public  service 
might  be  enhanced  by  ownership  of  the  local  pro¬ 
fessional  ba.seball  club.  It  has  been  an  expensive 
venture  for  newspaper  men  in  the  past,  and  even 
today  the  baseball  magnate  shoulders  as  many  hazards 
of  business  as  the  newspaper  owner  of  a  few  years 
ago  bore  on  his  precarious  path.  Possibly  the  hazard 
is  one  of  baseball’s  attractions  for  the  publisher,  as 
well  as  the  boyish  love  for  the  game  evinced  by 
Mr.  Block.  There  is  much  common  sense,  too,  in 
Mr.  Block’s  theory,  stated  by  Arthur  Brisbane,  that 
since  baseball  club  profits  are  really  a  new’spaper  by¬ 
product  and  would  drop  if  newspapers  dropped  base¬ 
ball,  the  newspaper  owner  who  creates  baseball  profits 
should  share  in  them  as  baseball  club  owners. 

Neither  newspaper  support  nor  newspaper  owner¬ 
ship  can  wring  profits  from  the  flounderings  of  a 
team  near  the  foot  of  the  league  standing,  however, 
and  Mr.  Block  is  just  as  likely  to  let  his  baseball 
club  share  heavily  in  newspaper  profits  as  otherwise. 
Unless,  perhaps,  he  knows  the  magic  secret  by  which 
he  can  transmute  his  demonstrated  genius  for  news¬ 
paper  success  into  the  strategy  of  field  and  bench  that 
produces  pennants  and  profits  from  the  diamond. 

The  end  of  wild  air  riding  is  in  sight. 


Take  heed  to  yourselves,  that  your  heart  be 
not  deceived,  and  ye  turn  aside,  and  serve  other 
gods,  and  worship  them.— Deuteronomy,  XI; 
16. 


PHILIP  PAYNE 

OX  the  highways  or  in  the  byways  of  journalistic 
experience  one  rarely  meets  a  man  in  whom 
the  passion  for  newspaper  adventure  and 
achievement  burned  so  fiercely  as  it  did  in  the  heart 
and  mind  of  Philip  Alan  Payne.  To  understand 
the  tragedy  that  has  befallen  the  young  managing 
editor  of  New  York  Mirror  it  is  necessary  to  have 
known  him  and  to  have  studied  his  temperament. 

Although  in  his  early  thirties  Phil  Payne  looked 
and  acted  like  a  man  of  fifty  or  more.  He  suffered 
from  a  defect  in  hearing,  walked  flat-footedly  and 
with  a  stoop,  had  a  way  of  running  his  fingers 
through  his  ragged  hair,  and  talked  in  staccato, 
abruptly  and  with  sharp  emphasis.  A  kinder  or 
truer  eye  never  shone  in  a  man’s  head.  Behind  this 
exterior  flamed  an  extraordinary  emotionalism.  To 
him  life  was  a  gigantic,  roaring  extravaganza,  the 
dawn  of  each  new  day  a  challenge  to  find  and  see 
and  touch  some  new  and  glittering  element  of 
interest.  Phil  Payne  did  not  “go  out  on  assignments,” 
he  threw  himself  at  them  with  complete  self-abandon. 
As  the  apostle  of  the  new  tabloid  journalism,  a 
trade,  by  the  way,  in  which  he  was  amazingly  capable, 
his  days  and  nights  were  passed  in  ceaseless  excite¬ 
ment  and  it  may  be  truly  said  of  him  that  he  lived 
more  lives  than  one. 

Despite  his  emotional  temperment  Phil  Payne  did 
not  have  an  unruly  mind,  in  the  sense  that  he  was 
thoughtless  or  reckless.  All  of  his  amazing  action 
was  clearly  planned.  Once  he  had  made  up  his  mind 
to  do  a  thing,  he  was  stubborn  and  no  one  could 
sway  him.  Few  men  know  the  degree  of  copper- 
riveted  courage  that  possessed  him.  And  he  loved 
right  and  truth  and  in  his  personal  relationships  was 
a  genial,  happy,  loyal  and  generous  friend  and  com¬ 
panion. 

Phil  Payne  contributecl  largely  to  the  huge  success 
of  New  York  Daily  Ne^vs;  it  reached  a  million  cir¬ 
culation  in  his  regime  as  editor.  The  moment  he 
took  editorship  of  New  York  Mirror  that  paper  be¬ 
gan  to  bristle  with  action.  Payne  never  published 
a  dirty  paper — but  he  did  seek  out  the  most  bizarre 
and  exciting  subjects  and  every  issue  of  the  Mirror 
gave  evidence  of  his  genius.  His  work  in  the  Hall- 
Mills  case  was  extraordinary  and  in  many  respects 
worthy  of  the  acclaim  of  newspaperdom.  For  some 
things  Editor  &  Publishkr  criticised  the  Mirror,  and 
Phil  Payne  accepted  our  views  as  correct  and  thanked 
us  for  our  “help.”  When  the  constitutional  rights 
of  striking  workmen  in  a  surburban  city  were  being 
trampled  on  and  newspaper  men  were  being  treated 
like  outlaws  by  the  subsidized  police  Phil  Payne 
opened  up  his  columns  to  the  story  and  with  word 
and  picture  made  that  hideous  industrial  outrage  a 
national  public  concern.  The  man  rode  every  trade 
wind  in  the  sea  of  news  and  studied  the  reading 
public's  tastes  and  desires  as  a  naturalist  studies  life 
under  the  glass. 

Naturally  Phil  Payne  desired  to  be  the  first  reporter 
to  experience  a  trans-Atlantic  plane  flight.  Lying  in 
a  cramped  position  on  his  stomach  in  a  narrow 
space  in  Old  Glory’s  body,  with  explosive  gasoline 
tanks  on  either  side  of  him,  he  set  out  on  the  adventure 
with  a  wad  of  copy  paper  and  a  stubby  pencil  in 
his  hands.  His  mind  was  set  to  do  this  thing,  fool¬ 
hardy  as  calmer  minds  saw  it,  but  to  him  merely 
taking  a  chance  that  was  necessary  to  his  peculiar 
peace  of  mind.  Mr.  Hearst’s  commands  could  not 
stop  him.  He  kissed  his  charming  young  bride 
good-bye  and  dashed  smilingly  into  oblivion. 

That  was  Phil  Payne,  who  lived  more  lives  than 


ADVERTISING  MOB  SCENES 

E\  ERY  advertiser  and  especially  the  advertise 
of  a  new  wrinkle  of  an  established  prodi*; 
some  time  comes  to  a  fork  in  the  distributiot 
road.  Should  he  seek  sales  in  fierce  competitiot 
w  ith  established  articles  among  people  acquaint^ 
witli  his  general  idea  and  its  applications?  Or  shouij 
he  move  out  of  the  worn  tracks,  find  new  uses  jnc 
new  users,  with  all  of  the  extra  sales  and  advertisii^ 
efforts  that  such  a  course  implies  and  the  chance  tig 
his  new  field  will  quickly  be  overrun  with  chtjj 
competition  ?  The  answer  is  usually  in  favor  of  tk 
first  course.  Take  the  chance  that  you  will  get  you 
sliare  in  the  general  melee.  Go  where  the  crogi 
is.  Let  the  fool  seek  gold  in  the  desert. 

The  same  line  of  reasoning  seems  to  apply  ^ 
national  advertisers’  use  of  newspaper  space,  nin 
results  that  are  not  happy  for  the  publisher  and  u 
so  happy  as  they  might  be  for  the  advertiser.  Ytan 
ago,  some  shrewd  merchants  discovered  that  the  ti® 
to  advertise  was  when  people  got  their  week’s  m 
usually  at  the  week-end.  Pay  days  are  no  lotge 
concentrated  on  Saturday,  but  the  old  idea  dies  hari, 
and  the  Friday  evening  papers  of  many  cities  bolg 
at  the  margins  with  advertising,  often  apologia^ 
for  the  omission  of  a  great  quantity.  Editom 
material  is  compressed  to  the  minimum  to  admit  tk 
advertising  multitude,  certainly  not  altogether  to  th 
newspaper’s  well-being,  and  even  then  all  availaH 
facilities  are  taxed  beyond  normal. 

National  advertisers  have  adopted  the  theory  dg 
the  day  for  their  copy  is  when  the  local  merchaa. 
with  his  presumably  better  knowledge  of  the  lod 
pocketbook,  uses  newspaper  space  en  masse.  Tbi 
consumer  is  beset  once  a  week  or  twice  a  week  In 
a  bewildering  display  of  refrigerators,  motor  can, 
tires,  face-powder,  Persian  rugs,  Japanese  goMfist, 
etc.,  etc. 

The  consumer’s  dollar  is  spent  every  day  in  d* 
week,  even  on  the  day  before  payday,  but  one  would 
never  suspect  it  from  newspaper  advertising  column 
It  is  difficult  to  expect  that  local  merchants  will  ceas 
to  buy  space  according  to  tradition,  but  the  national 
advertiser  is  bound  by  no  such  cords.  The  presa 
course  of  much  national  copy  is  directly  into  tk 
heart  of  an  already  bad  traffic  snarl,  with  the  news¬ 
paper  publishing  large  and  unsightly  editions  m\ 
or  twice  a  week  and  unprofitably  small  issues  oo 
other  days.  National  advertisers  who  are  seeldtj 
the  most  comfortable  road  to  market  might  try  « 
of  the  shadier  forks  indicatetl  in  Mr.  Frankliti 
article  on  another  page  of  this  issue. 


Occasionally  we  see  a  so-called  comic  strip 
which  seems  to  have  no  meaning  or  point. 
The  artist  simply  missed  Are  that  day.  It  is 
printed,  of  course,  for  the  sake  of  conthuitj. 
Ihit  is  continuity  a  positiz’e  virtue? 


A  KIND  OF  TREASON 

Lord  hew  art,  chief  justice  of  Englax 

addressing  the  American  Bar  Association,  said 
that  misrepresentatioc  in  news  is  more  dangtiw 
to  society  “than  Communism”  and  added:  “h  • 
not  really  a  kind  of  treason  against  the  politka 
sovereign,  deliberately  to  mislead  the  public,  eilk 
by  active  misrepresentation  or  by  calculated  sk 
pression?” 

The  comparison  w  ith  Communism  is  a  bit  '•apt 
but  the  Chief  Justice  of  England  will  look  far  aS 
wide  to  find  a  serious-minded  journalist  who 
disagree  with  his  view  that  misrepresentation  in  iff* 
is  a  dangerous  evil.  He  will  find  no  .^meiiff 
newspaper  man  who  will  attempt  to  defend  wholesat 
lying  in  public  print  nor  suppression  of  legitin* 
news. 

For  our  part  we  agree  that  it  is  a  “kind  of  trea» 
against  the  government,  particularly  when  pi^ 
opinion  is  the  political  sovereign.  But  we  bebP* 
that  positive  misrepresentation  in  news  and  >1* 
negative  suppression  of  news  are  as  repreheasik 
evils  when  committed  by  government  officials  u  ^ 
newspaper  men.  Lord  Hewart  we  dare  say  has  Sk 
conception  of  the  ceaseless  struggle  of  newspaper** 
to  get  the  truth  and  all  of  the  truth  from  individ^ 
and  public  institutions  that  cannot  bear  to  have  • 
truth  told. 
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PERSONAL 


R.  J.  Rankin,  news  editor.  Halifax 
(N.  S.)  Herald,  is  spending  his  vacation 
at  Annapolis  Royal,  N.  S. 

Joseph  G.  Mahar,  staff  writer,  has 


FOLKS  WORTH  KNOWING 


LOUIS  WILEY,  business  manager  of  been  covering  racing  for  the  Albany  (N. 

York  Times,  returned  from  )'.)  Times-Vnion  during  the  season  at 
abroad  thirweek  on  the //e  dc  France.  Saratoga  Springs. 

Howard  Davis,  business  manager  of  Guy  P.  Webb  has  resigi^  as  tele-  the"  5.  ^5 


■PkEWITT  Mackenzie,  recently  ap- 
^  pointed  chief  of  the  London  bureau 
of  the  Associated  Press,  will  sail  from 
New  York 


on 
Baltic 


the  New  York  Herald  Tribune,  returned  graph  editor  of  the  Enid  (Okla.)  Eagle  gept.  17  to  as- 
-  (  6  from  a  vacation  spent  at  the  to  become  instructor  in  journalism  at  ^  '  ’■ 


on  Sept.  . 

Lake  Champlain  CTub. 


Enid  High  school. 


sume  his  new 

_  duties  in  Eng- 

Jerome  D.  Barnum,  publisher  of  the  h.  F.  Frankenburger,  for  a  number  of  land.  Mr.  Mac- 
Rochesler  (N.  Y.)  Democrat  and  Chron-  years  police  reporter  on  the  Danville  Kenzie  succeeds 
tele,  has  been  appointed  ^  member  of  an  (Ill.)C£>/M»k’rfio/-A’m'j,  has  been  serious-  Charles  Stephen- 
exerative  committee  which  will  plan  for  ly  jii  for  two  months  and  his  “beat”  has  son  Smith,  pro- 
the  observance  of  a  “Genesee  Country  been  handled  by  Randol[^  Wedding,  moted  to  chief  of 
Week”  in  Western  New  York.  country  editor,  and  graduate  last  year  of  the  A.  P.  foreign 

Harold  S  Pollard,  editor  of  the  New  the  Wabash,  Ind.,  college.  service.  He  has 

IVfe  Evening  IF^W  returned  recently  tiffin,  formerly  managing  editor  been  in  this 

from  a  vacation  abroad.  pf  Halifax  Sunday  Leader,  now  of  the  a^'^year  ^*but^^as 

M.  Koenigsberg,  president  of  King  Fea-  Toronto  Daily  Star,  is  visiting  in  HMi-  »  p 

tures  Syndicate  and  International  News  fax,  Canada,  with  his  wife  and  two  chil-  tV>r<>iffn  servici 

Service  spent  this  week  in  London  follow-  dren. 
ine  the  close  of  the  Geneva  press  confer¬ 
ence  and  will  visit  Paris  and  Rome  before 


DeWitt  Mackenzie 


M'. 


A.  Markland,  formerly  in  the  edi- 
returiling  to  this  country  Oct.  1.  torial  departments  of  the  Decatur  (Ill.) 

ZS  B  Johnston,  publisher  of  the  C  •■)  Commercial- 


«!.  I  Charlotte 


toreign  service 
generally  since  1916. 

Mr.  MacKenzie  has  been  with  the 
Associated  Press  for  17  years.  Prior 
to  joining  the  staff  of  the  New  York  of¬ 
fice,  he  had  worked  for  the  Syracuse 
Post-Standard,  Schenectady  Gaactte,  and 


after  a  vacation  in  Europe.  latter  paper  to  join  the  Detroit  other  up-state  New  York  papers. 

W.  D.  W .  Bishop,  owner  and  publisher  Hews.  Shortly  after  he  was  sent  abroad  in 

homa  ’  SsklSl/?a„g“r ” 

through  the  month  of  September,  Joseph  1.  Coakley,  city  staff,  IVor-  Ihe  summer  ol  that  same  year  he  went 

Francis  Crooker,  of  Fitzwilliam,  N.  H.,  c  Telegram,  _  has  ^resigned  as  correspondent  to  the  British  front,  and 


editor  ' 


of  the  Monadnock  Breeze,  has  pre-  Syracuse  University,  Syracuse,  from  there  joi^rneyed  to  Egypt.  When 


n  de 
woolil 
um 
cost 
itkni 
rests 
:o  th 
new- 


sented  to  the  New  Hampshire  Department,  he  arrived  at  Port  Said  he  was  the  first 

Grand  Army  of  the  Republic,  a  bronze  William  L.  Barlow,  news  editor  of  the  correspondent  to  reach  Egypt  since  the 

tablet  in  memory  of  Walter  Kitredge,  Toledo  (O.)  Times,  has  returned  from  a  war  had  started.  While  there  he  was 

author  of  the  popular  Civil  War  song,  visit  in  Indiana.  the  guest  of  the  British  High  Commis- 

“Tenting  Tonight  on  the  old  Camp  Ray  E.  Herrington  is  the  new  manag-  sioner.  Sir  Henry  McMahon  and  inter- 
Ground.”  The  tablet  was  recently  dedi-  ing  editor  of  the  Iona  (Mich.)  Countv  viewed  the  Sultan  Hussein  Kamil, 
cated  at  the  state  house  in  Concord,  .Vettv.  '  In  1916  and  1917  he  toured  India, 

Horatio  Crowell,  special  writer,  Hali-  the  war  situation.  From  1917 

fax  (N.  S.)  Chronicle,  is  spending  his 

vacation  in  Yarmouth,  N.  S.  accredited  correspondent  with  the  Brit- 

II  T-  HI  ri  •  1  .  •  ..  >sh  armies  in  France  and  Belgium,  and 

I,  f  ,  *i,„  tinnu'wiM  rvv^icVi  t  news  editor,  accredited  correspondent  with 

r  u/nrh til enent  his  Spading  his  ^be  British  and  Belgium  armies  of  occu- 

Grays  Harbor  Washmgtmuui,  spent  his  vacation  touring  the  Maritime  Provinces,  pation  on  the  Rhine.  He  was  a  member 

vacation  recently  in  Ganada.  Georsre  Faulkner,  of  the  staff  of  the  of  the  A  p.  special  staff,  the  Paris 


N.  H. 


IN  THE  BUSINESS  OFFICE 

J  L.  HARTSHORN,  advertising  man- 


out 


les  IB 
etlffli 
ry  OK 
inklii! 


pation 

George  Faulkner,  of  the  staff  of  the  of  the  A.  - .  _  _ .  — -  _ - 

Ralph  F.  Hirsch,  director  of  advertis-  Daily  Courier  of  the  Oranges  and  Maple-  Peace  Conference  and  was  also  present 
ing,  Columbus  (O.)  State  Journal,  has  wood  (N.  J.),  is  on  his  vacation  in  at  the  signing  of  the  Treaty  of  Ver- 

been  nominated  for  mayor  of  Bexley,  a  Hamilton,  N.  Y.  sailles.  He  rejoined  the  London  staff  in 

suburb  of  Columbus.  K  g.  L.  Wetmore,  city  editor,  Hali-  1919. 

Norman  Kew,  advertising  department,  fax  (N.  S.)  Mail,  has  returned  from  Despite  the  press  of  newspaper  work, 

Halifax  (N.  S.)  Herald-Mail,  is  spend-  South  Esk,  N.  B.,  where  he  spent  his  MacKenzie  has  found  time  to  write.  He 

ing  his  vacation  motoring  through  Nova  vacation.  is  author  of  "The  Awakening  of  India” 

Scotia.  i-i _ i„„  L-  c...„zr„_j  _ and  the  novel,  “The  Girl  in  the  Mask.” 


,  ,  .  r  .  Charles  K.  Swafford,  assistant  city 

Ivan  Marshall  has  resigned  ^om  the  editor  of  the  Cincinnati  Conimercial 
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IN  THE  EDITORIAL  ROOMS 

pREDERICnC  HOLLOWELL,  the 
New  York  Herald  Tribune’s  corre- 


W.  A.  Dennis  for  seven  years  a  mem¬ 
ber  of  the  staff  of  the  Halifax  (N.  S.) 


{Continued  on  next  page) 


spondent  in  Rome,  has  been  travelling 
with  Mayor  Walker  during  his  visit  to 
Italy. 
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Thomas  Carens,  former  political  writer 
for  the  Boston  (Mass.)  Herald,  has 
sailed^  for  the  American  Legion  conven¬ 
tion  in  _  Paris  where  he  will  report  the 
proceedings  for  the  Herald. 

0.  D.  Russell,  formerly  on  the  staff  of 
the  Yew  York  Evening  Post,  who  has 
been  a  member  of  the  Japan  Advertiser 
rtaff  for  a  year  and  a  half,  has  succeeded 
p.  C.  Bess  as  news  editor  of  the  Adver¬ 
tiser.  Mr.  Bess  resigned  on  account  of 
eye  trouble. 

Frank  L.  Skeldon  of  the  Toledo  (O.) 
otode  staff  sailed  this  week  to  attend  the 
American  Legion  convention  in  Paris. 

_  Frank  O’Hearn,  city  hall  reporter  for 
the  LaurfFwc  (Mass.)  Ezrning  Tribune, 
sailed  from  Boston,  Mass.,  Aug.  28  as  a 
™«t)ber  of  the  first  official  American 
Legion  party  sailing  from  the  Hub  for 
the  Pans  ronvention. 

Arthur  VV.  Cochran,  state  and  town 
^tor  of  the  Ithaca  (N.  Y.)  Joumal- 
si^e  recently  before  the  Adver- 
sing  club  of  that  city,  discussing  various 
phases  of  newspaper,  advertisins. 


GOOD  FEATURES 

Here’s  another  selection  of  good  weekly  features. 


If  any  of  these  are  available  in  your  city,  you’ll  make  no  mistake 
in  ordering  it  at  once. 


Will  Rogers — Weekly  article  on  newsy  topics. 
Roe  Fulkerson — Sunday  Morning  Breakfast. 
Charles  B.  Driscoll — Pirate  tales,  illustrated. 
William  T.  Homaday— Wild  Animal  Interviews. 
Clare  Ogden  Davis — Interviews  with  Celebrities. 
John  Roach  Straton  | 

and  >  Two-Way  Pulpit 

Hubert  C.  Herring  ) 

Harry  J.  Tuthill — Bungle  Family  page. 

Watch  this  space  for  headliners. 


McNaught  Syndicate,  Inc. 


V.  McNITT 
President 


Times  Bldg. 
New  York,  N.  Y. 


CHARLES  V.  McADAM 
.  Vice-President 


Out  of  the  twelve  big- 
gest  cities  in  the  United 


States,  ten  already  have 
the  new 


Good  Time  Guy 


comic  strip 


by  Frank  Smiley  (Bill 
Conselman)  drawn  by 
Mel  Cummin: 


New  York  Journal 
Chicago  American 
Philadelphia  Bulletin 
Detroit  News 
Los  Angeles  Herald 
St.  Louis  Post  Dispatch 
Boston  American 
Baltimore  News 
Buffalo  Courier  Express 
San  Francisco  Exanuner 


advertising  staff  Erie  (Pa.)  Dispatch-  Tribune,  is  on  a  vacation  trip  to  Canada.  bas  left  newspaper  work  and  is 

Gas  Meter  newspaperman  and  play-  residence  in  Kingston.  Pa. 

w  I  ■  III..-  L  •  wright  of  Pittsburgh,  has  been  appointed  Joseph  A.  Rush,  head  of  the  Orange 

Walter  H.  Whitney,  business  manager  dramatic  and  literary  critic  of  the  Pitts-  bureau  of  the  Nc^vark  Evening  News,  is 
of  the  Quincy  (Mass.)  Patriot  Ledger  burgh  Sun-Telegraph  Mr  Seibel  was  spending  his  vacation  with  his  family  at 
and  Mrs.  Whitney,  have  returned  from  formerly  editor  of  the  v'olksblatt  and  Cape  Cod. 

a  two  weeks  vacation  spent  m  Vermont  J-rciheits  Freund,  Pittsburgh’s  only  daily  R.  L.  Bachman  has  been  named  city 
and  Lanada.  German  newspaper.  editor  of  the  Longview  (Wash.)  Daily 

Nezi's. 


Total  number  of  papers 
to  date  38~and  the  strip 
only  IZ  weeks  old. 


Metropolitan  Newspaper 
Service 


Max  Elser,  Jr. 
General  Manager 


Earl  J.  Hadley 
Associate 


150  Nassau  St.,  New  York  City 
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David  J.  Davies,  Jr.,  night  police  re¬ 
porter  for  the  Toledo  (O.)  Blade,  has 
resigned  and  started  an  automobile  tour 
of  New  Mexico  and  the  southwest. 

W.  O.  McGeclian,  sporting  editor  of 
the  N'ruf  York  Herald  Tribune,  has  re¬ 
turned  from  Chicago  where  he  was  send¬ 
ing  stories  from  Gene  Tunny’s  training 
camp. 

Earl  Mushlitz,  assistant  managing 
editor  of  the  Indiavapolis  Star,  has  re¬ 
turned  from  a  vacation  trip  to  Bermuda. 

William  F.  B.  McN'eary  and  Lloyd 
Felmly,  city  editors  of  the  Neioark  Sun¬ 
day  Call  and  Nc^vark  Et’ening  News,  re¬ 
spectively,  spent  their  vacations  in 
Canada. 

Edward  Kelly,  sporting  editor  of  the 
Scranton  (Pa.)  Republican,  recently 
suffered  a  fractured  arm  while  cranking 
his  automobile. 

D.  Leo  Dolan  has  left  the  staff  of  the 
Halifax  (N.  S.)  Herald  to  become  Nova 
Scotia  organizer  of  the  Liberal  Party. 
Howard  S.  Smith  formerly  of  the  copy- 
desk  of  the  Newark  (N.  J.)  Ledger  re¬ 
places  Mr.  Dolan. 

Allen  Cass  of  the  Miami  (Ha.)  Neus 
visited  former  associates  on  Albany, 
N.  V.,  newspapers  during  his  vacation. 

Richard  E.  Roberts  of  the  copy  desk, 
Toledo  (O.)  Blade,  has  left  for  an  auto¬ 
mobile  trip  which  will  take  him  through 
southern  Canada. 

Mark  Barron,  who  has  been  reading 
copy  on  the  New  York  Herald  Tribune 
and  who  formerly  was  a  member  of  the 
dramatic  staff  of  the  Neiir  York  Morn¬ 
ing  Telegraph,  has  joined  the  dramatic 
department  of  the  New  York  Herald 
Tribune  as  assistant  to  George  Gold¬ 
smith,  dramatic  editor.  Mr.  Barron  suc¬ 
ceeds  Bernard  Simon  who  has  left  the 
Herald  Tribune  to  do  publicity  for  Phil 
GcKxlman,  producer. 

Harry  R.  Stringer,  assistant  to  the  edi¬ 
tor  of  the  IVashington  Herald,  noted 
turf  writer,  and  member  of  the  National 
Press  Club,  and  Mrs.  Stringer  'are 
parents  of  a  boy  born  Sept.  2. 

Charles  H.  Roland,  staff  member  of 
the  Neiv  York  Herald  Tribune,  returned 
to  New  York  on  Sept.  5  after  a  vacation 
abroad. 

James  J.  Jennings  of  Wilkes-Barre 
will  serve  as  special  foreign  corresp<jnd- 
ent  for  the  ll'ilkes  Barre  (Pa.)  Record 
during  the  convention  of  the  American 
Legion  in  Paris.  Mr.  Jennings  sailed 
with  the  Pennsylvania  delegation  from 
New  York  on  Sept.  8  on  the  steamer 
Tuscania. 

Joseph  B.  McCabe,  East  Boston, 
Mass.,  newspaper  man,  returned  Sept.  2 
on  the  liner  Scythia  from  a  trip  abroad. 

PRESS  ASSOCIATION  NOTES 

lyFARC  A.  ROSE,  executive  editor  of 
International  News  Service,  spent 
this  week  on  vacation  at  Point  Pleasant, 
N.  J. 

W.  R.  Smith,  formerly  manager  of  the 
Madison,  Wis.,  bureau  of  the  United 
Press,  has  been  made  Wisconsin  manager 
with  headquarters  in  Milwaukee,  succeed¬ 
ing  J.  E.  Helfert,  resigned.  R.  Tormey 
has  been  sent  from  the  Chicago  bureau  to 
succeed  Smith. 

Paul  Simmons,  of  the  Greensville  (S. 
C.)  Nezos,  has  joined  the  staff  of  the 
Charlotte  (N.  C.)  bureau  of  the  Asso¬ 
ciated  Press. 

G.  P.  Overton,  recently  manager  of  the 
Denver  bureau  of  the  United  Press,  has 
been  made  San  Francisco  manager,  suc¬ 
ceeding  John  Palmer,  who  has  left  the 
service. 

Max  Pollard,  formerly  a  member  of 
the  United  Press,  San  Francisco  bureau, 
has  been  made  manager  of  the  Fresno 
bureau,  succeeding  C.  H.  Bennett  who  has 
been  transferred  to  Portland  to  become 
night  manager. 

Ben  E.  Titus  has  been  made  night  man¬ 
ager  of  the  San  Francisco  bureau  of  the 
United  Press,  succeeding  H.  L.  Thomp¬ 
son,  now  in  Honolulu,  relieving  H.  R. 
Ekins.  Thompson  will  be  transferred  to 
the  U.  P.  business  staff  when  he  returns 
from  the  Hawaiian  assignment. 


^ERNON  R.  FROST,  editor  of  the 
^  Cheney  (Wash.)  Free  Press,  to 
Miss  Bonnie  Teters  of  Spokane,  Aug.  26. 

Ralph  K.  Williamson  of  the  Honig- 
Cooper  Advertising  Agency,  Seattle,  to 
M  iss  Elizabeth  L.  Preston  of  Edmonds, 
\\  ash.,  Aug.  24  at  Edmonds. 

Kenneth  H.  Turner,  assistant  sport 
wlitor  of  the.  Cincinnati  Commercial 
Tribune,  to  Miss  Helen  Baumgardner  of 
Springfield,  O.,  at  Springfield,  Sept.  1. 
^^r.  and  Mrs.  Turner  are  now  on  a 
honeymoon  in  Atlanta  and  other  Southern 
cities.  Mr.  Turner  formerly  was  on  the 
staff  of  the  Springfield  (.O.)  Daily  News 
and  the  Springfield  Sun, 

William  Cleveland,  associate  editor  of 
the  Summcrsz'ille  (W.  Va.)  Nicholas 
Chronicle  to  Miss  Nellie  Bean  of  the 
same  place  by  Rev.  George  Cleveland,  a 
brother  of  the  groom. 

Julian  S.  Starr,  Jr.,  formerly  of  Rock 
Hill,  S.  C.,  later  a  reporter  on  the  staff 
of  the  Charlotte  (N.  C.)  Observer,  to 
Miss  Virginia  Hamilton  Parker,  of  Fort 
Mill,  S.  C.  in  New  York,  Sept.  3. 

Miss  Mary  Louise  Tuttle,  daughter  of 
Clyde  Tuttle,  sports  editor  of  the 
Columbus  Ohio  State  Journal,  to  Paul 
Gilbert  McCleary  of  Cambridge,  O. 

Joseph  F.  Mcl^ughlin,  business  man¬ 
ager  of  the  Xenia  (O.)  Gazette,  to  Miss 
Dorothy  Zell  of  Xenia  recently. 

Edmond  M.  Hopkins,  general  manager 
of  the  Fostoria  (O.)  Daily  Revieic,  to 
Miss  Marguerite  Kisabeth,  advertising 
accountant  on  the  Review,  recently. 

Warren  L.  Young,  head  bookkeeper  of 
the  Boston  Post  advertising  department, 
to  Miss  Dorothy  C.  Learning  of  Qifton- 
dale.  Mass.,  at  Winthrop,  Mass.,  Sept.  3. 

Basil  F.  Blake,  correspondent  of  the 
Boston  Post  and  New  York  papers  at 
Rochester,  N.  H..  to  Miss  Althea  B. 
Carpenter  of  South  Lebanon,  Me.,  Sept. 
3  at  Portland,  Me. 

NEW  PUBLICATIONS 

^  M.  BALES,  editor-publisher  of  the 
Davenport  (Okla.)  Dispatch  has 
established  the  Pearson  (Okla.)  Leader 
a  weekly.  T.  H.  Garris  of  Davenport  is 
editor  and  manager. 

Marion  (().)  Journal,  weekly  paper, 
lias  made  its  appearance  with  W.  H. 
Fletcher  as  manager  and  A.  C.  Heyde 
eciitor. 

SPECIAL  EDITIONS 

ALAMEDA  (Cal.)  TIMES-STAR, 
“  special  section  on  opening  of  new 
Hotel  -Mameda. 

Everett  (Wash.)  Daily  Herald,  High¬ 
way  Progress  edition,  Aug.  22. 

Jeffersonville  (Ind.)  Evctiing  News, 
Masonic  Temple  edition,  .^ug.  30. 

Ozvatonna  (Minn.)  Journal-Chronicle 
18-page  state  fair  edition  in  conjunction 
with  its  regular  edition  on  Friday,  Aug. 
26. 

Buffalo  Courier-Express,  special  edition 
commemorating  dedication  of  new  Buf- 
falo-h'ort  Erie  peace  bridge  by  the  Prince 
of  Wales,  Vice-President  Dawes  and 
other  notables. 

Sunbury  (Pa.)  Daily  on  Sept.  1  cele¬ 
brated  its  55th  anniversary  by  issuing  a 
100  page  souvenir  edition.  The  Daily 
recently  moved  to  its  new  $250,000  build¬ 
ing. 

IVaterviUe  (Wash.)  Empire-Press 
special  Harvest  edition,  Aug.  18. 

JJudson  (N.  Y.)  Daily  Star  recently 
ran  three  special  sections  in  tabloid  form, 
a  “Back  to  School  Edition”  of  eight 
pages,  Aug.  31 ;  and  two  editions  on  the 
Columbia  County  Fair,  Sept.  1  and  3. 

CHANGES  OF  OWNERSHIP 

E.  NICKOLL,  for  several  years 

”  •  connected  with  the  mechanical  de¬ 
partment  of  the  Enid  (Okla.)  News  and 
Eagle  has  purchased  the  Wiley  (Col.) 
Ixader  and  assumed  charge  as  of  Sept.  1. 

The  Times  and  the  Tribune,  two 
weekly  newspapers  at  Thief  River  Falls 
(Minn.),  have  been  merged  under  the 
management  of  a  company  known  as  the 
Thief  River  Falls  Times,  Inc.  A.  E. 


Mattson  and  C.  W.  Mattson,  president 
and  shop  foreman,  respectively,  and 
owners  of  the  Times,  will  continue  with 
W.  E.  Dahlquist,  Tribune  editor,  as  city- 
editor  and  advertising  manager.  Ludwig 
Roe  of  Montevideo,  who  was  president 
of  the  Tribune,  has  disposed  of  his  inter¬ 
ests  in  the  new  company. 

Walter  C.  Knapp  of  the  grocery  firm 
of  Knapp  &  McCarthy,  Dansville,  N.  Y., 
has  retired  from  the  firm  to  become  asso¬ 
ciated  with  his  brother,  B.  H.  Knapp,  of 
the  Dansville  Breeze,  taking  half  interest 
in  the  paper. 

Mt.  I'ernon  (Wash.)  Argus  has  been 
sold  by  Kay  Thorpe  and  L.  D.  .\ngevine 
to  Fred  Orness  of  Mt.  Vernon,  Frank 
H.  Barnett  of  Avon  and  Harry  D.  Mat¬ 
thews  of  Everett. 

Dr.  J.  G.  Duncan,  former  superin¬ 
tendent  of  the  Oklahoma  state  bureau  of 
identification  and  for  the  last  few  months 
editor  of  The  Policcnuin,  has  bought  the 
Marietta  (Okla.)  Herald  and  will  be  its 
editor  and  publisher.  With  him  is  asso¬ 
ciated  Frank  Crockett,  formerly  of  the 
Cherokee  (Okla.)  Messenger  and  Repub¬ 
lican. 

li’enatchee  (Wash.)  Sun  purchased  the 
complete  publishing  and  printing  plant  of 
the  Hanford  (Wash.)  Herald  which  dis¬ 
continued  publication  in  December,  1926. 

Ralph  Wolscomb  of  Maplewood,  N.  J., 
has  purchased  the  Shippensburg  (Pa.) 
Chronicle  and  the  Shippensburg  News, 
weekly  newspapers,  and  has  begun  publi¬ 
cation  of  a  semi-weekly,  the  News- 
Chronicle. 


HOLDING  NEW  POSTS 

J^OUGLAS  PERRY,  from  the  copy- 
desk,  Indianapolis  Neivs,  to  instruc¬ 
tor  in  journalism  at  Butler  university, 
Indianapolis. 

Howard  Lind,  from  the  copy-desk,  In¬ 
dianapolis  Post,  to  the  copy-desk,  Indian¬ 
apolis  Star. 

Russell  Frazier,  from  Washington 
Herald  to  copy-desk,  hidiaziapolis  Star. 

Earl  Jamison,  from  slot  man,  hulian- 
apolis  Post,  to  copydesk,  Indiampolis 
Star. 

Jack  Hewson,  from  copydesk,  Indian¬ 
apolis  Post,  to  staff,  Hammell  &  McDer¬ 
mott,  advertising  agents,  Indianapolis. 

Tom  Moore,  from  reporter,  Clevelaftd 
News,  to  copydesk,  Buffalo  Courier  and 
Express. 

SCHOOLS 

'C’OR  the  seventh  consecutive  year  the 
huJiana  Daily  Student,  publication 
of  Indiana  L'niversity  at  Bloomington,  is 
printing  a  daily  edition  for  the  state  fair 
at  Indianapolis,  which  opened  last  Satur¬ 
day  to  continue  eight  days.  Six  men  and 
one  woman  are  on  the  staff  at  the  state 
fairgrounds.  They  write  the  copy  and 
it  is  transported  to  Bloomington,  where 
the  paper  is  set  up  and  printed  on  the 
Indiana  University-  Press.  Donald  B. 
Woodward  of  Danville  is  editor  and  act¬ 
ing  supervisor  and  W.  L.  Reeves  of 
Bloomington  is  business  manager. 

Resigning  as  acting  head  of  the  college 
of  journalism  of  the  University  of  Wash¬ 
ington,  Seattle.  Leo  A.  Borah  has  joined 
the  U.  S.  Chamber  of  Commerce  at 
W’ashington,  D.  C. 

ASSOCIATIONS 

advertising  (XUB  of  WOR¬ 
CESTER,  Mass.,  has  resumed  its 
meetings  after  the  summer  vacation  period. 

Bob  Kennedy  and  Alex  Kennedy,  both 
of  the  Boston  (Mass.)  Globe,  were  the 
first  and  second  winners,  respectively,  in 
the  Class  A  competition  of  the  Boston 
Newspapermen’s  Golf  Association  at 
the  Bear  Hill  Country  Club,  Wakefield, 
Mass.,  Aug.  29.  Eighteen  members  par¬ 
ticipated.  C.  F.  Marden  of  the  Transcript 
and  R.  T.  Brady  of  the  Post  were  the 
winners  of  Class  B  play. 

Instructors  in  reporting  and  writing  will 
hold  their  annual  meeting  at  Franklin 
College,  Franklin,  Ind.,  Oct.  21  and  22. 
Their  organization  is  known  as  the 
Indiana  Journalistic  Teachers'  and 
•Advisors’  Association.  It  will  meet  at 
Franklin  at  the  same  time  as  the  annual 


convention  of  the  Indiana  High  School 
Press  .Association. 

Members  of  the  Livingston  County 
Press  .Assoa.vTioN  were  guests  of 
Walter  B.  Sanders,  editor  and  publisher 
of  the  Nunda  (N.  Y.)  News,  at  a  lunch- 
eon  in  the  Mary  Jemison  Inn,  Nunda,  on 
.Aug.  22.  when  the  annual  meeting  of  the 
association  took  place.  Oscar  Woodruff 
of  Dansville,  who  retired  recently  as 
editor  of  the  Dansz-ille  Express,  and  who 
is  the  oldest  newspaper  man  in  Living, 
ston  county,  was  guest  of  honor.  Samuel 
T.  Jennings,  editor  of  the  Livingston  Rt- 
publican,  was  elected  president  and 
George  Haywood  of  Nunda,  secretary. 

.Annual  convention  of  the  Advertisikc 
Specialty  Assckhation  will  be  held  in 
Chicago  Sept.  19-22.  A  program  of 
round-table  discussions  and  talks  on  every 
phase  of  advertising  specialties  has  been 
arranged  for  the  convention,  which  will 
be  held  in  the  Hotel  Sherman. 

Representatives  from  community-  news¬ 
papers  of  every  section  of  Cook  county, 
met  at  the  Press  Club  of  Chicago 
Saturday,  Sept.  3,  to  consider  the  ques¬ 
tion  of  a  permanent  organization.  .A  com¬ 
mittee  of  four,  with  Manuel  Goldberger, 
editor  of  the  North  West  Ledger,  Qii. 
cago,  as  chairman,  was  chosen  to  draw 
up  a  plan  for  such  an  organization. 
Henry  W.  Lee,  editor  of  the  Calumet 
Record  and  president  of  the  Press  Club, 
presided. 

Following  their  business  sessions  at 
Wenatchee  Sept.  15  and  16,  members  of 
the  Washington  Press  .Association 
will  take  a  trip  Sept.  17  up  the  Columbia 
and  Okanogan  rivers  to  Chelan  where 
they  will  be  entertained  by  the  people  of 
Chelan  and  the  Washington  Water  Power 
Company.  In  the  afternoon  they  will 
continue  their  trip  up  the  Columbia  river 
to  the  Okanogan  valley  and  in  the  eve¬ 
ning  be  the  guests  of  O.  H.  Woody, 
editor  of  the  Okanogan  Independent  at 
his  inn,  the  Cariboo  Inn. 

Revision  of  its  Constitution  of  the  Ad¬ 
vertising  Club  of  St.  Louis  to  conform  to 
that  of  the  International  Advertising  As¬ 
sociation  has  been  recently-  effected. 
Present  officers  of  the  club  are;  Presi¬ 
dent,  Harry-  T.  Bussman ;  first  vice- 
president,  Douglas  V.  Martin,  Jr.;  second 
vice-president,  William  J.  Johnson;  third 
vice-president,  J.  L.  Isaacs;  secretary, 
Herbert  J.  Echle;  treasurer,  Fraii 
Fuchs. 

Sixteen  hundred  and  forty-five  persons 
were  attracted  to  the  grave  of  Edgar 
■Allan  Poe  in  Westminster  Churchyard. 
Fayette  and  Green  streets,  during  August, 
according  to  the  monthly  report  of  Ed¬ 
ward  H.  Pfund,  executive  secretary  of 
the  Baltimore  Press  Club,  which  is 
custodian  of  the  shrine. 


They  are  showing  what  they  call  Jan 
Type  up  at  the  (graphic  Arts  Exposi¬ 
tion,  and  the  guesses  around  here  are  to 
the  effect  that  it  probably  is  known  as  5- 
pint  new  style. — F.  P.  A.  in  New  York 
World. 

Those  of  our  earnest  fellow  partisans 
who  regard  a  ship  subsidy  as  a  mere 
subvention  and  a  third  term  as  a  second 
elective  term  are  now  casting  about  fw 
a  good  name  for  imperialism.— 
State  Journal. 

Naturally,  Captain  Courtney  had 
trouble  in  inducing  his  seaplane,  the 
Whale,  to  rise  from  the  water. — Flor¬ 
ence  (.Ala.)  Herald. 

Wisconsin’s  state  flower  is  the  violet 
That  is  easy  to  remember  because  it  is 
so  different  from  our  politicians. — /. 
Wolf  in  Milwaukee  Journal. 

Happily  the  discovery  that  rolling 
stockings  menaces  health  does  not  come 
until  near  the  close  of  the  summer  sea¬ 
son. — New  York  Evening  World. 

What  people  think  about  a  man  doesn’t 
matter  so  much — unless  they  happen  to 
be  on  the  jury. — /.  J.  Montague  in  Ac* 
York  Herald  Tribune. 
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COME  TO  CHICAGO 
A.B.C.  WEEK 


The  I4TH  CONVENTION 

of  the 

AUDIT  BUREAU  OF  CIRCULATIONS 

will  be  held  at  the  new  Stevens  Hotel, 
Chicago,  Oct.  20  and  21,  1927 

Thursday,  Oct.  20— At  10  a.m.  group  meetings  to  discuss  subjects 
which  will  be  announced  before  the  meetings.  Divisional  lines  will 
not  be  drawn  and  all  who  are  interested  in  the  given  subject  are 
invited  to  take  part.  This  is  a  new  feature  of  the  Convention. 

Thursday,  Oct.  20— At  2  p.m.  regular  divisional  meetings.  Prospective 
members  in  all  Divisions  are  invited. 

Friday,  Oct.  21— All  divisions  will  join  at  9  a.m.  in  the  general 
meeting  as  usuoi. 


The  ANNUAL  DINNER  will  be  held  Friday  evening  in  the 
Grand  Ball  Room,  Stevens  Hotel.  Never  has  an  A.  B.  C. 
dinner  been  held  under  such  comfortable  conditions  as 
will  be  enjoyed  this  year.  ^  The  Grand  Ball  Room  will 
seat  the  entire  company  without  crowding  or  overflow. 


Make  your  reservations  early 

AUDIT  BUREAU  OF  CIRCULATIONS 

165  West  Wacker  Drive 

CHICAGO 
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BUILDING  NEWSPAPER  CIRCULATION 

Toledo  Blade  Overcame  Summer  Slump  in  Street  Sales — Carolina* 
Circulation  Managers  Association  to  Meet — Airplane 
Delivery  as  a  Stunt 


'T'HE  summer  slump  in  street  sales  was  | 
overcome  this  year  by  the  Toledo  ] 
(O.)  Blade  by  means  of  a  novel  contest  i 
among  the  street  boys  of  the  paper. 

Early  in  the  summer  Raphael  Kest, 
street  sales  manager,  announced  an  out-  ( 
ing  and  boat  ride  for  the  street  boys  to-  i 
ward  the  close  of  the  season,  giving  them 
about  two  months’  notice.  He  also  said  ' 
that  everything  given  on  the  outing  was 
to  be  earned  by  the  boys. 

A  system  of  prize  awards  was  an¬ 
nounced.  on  the  ticket  plan.  Each  boy 
who  sold  his  complete  allotment  of 
papers  w'as  given  a  ticket.  Each  increase 
of  10  was  rewarded  with  another  ticket. 

In  addition  to  prizes  awarded  on  the 
ticket  plan,  each  boy  was  required  to 
have  a  given  number  of  tickets  in  order 
to  be  admitted  to  the  races  and  other 
events  on  the  outing,  for  each  of  which 
merchandise  prizes  were  awarded. 

One  of  the  results  of  the  ticket  system, 
Mr.  Kest  says,  was  to  keep  out  the 
floaters  who  usually  flock  to  such  events. 

It  was  a  purely  Blade  outing,  for  which 
more  than  15,000  tickets  were  given  to  the 
300  Blade  boys  who  attended. 

The  outing,  held  last  week,  was  at 
Put-in  Bay,  where  the  boys  were  taken 
on  a  lake  steamer  which  had  been  char¬ 
tered  for  the  day  by  the  Blade.  There 
was  a  full  program  of  events,  including 
foot  races,  swimming  races,  boxing, 
watermelon  eating  contest  and  pie  eat¬ 
ing  contest. 

Will  X.  Coley,  circulation  manager  of 
the  Raleigh  News  and  Observer  and 
president  of  the  Carolinas  Circulation 
Managers’  Association,  has  sent  out  no¬ 
tices  that  the  group’s  eighth  annual  con¬ 
vention  will  be  held  at  Asheville,  N.  C., 
Oct.  17-18.  An  invitation  has  also  been 
extended  to  the  circulation  managers  of 
the  daily  papers  in  Tennessee  to  meet 
with  the  Carolinas  association. 

Members  of  the  program  committee, 
preparing  for  the  meeting  are;  A.  F. 
Ballentine,  Greenville  (S.  C.)  News, 
chairman:  J.  M.  Blalock,  Spartanburg 
(S.  C.)  H erald-J oumal ;  and  A.  F.  Car- 
rere.  New  Bern  (N.  C.)  Sun-J aitnial. 

Planning  entertainment  are  J.  R. 
Marks,  Asheville  Citizen;  R.  B.  Corn, 
Asheville  Times;  and  Miss  C.  McCas- 
kill,  Fayetteville  (N.  C.)  Observer. 

Those  planning  to  stunt  a  bit  with  air¬ 


plane  delivery  may  prolit  from  the  ex- 
])ericnce  of  hxlwin  B.  Teller,  circulation 
manager  of  the  Casper  (Wyo.)  Tribune- 
Herald. 

Teller  recently  flew  with  a  local  pilot 
delivering  copies  of  his  morning  paper  to 
nearby  towns. 

“These  papers  were  delivered  by  para¬ 
chute  at  about  3,000  feet  above  each 
town  with  bundles  ranging  from  35  to 
75  papers  each.  The  Morning  Herald 
came  off  the  press  at  4.30  A.  M.  and  were 
delivered  at  Greybull,  Wyo.,  220  miles 
distant  at  7.40.’’ 

Mr.  Teller  said  he  would  gladly  fur¬ 
nish  circulation  managers  with  measure¬ 
ments  of  the  parachutes  and  other  details, 
if  they  cared  to  write  him. 

Sixty  carriers  of  the  Brooklyn  Times 
took  in  the  sights  at  Niagara  Falls  re¬ 
cently  as  guests  of  the  newspaper. 

Wanda  Hawley,  screen  star,  and  a 
score  of  society  girls  of  Buffalo,  N.  V., 
sold  copies  of  the  Buffalo  Evening  News 
on  the  streets  the  night  of  Aug.  20  to 
aid  the  Buffalo  Newsboys’  Benevolent 
Association  which  is  raising  a  fund  for 
a  newsboy  who  has  been  sick  for  a  year. 

The  Nezv  York  World  this  week  en¬ 
tertained  46  newsboys  from  Springfield, 
Mass.  James  Tucculo  of  Springfield 
was  in  charge.  Harwood  Sprong,  of  the 
World,  acted  as  guide  in  trips  about 
town. 

The  newsboys  and  carriers  of  the 
Washington  (Pa.)  Observer  and  Re¬ 
porter  were  guests  of  the  management  of 
the  two  papers  at  the  Washington  County 
fair  on  .\ug.  31.  W.  P.  Wilson,  circula¬ 
tion  manager  and  Campbell  March,  his 
assistant,  were  in  charge  of  the  arrange¬ 
ments. 

Walter  Beaudoin,  county  circulation 
manager,  Worcester  (Mass.)  Evening 
’Post,  has  resigned  to  enter  business  in 
California. 

The  Chicago  Tribune  has  awarded 
seven  $100  prizes  for  the  best  late  gar¬ 
dens  entered  in  the  paper’s  home  flower 
garden  contest,  and  63  smaller  prizes. 
Four  of  the  first-prize  winners  were  also 
awarded  the  $100  first  prizes  in  the  early 
gardens  competition  for  the  best  gardens 
in  their  districts. 


WHATS  WHAT  IN  THE  FEATURE  FIELD 

NEA  Starts  Fall  Drive  with  List  of  New  Features — King  Features  Active 
— Ledger  Offering  “The  Homemaker”  by  Nancy  Carey — 
Airplane  Feature  from  Graphic 


J^E.\  SERV’ICE,  INC.,  New  York  and 

^  Clev'eland,  announced  its  new  list¬ 
ing  of  fall  features  this  week.  Included 
were :  “Bridge  Me  .^iKither’’  by  W.  W. 
Wentworth,  a  question  and  answer  piece 
based  on  bridge ;  “Weekly  Review  of 
Books  for  Children,’’  by  Mary  Graham 
Bonner,  herself  a  writer  of  children’s 
books ;  a  weekly  stage  column  by  Frank 
Lea  Short,  president  of  the  American 
Theatre  .Association;  “Letter  Golf,”  and 
16  stories,  by  Milton  Bronner.  on  Ger¬ 
man  war  heroes  of  land  and  sky. 

Graphic  Syndicate,  New  York,  of 
which  Emile  Gauvreau  is  editor,  has 
built  up  a  new  aviation  contest  feature 
around  a  series  on  “How  to  Fly”  articles 
by  Lt.  Walter  Hinton,  pilot  of  the  NC-4 
on  the  first  successful  trans-Atlantic 
flight. 

One  of  the  prizes  to  be  given  in  a 
contest  based  on  Hinton’s  articles  will  be 
an  Alexander  Eaglerock  airplane  with 
flight  instruction  courses. 

From  the  King  Features  Syndicate, 


Inc.,  this  week  comes  news  of  the  fol¬ 
lowing  fall  features ;  a  new  educational 
pictorial  strip,  “The  Story  of  Music”  by 
Mnie.  Schumann-Heink.  with  art  by 
Paul  Pirn ;  12  new  “Classics  In  Slang” 
by  H.  C.  \\  itwer,  illustrated  by  Tony 
Sarg;  and  the  life  story  of  James  W. 
Coffroth,  described  as  “one  of  the  sport¬ 
ing  world's  most  colorful  characters.” 

Ledger  Syndicate.  Philadelphia,  is 
sending  out  promotion  on  the  “The 
Homemaker,”  by  Nancy  Carey.  It  is 
described  as  an  effort  “to  simplify  rather 
than  complicate  housekeeping.” 

Alfred  Graham  Jackson  has  been  ap¬ 
pointed  editor  of  International  Illustrated 
News  with  offices  in  New  York. 

A.  A.  Hoopingarner,  publisher  of  the 
Dover  (O.)  Reporter,  is  now  represent¬ 
ing  King  Features  Syndicate  in  the  Ohio 
sales  _  field,  having  resigned  from  the 
•American  Press. 


Seven  counties 
border  on 
Marion  County 

( Indianapolis) 

In  all  save  one  of  these 
counties — 

The  Indianapolis  Star 
is  the  favorite 
Indianapolis  newspaper. 

And  Indiana  has  good 
roads,  Hoosiers  have 
autotnobiles,  and  can 
easily  reach  Indianapolis. 

By  using — 

The  Indianapolis  Star 
The  Muncie  Star 
and 

The  Terre  Haute  Star 

the  advertiser  saves 
four  cents. 

Special  Representatives 

KELLY-SMITH  CO. 

New  York  Chicago  Boston  Philadelphia 
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Service  Plus 


ATLANTA  GTO'^OIA 


July  89,  1927 

Home  Economics  Service  Corp. , 

247  Park  Ave. , 

New  York  City,  N.  Y. 

Gentlemen 


Please  accept  our  heartfelt  thanks  for  your  cooperation 
in  the  opening  of  the  Georgian's  "Health  Kitchen"  July 
18th.  The  occasion  was  a  signal  success  to  which  your 
Urs.  Crabtree,  because  of  her  charm  and  splendid  addresses 
to  the  fine  Atlanta  women,  contributed  greatly. 

It  is  fitting  in  this  connection  to  advise  you  also  that 
the  Cooking  School  directed  by  you  for  The  Georgian  February 
22,  23,  24  and  25  was  a  distinct  accomplishment  in 
advertising  results.  Our  lineage,  as  I  understand  it, 
was  the  highest  for  all  similar  projects  held  this  year, 
namely  81,682  lines. 

These  schools  have  aroused  tremendous  interest  among 
the  women  of  this  city.  Much  of  the  enthusiasm  now 
manifested  in  our  new  Health  Kitchen  is  the  inevitable 
result  of  the  school.  It  is  oonservately  estimated  that 
8,000  women  attended  the  school  in  February  and  the  present 
attendance  in  the  Georgian's  Health  Kitchen  indicates  that 
the  Goergian'E.  auditorium,  now  seating  250,  will  be  inadequate 
ere  long  to  accommodate  the  daily  attendance. 


The  outlook  for  our  1928  Cooking  School  as  indicated  by  the 
request  for  space  assures  us  of  again  breaking  all  records. 

In  view  of  the  foregoing  it  seems  to  me  that  your  organization 
is  to  be  congratulated  for  the  extraordinary  service  you  are 
rendering  through  your  newspaper  associates  to  women  wherever 
you  operate. 

Again  thanking  jrou  for  your  very  gracrl-ous  cooperation  and  with 
best  wishes  for  your  continued  success,  I  am 


Yours 


RMR;D 


AN  ORGANIZATION  WITH  THE 
EXPERIENCE  OF  THE  SUCCESSFUL 
OPERATION  OF  OVER  500 
COOKING  SCHOOLS 


Home  Economics  Service  Corp. 


EXPERT 

SERVICE 

ASSURES 

MAXIMUM 

RESULTS 


BOOKING 

NOW 

FOR 

SEASON 

1927-28 


247  PARK  AVENUE 


NEW  YORK  CITY 
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W.  H.  PORTERFIELD,  PACIFIC  COAST 
VETERAN,  DIES  IN  SAN  DIEGO 

Part  Owner  of  San  Diego  Sun  Had  Long  Career  with  Scripps- 
McRae  Newspapers — Published  Fresno,  Los  Angeles 
and  San  Francisco  Dailies 


Obituary 


TREASURE  HUNT  GOOD 
PROMOTION  FOR  DAILY 


p  EORGE  FEATHERSTOXE,  70,  died  - 

Aug.  27,  at  Paris,  Ont.  He  was  ior  3,000  Participated  in  Seattle  Timt, 
30  years  owner  and  editor  ot  the  Paris  Stunt — Prizes  Were  Merchan- 

Star  Transcript.  Certificates 

Samuel  L.  M.ay,  Evansville  (Ind.)  _ 

banker  who  died  last  week  from  injuries  Co-operating  with  the  Shell  Oil  cot 

sutiered  in  an  automobile  accident,  was  o-TcrwIinp  etatinnc 


of  the  San  Pic.Qo  (Cal.)  Sun,  died  Sept. 
2  after  a  short 

illness  following  - 

an  operation  for 
inllammation  and 
appendicitis.  Eu- 
neral  w  a  s  held  f 

Among  the  pall  ^ 

bearers  were  Col. 

Rae,  Paul  C.  Ed- 

wards,  W  alter  S.  .  • 

Dayton,  editor  ^ 

and  business  man- 
ager  of  the  Sun, 

Judge  W.  A. 

Sloane,  formerly  W.  H.  Portekfiei.d 

of  tile  California 

Supreme  Court,  and  other  friends. 

Members  i>f  Mr.  Porterfield’s  immedi¬ 
ate  family  aiul  San  Diego  relatives  were 


'  'iccWent  uas  Co-operating  with  the  Shell  Oil  con. 
,.  .  ,  ..  7/  /  ,  n  whose  gasoline  stations  wer- 

\YHLLIAM  H.  PORTERFIELD,  55,  nephew,  Roland  Fanton,  and  a  niece,  Mrs.  L  lolv  w),en  .be  n-m!>r  tdd  "to  the  t/-immed  with  signs  of  piracy,  and  where 
”  part  owner  and  contributing  editor  Pvron  Gilchrist,  all  of  San  Diego.  Courier.  Included  ^n'^ the  bequests  of  his  buccaneers  were  on  duty,  the  Se^:., 

of  the  San  Ihc^n  (Cal.)  Sun.  died  Sept.  He  was  a  sUKkhoIder  m  the  Diego  $1,500,000,  /.  ;n.s  staged  a  treasur-^ 

2  after  a  short  .^un.  the  San  brancisco  News,  the  Soutli-  ciivinoo  levacv  to  Mrs  Bessie  Seattle,  Sundaj,  Aug. 

illness  following  j ^ - ,  lands  Corixmition  and  inimeTous  other  Lauenstein  Sow  of  Frederick  Lauen-  ''’'f '  T,f"’nn  r'"''' 

an  operation  for  ^  local  enterprises.  In  he  founded  the  (r^rmesr  rk\»  'itiri  TMiKiwn^.f  nt  thn  ^h'^des  and  slio\el5>,  dug  up  a  bct 


*11  1  1  1  1  •  1  1^'  TN-  \yuuritr,  xiiLiuucu  iii  luc  ucuuvMd  iiia  /vv*  i  v  '/'*  .  i  .  •  v  . 

He  was  a  sUKkhoIder  m  the  D>ego  totalled  more  than  $1,500,000,  i  ^^t‘tl  Sml.'!- 

Sun  the  San  brancisco  News,  the  Soutli-  ^  $100,000  legacy  to  Mrs.  Bessie  '‘V'y  iv.n^  t  rb  '  a  “ 

ands  Corixmition  am  numerous  other  ^auenstein,  widow  of  Frederick  Lauen-  ''’"^b  alwut  3000  ci  uen^  a^ 
loca  enterprises.  n  l<)2a  he  founded  the  publisher  of  the  f ^ 

I  a, tura  Lounly  S  a, ■.^^nh  hoy  D.Pmk-  Democrat.  %4ich  was  sus-  ‘be  eit>  to  unearth  $6,000  worth  ci 

erton  as  editor  and  ptirt  owner.  .i.irtn.r  tb,.  «  ar  variegated  merchandise  which  the  news 

Mr.  Porterheld  assisted  Milton  Me-  '  ,  b  •  paper  had  induced  business  men  to  c 

Rae  ill  the  preparation  of  his  book,  "My  -^uuott,  stereotype  operator  tribute,  and  which  it  had  secreted. 

Fortx  h  ears  In  louriialism."  c)i  tho  hoeliester  Herald  .iud  the  hoelies-  comprehensive  listof  prizes  ranet 


PROMINENT  MONTREAL 
EDITOR  DIES 

Samuel  L.  Kydd  Served  Gazette  More 
Than  Half  a  Century — Rose  from 
Compositor  to  Editorial 
Chief 

.Samuel  Leys  Kydd,  for  more  than  half 


the  b'edside  at  his  death.  A  month  a  century  with  the  statT  of  the  Montreal 


ol  the  Aocficstcr  iicraia  ana  the  i\ocnes-  comprehensive  listof  prizes  raneir 

ter  Demoerat  aiui  Chronicle  tor  more  frent,  water  to  motor-boat  certi’ 

than  4a  years,  died  recently  in  his  home  from  shoe  repair  servick 

111  Rochester  alter  a  briel  illness.  laundry  work,  to  automobile  allowanct" 

JoSEi'HiNE  VCandergriff  Rigby,  32,  a  were  unearthed  in  this  pirate  hunt,  whic 
news  writer  of  Akron,  O.,  died  at  her  f,,r  days  was  kept  before  the  eyes  of  tk 
home  in  that  city  this  week.  She  for-  people  by  elaborate  publicity  which  gav. 
merly  wrote  for  X.  E.  A.  Service,  Inc.,  full  credit  to  those  contribirting  towari 
hut  lately  had  been  with  the  Akron  Bea-  the  success  of  this  advertising  stunt 
eon  Journal.  A  carnival  spirit  prevailed  through  tij 

Tuo-M  \.s  I.  b'osTFR.  5(),  editor  of  the  niore  than  four  hours  of  constant  dk 
Ocark  Trui't  Croieer,  .Moiiett.  Mo.,  for  ging.  .\n  orchestra,  comixjsed  of  yoii. 
main  vears,  died  at  his  home  near  W  ash-  women,  dressed  in  costumes  of  Capta: 
burn.  Mo.,  .\ug.  29.  Kidd,  played  jazz  to  enhearten  the  per- 


ago  he  was  stricken  with  an  acute  in¬ 
testinal  disturbance,  recurrence  of  a 
trouble  he  had  e.xperienced  before. 


Cacette  died  at  his  home  Tuesday  morn¬ 
ing  in  his  75th  year.  Illness  forced  Mr. 
Kydd  to  relinquish  the  editorial  chair  of 


I’hysicians  who  examined  him  decided  the  Gazette  nine  months  ago  and  since 
an  operation  was  imperative  and  when  that  time  he  has  been  in  failing  health, 
he  had  sufficiently  recovered  from  the  He  is  survived  by  his  wife,  three  sons 


MODERN  MARKETING  TRENDS 

This  Is  Keynote  Chosen  for  A.  N.  A. 
Meeting  in  New  York 

With  the  "keynote’’  chosen,  program 


women,  dressed  in  costumes  of  Capta: 
Kidd,  played  jazz  to  enhearten  the  per¬ 
spiring  diggers,  who  threw  earth  abrc 
in  rhythmic  motions.  There  was  one  dig¬ 
ger  for  every  two  feet  of  area. 

Mrs.  Lambert  Caspers  won  the  capita 
lirize  with  her  shovel  against  huslr.. 
muscular  men.  She  pecked  at  the  sci! 
occasionally  and  struck  a  small  roue; 


FUND  SAVES  ORCHESTRA 


he  had  sufficiently  recovered  from  the  He  is  survived  by  his  wife  three  sons  “kevnote”  chosen,  program  occasionally  and  struck  a  small  roue; 

attack,  he  submitted  himself  to  the  or-  ‘"tnd  a  daughter — David  of  Lumr/erton,  framers  of  the  .-Vssociation  of  Xational  "  '*b  a  printed  number.  At  the  boot: 
deal.  Apiwrently  the  operation  was  sue-  B  C,  George  of  Port  Colborne  Thomas  .ydvertisers  will  shortlv  announc*e  speak-  ^’’c  presented  the  numliered  contaiue 
cesstul  as  he  rallied  well  immediately  of  the  Gazette  staff  and  Miss  Helen  who  f^j.  annual  convention  to  be  held  bad  won  the  chit: 

afterwards.  Hater  his  condition  grew  is  living  at  home.  Roosevelt" Hotel  Xew  York,  Oct.  of  the  day,  two  lots  and  compfe 

less  favorable  and  from  then  on  became  Following  a  service  conducted  at  the  ai  Vr,.-  1  nnd  The’ Wevnote  is  "’\Io<L  buibling  material  for  a  $4,000  bungalow 

progressively  worse.  hoiuse  at  2 :30  Thursday  afternoon  by  the  gn’i  Trends  in  Marketing.”  *  -  -  - 

\\  illiam  Hempstead  Porterfield  was  Rev.  Malcolm  Campbell,  pastor  of  the  Members  of  the  program  committee,  FUND  SAVEIS  ORCHEISTRA 

born  in  Vinton,  la.,  April  26.  1872,  the  hirst  Presbyterian  Church  the  funeral  appointed  by  S.  E.  Conybeare.  A.  X.  A.  _ 

son  of  W.  S.  and  Mary  J.  (Davis)  Por-  cortege  proceeded  to  Mount  Royal  Ceme-  president,  were'  made  public  this  week  rw  mu-  non  •  lu- 

terfield.  He  spent  nmst  of  his  boyhood  tery.  ^  as;  Merle  Banker  Bates,  Life  Savers.  Chicago  New.  Raises  $30,000  m  Ni«. 

in  South  Dakota.  His  father  died  when  The  late  Mr.  Kydd  was  respected  and  chairman;  Lee  IL  Bristol,  Bristol-  Campaign 

he  was  5  years  old.  With  his  mother  loved  by  all  Montreal  newspapermen  Myers  Company;  S.  Bayard’ Colgate.  The  fund  sponsored  by  the  Chw 

and  sister,  Mrs.  M.  B.  hanton,  he  came  whose  work  brought  them  in  touch  with  Colgate  &  Co.;  W.  S.  Lockwood,  Tohns-  Daily  Ncu’s  to  insure  a  19’7->8  seaw 

to  San  Diego,  Jan.  K),  1891,  and  almost  his  genial  per.sonality.  His  wide  and  ex-  Manville,  Inc.,  Carl  J.  Schumann.  Hilo  of  Chicago  Svmphony  orchestra  pro- 

immediately  he  got  a  job  as  cub  reporter  act  knowledge,  not  only  of  tbe  tech-  X'arnish  Corporation:  Aldrich  Taylor,  grams  reached  the  goal  of  $30000  anl 

and  subscription  solicitor  for  the  Sun.  nicalities  of  journalism  and  printing,  but  Pacific  Mills,  and  P.  L.  Thomson,  West-  the  continuance  of  the  svmnhonv  fnr  v 

His  wages  were  $5  per  week  as  cub  re-  of  public  affairs  and  national  jrolicies,  ern  Electric  Company.  least  another  season  is  assorted.  ^Beaia 

porter,  with  an  additmnal  $2  for  car-  won  him  universal  admiration  in  his  pro-  --  of  a  deadlock  between  the  Orchestri 

O-ing  a  i«per  route.  1  he  Sun  then  had  tession.  Born  in  Scotland  Mr.  K>Md  was  FIGHTING  BILLBOARD  CURB  association  and  the  Chicago  Federatioi 
five  carriers  and  most  of  the  delivering  trained  as  a  printer  m  Lindsay.  Ont.,  at  -  of  Musicians  over  the  salaries  of  it 


,,,  r>  1  i>,  T-f  c  Chicago  News  Raises  $30,000  in  Nint- 

as :  Merle  Banker  Bates,  Life  Savers,  rw  c'  • 

Inc.,  chairman;  Lee  IL  Bristol,  Bristol-  Campaign 

•Myers  Company;  S.  Bayard  Colgate.  The  fund  sponsored  by  the  Chicqi 
Colgate  &  Co.;  W.  S.  Lockwood,  Johns-  Daily  Nen's  to  insure  a  1927-28  season 
Manville,  Inc.,  Carl  J.  Schumann.  Hilo  of  Chicago  Svmphony  orchestra  pro- 
\  arnish  Corporation:  Aldrich  Taylor,  grams  reached 'the  goal  of  $30,000  ad 
Pacila:  Mills,  and  P.  L.  Thomson,  West-  the  continuance  of  the  symphony  fora: 
ern  Electric  Company.  least  another  season  is  assured.  Beaiist 


FIGHTING  BILLBOARD  CURB 


was  done  on  horseback.  one  time  working  as  a  fellow  printer  with 

One  year  later  the  late  E.  W’.  Scripps  the  late  Sir  Sam  Hughes.  In  March, 
bought  the  Sun  and  consolidated  it  with  1874^  he  became  a  compositor  with  the 
the  old  San  Diegan.  In  1901  Mr.  Por-  Gazette.  In  1885  he  became  assistant 
terfield  bought  a  half-interest  m  the  Sun,  ..jhor  and  ten  vears  later  he  succeeded 


of  a  deadlock  between  the  Orchestral 
association  and  the  Chicago  Federatm 
of  Musicians  over  the  salaries  of  tbt 


me  time  working  as  a  fellow  printer  with  Outdoor  Agency  President  Testifies  in  players,  it  was  announced  July  14  tha: 


Injunction  Action 

Testimony  that  regulations  of  the  Mas- 


the  orchestra  stood  disbanded.  Whenei- 
fi'rts  to  solve  the  problem  proved  fruit¬ 
less.  it  was  decided  to  raise  a  fund  indt- 


-  - - -  ,  **  r\  .L  X  r  Ti  LI*  tt'  *  II  WclN  UCUIUCU  d  UJIIU  IlIUC* 

later  he  succeeded  ^aHuisetts  Department  of  Public  Works  pe„,iently  to  insure  increased  pav  forth 
'.  for  Mount  Royal  ■  Vv  orchestra  musicians.  The  fund  was  cte 


and  retained  it  until  last  year  when  he  d  c;  W’hite  now  M  P  for  Mount  Roval  ^c'riouslv  interfered  with  the  husi- 

sold  some  of  his  holdings  to  local  as-  ,,  ,hief  editor.  A  highly  prized  tribute  of  his  company  was  given  by  Ker-  pleuM  nffie'lyrrfter'i'r' wa’s 

sociates  in  tbe  management,  reducing  his  ^^.35  19()6  vvhen  the  members  'V'*'  ,H.  Fulton,  president  of  the  General  pjailv  Vpvvs  stnrtpd 

own  share  of  the  property  to  40  per  Press  Gallery  at  Ottawa  elected  Outdoor  Advertising  Company,  at  a  re¬ 


cent,  which  he  held  at  the  time  of  his 
death. 


him  their  president. 


The  Daily  News  started  things  of 
with  a  gift  of  $5,000  and  W'alter  .V 


sumption  of  hearings  before  Frank  IL 

8tev:-.-,rf  publisher  of  the  paper,  dona'd 


death.  j  March  19^4  the  staff  of  the  Gazette  ''thwart,  master,  last  week  at  the  State 

In  1903  he  went  east  lijr  the  Pacific  observed  his  jubil’ce  of  service  bv  present-  following  injunction  pro- 

Coast  group  of  Scnpps-McKae  papers  as  3  grandfather  clock.  W’hen  eeedings. 

advertising  manager  m  the  Eastern  field.  withdrew  from  active  jour-  .  I"”**®"  declared  that  aO  national  adver- 

He  returned  to  California  m  October,  „3ii,ni  ’  December  of  last  vear  he  V?*"”  Brevented  from  advertising  m 


ATTEND  ARMOUR  RITES 


p4,  and  founded  the  S-arraimvifo  Xtiir.  ^  concluision  53  vears  of  de- 


December  of  last  year  he  prevented  from  advertising  in  Several  newspaper  editors  and  pul- 


becoming  the  present  of  its  publishing  3^,  ^  ' 

company.  In  1906  he  took  over  the  n,.r:n,r  h;. 


brought  to  a  concluision  53  vears  of  de-  H^issachusetts  because  ot  the  lack  of  sites  Ushers  were  among  the  honorary  pall- 
voted  and  able  work  for  a  single  paper.  department  s  regulations,  hearers  at  the  funeral.  .-Xug.  30.  of ! 

.  During  his  career  with  the  Gazette  he  a®  fo  the  claim  that  billboards  Ogden  .\rmour,  Chicago  packer,  lA 

I-rcsno  Tribune  as  puhlisher  under  compositor  to  editor  in  21  '’-‘'’c  been  a  contributing  cause  of  auto-  died  in  London  after  a  long  illness,  fr 

Scripps-McKae  control,  following  with  mobile  accidents,  Fulton  said  he  never  eluded  in  the  list  of  pallbearers  were  WTi- 

the  Los  Angeles  Record  in  1909  and  the  •  ‘  _  had  investigated  them  while  viewing  sites,  ham  Randolph  Hearst,  .Arthur  Brisbane. 

Sem  Francisco  \etifs  in  1910.  xini  I  lAlM  R  Walter  R.  Skiff,  an  engineer,  testifv-  L  Ames  Tr  nublisher  of  the  Chttov 

From  1909  until  1913  he  was  editor-  WILLIAM  B.  McCORMICK  billboard  interests.  /p„r^Ra/ T  Cozimierr 

in-chief  of  the  California  group  of  William  B.  McCormick,  43,  a  Chicago  told  of  billboards  owned  by  the  General  rison.  editor  of  the  Dantdlle  (Ill.)  €(*■ 

Scripps-McRae  papers.  In  1913  he  re-  newspaperman  for  29  years.  20  of  which  Outdoor  .Advertising  Compny  in  Spring-  werfi'ij/ A’citw  and  president  of  the  InlaK 

signed  and  took  an  extensive  European  were  spent  on  the  Hearst  newspapers,  lield,  and  said  that  in  his  opinion  they  Dailv  Press  Association, 

trip.  His  story  of  the  trip  was  syndi-  died  Sept.  4  at  his  home,  following  a  were  not  harmful  to  the  public  interest.  '  ’ 

cated  and  published  in  many  American  three-elay  illness  of  pneumonia.  For  the  xmit 

newspapers.  past  ten  years  Mr.  McCormick  was  a  A.  P.  GROUP  MEETS  NEW  WAY  TO  MEASURE  TOLLS 

He  returned  to  San  Diego  in  1915  and  legi-ilative  reporter  for  the  Chicago  Her-  ^  ^  ^  .  Gen  Times  G  Harboird  nresidentof 

became  publisher  of  the  Sun,  with  Walter  old  and  E.raininer  in  Springfield.  Tie  .  Fourteen  members  of  the  Mississippi-  .  Radio  C'ornoration  of  .-V'merica.  thi' 

S.  Davton  as  business  manager  and  heiran  bis  newsiiaper  career  on  the  Citv  f-Tuisiana  (Tood fellowship  (Tlub  ^  the  .  nredirted  that  within  a  vear  “f>c- 

Georire  H  Thomas  as  editor  He  re-  News  Bureau  when  he  wis  14  veirs  old  -Associated  Press  met  recently  at  Biloxi,  tnat  witnin  a  . 

ueorge  h.  inomas  as  emtor.  ne  re  i.uuaii  niuii  ne  was  14  yiars  old.  Witter  G  Wilkes  and  similes  of  messages  will  be  sent  at* 

w^rlo^’wadTnVo? ‘‘d 'C  as "s^iecial  ^  “  Eugene  V^wte"  JublisheS  of  tt  Gtff nmeh  a  square  inch  or  so  much  a 

writer  LffieS  ON  PUNCTUATION  port.Bilo.ri  Daily  Herald.^  A  boat  trip  -^tead  of  so  much  a  word.” 

remained  in  W’ashington  two  years  and  Why  use  quotation  marks?  George  made  to  Isle  of  Caprice.  r»i/'ccT 


WILLIAM  B.  McCORMICK 


A.  P.  GROUP  MEETS 

Fourteen  members  of  the  Mississippi- 


NEW  WAY  TO  MEASURE  TOLLS 

Gen.  Tames  G.  Harboard,  president  of 


i-uuiiceii  lueiiiuers  01  iiie  .viississippi-  ,  _  .•  •  r  \ 

Louisiana  Gootlfellowship  Club  of  the  tbe  Radio  Corporation  of  America.^  ^ 

1 _ •  t  rt  .  i-**«  •  nrpnirtr»H  -fnaf  vvifntn  a  V'eaf 


mained  publisher  until  1917.  Later  he  _ _ 

went  to  Washington,  D.  C.,  as  special  ^  n  e  DiiMe^-ni 

writer  for  the  Scripps-McRae  papers.  He  ^  PUNCTUATION 

remained  in  W’ashington  two  years  and  Why  use  quotation  marks?  George 

then  returned  to  San  Diego.  Since  that  Bernard  Shaw,  noted  British  author, 
time  he  has  written  the  “Notions”  daily  iloesn’t  use  them  in  editions  of  his  printed 
column  for  the  Sun.  plays.  This  week  a  woman  critic  asked 


instead  of  so  much  a  word.’ 


BRITISH  SOCIETY  MOVES 


ISSUES  CONVENTION  DIGEST 

The  International  .-Xs.sociation  of 


column  for  the  Sun.  ^  _  plays.  This  week  a  woman  critic  asked  The  Incorporated  Societv  of  British  paper  Advertising  Executives  has  i®* 

Mr.  Porterfield  is  survived  by  his  wi-  him  why.  Because,  the  writer  informed  Advertisers  has  moved  from  134  Fleet  issued  a  48-page  digest  of  the  conventKC 

dow,  loitte  Buck  Porterfield,  his  daugh-  her.  “you  will  see.  if  you  open  the  nearest  Street,  E.  C.  4.  to  floor  5,  .Aldwych  proceedings  of  the  Denver  meeting  of  ^ 

ter,  I-'lorence,  two  sisters,  Margaret  B.  Bible,  how  much  lietter  a  book  looks  House.  .Aldwych.  London.  W’.  C.  2.  Al-  June,  It  contains  all  the  addresses  aK 

banton  and  Airs.  (leorge  Bidwell,  a  without  apostrophes  than  with  them.”  fred  H.  .Angus  is  general  secretarv.  open  discussions  of  the  various  sessio® 


open  discussions  of  the  various  sessio® 
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What’s  going  on  upstairs? 


Although  electric  heat 
will  not  supplant  all 
other  forms  of  heat  for 
industrial  purposes, 
there  are  processes  in 
every  industry  where  it 
is  the  ideal  heat — the 
most  economical  heat — 
the  heat  that  ultimately 
will  be  used. 


ULTIMATELY 
ELECTRIC  HEAT 
IN  EVERY  INDUSTRY 


That’s  what  the  pressmen  said  when  the  beautiful 
new  home  of  the  Milwaukee  Journal  started  oper¬ 
ation.  Plate  after  plate  coming  down  from  the 
stereotype  room  slipped  on  to  the  presses  with 
astonishing  ease.  The  uniformity  of  the  plates 
reduced  make-ready  to  the  minimum. 

The  Milwaukee  Journal  left  no  stone  unturned  to 
make  its  new  plant  a  model  in  the  industry.  The 
stereotype  room  was  placed  directly  in  the  line  of 
production  next  to  the  composing  room,  and  three 
G-E  equipped  electrically  heated  stereotype  pots 
were  installed. 

The  room  is  cool,  clean,  and  comfortable.  Working 
conditions  are  so  ideal  that  the  output  of  the  oper¬ 
ators  in  the  adjoining  composing  room  has  been 
increased.  The  pots  require  practically  no  attention 
— the  precise  automatic  control  insures  fastest  rate 
of  heating  without  overheating.  The  waste  in  metal 
has  been  practically  eliminated — and  that  means 
large  savings  in  the  stereotype  room. 

Be  the  first  in  your  community  to  put  electric  heat 
into  your  stereotype  pots.  Your  nearest  G-E  office 
will  gladly  help  you  study  the  problem  —with 
no  obligation. 


GENERAL  ELECTRIC 


general  electric  company,  SCHENECTADY,  N.  Y.,  SALES  OFFICES  IN  PRINCIPAL  CITIES 
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CLASSIFIED  ADVERTISING 


A  Contest  Among  Classified  Salesmen  That  Worked  for  the  New  York 
American — It’s  One  Way  of  Making  500  Orders — Told  by 
Charles  Horn,  New  York  American 


A  SHOUT  while  ago  the  New  York 
Aiitericaii's  classified  department 
set  itself  to  work  to  gain  500  new  con¬ 
tract  orders  in  a 
month's  time.  It 
succeeded  and,  in 
the  success,  is  a 
classilied  contest 
story  told  this 
week  at  the  re¬ 
quest  of  Editor 
&  Publisher  by 

Charles  Horn, 
classilied  adver¬ 
tising  manager  of 
the  American. 

“There  is  a 
certain  element 
in  human  nature, 

I  have  noticed, 

especially  in  dealing  with  sales  people, 
that  when  they  promise  themselves  to  do 
something,  they  will  not  rest  until  it  is 
accomplished,  regardless  of  difficulties. 

And  that  was  the  basic  secret  of  our 

successful  contest,”  Mr.  Horn  declared. 


“When  we  set  out  to  sell  500  orders 
we  divided  the  telephone  soliciting  de¬ 
partment  into  two  teams  and  the  sales 
deirartment  into  two  teams.  Each  team 
had  a  captain  selected  by  the  group. 

“A  team  prize  for  each  of  the  winning 
teams  in  the  two  divisions  was  offered, 
as  well  as  ten  individual  prizes  for  the 
high  scorers  in  the  entire  department. 
As  an  additional  aid  to  team  competition 
we  offered  a  captain’s  prize  to  each  of 
the  winning  captains  in  the  two  divi¬ 
sions. 

“The  scoring  of  the  contest  was  on  a  * 
point  basis.  Inasmuch  as  we  were  selling 
orders  to  run  all  the  way  from  one 
month  to  a  year  we  used  the  following 
scoring  plan : 

“A  one  month  order  counted  as  1  point, 
two  montlis,  two  points,  and  on  up  to 
eleven. 

“A  yearly  order  counted  15  points. 

“Any  order  was  considered  new  busi¬ 
ness  that  was  not  in  the  paper  on  con¬ 
tract  order  one  week  prior  to  the  start 
of  the  contest. 

“The  contest  was  originally  planned 
for  one  month — that  is,  we  set  out  to 
increase  our  orders  to  the  500  mark  in  a 
month’s  time. 

“The  contest  started  off  well  enough. 
Offering  spurt  prizes  (special  prizes  for 
the  teams  and  individuals  that  brought  in 
the  most  orders  the  first  week)  helped 
to  accomplish  this.  But  by  the  end  of 
the  second  week  the  contest  started  to 
drag  and  all  customary  efforts  to  keep 
up  interest  in  the  contest  failed  to  work. 

“F'eeling  that  there  must  be  some  plan 
whereby  we  could  get  the  department  to 
continue  the  excellent  effort  of  the  first 
week,  I  hit  on  the  novel  plan  of  starting 
a  contest  within  a  contest.  In  other 
words,  we  did  not  want  to  dump  the  first 
contest  with  all  the  excellent  work  that 
had  been  done,  and  yet  we  realized  that 
we  had  to  make  a  decided  departure  in 
order  to  get  revived  interest. 


“This  is  how  we  did  it : 

“First,  we  figured  out  how  many  addi¬ 
tional  orders  we  had  to  obtain.  This 
total  was  343.  We  then  estimated  that 
by  dividing  the  people  in  the  department 
in  such  a  way  as  to  get  a  certain  num¬ 
ber  of  orders  from  each,  our  quota  would 
be  reached,  as  follows:  If  five  people 
would  sell  20  orders  in  the  remaining 
two  weeks,  five  would  sell  fifteen,  seven, 
ten,  six,  eight,  five,  four,  fifteen,  two, 
we  could  reach  the  mark  set. 

“But  instead  of  picking  out  certain 
Individuals  and  assignitif;  these  quotas  to 
them,  we  called  a  department  meeting 
and  put  them  on  their  honor,  so  to  speak, 
to  sell  as  tnnny  orders  as  they  in  their 
mm  minds  thought  they  could  sell!  By 
this  plan,  as  above  mentioned,  we  would 


have  si.x  groups,  each  member  of  each 
group  promising  to  sell  the  number  of 
orders  necessary  to  be  included  with  the 
group. 

“We  used  names  for  these  groups, 
which  while  nothing  remarkable  in 
themselves,  stimulated  a  lot  of  fun,  and 
represented  high  and  low  degrees  of 
salesmanship.  'I  he  first  group  we  called 
The  Wizards,  the  second,  the  Supers, 
the  third.  The  ^lasters,  the  fourth.  The 
Go-Getters,  the  fifth.  The  Hustlers,  and 
the  sixth,  Ihe  Pluggers,  graded  in  the 
order  named. 

“For  each  group  we  gave  first  and 
second  prizes,  and  every  one  else  that 
made  their  quota  got  a  prize  of  lesser 
value,  according  to  their  group  classi¬ 
fication. 

“We  graded  the  prizes  in  accordance 
with  the  class.  Por  example.  The 
W  izards  got  more  than  The  Supers  be¬ 
cause  they  had  more  orders  to  sell;  The 
Supers  got  more  than  The  Masters,  and 
so  on  down  to  The  Pluggers  class,  as 
follows : 

“The  Wizards  group  was  composed  of 
five  people  who  were  to  sell  twenty  or¬ 
ders  each  in  two  weeks ;  The  Supers 
(five  of  them)  were  to  sell  fifteen  orders 
each ;  The  Masters  were  seven  people 
who  were  to  sell  ten  orders  each ;  1  he 
Go-Getters  group  of  s!x  was  to  sell  eight 
each ;  The  Hustlers  group  of  five  was  to 
sell  four  each,  and  The  Pluggers  group 
of  fifteen  was  to  sell  two  each. 


“We  titled  this  so-called  contest- 
within-a-contest.  Conscience  Fund  for 
Conscience  Fun.  The  big  feature  in  the 
contest  was  that  everybody  classified 
tlieuiselres,  as  far  as  production  and 
group  classification  were  concerned. 

“In  getting  the  plan  started  we  used 
the  old  Liberty  Loan  stunt  of  announcing 
that  we  needed  five  people  to  sell  twenty 
orders,  five  people  to  sell  fifteen  orders, 
seven  people  to  sell  ten  orders  and  so  on. 
and  that  before  the  meeting  was  over 
we  wanted  everybody  in  the  department 
to  classify  themselves  and  promise  that 
they  could  obtain  that  many  orders.  We 
had  a  little  difficul  y  getting  The  Wizards 
together.  The  Supers  were  less  difficult, 
but  by  that  time  everybody  had  got  the 
spirit  of  the  plan.  By  the  time  we  had 
finished  the  meeting  everyone  in  the  de¬ 
partment  had  promised  to  get  a  certain 
numbered  of  orders  within  the  next  two 
weeks — the  total  representing  the  500 
originally  planned  for.” 


FIGHTS  BOND  ISSUE 


Publisher  Asks  Injunction  to  Prevent 
Building  of  New  Courthouse 

{By  Telegraph  to  Editos  &  Publisher) 
IxniAN'.\P0Lis,  Ind.,  Sept.  6.— Suit  to 
enjoin  the  Howard  county  commissioners 
from  selling  bonds  in  the  amount  of 
$500,000  for  erection  of  a  new  county 
courthouse  was  filed  in  Howard  circuit 
court  at  Kokomo,  Ind.,  today  by  j.  A. 
Kautz,  publisher  of  the  Kokomo  Tribune, 
who  has  been  opposing  the  building  of 
a  new  courthouse.  The  publisher  con¬ 
tends  that  the  appropriation  of  $650,000 
niade  by  the  county  council  last  spring  is 
illegal  because  it  was  passed  at  a  special 
session  of  the  council.  Unless  an  emer¬ 
gency  exists,  it  is  illegal  to  appropriate 
money  at  a  special  meeting. 

The  state  board  of  tax  commissioners, 
after  a  hearing  held  this  summer,  ap¬ 
proved  the  appropriation  on  the  condition 
that  it  be  reduced  to  $500,000. 


SELLS  ADS  ON  LEGION  MEET 

New  York  Times  on  Sept.  7  printed  a 
half-page  of  cards  purchased  by  Paris  ad¬ 
vertisers  on  the  strength  of  the  convention 
of  the  American  Legion. 


Meeting  Exactly 
the  Space  Buyers 


Specifications 


^HE  INDIANAPOLIS 
^  NEWS  measures  up  — 
thoroughly  and  precisely — to 
the  definite  requirements 
that  the  experienced  adver¬ 
tising  space  buyer  holds  so 
essential  for  wise  selections. 


The  largest  daily  circulation 
.  .  .  .  The  most  complete 
coverage  in  Indianapolis, 
plus  the  proper  ratio  of  sub¬ 
urban  and  outlying  coverage 
.  .  .  .  Journalistic  prestige 
and  advertising  standards 
that  command  respect  for 
every  advertisement  .... 
A  permanent  audience  as¬ 
sured  by  carrier  -  delivered 
home  circulation  .  .  .  . 
Constant  leadership  in  local 
and  national  advertising 
linage  ....  Intelligent 
merchandising  cooperation. 


When  the  space  buyer  writes 
The  INDIANAPOLIS  NEWS 
on  his  list,  he  knows  abso¬ 
lutely  that  he  has  made  the 
correct  selection. 


‘The  Indianapolis  News 

97ie  Indianapolis  Radius 


FRANK  T.  CARROLL,  Advertising  Director 


New  York: 


DAN  A.  CARROLL 
no  Eut  4an<i  St. 


Chicago: 


J.  E.  Lirn 
The  Tower  BU*. 
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in  a  little  over  two  months  will  be  presenting 
to  its  readers  in  the  1928  edition  of  its 


MARKET  GUIDE 

more  than  a  quarter  of  a  million  fadls  and  sets  of  figures 
in  a  ^andardized  form 

revealing  the  marketing  possibilities,  trading  conditions 
and  resources  of  all  kinds  of 
more  than  1,400  cities  and  towns  in  the 
United  States  and  Canada. 


TTiis  great  reference  book  is  universally  recognized  as  the  authoritative 
source  of  all  needed  information  in  determining  where  national  advertising 
appropriations  shall  be  made.  As  such  it  is  used  throughout  the 
year  by  all  the  leading  Agencies  and  most  important  General  Advertisers. 


Only  those  cities  and  towns  are  sur¬ 
veyed  in  which  daily  newspapers  are 
published. 

Naturally,  Market  Surveying  and 
Space  Buying  go  hand  in  hand.  And 
when  the  data  for  YOUR  city  are 
looked  up,  the  advertiser  will  have  his 
attention  instantaneously  drawn  to 
the  merits  of  your  paper  in  covering 
the  market  IF  you  have  a  message  for 
him  about  your  paper  in  close  proxim¬ 
ity  to  the  survey  of  your  city. 


If  you  take  time  by  the  forelock,  and  make  your  reservations  NOW,  you 
will  be  assured  of  a  strategic  position  in  the  I  928  Market  Guide  that  will 
stand  you  in  mighty  good  stead  as  you  build  up  your  Linage  all  through 
the  year  1  928. 

Forms  close  in  a  little  over  a  month. 

Shall  we  tell  you  more  about  it? 


Henry  L.  Doherty  &  Co.  write  us  under  date  of  August  18,  1927,  that  they 
find  the  Market  Guide  so  valuable  that  they  always  have  it  BOUND  IN 
BOOK  FORM.  And  many  other  subscriber-users  do  the  same  thing. 
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BUSINESS  OFFICE  RULES  MODERN  PRESS 
LORD  HEWART  TELLS  BAR  MEMBERS 

English  Jurist  Reiterates  His  Attack  on  Present-Day  Journal¬ 
ism — Sees  No  Legal  Difference  Between  News¬ 
papers  and  Tinned  Meats 


CPEAKING  before  the  American  Bar 

Association  at  its  annual  convention 
last  week  in  Buffalo,  Lord  Hewart,  Lord 
Chief  Justice  of  Great  Britain,  renewed 
his  attack  on  the  press,  begun  in  a 
previous  address  before  Canadian  at¬ 
torneys.  As  Lord  Hewart  began  his  ad¬ 
dress  Judge  William  Howard  Taft  re¬ 
ferred  to  the  visiting  jurist  as  a  “re¬ 
porter  in  the  gallery  of  parliament,  where 
doubtless,  like  Samuel  Johnson  in  his 
reports,  he  was  able  to  improve  the  style 
and  English  of  the  debates.” 

In  that  portion  of  his  address  relating 
to  the  press  Ix)rd  Hewart  said ; 

“The  other  matter  to  which  I  should 
like  very  briefly  to  refer  is  a  certain 
change  which  seems  to  have  taken  place 
in  the  character  and  the  aims  of  much  of 
the  newspaper  press.  It  goes  without 
saying  that  if  self-government  is  to  be  a 
real  and  a  living  thing,  the  citizens  who 
share  the  responsibility  of  governing,  that 
is  to  say  all  the  citizens,  ought  at  least  to 
have  access  to  information  upon  public 
affairs  which  is  both  accurate  and  ade¬ 
quate. 

“One  of  the  instruments  for  that 
purpose  is,  or  at  any  rate  ought  to  be,  the 
newspaper  press.  You  can  not  expect  the 
right  verdict  from  the  jury  if  the  evidence 
is  not  fairly  and  squarely  laid  before  it. 

“To  put  the  matter  the  other  way 
round :  Is  it  not  really  a  kind  of  treason 
against  the  political  sovereign  deliberately 
to  mislead  the  public  either  by  active 
misrepresentation  or  by  calculated  sup¬ 
pression?  Thirty  years  ago  and  more 
there  were  already  signs  in  many  news¬ 
paper  offices  of  a  contest  for  supremacy 
between  what  may  be  called  the  editorial 
department  on  one  side  and  the  business, 
which  is  to  a  great  extent  the  advertising 
department,  on  the  other  side. 


■'During  the  interval  the  contest  seems 
to  have  been  decided  and,  in  an  enormous 
number  of  cases  decided  in  favor  of  the 
business  department.  It  was  an  expert  in 
the  business  department  who  said  not  long 
ago  that  the  real  power  of  the  press  is  the 
power  of  suppression. 

“Side  by  side  with  this  it  is  impossible 
not  to  observe  another  development — I 
mean  the  systematic  and  increasing  con¬ 
centration  of  the  control  of  a  great 
number  of  newspapers  under  one  and  the 
same  hand.  A  multi-millionaire,  it  would 
seem,  preses  a  button  in  his  office,  or  his 
smoking  room,  or  his  bedroom,  and 
straigiitway  the  nominal  heads  of  a  whole 
group  of  newspapers  stand  at  attention, 
and  within  a  few  hours  each  one  of  these 
newspapers,  purporting  in  every  case  to 
represent  an  authentic  and  individual 
opinion,  asserts  or  denies,  attacks  or  de¬ 
fends,  displays  or  suppresses,  magnifies  or 
disparages,  in  accordance  with  the  will  or 
the  whim  of  the  invisible  dictator. 

“Well,  there  is  no  law  at  present  to 
prevent  newspapers  from  being  treated  as 
mere  commercial  commodities,  as  if  they 
were  so  much  soap  or  oil  or  tinned  meat. 
But  what  of  the  dignity  of  the  press  and 
the  claims  of  the  public?  And  can  news¬ 
papers  be  heard  to  say  that  these  things 
really  do  not  matter  if  nobody  any  longer 
is  ready  to  accept  a  newspaper’s  state¬ 
ments  or  is  willing  to  pay  attention  to  its 
opinions  ?  Here,  too,  there  is  need,  is 
there  not,  for  increasing  vigilance?  And 
if  newspapers  are  indeed  to  be  treated  as 
mere  articles  of  trade,  if  their  function 
is  to  he  simply  to  increase  and  to  inflame 
the  already  deplorable  power  of  mere 
money  in  public  affairs,  is  there  any 
reason  whatsoever  why,  in  any  respect 
whatsoever,  the  law  should  exhibit  any 
special  tenderness  towards  them  ?” 


BALTIMORE  SUN  NAMES 
PROMOTION  CHIEF 

Edwin  A.  Fitzpatrick  to  Direct  New 
Department — P.  J.  Banker 
Succeeds  Him  as 
Assistant  M.E. 


.\  new  [Kisition,  that  of  promotion 
manager  for  the  A.  S.  Abell  Company, 
publishers  of  the  Baltimore  Sun  and  Eve¬ 
ning  Sun,  has  been  created  for  Edwin  A. 
Fitzpatrick,  who  has  been  the  assistant 
managing  editor  of  the  Evening  Sun  for 
four  years  and  who  has  been  associated 
with  the  paper  since  it  began  publication 
April  18,  1910. 

He  has  been  succeeded  as  assistant 
managing  editor  by  Paul  J.  Banker,  who 
came  from  Middletown,  O.,  to  join  the 
Sun.  He  was  the  managing  editor  of  the 
News-Signal  there,  had  executive  news¬ 
paper  experience  in  New  York  City  and 
had  important  duties  with  the  press  sec¬ 
tion  of  the  American  Expeditionary 
Forces  in  France  during  the  war. 

The  promotion  department  will  be 
organized  on  new  lines  and  will  be  one  of 
the  most  important  departments  of  the 
paper. 

Mr.  Fitzpatrick  has  risen  from  the 
position  of  district  police  reporter.  He 
started  in  that  capacity  on  the  Baltimore 
World,  which  ceased  publication  before 
the  Evening  Sun  began  and  which  was  a 
training  school  for  many  Baltimore  news¬ 
paper  men  now  holding  responsible  posi¬ 
tions  in  various  parts  of  the  country.  He 
joined  the  Evening  Sun  when  it  was 
started  and  after  about  a  year,  he  was 
made  make-up  man.  From  this  position 
he  was  transferred  to  a  similar  position 
on  the  morning  paper,  where  the  title  was 
night  editor.  He  was  assistant  editor  of 
the  Sunday  Sun,  was  a  copy-reader,  head 
of  the  telegraph  desk  and  head  -of  the 
desk  of  the  Evening  Sun.  .\bout  ten 


years  ago  he  was  made  city  editor  of  the 
evening  paper.  After  serving  in  that 
capacity  for  six  years,  he  was  made  as¬ 
sistant  managing  editor. 

For  several  years  he  has  had  charge  of 
many  of  the  features  having  to  do  with 
promotion.  He  is  a  native  of  Baltimore. 

Mr.  Fitzpatrick’s  and  Mr.  Banker’s  ap¬ 
pointments  became  effective  Sept.  1. 

Emmett  P.  Kavanaugh,  for  five  years  a 
reporter  on  the  Evening  Sun,  has  been 
made  assistant  circulation  manager  of  that 
paper  under  the  direction  of  Mr.  Fitz¬ 
patrick. 

ENTERS  DAILY  FIELD 

Effective  Sept.  1  the  H'ilson  (Okla.) 
Weekly  Post  was  made  a  daily.  It  is  a 
morning  paper  with  Pete  Ray  Ogdon  as 
editor. 


“Timely  Service” 

“We  wish  to  express  our  appre¬ 
ciation  of  the  timely  service  you 
rendered  in  shipping  the  set  of 
keyboard  buttons. 

“This  order  was  phoned  to  you 
at  9:30  on  the  morning  of  the 
27th  and  was  in  our  office  at  3:45 
the  same  day.” 

THE  INTERSTATE  PRINTING 
COMPANY 

Danville,  HI. 


The  Champ  Who  Tried  to 
Come  Back 


will  tell  the  story  of 


The  Champ  Who  Is  Trying 
to  Come  Back 

JIM 

JEFFRIES 

will  cover  the 

Tunney-Dempsey 

HGHT 

with  four  articles;  written  in  collaboration 
with  a  nationally  known  sports  writer. 

1st  article. — Tunney  in  Training.  (By  mail) 
2nd  article. — Dempsey  in  Training. (By  mail) 

3rd  article. — Before  the  fight.  Comparison 
of  fighters,  with  prediction  of  winner. 
(By  wire) 

4th  article. — Jeff’s  own  story  of  the  battle. 

(By  wire) 

CLOSED  TERRITORY 


New  York 

Minneapolis 

Pittsburgh 

Cleveland 

Cincinnati 

Indianapolis 

Denver 

Toledo 

Oklahoma  City 
Fort  Worth 
Knoxville 
Covington 
Albuquerque 


San  Francisco 
Baltimore 
Washington 
Columbus 
Akron 
Birmingham 
Memphis 
’Houston 
Youngstown 
Evansville 
El  Paso 
San  Diego 
Terre  Haute 


United  Feature  Syndicate 


World  Building 


New  York 


-LINOTYPE— 
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Federal  Tax  Payments  made  by 
the  South — increase  in  1927  against 
a  decrease  in  the  rest  of  the  Country- 


Is  the  South’s  progress  mythical? 

Are  the  South’s  industries  a  flash  in  the  pan? 

Does  the  South  depend  on  any  single  crop? 

If  these  questions  where  answered  in  the  affirmative  the  South’s  Federal  Tax  payments  would  not 
show  constant  increase  against  the  decrease  in  the  rest  of  the  country.  From  the  southern  states 
alone  the  Federal  Government  collected  during  the  fiscal  year  1927,  over  738  million  dollars  of  which 
340  million  was  from  income  tax.  There  was  an  increase  compared  with  1926  of  nearly  52  million 
dollars  in  total  Federal  Tax  receipts,  45  million  dollars  of  which  was  from  income  tax  collections  in 
the  South. 


Of  striking  significance  is  the  fact  that  while  the  South  paid  only  52  million  dollars  more  into  the 
Federal  Treasury  in  total  tax  in  1927  than  in  1926,  Federal  tax  collections  in  the  rest  of  the  country 
outside  of  the  South  during  that  period  was  approximately  22  million  dollars  less. 

The  state  of  North  Carolina  paid  more  taxes  than  the  combined  total  of  all  the  New  England  states, 
and  also  more  than  the  combined  total  of  the  Pacific  coast  states.  Virginia,  Florida  and  Georgia 
paid  more  taxes  than  some  of  the  largest  eastern  and  middle  western  states- 


We  can  go  on  making  such  comparisons  to  almost  endless  extent  which  would  show  a  remarkable 
standing  for  the  South  in  the  payment  of  taxes  as  compared  with  what  many  other  states  paid.  But 
what  we  want  to  prove  by  these  statements  is  that  the  South  is  RICH.  It  is  growing  in  tremendous 
buying  power  and  unquestionably  is  today  the  outstanding  market  for  the  national  advertiser. 

If  your  product  is  not  well  represented  in  the  South,  ask  these  newspapers  listed  below  to  help  you. 


11 


Circu¬ 

lation 

2.500 

Lines 

10.000 

Lines 

ALABAMA 

“Mobile  Mews-Item  . 

. (E) 

13.141 

.05 

.05 

“Mobile  Register  . 

. (M) 

23.326 

.08 

.08 

’‘Mobile  Register  . 

. (8) 

34.630 

.10 

.10 

FLORIDA 

'I'Daytona  Beach  Mews-Journal. 

. (E8) 

9.083 

.065 

.065 

“Lakeland  Register  . 

7.055 

.04 

.04 

tMiami  Herald  . 

. (M) 

44.668 

.11 

.11 

tMiami  Herald  . 

. (3) 

48.751 

.12 

.12 

“Orlando  Sentinel  . 

. . . .  (MAS) 

10.105 

.06 

.06 

“Pensacola  Mews  and  Journal. 

....(EAM) 

9.389 

.07 

.07 

“St.  Petersburg  Independent . . . 

. (E) 

12.874 

.065 

.066 

“Tampa  Times  . 

. (E) 

27.813 

.08 

.08 

“Tampa  Tribune  (M)  41.400... 

53.248 

.10(.143) 

.10(.14B) 

’  West  Palm  Beach  Post . 

. (M) 

12.081 

.07 

.07 

GEORGIA 

“Augusta  Herald  . 

. (E) 

14.190 

.05 

.05 

“Augusta  Herald  . 

14.797 

.05 

.06 

tXacon  Telegraph  . 

. (M) 

25.011 

.08 

.08 

tMacon  Telegraph  . 

. (S) 

25.011 

.08 

.08 

“Savannah  Morning  Mews  (M), 

21,766.  (S) 

22.691 

.06(.07S) 

.06(.07S) 

KENTirCKY 


Circu- 

2.500 

10.000 

lation 

Lines 

Lines 

MORTH  CAROLIMA 

“Greensboro  Daily  Mews . 

....(M) 

30.066 

.08 

.07 

*Oreensboro  Daily  News . 

- (8) 

33.311 

.09 

.08 

“Salisbury  Post  . 

....(E) 

7,718 

.04 

.04 

SOUTH  CAROLIMA 

“Columbia  State  . . 

....(M) 

23.096 

.08 

.08 

“Columbia  State  . 

. (8) 

25.242 

.08 

.08 

“Greenville  Mews  A  Piedmont _ 

.  (MAE) 

36.285 

.11 

.11 

*OreenviUe  News  . 

. (3) 

25.199 

.08 

.08 

“Spartanburg  Journal  . 

....(E) 

4.471  } 

“Spartanburg  Herald  (K)  6,943. . . 

- (S) 

9.048  { 

TEMMESSEE 

“Chattanooga  Times  . 

....(M) 

31.623 

.10 

.10 

“Chattanooga  Times  . 

. (8) 

31.078 

.10 

.10 

tMemphis  Commercisl  Appesl . . . . 

-...(M) 

103.168 

.18 

.18 

tMempliis  Commercial  Appeal.... 

. (8) 

136.115 

.26 

.26 

“Mashville  Banner  . 

. (E) 

59.674 

.11 

.11 

“Mashville  Banner  . 

. (8) 

59.843 

.12 

.12 

VIRGIMIA 

“Danville  Register  and  Bee . 

. .  (MAE) 

16.660 

.06 

.06 

“Danville  Bee  and  Register . 

. .  (EAS) 

20,919 

.07 

.07 

“Mewport  Mews  Times-Herald . . . 

. (E) 

8.394  1 

“Mewport  Mews  Daily  Press . 

..(SAM) 

6.777  ( 

.W 

“Roanoke  Times  A  World  Mews. 

..(MAE) 

27.321 

.08 

.08 

“Roanoke  Times  . 

. (8) 

16.912 

.07 

.07 

“Staunton  Mews-Leader  (M),  Leader.. (E) 

7,064 

.036 

.036 

‘The  Lezincton  Leader. 
‘The  Lezinrton  Leader . 
tPaducah  Sun  . 


(E)  19.739 

.  (B)  19.772 

(E)  9.696 


.07 

.07 

.06 


.07 

.07 

.06 


*  A.  B.  C.  Statement.  Karch  SI,  1917. 
t  OoTemment  Statement.  KaMih  ST,  1997. 
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MOVING  DAY  FOR  MANY 
CAPITAL  BUREAUS 


Twelfth  Floor  of  New  National  Press 
Club  Building  Rapidly  Being  Oc¬ 
cupied  by  Washington 
Correspondents 


Washington,  Sept.  7. — The  National 
I’ress  Building  is  humming  with  activity 
as  V\  ashington  news  bureaus  and  news¬ 
paper  correspondents  are  beginning  to 
settle  in  its  spacious,  beautitully  finished 
oliices. 

The  twelfth  floor,  directly  under  the 
elaborate  quarters  on  the  upper  floors 
which  are  being  prepared  for  the  new 
home  of  the  National  I’ress  Club,  is  fill¬ 
ing  rapidly  with  news  men. 

There  the  Baltimore  Sun  bureau  and 
the  Fltiladelphia  Public  Lcdger-yi ew  York 
Ez'cning  Post  bureau  were  among  the 
first  to  establish  themselves.  The  New 
York  Heratd  Tribune  bureau  will  join 
them  shortly. 

Bascom  N.  Timmons,  Washington  cor¬ 
respondent  for  the  New  York  '1  elegraph; 
Paul  Wooton,  Washington  representative 
of  the  McGraw-Hill  publications;  Rus¬ 
sell  Kent,  V\  ashington  correspondent  for 
a  “string”  of  Southern  newspapers;  Wil¬ 
liam  G.  Gavin  and  Robert  B.  Choate, 
Washington  correspondents,  respectively, 
for  the  Boston  Traveler  and  Boston  Her¬ 
ald,  are  among  those  whose  shingles  have 
already  been  hung  out  upon  the  twelfth 
floor,  which  promises  to  become  the 
“Newspaper  Row”  of  the  structure. 

The  Washington  office  of  Editor  & 
Publisher  is  being  opened  upon  the 
twelfth  floor.  There  also  will  be  located 
before  the  end  of  the  month  the  Wash¬ 
ington  bureaus  of  the  Philadelphia  Eve¬ 
ning  Bulletin,  the  Philadelphia  Inquirer, 
and  the  Harrisburg  (Pa.)  Pairiot-News. 

The  opening  of  the  immense  Fox  The¬ 
atre  on  the  F  street  side  of  the  new 
building  on  Sept.  20,  with  “Roxie”  in 
charge,  will  be  preceded  by  a  private 
showing  the  preceding  night  for  the  mem¬ 
bership  of  the  National  Press  Qub. 
President  and  Mrs.  Coolidge  are  among 
the  distinguished  guests  who  are  expected 
lo  attend. 


No.  7111  Dry  Cell  Eveready  Batteries, 
Thursday. 

Eveready  Radio  Batteries,  Tuesday. 

French  Radio  Batteries,  Tuesday. 

Grebe  Synchrophase  Radio,  Tuesday  and 
Wednesday. 

National  Tuning 'Units,  Friday. 

Philco  Batteries,  Tuesday. 

Radio  Corporation  of  America,  Tuesday, 
but  mostly  Wednesday. 

Sangamo  Mica  Condensers,  Sunday. 

Stromberg-Carlson,  Sunday. 

Vesta  Battery,  Sunday. 

Stationery  and  Office  Equii'Ment 

Parker  Pens  and  Pencils,  Monday. 

Sheaffer  Pens  and  PenciTs,  Monday. 

Toilet  Articles  .\nd  Drugs 

C.  R.  .\cfield  Foot  Specialties,  Sunday. 

Adlerika,  Tuesday,  Wednesday,  Thursday. 

Allcock’s  Plasters,  Sunday  roto. 

Allenrhu,  Tuesday,  W'ednesday,  Thursday. 

Allenrhu  Liquid,  same  but  "staggered.” 

An-a-cin,  Tuesday  and  Friday. 

Angostura  Bitters,  Tuesday. 

Anti  Kamnia  Tablets,  Monday,  Wednes¬ 
day,  Thursday. 

Barbo  Compound,  Tuesday. 

Baume  Bengue,  Wednesday. 

Bayer’s  Aspirin,  Heavy  space  Sunday, 
Tuesday  and  Friday,  Thursday  light, 
very  small  Saturday. 

Bellans,  Wednesday,  Monday,  Wednesday. 

Black  &  White  Beauty  Creations,  Sunday, 
Tuesday,  Thursday. 

Boncilla,  Sunday,  Tuesday,  Thursday. 

Brandreth  Pills,  Sunday  roto. 

Bromo  Quinine,  Monday  and  Wednesday. 

Brownatone,  Thursday. 

Dr.  Caldwell’s  Syrup  Pepsin,  Sunday, 
Tuesday,  Thursday. 

California  Fig  Syrup,  Sunday  and  Wed¬ 
nesday. 

Bulgarian  Herb  Tea,  Sunday,  Tuesday, 
VVednesday,  Thursday. 

Cuticura,  Sunday,  Wednesday  and  Friday 
heavier,  Monday  and  Thursday  light. 

Carter’s  Little  Liver  Pills,  Sunday. 

Cascarets,  Sunday  and  Wednesday. 

Castoria,  Monday,  Tuesday,  Thursday. 

Chamberlain’s  Cough  Remedy,  Tuesday 
and  Thursday. 


Listerine  Tooth  Paste,  Sunday  roto.  Wyeth  Sage  and  Sulphur,  Tuesday  and 
Lucky  Tiger  Dandruff  Remedy,  Sunday.  'Thursday. 

Luden’s  Menthol  Cough  Drops,  mostly  2emo,  Monday  and  Wednesday. 

Monday.  Wednesday,  Friday.  143  0(30  ^ 

M^ry  T^GolSn  Hair  Restorer,  Sunday 

Maybelline,  Sunday  roto.  interesting  points. 

McCoy's  Cod  Liver  Oil  Tablets,  Tuesday 
and  Friday. 

Mello-Glo,  Monday,  Wednesday,  Friday. 

Mentho  Sulphur,  Sunday  and  Thursday. 

Mercolized  Wa.x,  Wednesday. 

Moone’s  Emerald  Oil, 

Thursday. 

Mother  Gray’s  Sweet  Powder,  Tuesday, 

Wednesday,  Friday. 

Mulsified  Cocoanut  Oil,  Sunday  and 
Wednesday. 

Musterole,  ilonday,  Wednesday,  Thurs¬ 
day. 

Nature's  Remedy,  Tuesday. 

Nourishine,  Wednesday.  _  _  _ 

Orphos  Tooth  Paste,  Tuesday,  Wednes-  day  and  Tuesday  were  the  heavy  days® 
day.  radio.  The  advertisers  of  toilet  goods  aal 

Pape’s  Cold  Compound,  Monday,  Tuesday,  proprietaries  released  copy  as  follows; 

Wednesday,  Thursday,  Friday.  Sunday  33  pieces;  Monday,  33;  Tuesday, 

Pape’s  Diapepsin,  Tuesday  and  Thursday.  37;  Wednesday,  51;  Thursday,  40;  Fri- 
Partola,  Monday,  Tuesday,  Wednesday, 

Thursday. 

Pazo  Ointment,  Tuesday.  _ _ 

Pepsodent  Tooth  Paste,  Sunday  roto  and  bacco  copy.  Except  for  food  and  toiki 
Monday.  goods  advertising,  national  users  of  spaa 

Pertussin,  Monday,  Tuesday,  Thursday,  showed  a  disposition  to  not  run  too  many 
Peterson’s  Ointment,  Thursday.  insertions  on  Friday,  which  they  knot 

Phillips’  Milk  of  Magnesia,  Monday  and  to  be  a  heavy  local  day. 

Thursday. 

Piso,  Monday  and  Thursday. 

Plantabbs,  mostly  Monday  and  Wednes¬ 
day. 

Plapao,  Sunday. 

Pompeian  Olive  Oil,  Friday  and  one  other 
weekly  insertion,  Monday,  Tuesday, 

Wednesday  or  Thursday. 

Prim  Hair  Pins,  Tuesday. 

Pyramid,  Tuesday  and  Thursday. 

Rahnous,  Monday. 

Raz-Mah,  Sunday  and  Wednesday. 

Red  Foot  Corn  and  Callous  Remover, 

Wednesday. 

Rem,  Sunday  roto. 

Rinex,  Tuesday 


Only  19  pieces  of  national  copy  ap. 
peared  on  Saturdays  in  this  sizable  dailj 
newspaper.  The  total  Saturday  national 
linage  was  only  1,403  lines  or  less  than 
1  per  cent  of  the  month’s  total.  Doe 

Tuesday  and  this  not  indicate  a  remarkably  good  op¬ 
portunity  for  gaining  the  public’s  atten. 
tion. 

The  newspaper  released^  54  pieces  oi 
national  copy  on  Sunday,  58  on  Monday, 
70  on  Tuesday,  73  on  Wednesday,  66  « 
Thursday  and  51  on  Friday.  The  fooi 
advertisers  used  four  on  Sunday,  10  ® 
Monday  17  on  Tuesday,  12  on  Wednesday, 
14  on  Thursday  and  20  on  Friday.  Sue 


day,  25 ;  Saturday,  4. 

Monday  and  Tuesday  were  the  big  days 
in  number  of  pieces  of  cigaret  and  to- 


One  surprise  which  developed  from  thij 
analysis  was  that,  next  to  Saturday  and 
Friday,  Wednesday  had  the  lightest  linagt 
of  the  week.  While  in  the  number  d 
pieces  of  copy  published,  it  ranked  hi^ 
most  of  them  were  small  and  the  total 
linage  was  less,  only  16,691  lines  for  the 
month.  For  some  reason  the  tobacco  ad¬ 
vertisers  appeared  to  “go  easy”  on  ths 
mid-day  of  the  week.  The  food  adver¬ 
tisers  preferred  Tuesday  and  Thursiy 
The  toilet  goods  advertisers  also  did  not 
order  their  largest  space  on  Wednesdayi 
Only  a  few  advertisers  varied  their 
schedule  as  to  days  of  the  week.  Most 


ana  i  nursaay.  .  t-  •  Dr  Scholl’s  Zino  Pads  Tuesdav  Wednes-  picked  certain  definite  days  and 

Check  Cough  Remedy,  Tuesday  and  Fn-  Thursdav.  Fridav  Satur’dav  90Py  on  them  religiously  week 


GENERAL  ADVERTISERS  DRIV- 
ING  INTO  TRAFnC  JAMS. 


{Continued  from  page  3) 


day. 

Coco  Cod,  varying. 

Coty,  Sunday  roto. 

Creomulsion,  Monday,  Wednesday  and 
Friday. 

Danderine,  Sunday. 

Dare’s  Mentha  Pepsin,  Tuesday  and 
Thursday. 


day,  Thursday,  Friday,  Saturday. 
Scott’s  Emulsion,  Tuesday,  Friday. 
Sloan’s  Liniment,  Monday,  Wednesday, 
Friday. 

Squibb’s  Dental  Cream,  Sunday  roto. 
Squibb’s  Cod  Liver  (Dil,  Monday  and 
Thursday. 

Sta-Rite,  Sunday. 


Doan’s  Kidney  Pills,  Monday  or  Tuesday.  Stuart’s  Dyspepsia  Tablets,  Sunday,  Tues 


Ward  Baking  Company,  Wednesday  and 
Friday. 

White  House  Coffee,  Monday,  Thursday, 
Friday. 

Zuma,  Monday  and  Wednesday. 

Goods,  Household 

A.  P.  W.  Satin  Tissue,  Monday  and 
Thursday. 

Carbona  Qeaning  Fluid,  Monday  and 
Wednesday. 

Diamond  Dyes,  Monday  and  Wednesday. 

Graybar  Electric  Washing  Machines, 
u.sually  Wednesday  and  Friday. 

Little  Boy  Blue  Bluing  and  Little  Bo 
Peep  Ammonia,  Monday. 

Lux  Flakes,  Wednesday. 

Northern  Tissue,  Friday. 

RInso,  Thursday. 

Two-in-One  Shoe  Polish,  Tuesday  and 
Thursday. 

Magazines  and  Books 

G  &  C  Merriam  Co.,  Sunday. 

Indies  Home  Journal,  Tuesday. 

Musical  Instruments  and  Records 

Brunswick  Records,  Thursday  and  Friday. 

Victor  Talking  Machine  Co.,  Sunday. 

Plumbing  and  Heating 

.American  and  Ideal  Radiators  and  Boilers, 
Tuesday,  Wednesday  or  Thursday. 

Jewelry 

Westclox,  Monday. 

Radio  Equipment 

Acme  Apparatus,  Sunday. 

Atwater  Kent,  Sunday. 

Briggs  &  Stratton  “Radi-A,”  Sunday. 

Burgess  Radio  Batteries,  Sunday. 

darhoroundum,  Sunday. 

Cunningham  Tubes,  Thursday. 


Dr.  Drake’s  Glessco,  Monday,  Wednesday 
and  Friday. 

Dr.  Edward’s  Olive  Tablets,  Monday, 
Tuesday,  Wednesday,  Thursday,  Satur¬ 
day. 

Eade’s  Pills,  Monday  and  Thursday. 

Edna  Wallace  Hopper  Quindent  Tooth 
Paste,  Friday. 

Elizabeth  Arden  Products,  Thursday. 

Father  John’s  Medicine,  Sunday  and 
Wednesday. 

Foley’s  Honey  &  Tar,  Monday,  Wednes¬ 
day  and  Friday. 

Forhan’s  Tooth  Paste,  Tuesday. 

Fox  Medicine  Co.,  Wednesday. 

Freezone,  Sunday. 

Gillette  Safety  Razor,  mostly  Tuesday. 

Glostora,  Sunday. 

Gold  Medal  Haarlem  Oil  Capsules,  Mon¬ 
day,  Wednesday,  Friday. 

Gude’s  Pepto  Mangan,  Wednesday,  Thurs¬ 
day. 

Hair  Groom,  Sunday  and  Thursday. 

Heet,  Monday  and  Thursday. 

Herpicide,  VVednesday. 

Hill’s  Cacara  Bromide  Quinine,  Monday, 
Wednesday,  Friday. 

Howard’s  Buttermilk  Cream,  Thursday. 

Hunt’s  Internal  Bath,  Monday. 

Hy-Pure  Products,  Monday,  Wednesday, 
Saturday. 

Ice  Mint,  Tuesday,  Wednesday,  Friday. 

Jad  Salts,  Sunday,  Tuesday,  Thursday, 
Friday. 

Kemp’s  Balsam,  Monday  and  Thursday. 

Kolorbak,  Tuesday  and  Sunday  roto. 

Kondon’s  Catarrhal  Jelly,  Monday  and 
Wednesday. 

Kotex,  Monday,  Wednesday  and  Friday. 

Laxa  Pirin,  Monday. 

Leonard’s  Ear  Oil  Wednesday. 

Lifebuoy  Soap,  Wednesday. 

Liquid  Arvon,  Sunday,  Tuesday,  Friday. 

Listerine,  Wednesday.  '  - 


day,  Thursday. 

Stuart’s  Calcium  Wafer’s,  Sunday,  Wed¬ 
nesday,  Friday. 

Sur-Lay  Hair  Dressing,  Thursday. 

T.  R.  C’s,  Sunday,  Wednesday. 

Tanlac,  Sunday. 

Thoxine,  Wednesday  and  Friday. 

Tonsiline,  Monday,  Wednesday,  Friday. 

Tween-Toes,  Tuesday,  Wednesday. 

Tyroler  Ear  Conformer  Cap,  Monday. 

U.  S.  Playing  Cards,  Tuesday. 

Van  Ess  Liquid  Scalp  Massage,  Monday 
and  Thursday. 

Vick’s  Vapo  Rub,  Sunday,  Tuesday, 
Wednesday. 

V’^inol,  W'^ednesday. 

W'^eldona,  Sunday  and  VV'^ednesday. 


after  week. 

.•Vctually,  Sunday  proved  to  be  the  peak 
day  of  the  week  in  national  linage  with 
a  total  of  33,566,  swelled  by  6,272  n 
cigarets  and  tobacco,  3,754  in  food,  4373 
on  radio  and  13,697  on  toilet  goods  and 
medicines.  Tuesday  came  second  with  a 
total  of  32,140  lines.  Food  occupied 
6,554  and  tobacco  8,820  lines. 

Thursday  emerged  third  with  28,060 
lines,  of  which  9,408  were  on  food.  Mob- 
day  stood  fourth  in  volume  with  19,5®( 
Wednesday  was  fifth,  Friday  sixth,  and 
Saturday  occupied  the  cellar  position.  It 
would  appear  that  some  manufacturen 
can  get  the  jump  on  their  competitors  by 
using  their  big  space  on  Wednesday. 

With  fall  and  winter  advertising  5ch^ 
dules  about  to  break,  now  is  a  favoraWe 
opportunity  to  overhaul  every  detail  con¬ 
nected  with  them,  among  which  the  selec¬ 
tion  of  the  days  of  the  week  deserve 
detailed  consideration.  Keen  analysii 
rather  than  blind  following  of  traditioi 
will  prove  helpful. 


*)  ^FOR  PROMPT  SERVICE^ 


BORDERS  »  ORNAMENTS  «  BRASS  RULE  f 
Printers  Supplies  f 

KELLY  PRESSES  ♦  KLYMAX  FEEDERS  •  PAPER  CUTTERS  i, 

HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR  ( 
AMERICAN  CUT-COST  EQUIPMENT  i* 

CarritJ  in  slock  for  prompt  shipment  at  the  following  Selling  Houses  of  thef 

American  Type  Founders  Company 


Boston 

NewYorW  _ _ 

PWilailelpKia  Atlanta 
ButTal 


Balti  more  PittsLiirsK  Oincinnati 
Rickmond  Cleveland  St.  Louis 

Detroit  A4.ilwaukee 
Ckicaso  ^  Ai.inneapoli.1 


Kansas  City  San  Francisco 
Des  Aloines  Portland 
Denver  Spokane 

Los  Angeles 
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[^EW  PHOTO-RADIO 

device  invented 


HeceiTing 


Machine  Can  Be  Plugged 
Into  Any  Loud  Speaker  Socket, 
Inventor  Claim* — Apparatus 
Cost*  Only  $100,  He  Says 


Just  plug  tills  iic'v  machine  into  your 
radio  loud  speaker  socket  and,  it  ttiere 
happens  to  be  any  on  the  ether  waves, 
vou  will  be  able  to  receive  a  picture  right 
in  the  newspaix-r  oiiice. 

This  invention  will  be  demonstrated  for 
•he  first  time  at  the  Radio  W  orkl’s  b'ai 
in  Xew  York  duraig  the  week  of  Sept.  IS. 
The  invention,  which,  it  is  said,  can  be 
duplicated  by  radio  e.\perimenters  foi 
about  $100,  is  that  of  A.  L).  Cooley,  who 
has  been  experimenting  with  photo-radio 
in  the  laboratory  of  i\adio  Broadcast  ai 
Garden  City  since  1923,  according  to 
Willis  K.  Vn  ing,  editor  of  the  magazine. 

"The  Cooley  picture  receiving  methou 
is  designed  to  be  applicable  to  any  broad¬ 
cast  receiver,”  said  Mr.  W  ing  yesterday. 
-The  picture  unit  plugs  into  the  set  in¬ 
stead  of  the  loud  speaker,  but  an  addi¬ 
tional  stage  of  audio  amplification  is  used. 
The  picture  producer  is  inexpensive.  It 
can  be  built  by  radio  experimenters  for 
approximately  $100.  A  feature  is  that 
it  can  pick  up  pictures  on  the  wave 
lengths  used  for  broadcasting;  that  is, 
irom  200  to  550  meters.  An  illustration 
measuring  four  by  five  inches  can  be  re¬ 
ceived  in  three  minutes. 

“The  instrument  is  simple  to  operate, 
but  the  quality  is  not  perfect.  It  does 
not  compare  with  the  quality  of  the  pic¬ 
tures  sent  and  received  by  the  American 
Telejdione  and  Telegraph  Company’s  wire 
method.  I  should  say  that  the  quality  is 
comparable  to  that  of  music  broadcast  in 
1923. 

“The  big  trick  is  in  the  printing.  Mr. 
Cooley  has  developed  a  printing  system 
based  upon  a  corona  discharge  which  af¬ 
fects  sensitized  paper.  That  affords 
speed.  It  is  a  remarkable  job  consider¬ 
ing  the  cost  is  so  low.  The  circuit  itself 
is  very  simple  and  the  novelty  is  found  in 
the  refinement  of  the  instrument.  We 
will  make  demonstrations  at  the  Radio 
World’s  Fair,  but  wire  connections  will 
probably  be  used  instead  of  broadcasting 
irom  a  radio  station.  The  picture  is  re¬ 
corded  on  a  revolving  cylinder,  which  is 
smchronized  with  a  transmitting  cylinder 
containing  the  original  picture.” 

Mr.  Wing  said  that  several  manufac¬ 
turers  had  received  the  specifications  and 
that  photo-radio  receiving  units  probably 
would  be  available  in  about  a  month  for 
radio  experimenters,  among  whom  the 
new  device  is  expected  to  stir  up  consid¬ 
erable  interest. 


Robert  L.  Ncjrton,  of  the  Boston  Post, 
and  Oliver  McKee,  Jr.,  of  the  Boston 
Tratiscrift,  are  among  the  Washington 
correspondents  assigned  to  journey  to 
Paris  to  “write  up”  the  convention. 
Leading  newspapers  throughout  the  coun- 
tr\  are  to  be  represented  there. 

A  TIP  FOR  AD  CENSORS 

Medical  Council  Informs  Against  Worth¬ 
less  Proprietaries 

Those  newspaper  advertising  managers 
wishing  to  keep  their  columns  free  from 


fraudulent  and  misleading  proprietary 
advertisements  may  obtain  information 
and  assistance  by  applying  to  the  Council 
on  Pharmacy  anJ  Chemistry  of  the 
.\merican  Medical  -Association. 

Functions  of  this  council  are  described 
in  a  recent  article  in  the  .Vctc  York 
Medical  Week,  official  organ  of  the 
Medical  Society  of  the  County  of  Xew 
York.  The  article  describes  the  methods 
for  distinguishing  between  “the  meritori¬ 
ous  and  the  worthless,  the  good  and  the 
down-right  harmful,  in  this  flood  of 
medicinal  priKlucts,  all  of  which  pro¬ 
claim  themselves  sure,  safe  and  effective 


remedies  for  the  various  conditions  they 
purport  to  treat."  The  council  has  a 
listing  of  "New  and  Non-Official 
Remedies.”  The  article  continues : 

“Most  medical  journals  of  standing 
refuse  to  accept  the  advertisements  of  any 
product  that  is  not  includetl  in  ‘New  and 
Non-Official  Remeilies’.  .  .  .  The 

impetus  this  gives  to  reliable  high  grade 
medicaments  is  self-evident. 

"Tliere  is  no  injustice  worked  on  any 
deserving  article  by  the  rulings  of  the 
Council.  .Ml  products  submitted  are 
analyzed  and  rejected  ones  are  given  an 
opiiortunity  to  conform  to  re<iuirements. 


NEWS  MEN  SAIL  FOR  PARIS 


Msny  Assigned  to  Cover  American 
Legion  Convention  Tliere 

What  promises  to  be  the  greatest 
exodus  of  .American  newspapermen  to 
Europe  since  the  World  War  and  the 
Peace  Conference  which  followed  it,  is 
now  under  way. 

Either  as  special  correspondents  or  as 
World  War  veterans,  a  small  army  of 
"T'Rns  are  either  on  the  high  seas  or 
about  to  sail  for  the  American  Legion 
convention  at  Paris. 

Leviathan,  sailing  Saturday  from 
will  carry  among  the  thou¬ 
sands  of  ex-soliders  a  number  of  news¬ 
papermen.  . 

R-  Holmes,  manager  of  the 
Washington  bureau  of  the  International 
News  Service,  will  be  aboard,  on  his  way 
to  cover  the  convention, 
ti.  McGahan,  member  of 

li-  bureau  of  the  Philadet 

pnia  Inquirer  and  past  commander  of  th‘ 
uistrict  of  Columbia  Department  of  the 
Legion,  wifi  be  another  Leviathan  pas- 
McGahan  will  sail  minu 
brand-new  golf  outfit,  which  disap 
Wred  w-hen  his  car  was  stolen  recentl 
Tk'"  National  Press  Club 

the  Washington  Post  is  sendinr 

ted  S.Stk  ’  ^^^^^Ston  Star. 


EYESTRAIN  ENDS . . . 


The  British  delegation  of  trade-union 
representatives,  who  came  here  on 
Tuesday  at  the  invitation  of  "The  Lon¬ 
don  Daily  Mail”  to  study  reasons  for 
the  disparity  between  the  high  wages 
and  prosperous  living  conditions  of  the 
American  worker  and  their  own  lower 
wage  standards,  gained  considerable 
light  in  a  tour  of  several  industrial 
establishments  in  Brooklyn  yesterday. 

They  were  curious  to  know  how  it 
was  that  the  average  wage  of  the 
American  toiler  virtually  doubled  that 
of  his  British  brother,  and  how  it  was 
possible  for  industries  here  to  offer 
such  fat  envelopes  to  their  employees 
and  at  the  same  time  compete  success¬ 
fully  in  world  markets. 

After  a  study  of  the  Brooklyn  Edison 
plant  and  the  factory  methods  of  jne 
Mergenthaler  Linotype  Company  in 
Brooklyn,  the  delegates  remarked  that 
one  of  the  vital  reasons  for  the  dis¬ 
parity  was  that  the  American  worker 
was  capable  of  producing  and  actually 
did  produce  more  than  the  British 
toiler  in  a  given  time. 

This  he  was  enabled  to  do,  they 
learned,  because  of  the  high  standards 
of  efficiency  obtaining  here,  mass  pro¬ 
duction  methods,  the  utter  perfection 
of  organization  for  which  the  American 
industrialist  seems  always  to  be  striv¬ 
ing,  and  labor-saving  devices  evident 
on  every  hand. 

The  comments  of  the  delegates  were 
voiced  by  Sir  Percival  Phillips,  special 
correspondent  of  “The  Daily  Mail,” 
Fenton  MaePherson,  of  the  same  news¬ 
paper,  and  William  Mosses,  J.  P.,  who 
had  a  prominent  part  in  the  British 
Labor  Ministry  during  the  war. 

Mr.  MaePherson  also  noted  that  the 
welfare  facilities  offered  by  the  Ameri¬ 
can  plant  were  much  more  elaborate 
than  in  England  and  that  equipment 
and  quarters  were  more  beneficial. 
This  was  evidently  the  result,  he  ob¬ 
served,  of  the  frequent  scrapping  of 
plants  here  to  make  way  for  expansion 
and  development.  His  countrymen  are 
loath,  he  said,  to  tear  down  a  building 
that  has  served  twenty  years  or  more. 

Mr.  Mosses  dwelt  on  the  turnover  ca¬ 
pacity  of  the  American  employee.  The 
average  industrial  worker  here,  he 
noted,  was  of  as  high  moral  type  as  his 
British  confrere,  and  is  much  better 
equipped  for  his  Job  both  with  respect 
to  knowledge  and  tools.  “There  is  no 
doubt,”  he  commented,  “that  with  this 
high  rate  of  production  the  American 
worker  earns  his  pay.” 


....  and 

Easy  Reading 
Begins 

ti’heii  you  change  to 


.  “  LINOTYPE— 
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nciL’s  papers 
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•UR  OVN  VORl£> 

"  or  LetTbRS 


By  JAMES  MELVIN  LEE 


"DURTON  RASCOE  prints  in  The 
^  Bookman  for  September — the  first  is¬ 
sue  under  his  editorship — a  personality 
sketch  of  his  life-long  friend,  Keith  Pres¬ 
ton  who  died  July  7,  1927.  Preston  had 
been  formerly  an  associate  professor  of 
Latin  at  Northwestern  University,  but 
he  was  more  widely  known  as  the  con¬ 
ductor  of  the  column  “Hit  or  Miss”  in 
the  Chicago  Daily  News.  While  still  a 
professor  of  Latin  he  was  a  brilliant  con¬ 
tributor  to  the  late  Bert  Leston  Taylor’s 
column  in  the  Chicago  Tribune  where  he 
signed  his  contributions  by  the  pseudonym 
“Pan.” 

Preston  later  brought  together  many  of 
his  contributions  to  the  Tribune  into  a 
took  entitled  “Types  of  Pan.”  His  last 
volume,  made  up  of  contributions  to  the 
“Hit  or  Miss”  column  of  the  News,  car¬ 
ries  the  appropriate  title  “Top  O’  the 
Column.”  Many  of  Preston’s  admirers, 
however,  would  put  first  the  collection  of 
verse  that  appeared  under  the  title 
“Splinters.”  In  the  “Outside  World  of 
Letters”  Preston  is  best  known  for  his 
book  column  “Periscope”  which  he  also 
conducted  for  the  News. 

At  the  time  of  Preston’s  death  he  was 
preparing  a  series  of  articles  for  The 
Bookman  on  the  Greek  and  Latin  classics. 
These  articles  were  to  interpret  classical 
authors  in  terms  of  modern  life  in  such 
a  way  as  to  interest  those  who  were  not 
familiar  with  the  Latin  and  Greek  au¬ 
thors  either  in  the  original  or  in  the 
translation.  ' 

Only  one  of  this  series  had  been  com¬ 
pleted  by  Preston.  This  one,  which  takes 
up  Martial ■■  as  a  Roman  journalist,  also 
appears  in  The  Bookman  for  September. 
It  shows  how  Martial  was  the  first  Roman 


writer  to  make  the  public  his  regular 
meal  ticket.  His  epigrams  might  have 
had  some  such  column  heading  as  “Rome 
Day  by  Day”  so  filled  were  they  with 
wit,  satire,  cynicism,  and  more  especially, 
a  generous  helping  of  scandal.  He  is 
said  to  have  covered  the  courts  and  auc¬ 
tion  rooms  in  Rome  that  he  might  re¬ 
write  for  his  periodical  the  snappy  come¬ 
backs  of  lawyers  and  auctioneers. 

A  Latin  youth  stood  looking  up  at  the 
Aqueduct  which  furnished  the  water  for 
the  baths  of  Agrippa.  As  he  did  so,  he 
was  struck  by  a  falling  icicle  and  killed. 
Preston  tells  how  Martial  reported  the 
tragic  oddity  and  even  tacked  on  this 
Brisbanian  moral : 

What  may  not  happen  when  cruel  Fortune 
wills? 

Where  are  we  safe  when  aqua  pura  kills? 

Preston  then  goes  on  to  show  how  Mar¬ 
tial  who  had  come  from  the  provinces  to 
Rome  under  Nero  was  a  journalist  in  the 
worst  as  well  as  in  the  best  sense  of  the 
word.  He  shows  how  Martial  .was  the 
first  press  agent  and  professional  panegy¬ 
rist  and  had  a  long  list  of  fairly  profitable 
accounts — but  adds  that  the  rewards  of  a 
press  agent  in  Neroian  days  were  pa¬ 
thetic  when  compared  with  the  pickings 
in  these  so-called  enlightened  days. 

Martial  even  though  the  official  press 
agent  for  the  imperial  circuses,  found 
good  copy  in  the  books  sold  in  the  stalls 
along  the  .Appian  Way.  Among  the 
samples  given  is  the  following: 

“Arms  and  the  man”  we  read  till  dinner; 
Full  fed,  a  man  wants  something  thinner, 
I.ight  verse  is  then  extremely  pat. 

So,  reader,  here  is  Vergil’s  ‘Gnat.’  ” 

Another  point  about  Martial  is  thus 
emphasized : 


To  balance  Martial’s  commercial  activities 
we  may  mention  that  he  anticipated  and  opposed 
the  halitosis  motif  in  modern  advertising.  An 
epigram  addressed  to  a  man  who  took  patent 
medicine  to  cover  bad  breath,  assures  him 
that  the  remedy  is  more  flagrant  than  the 
disease. 

This  quotation  from  the  article  is  suffi¬ 
cient  to  show  Martial  at  his  worst: 

No  tabloid  goes  so  .far  in  meeting  the  popular 
taste  for  ixirnography  as  Martial  did,  and  in 
contradiction  to  the  modern  belief  that  the  lid 
was  off  among  the  dear  old  pagans,  he  was 
often  and  severely  criticised  for  immoral  verse. 
In  reply,  he  rather  weakly  pleads  that  although 
his  muse  is  naughty,  his  life  is  beyond  re¬ 
proach,  and  that  his  writings  are  not  intended 
“virginibus  puerisque.” 

One  important  thing  that  is  overlooked 
in  the  article  is  the  advertising  which 
Martial  inserted  at  “regular  rates.”  In 
reading  Martial  myself,  I  have  been  re¬ 
peatedly  struck  with  the  way  in  which 
Cosmos,  the  Colgate  of  Nero’s  day,  had 
preferred  position  to  advertise  lip-stick, 
rouge,  perfumes,  etc.,  to  the  ladies  of 
Rome. 

»  * 

ALW.WS  a  writer  of  rare  charm. 
Earnest  Elmo  Calkins  of  the  well- 
known  advertising  firm  of  Calkins  and 
Holden  turns  in  gocxl  copy  to  the  At¬ 
lantic  Monthly  for  September  in  an  ar¬ 
ticle  “Insuring  Insurance.” 

After  mentioning  how  advertising  men 
sometimes  call  advertising  “business  in¬ 
surance”  he  takes  up  the  matter  of  ad¬ 
vertising  insurance. 

Among  the  campaigns  which  he  spe¬ 
cifically  mentions — evidently  with  praise 
— are  those  of  the  Metropolitan  Life  and 
the  Hartford  Fire  Insurance  Companies. 

What  holds  insurance  companies  from 
advertising  in  his  opinion  is  partly  in¬ 
difference  and  partly  ignorance.  He  does 
not  hesitate  to  say  that  insurance  com¬ 
panies  which  do  not  advertise  have  no 
conception  of  what  advertising  could  and 
should  do  for  them,  since  they  think  of 
it  only  as  a  means  of  immediate  selling — 
something  they  say  they  do  not  need. 

But  if  those  who  control  the  destinies  of 
insurance  companies  will  read  this  ar¬ 
ticle  by  Mr.  Calkins  they  may  change 
their  minds.  Insurance  does  need  adver¬ 
tising. 


WrHERE  is  journalism  going?  Thatij 
^  the  rhetorical  question  asked  by  Th, 
New  Republic  in  an  editorial  in  its  issi* 
for  Aug.  31.  The  article  is  based  upon 
a  recent  newspaper  consolidation  in  Pitts, 
burgh  and  elsewhere.  Editor  &  P(.i. 
USHER  is  quoted  as  being  “The  reliabfe 
journal  of  the  trade.” 

The  New  Republic,  of  course,  is  not® 
sympathy  with  such  consolidations  but  j 
frankly  admits  that  nothing  could  be  mon 
futile  than  to  utter  jeremiads  about 
developments  discussed  somewhat  in  (i^ 
tail  in  the  editorial.  It  concedes  that  thtst 
consolidations  are,  in  the  main,  econonj 
in  character  and  hence  it  is  useless  to 
make  gestures  of  moral  disapprobation. 

A  gleam  of  hope,  however,  is  found  i 
the  fact  that  American  journalism  b 
growing  more  self-conscious  and  seh'. 
critical. 

Another  gleam  of  hope,  so  the  editorii 
points  out  in  conclusion,  is  that  as  the  big 
papers  grow  bigger,  small  ones  may  if. 
pear,  “mushrooms  among  the  oaks,  pro. 
duced  for  comparatively  small  groups  o; 
men  who  have  common  interests,  paper; 
operated  at  small  expense  and  attamia 
without  much  difficulty  a  degree  of  to- 
nomic  independence  which  insures  intel¬ 
lectual  independence.” 

The  last  hope  expressed  is  that  journal 
ism  will  prove  to  be  a  self-bailing  boat 

'C’OR  readers  of  “Our  Own  World  oi 
Letters”  the  article  in  The  Natim 
for  Aug.  31  that  will  most  appeal  to  then 
is  the  one  that  carries  the  caption  “Hones¬ 
ty  in  Advertising.”  Written  by  Raymoni 
Fuller,  it  puts  the  advertisements  of  mair, 
companies  into  a  test  tube  for  a  detailel 
analysis  of  how  much  truth  they  cont^ 
The  results  are  not  what  those  who  art 
interested  in  truth  in  advertising  will  fai 
especially  gratifying.  In  many  adve- 
tisements  only  “traces”  of  truth  can  be 
found.  Just  what  advertisements  look 
* 

'T'HE  expulsion  of  Joseph  De  Courcty, 
correspondent  in  Mexico  City  of  the 
New  York  Times  is  a  subject  discussed 
like  when  put  under  a  microscope  maybe 
seen  in  this  article. 
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^  ♦nriallv  in  Atnerica — a  Catholic  review  which  reaches  the  world  from  Russia  itself  may 
efllion**  /  ,  A..rr  '>7  be  said  to  be  government  made  news. 


S  the  week— in  its  issue  for  Aug.  27. 
The  concluding  thought  in  the  editorial  is 
the  question,  “Who  has  forbidden  the 
American  newspapers  to  publish  Mexico’s 
true  story?” 


Other  details  are  thus  given: 


The  Russian  Foreign  Office  maintains  a  press 
bureau  under  the  direction  of  the  very  able  Mr. 
Rothstein.  Associated  with  him  is  a  Mr.  Shou- 
bin.  who  has  spent  much  time  and  learned  much 
of  his  journalism  in  New  York  City.  For  that 
nOR  practical  printers  I  want  to  mark  matter,  it  should  be  said  that  the  greatest  of  all 
r  ^  \r  ••  1  Russian  journalists,  Mr.  Boukhann,  also  held 

^  for  special  perusal  Our  Medixval  at  one  time  the  ^itorship  of  Sovy  Mir  (New 
Timograi^y”  which  Douglas  C.  McMur-  VVorld).  a  Russian  newspaper  in  New  York 
,  j,,, Aterfurv  City.  But  then,  to  name  all  the  members  of 

trie  contributes  to  xn&  Anuncmi  Mercury  Russian  Government  who  have  either 

ior  Septcniber.  Mr.  McAlurtrie  is  the  au-  Uved  or  worked  in  America  would  be  almost  to 
ttmr  of  “\merican  Tvpe  Design”  and  is  publish  a  roster  of  the  Government  itself. 

,  .sf  Art  Tvhoeratyhirn  He  is  Under  the  Press  Bure.au  is  the  censor.  The 

the  editor  Ot  Ars  l  yp  g_  ^  Foreign  Office  maintains  that  the  censor  is 

now  3  practical  printer  in  Chicago  but  wrongly  named:  they  say  that  his  real  title 

aas  formerly  director  of  the  Columbia  should  be  "Official  to  aid  the  foreign  correspond- 

r.  •  •»..  nrlntinrr  rtffiee  ents  in  obtaining  correct  information.”  The 

IniverSlty  priming  o  ^  .  newspaper  correspondents  told  me  that  the  censor 

seldom  actually  (as  was  so  frenuently  done  dur- 

II'Y  L  LEE  in  his  book  “U.  S.  S.  R.”  *be  war)  cuts  out  parts  of  their  dispatches. 

.'  f  c  _-_i:„»  _ a  When  he  finds  something  in  one  of  their  tele- 

(Lnion  of  Socialist  Sov  let  Kepilblics)  grams  which  he  thinks  is  wrong,  he  is  apt  to 
has  two  chapters  of  immediate  interest  call  the  correspondent  on  the  telephone  and  ad- 
m  newspaper  people.  Thev  are  Chapter  ''*«  h'"’  ‘^at  he  has  the  situatmn  inaccurately 
to  *  TV  ’  down.  He  then  suKKests  to  the  corre- 

VIII  and  Lnnptcr  1A.  st>ondent  what  the  actual  facts  arc. 

In  the  former  Mr.  Lee  tells  how  Rus- 

(ia  learns  of  the  World.  Distribution  The  following  paragraph  reports  how 
of  news  in  Russia  is  concentrated  in  one  American  newspapers  are  represented : 

organization  known  as  under  American  newspapers  and  news  associations 

the  direct  control  Ot  the  Vjoyernmenu  maintain  eight  correst^ndents  in  Sloscow,  The 
Russian  newspapers  are  prohibited  from  Associated  Press.  United  Press,  the  Universal 
•  n ur  G  AvrATit  (Hcarst)  Service,  each  have  their  independent 

receiving  telegraphed  n  e  w  S  except  representatives.  The  Associated  Press  does  not 
through  the  Tass  which  aistributes  tor-  obtain  its  information  from  the  Tass  Agency, 
pim  news  through  six  subsidiary  news  Individual  American  newspapers  represented  by 
*  In  tVio  rocnootivo  ci'y  Correspondents  in  Russia  are:  .Veto 

agencies  operating  in  the  respective  six  Times,  Chicago  Daily  News,  Christian 

republics  of  the  Soviet  Union.  In  addl-  Science  Monitor,  Boston,  and  Jewish  Freiheit, 
nonre  cpnt  from  nnp  rennblip  to  New  York. 


Sales  Maiikei) 


non  any  news  sent  from  one  republic  to 
the  other  must  be  done  through  the  Tass 
The  workings  of  the  Tass  are  thus  de¬ 
scribed: 


Sa  W.  HINSHAW,  who  is  a  product 
•  of  the  Emporia  Gazette  and  hence  a 


England  has  no  direct  correspondent  in 
Russia.  Several  correspondents  for 
.-\mcrican  and  other  newspapers  supply 
There  are  360  newspa^rs  in  Russia,  with  a  the  information  that  goes  to  newspapers 
total  circulation  of  8,000.000.  I  was  told  that  •  l,'_„ianJ 

orior  to  the  revolution  the  total  circulation  of  i.iiKiuiiu. 

newspapers  in  the  country  was  only  about  3,000,- 
OOO.  The  Tass  maintains  correspondents  in  the 
more  important  foreign  cities.  In  addition  to 
tie  information  received  directly  from  its  corre¬ 
spondents,  the  Tass  also  controls  the  powerful 

radio  broadcasting  and  receiving  station  at  Mos-  graduate  nf  the  Will.',.™  AI1»«  Wk:.- 

cow.  Always  on  duty  at  Tass  headquarters  are  01  tUC  W  llliam  Allen  White 

operators  “listening  in”  to  the  news  distributed  oCnOOl  Of  Journalism,  IS  represented  in 
from  stations  all  over  the  world.  While  in  the  The  Century  Magazine  for  September  in 

ofBce  of  the  Tass,  I  was  permitted  to  listen  in  _  clinrt  eCnr.,  o-ru-  c. _  r 

to  news  being  given  out  from  a  station  in  Lon-  ^  Short  Story  entitled  ^  The  Story  of 
don.  The  Tass  thus  listens  in  to  what  is  going  rrances  Perkins.”  In  this  Story  she  tells 
"u  the  fight  of  Frances  Perkins  against 

what  It  thinks  its  people  should  know.  _ ^  •  j«  *  .  i  •  "s**"^*- 

The  Tass  office  in  Moscow  is  equipped  with  selhshness,  prejudice  and  vested  interests, 
every  modern  appliance  for  telegraphic  duplicat¬ 
ing  activities.  It  sends  its  news  to  Leningrad, 

Kieff.  Nijni  Novgorod  and  Kharkov  with  indi¬ 
vidual  telegraphic  printing  machines  such  as  are 
osed  by  the  Associated  Press  in  New  York  to 
convey  its  news  to  the  more  important  news¬ 
papers. 

In  addition,  the  Tass  is  the  center  of 
a  great  system  of  radio  broadcasting. 

Five  times  a  day  important  news  is 
broadcasted  to  all  newspapers  within  a 
radius  of  3,500  miles  from  Moscow. 

Individual  newspapers  receiving  this 
news  broadcast  it  in  turn  to  the  people 
of  their  respective  territories.  Radio 
newspapers  in  Russia  are,  according  to 
Mr.  Lee,  comparable  to  .American  tab¬ 
loids. 

.'\n  interesting  type  of  journalism  is 
described  by  Mr.  Lee  when  he  takes  up 
wall-newspapers.  These  are  posted  on 
the  walls  cif  important  buildings.  With 
rare  exceptions,  they  are  typewritten  and 
are  the  organs  of  the  workers  and  em¬ 
ployees  in  a  given  undertaking  or  estab¬ 
lishment.  All  the  matter  in  these  wall- 
newspapers,  including  the  illustrations 
and  cartoons,  comes  from  the  w'orkers 
themselves  who  elect  their  own  editors. 

Of  the  official  organ  this  mention  is 
made; 

.  The  official  government  newspaper  in  Moscow 
>$  the  Ipestia,  or  the  News.  The  official  news- 
MPer  of  the  Communist  Party,  edited  by  Bouk- 
l^in  himself,  is  the  Prai’da.  or  the  Truth. 
iD^e  IS  a  popular  saying  in  Moscow,  attributed 
TO  Krassm,  that  “There  is  no  news  in  the  Truth 
2nd  no  truth  in  the  News/* 

In  Chapter  IX.  Mr.  Lee  takes  up  how 
learns  of  Russia.  He  says: 

Foreign  Office  in  Moscow  showed  me  a 
ratJ*-  .newspaper  correspondents  lo- 

fn.  .u'”  nnssia.  Any  foreigner  going  to  Russia 
^tne  purpose  of  gathering  news  must  get  a 
^it  to  perform  just  this  function.  Thus  the 
'‘novvs  exactly  who  all  the  corre- 
V*'  '*  course,  not  merely 

telegraphic  information,  but,  by 
mg  up  the  newspapers  themselves,  to  see 
material  which  has  been 
out  has  escaped  the  censor, 
ia  newspaper  correspondents 

ores,  aiw?  '  Russia,  representing  the  foreign 
w»s,  and  practically  all  of  these  live  in  Mos- 
within  th. concerning  what  occurs 
Xh  13^00-000  square  miles  of  Russia 
noodent^i  *'®b*’*"  reach  these  corre- 
Moscow  goes  to  the  outside  world 
tW  am  Xy*  t^ugh  Reuter,  to 

Si^  Thus,  all  Rus- 

news,  outside  of  that  gathered  in  Moscow. 


Advertiser’s 
Story 


The  Canada  Dry  Ginger  Ale, 
Incorporated,  used  rotogravure  ad¬ 
vertising  for  the  first  time  in  The 
New  York  Times  Rotogravure 
Picture  Section  on  April  29,  1923. 
In_  a  letter  dated  August  31,  1927, 
this  Company  says: 


"Results  from  that  advertise¬ 
ment  were  so  remarkable  we 
determined  to  give  rotogravure 
preference  for  future  advertis¬ 
ing  wherever  possible.  Con¬ 
sistently  adhering  to  that  de¬ 
cision,  we  now  use  it  from 
coast  to  coast. 

"The  pulling  power  of  that  first 
advertisement  in  The  New  York 
Times  was  so  convincing  that 
in  the  short  period  we  have 
bean  in  business,  approximately 
a  million  dollars  have  been  spent 
in  this  form  of  advertising." 


The  New  York  Times,  pioneer  in 
in  the  rotogravure  field  in  the 
United  States,  leads  all  publica¬ 
tions  throughout  the  world  in 
volume  of  rotogravure  advertising. 
The  Times  published  838,592  agate 
lines  in  eight  months  this  year, 
over  half  a  million  lines  more  than 
any  other  New  York  newspaper. 

The  Sunday  net  paid  sale  of  The 
Times  is  in  excess  of  650,000  copies. 


Nrtv  {ark  SnnrB 


ROP  diversification  has  made  Illinois  one  of 
Ly  the  richest  agricultural  states  in  the  nation. 
There  is  hardly  a  crop  of  any  importance  that 
Illinois  doesn’t  rank  among  the  leaders  in  produc¬ 
tion.  How  many  people  know  that  this  state  is  one 
of  the  leading  producers  of  corn,  oats,  potatoes, 
wheat,  rye,  barley,  clover  seed,  etc?  When  you 
total  up  the  value  of  Illinois  crops  you  find  that 
she’s  on  the  top  of  the  list,  ranking  second. 

Strategically  situated  on  the  Great  Lakes  with 
river  and  transportation  facilities  second  to  none. 
Illinois  is  the  center  of  the  Nation’s  agricultural 
commerce. 

The  farm  wealth  of  Illinois  when  figured  in  the 
terms  of  buying  power,  compares  with  the  buying 
power  of  any  section  of  the  United  States. 

You  can  reach  this  buying  power  direct  through 
the  local  newspapers  listed  below. 


** Alton  Telegraph  . 

.(E) 

Circulation 

11,035 

Rates 

for 

2.500 

Lines 

.05 

Rates 

for 

10.000 

Lines 

.05 

t.Aurora  Beacon-News  . 

.(E) 

19,440 

.07 

.07 

**  Belleville  Advocate  . 

.(E) 

6,840 

.03 

.03 

tChicago  Daily  Journal  . 

.(E) 

125,007 

.26 

.24 

**Freeport  Journal-Standard  . .. . 

.)E) 

9,791 

.05 

.05 

tjoliet  Herald  News . 

.(E) 

20.107 

.07 

.07 

fMatton  Journal  Gazette  . 

.(E) 

5,857 

.04 

.04 

**Moline  Dispatch  . 

.(E) 

12,292 

.05* 

.05 

**Monmouth  Daily  Review  Atlas 

.(E) 

5,574 

.035 

.035 

**Peoria  Star  _ (S)  23,872... 

.(E) 

31,103 

.085 

.07 

••Waukegan  Daily  Sun  . 

.(E) 

5.666 

.035 

.035 

••A.  B.  C.  Statement,  March  31,  1927. 
tGovemment  Statement,  March  31,  1927. 
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METHODS  SUGGESTED  FOR  CURBING 
RECKLESS  NEWSPAPER  DRIVING 


Drivers  Should  Be  Enjoined  from  Throwing  Bundles  Without 
Stopping  Trucks — Governors  Urged  to  Check  Speed¬ 
ing — “Rush  Buyer”  Over-estimated  Is  Belief 


By  ARTHUR  E.  TUCKER 

(Managing^  Editor,  The  American  Accountant) 

T  1  is  indeed  good  news,  this  movement  of  the  distribution  of  papers  would  like 
^  on  the  part  of  newsi)aper  publishers  to  to  have  us  believe? 

cut  the  insurance  rate  on  trucks  they  The  insurance  rates  tell  their  own  story, 
operate,  to  which  reference  was  made  in  Evidently  newspaper  trucks  are  causing 
last  week’s  Editor  &  Publisher.  much  damage  to  persons  and  property, 

Enforcement  of  a  few  simple  rules  will  else  the  insurance  companies  would  not 
go  a  great  way  toward  curbing  the  reck-  have  to  be  reimbursed  so  heavily  for  the 
lessncss  of  drivers  and  helpers  on  news-  protection  they  give  the  newspaper  pro¬ 
paper  delivery  trucks.  prietors. 

For  instance,  drivers  and  helpers  should  In  addition  to  the  safety  first  work  and 
be  strictly  enjoined  from  making  a  de-  the  educational  work  with  drivers,  the 
livery  of  a  bundle  of  papers  without  first  offering  of  prizes  for  careful  driving,  and 
bringing  their  truck  to  a  complete  stop,  the  like,  which  are  suggested,  might  it 


IDAHO  USING  AUTOMOBILE 
PLATES  FOR  ADVERTISING 

^HE  state  of  Idaho  is  advertis¬ 
ing  its  famous  product,  the 
Idaho  potato,  hy  a  novel  method. 
The  legislature  has  passed  a  bill 
which  allows  the  1928  automobile 
license  plates  to  be  cut  in  the 
form  of  a  potato  and  colored  a 
light  brown.  Citizens  of  other 
states  will  be  reminded  of  the 
Idaho  product  every  time  they  see 
an  Idaho  car. 

The  plan  is  to  advertise  a  dif¬ 
ferent  product  each  year. 


not  be  advantageous  for  publishers  to 
check  the  delivery  schedules  which  now 
call  for  covering  so  much  ground  by 
trucks  in  such  a  short  time? 

The  issue  seems  to  be,  is  the  early  de¬ 
livery  of  newspapers  worth  what  it  costs 
in  injuries  and  properly  damage?  The 
public  is  not  so  much  interested  in  these 
early  deliveries  as  are  the  newspapers 
themselves.  A  few  minutes  one  way  or 
another  will  not  make  difference  to  the 
consumer-reader.  Has  a  study  ever  been 
made  of  the  period  of  time  covered  by  the 
sale  of  a  given  edition?  If  that  period  is 
found  to  be  two  hours,  how  much  of  the 
sale  of  that  particular  edition  takes  place 
in  the  first  half  hour,  the  first  hour,  the 
last  hour?  If  these  figures  could  be  com¬ 
piled  accurately  it  would  probably  be 
found  that  the  “rush”  buyer,  who  pre¬ 
sumably  is  standing  around  waiting  to 
grab  each  new  edition  as  it  is  delivered,  is 
in  a  minority  as  compared  with  the 
regular,  daily  buyer  who  likes  a  certain 
stated  time  each 


It  is  not  fair  to  the  public,  no  matter  how 
eag,.r  prospective  readers  may  be  to  ob¬ 
tain  copies  of  late  editions,  to  permit  a 
truck  to  race  down  the  center  of  a  busy 
thoroughfare,  with  a  helper  standing  in 
the  rear,  tossing  heavy  bundles  of  papers 
to  the  sidewalks,  in  front  of  news  stands. 

I  have  no  way  of  knowing  how  many 
injuries  result  from  this  practice,  nor  in 
tact,  whether  aint  injuries  have  been 
caused  in  that  vvay,  but  it  would  be  easy 
to  cripple  a  man,  woman  or  child  for  life 
by  hitting  the  person  on  the  sklewalk 
with  one  of  these  wildly  thrown  bundles. 

The  helpers  pride  themselves  on  their 
accuracy  in  throwing  off  the  bundles.  It 
is  a  game  with  them.  They  take  joy  in 
getting  the  bundle  somewhere  near  the 
store  or  news  stand  which  is  to  retail  the 
newspapers.  I  know  the  feeling  they 
have,  for  when  a  boy  I  carried  a  route  for 
a  newspaper  and  learned  how  many  steps 
were  to  be  saved  by  thri>wing  a  paper  to 
a  porch.  Even  with  but  a  single  paper 
it  was  possible,  by  rolling  it  tightly,  to  paper  and  buys  it  at 
knock  over  a  tlower  pot  or  to  put  a  dent  day. 
in  a  screen  door.  How  much  more  effica¬ 
cious  a  bundle  of  twenty-five  or  fifty 
pajK-rs  must  be.  in  breaking  up  inanimate 
objects,  to  say  nothing  of  fracturing 
jx-ople’s  bones! 

VVould  a  baker’s  truck  lx-  ix-rmitted  to 
dash  wildly  down  a  busy  thoroughfare, 
tossing  off  baskets  of  fresh  bread  or  hot 
rolls,  on  the  plea  that  by  thus  speeding  up 
delivery  to  the  retail  shops  it  was  made 
jiossible  for  consumers  to  obtain  their 
bread  or  rolls  while  still  hot?  Wouldn’t 
the  police  put  a  stop  to  that  procedure 
<iuite  promptly? 

If  the  proprietors  of  newsjiapers  really 
want  to  put  a  stop  to  speeding,  on  the 
part  of  their  drivers,  why  not  put  gover¬ 
nors  on  the  trucks,  preventing  them  from 
proceeding  at  a  rate  faster  than  15  miles 
an  hour? 

The  newspajiers  have  shown  the  public 
now  what  they  can  do  in  the  way  of 
speedy  handling  of  edition  after  edition. 

It  has  been  a  very  convincing  demonstra¬ 
tion.  But  is  the  need  for  speed  really  as 
great  as  the  drivers  and  those  in  charge 


exists,  why  not  paint  the  delivery  trucks 
red,  equip  them  with  whistles  and  bells, 
and  give  them  right  of  way  over  ordinary 
traffic.  That  would  at  least  give  the  driver 
and  pedestrian  due  notice  of  the  approach 
of  the  speeders,  just  as  the  fire  apparatus 
announces  its  approach.  This  is  said  in 
all  seriousness.  If  there  is  the  demand  for 
speed  that  the  driving  of  trucks  today 
would  seem  to  indicate,  why  not  recognize 
it  and  take  steps  to  make  it  more  safe  for 
all  concerned? 

The  newspapers  are  simply  inviting 
regulation  by  the  autlrorities  under  the 
present  method  of  operation.  Would  it 
not  be  better  to  do  the  regulating  before 
the  authorities  are  compelled  to  step  in? 


STILL  USING  HAND  PRESS 

Palo  Pinto  (Tex.)  Star  Printed 
Week  on  Venerable  Machine 

Down  in  the  West  Texas  town  of 
Pinto  an  old  Washington  hand  press  | 
still  being  used  to  get  out  the  wedh 
newspaper,  the  PcUo  Pinto  Star, 
lished,  edited  and  owned  by  J.  C.  S(ft 
The  paper  is  all  “hand-set”  and  priny 
on  the  old  hand  press,  the  age  of  whitj 
is  hardly  known.  .According  to  Son  tb 
press  has  been  in  constant  use  in  prints 
the  Star  every  Friday  for  51  years.^ 

The  plant  is  typical  of  the  early  dj^ 
of  the  newspaper  business.  The  og 
printer  still  uses  the  high  stool  and  pli^ 
away  at  his  cases,  setting  up  clean  protj 
with  a  speed  that  would  surprise  the  flog 
man  in  a  modern  print  shop.  The  pr* 
is  clear  and  clean. 

The  first  paper  was  published  June  2 
1876,  and  has  not  missed  an  issue  sim 


This  appears  to  be  mostly  an  afternoon 
newspaper  problem.  The  rushing  done 
by  drivers  of  morning  newspapers  is 
usually  done  to  catch  trains,  and  at  a 
time  when  the  streets  are  not  crowded. 

If  there  is  really  the  demand  for  speed 
which  circulation  managers  seem  to  think 


ill  August 

makins  the  eichth  consecutive 
month  of  circulation  and  adver¬ 
tising  gains  for  the 


Our  C uctoinrrs  Write  Our  Ads 

Jackson,  Miss.,  Daily 
News 
Says — 

“We  have  never  had  a  serious 
delay  or  accident  of  any  kind  in 
five  years’  operation  of  our  24- 
page  DUPLEX  TUBULAR 
press.”  _ 

DUPLEX 


FOR  ALL  NEWSPAPERS 


Duplex  Printing  Press  Co. 

-  BATTLE  CREEK,. MICH.  - 


BALTIMORE 

NEWS 


One  newspaper — the  Pittsburgh 
PRESS— blankets  the  great 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealer  and  consumeri 

~  THE 
PITTSBURGH 
PRESS 

A  Scripps-Hotoard  Newspaper 

Represented  by  Allied 
Newspapers,  Inc. 

New  Tork  Chiosgo  Detroit  Atlsata 
Ssn  Fnnoisco  Lot  Angeles  Beattie 
Psrtlsnd 


Largest  circulation  of  any  daily  paper 
in  the  South 

CIRCULATION  GAIN 

Net  paid  August 

NEWS . 144,374 

Evening  Sun . 1 23,549 

ADVERTISING  GAIN 

(local)  first  8  months  1927 
NEWS  gained  181,104  lines 
Eve.  Sun  lost  643,651  lines 
Post  lost  193,285  lines 


NOTE:  The  NEWS  hat  shown  a  gain  in 
local  advertising  for  each  of  the  last  8 
months  compared  to  the  monthly  losses 
of  the  other  two  evening  papers. 


Space  is  space  —  but 
the  BEST  Classified 
Advertising  publicity 
justifies  its  daily 
appearance  in 
your  newspaper 


THE  BASIL  L  SMITH  SYSTEM.  Ibc. 

International  Oassified  Advertising 
Counsellors  , 

Packard  Building,  Philadelphia 


TOKIO  EDITOR  VISITS  N.  Y. 

H.  Aizawa,  editor  on  education,  Tokio 
Kokumin  Shimbun,  visited  in  New  York 
last  week  preparatory  to  sailing  for 
London  Sept.  7,  on  a  continuation  of  a 
round  the  world  trip  he  is  making  in 
company  with  a  Tokio  educator.  Mr. 
•Aizawa  is  visiting  American  newspaper 
plants  and  studying  the  educational 
system  of  this  country.  He  arrived  in 
San  Francisco  June  27.  He  attended  the 
World  Educational  Conference  at  Toronto 
recently. 


ete  Ulintt 

These  two  newspapers  offer 
the  most  powerful  all -day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  Woelb 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 

tsihe  SSoiUi 

Pulitzer  Building,  New  Yerk 
Tribune  Tower,  Cbicngo 


Cline -Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Elkhart  Truth 

Elkhart,  Ind. 

Ask  them  about  it 
CLINE  ELECTRIC  MFC.  CO. 

Chicafot  111  Waat  Waahington  Stmt 
N«w  York  I  47  Woat  34th  Strrot 

Bufldhe 


yMf/ciiid 


Dispatch  Sets  the  Pace 

During  tb<  Rm  ill  Boathii  of  1917  TM 
Coliinihus  Dlipetrh  nrrlnl  mort  pilR  •9’ 
ftrtlslng  than  thr  wcond  Columtwi  P*PV 
bj  4,639,730  uzlr  Un«. 

For  jeon  Thr  Coluahus  Dl«p»t«h  bJJ 
enjoyH  thr  dhrtlnrtlen  of  bring  Rnt  ■ 
Ohio  In  peld  idrortlalng  rolunM. 

NET  PAID  CIRCULATION 

City  . 60,216 

Suburban  . 28,937 

Country  . 24,528 

Total  Circulation  . 113,871 


Editor  &  Publisher  for  September  10,  1927 


The  Rising  Tide 


National  advertising  is  a  rising  tide. 
Each  year  larger  sums  are  invested  in 
newspaper  advertising. 

One  newspaper,  in  1926,  carried  more 
than  8,000,000  lines  of  national  adver¬ 
tising.  And  of  this  newspaper’s  total 
linage,  national  advertising  was  more 
than  25  per  cent.  Many  other  papers 
carried  in  excess  of  4,000,000  lines  of 
national  with  substantial  increases  each 
year. 

National  newspaper  advertising  is  play¬ 
ing  an  increasingly  important  part  in 
building  the  sales  of  automobiles,  wash¬ 
ing  machines,  vacuum  cleaners,  phono¬ 


graphs,  furniture,  pianos,  jewelry,  radio 
and  other  lines. 

Million  dollar  newspaper  advertising 
appropriations  are  becoming  almost  as 
common  as  millionaires. 

The  newspaper  which  today  records  an 
annual  volume  of  8,000,000  lines  of  na¬ 
tional  advertising,  may  record  15,000,- 
000  or  20,000,000  within  five  or  six 
years. 

National  advertising  in  daily  news¬ 
papers  is  a  "rising  tide.  Possibly  it  will 
be  30%,  40%  or  50%  of  a  newspaper’s 
total  volume  within  a  decade  or  less. 


What  is  your  newspaper  doing  toward 
securing  a  share  of  this  revenue? 

Advertise  your  market  and  your  med¬ 
ium  in  the  NEWS  paper  of  the  news¬ 
paper  publishing  and  advertising 
fields. 


EDITOR  &  PUBLISHER 

“The  Newspaper  Advocate” 

1700  Times  Building,  42nd  St.  and  Broadway 

New  York  City 
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about  blind  tenement  rooms,  the  Board  of 
Health  compelled  landlords  to  cut  more 
than  40,000  windows,  letting  in  the  day¬ 
light  and  air.  within  a  single  year.  These 
facts  merely  suggest  the  extent  of  his 
retorm. 


JACOB  RIIS  was  a  native  of  Denmark, 
received  a  l^tin  school  education  in 


By  MARLEN  PEW 


/AN  a  sultry  mid-summer  evening  we 
^  leave  the  printing  office  for  an  hour 
and  wander  through  an  I'.ast-side  park, 
swarming  with  happy  children  and  their 
mothers.  This  is  the  center  of  the 
Italian  section  of  the  metropolis,  the 
dress  of  the  people  is  picturesque  and  the 
passion  of  the  kids  for  play  is  evidenced 
by  their  delighted  shouts  and  squeals. 
Swarthy  women  wreathed  in  red  ban¬ 
dannas  sit  on  easy  benches,  nursing  their 
babes  and  gaily  gossiping  with  their 
neighbors.  A  thousand  youngsters  are 
developing  their  arms  and  legs  and  backs 
on  swings  and  slides.  W’e  pass  an 
occasional  youth  and  maiden,  roaming 
hand  in  hand,  happy  in  thoughts  of  love. 
The  grass  is  green  and  smooth  as  a 
billiard  table;  birds  twitter  in  tlie  trees 
and  there  is  the  silvery  tinkle  of  g  foun¬ 
tain.  It  is  with  a  start  that  I  recall  that 
as  a  young  reporter  I  met  on  this  site  tlie 
greatest  local  newspaper  writer  Mew 
York  tver  saw,  that  this  charming  park 
was  at  that  time  the  foulest  slum  in 


to  every  man  who  writes  for  the  daily 
press.  His  e.xample  is  a  model  for  all 
vouth  which  strives  for  unselfish  ideals. 


F-'^^RLY 

served 


his  newspaper  work — he 
a  rept>rter  for  A’ctc'  York 
Tribwic,  .Associated  Press  and  later  for 
the  Sun — Jacob  Riis  said :  "The  slum 
stands  for  ignorance,  want,  unfitness, 
niol>-rule  on  the  one  hand  and  for  hard¬ 
heartedness.  indifference,  self-seeking 
greed  on  the  other.  W’e  are  brothers, 
whether  we  own  it  or  not.  and  when  the 
brotherhood  is  denied  in  Mulberry  street 
we  shall  look  vainly  for  good  citizenship 
on  h'ifth  avenue.”  W'hat  Mulberry  Bend 
was  when  Riis  first  began  to  tell  the 
public  the  unvarnished  truth  about  it  is 
in  the  memory  of  many  newspaper  men  of 
this  day. 


'T^HE  curbs  were  lined  by  tiers  of 
shabby,  filthy,  overcrowded  tene¬ 
ments,  lacking  ventilation,  lighting,  water 
and  devoid  of  privacy  or  domesticity. 


-America,  that  this  one  man  s  magnificent  were  rows  of  rear  houses  built  back 


sympathy  for  tlie  poor  poured  out  in  print 
was  responsible  for  the  magic  change  in 
these  city  blocks  and  that  this  park  now 
bears  his  honored  name — Jacob  A.  Riis. 


COME  men  are  in  the  newspaper  busi- 
ness  to  make  money,  some  to  gain 
fame,  some  for  romance,  some  for  social 


to  back  with  other  buildings,  with  un¬ 
ventilated,  narrow  black  courts  and  alleys, 
Here  swarmed  poor  immigrants  attd  tlieir 
children,  tramps,  stale  bter  bums  ami 
vagabond  women.  Men  and  women  lived 
in  cellars  deep  down  in  the  ground.  Riis 
found  34  families  living  in  rooms  which 
had  been  built  to  accommodate  only  four 


his  native  land  and  came  to  New  York 
as  an  immigrant  in  1870.  He  plunged  in¬ 
to  any  kind  of  work  he  could  get  to  do, 
once  as  a  truck  farmer,  later  as  a  coal 
miner  and  still  later  as  a  book  agent.  He 
told  the  story  of  how  after  wandering  all 
day  through  Brooklyn  streets  with  his 
dog,  attempting  to  sell  copies  of  Dickens’ 
"Hard  Times,"  he  sat  down  on  a  door¬ 
step  to  rest  and  was  presently  accosted  by 
a  genial  old  gentleman  whom  he  recog¬ 
nized  as  the  principal  of  a  school  of  teleg¬ 
raphy  which  Riis  had  attended  for  a 
short  time  when  he  had  sought  to  master 
that  art. 

"What  are  you  doing?”  asked  the  old 
man.  ‘T  am  trying  to  sell  copies  of  this 
book,”  Riis  replied,  handing  out  a  volume 
of  Charles  Dickens’  celebrateel  Coketown 
story.  He  admitted  that  the  title  was 
appropriate  for  he  had  had  no  sale  that 
day.  His  friend  advised  him  that  he  had 
only  just  learned  that  a  job  at  $10  per 
\yeek  was  open  for  a  reporter  on  the  New 
York  City  News  Association  and  as  fast 
as  tiis  legs  could  carry  him  Riis  hastened 
to  23  Park  Row  to  claim  the  situation. 
That  was  the  start  of  his  newspaper  work. 
He  covered  general  assignments  for  a  time 
but  made  his  hit  when  he  began  to  write 
syrnpathetically  of  political  and  social  con¬ 
ditions  as  they  affected  the  poor  of  the 
East  side. 


prestige,  many  as  a  mere  means  of  liveh-  families.  He  found  children  sleep- 

hood  and  many  more  because  they  j,^g  cellars  and  scores  of  rooms 

recognize  the  power  of  the  press  for  good  where  imtrapped  soil-pipes  opened  into 
and  desire  to  play  a  part  in  advancing  the  pverv  floor  and  poisoned  the  tenants.  He 
cause  of  civilization.  Jacob  Rns  ex-  described  the  old-fashioned  barracks, 
emplitied  better  than  any  reporter  I  have  frame  buildings,  as  “dens  of  death.”  He 
ever  known  the  latter  theory.  His  life  ^Id  the  public  that  these  houses  had  been 
work  was  a  public  wnefaction  and  the  to  sell  and  as  a  result  of  his  expose 
poetic  justice  of  giving  his  name  to  a  grec<l  of  landlords  and  builders  one 

park  that  was  once  Mullxrry  Bend  is  „f  the  latter  was  sent  to  Sing  Sing  for 
sublime.  When  I  knew  Rns  he  was  a  ten  years  for  manslaughter  as  the  result 
reporter  for  New  York  Sim.  He  was  - 


assigned  to  Police  Headquarters  and  most 
of  his  time  was  spent  in  the  little  row  of 


of  one,  a  shaky  tenement,  falling  and  kill¬ 
ing  many  people. 

Riis,  on  one  occasion,  wrote  of  a  house 


houses,  opposite  Mulberry  Street  Head-  that  had  been  built  on  speculation,  where- 


quarters,  where  the  reporters  held  forth 
-At  that  time  his  fame  was  already  wide. 
He  did  not  cover  the  general  news,  as  did 
other  men,  but  would  watch  the  police 
slips— bulletins  posted  in  a  window  in  the 
basement  of  headquarters  for  the  benefit 
of  the  newspaper  men — and  w'hen  a  story 
in  his  line  would  crop  up  he  would  go  out 
on  it,  or  send  some  young  fellow  on  the 
staff  to  get  the  facts,  and  then  would 
write  one  of  those  masterful  column-and- 
a-turn  articles  that  were  his  specialty — a 
story  which  would  be  thrilling  in  human 
interest,  would  preach  a  sermon  without 
one  word  of  sentimental  gush,  would  har¬ 
poon  lazy  or  corrupt  politicians  or  incom¬ 
petent  public  institutions  without  one 
word  of  eilitorializing  and  would  do  more 
to  reform  the  evil  conditions  abounding 
in  New  York’s  slums  than  all  other 
agencies  of  the  city  combined.  That  was 
the  genius  of  Jacob  Riis  and  almost  un¬ 
believably  wonderful  were  his  achieve¬ 
ments.  He  died  13  years  ago,  at  the  age 
of  65.  His  name  should  be  an  inspiration 


in  sewer  pipes  were  run  into  a  3-foot 
cesspool  in  a  basement,  resulting  in  20 
cases  of  typhoid  fever  within  a  single 
year.  As  a  result  of  some  of  his  stories 
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human  defeat  in  every  form.  It  was  Rjj 
who  e.xposed  the  city's  water  supply 
contaminated  and  thus  brought  about  tht 
purchase  of  the  vast  Croton  water-she[ 
He  forced  the  destruction  of  rear  ton- 
nients.  His  nagging  pen,  after  more  tha 
25  years,  wiped  out  Mulberry  Bend  jn; 
several  ether  cesspools  of  vice,  dis^ 
and  crime  and  turned  them  into  part 
Riis  spoke  the  word  that  incited  Thto. 
dore  Roosevelt,  then  police  commissiouf 
fa  abolish  the  evil  police  station  lodgjw 
houses.  For  years  he  fought  for  jm 
finally  secured  a  truant  school.  Truaa;, 
ince  were  imprisoned  as  juvta4 
criminals.  He  fought  basement  bakeshop 
and  overcrowded  clothing  sweat-shop 
He  liberated  thousands  of  children 
toiled  in  box  factories  and  paper-flo*(. 
.shops  located  in  tenement  rooms.  Hedj. 
inanded  light  for  dark  tenement  hall-waj; 
and  thus  opened  hundreds  of  places  who; 
crime,  vice  and  filth  lurked.  For  ertr 
story  he  wrote  for  the  emancipation  a 
child  labor  he  wrote  another  one  in  fjiff 
of  playgrounds  for  schools  and  the  ope- 


A  LL  of  Riis’s  reforms  were  worked  out 
while  he  served  as  a  reporter.  Many 
editorships  and  political  jobs  were  offered 
to  him  and  he  wrote  a  number  of  valuable 
books  and  occasionally  lectured,  but  he 
never  claimed  nor  wished  to  be  anything 
better  or  worse  than  a  newspaper  reporter. 
His  unremitting  fight  was  against  un¬ 
wholesome.  unhealthy  tenements  as  the 
breeding  places  of  disease,  crime  and 


Have  you  a 
friend 


1 


in 


Kansas  City 


Ask  him  if 
he  doesn’t 
read  The 
Kansas  City 
Star 


NETT  YORK  STA’TE 

Westchester  County’s 


Fastest  Growine  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Moont  Vernon 


THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  of  A.  B.  C. 

Weetcheiter  Newapapen,  Ine. 
Franklin  A.  Ifarriam,  Ptm. 


Konnt  Yeraon — New  BochaU* 


0” 

_  ROTO* 

GravurE 


Sections 

jor 

Newspapers 
&  Magazines 

STANDARD 


GraViire  Corporation 

i  LOIMSVIH.F.,  MNTPCM 


ing  ot  s 
who  wis 
Riis  rear 
really  po 
jn  sentiir 
ever  dwe 
thropies 
of  Rocke 
with  his 
New  Yoi 
edged  to 
ments. 


AS  a  1 

whe 
field  of  i 
Headqua 
would  s] 
chapter 
Some  re 
nounce  t 
Baxter  i 
go  to  tl 
would  g< 
porter  o 
other  fr: 
unravel 
sj-mpath; 
ground 
out  in  p 
his  de 
in  his  1 
emotion 
principle 
One  wri 
world  h: 
it  does 
since  hi 
art.  the] 
of  his  t 
or  lay  s 


AFTE 


ca’s  big 
intimate 
life  and 
of  the  I 
in  ill-h 
suburb 
his  sup 
me  to 
"With 
fills  the 
true,  or 
content 
for  mal 
in  God 
are  rigl 
fun  eno 
spoiling 
less  cr 
more  1 
sense, 
years  i 
better 
editor  c 
the  spi 


PRINI 

The 
present 
advert! 
torial. 
teed  ad 
Falls  a 
ham,  a 
tions. 


The 
Fund 
babies 
hs  for 
Lincol 
total  : 
3!H,a 


Ni 


'42 


Editor  &  Publisher  for  September  10,  1927 


49 


ine  of  school-rooms  for  boys  and  girls 
^ho  wished  to  study  at  night.  Jacob 
Riis  reared  his  family  in  comfort,  but  was 
really  poo*"  Poc'^ct,  but  no  man  richer 
in  sentiment  and  love  of  his  fellows  has 
ever  dwelt  in  the  metropolis.  His  philan¬ 
thropies  have  been  compared  with  those 
of  Rwkefeller  and  Carnegie,  but  he  gave 
with  his  pen  and  forced  the  great  city  of 
Sew  York  to  pay  the  bill — now  acknowl- 
^ged  to  have  been  splendid  civic  invest¬ 
ments.  *  *  * 


FOSSILS  INCORPORATE 
IN  BROOKLYN 


Queer  Old  Society  Perpetuates  Friend¬ 
ships  Made  in  Amateur  Journalism 
Days — Edison,  Daniels,  Moses, 
Curtis  Are  Members 


found  a  ready  sale  among  the  boy  jour¬ 
nalists.  In  1873  three  of  the  boys  went 
to  the  Vienna  Exposition  and  printed  a 
paper.  The  Anu'rican  Youth,  once  a  week 
while  it  lasted.  They  paid  their  own 
expenses  by  writing  dispatches  to  the 
papers  in  America  on  the  exposition. 

.•\11  three  are  dead  but  The  Fossils,  Inc., 
feel  that  their  exploits  deserve  to  be 
chronicled  as  an  epic  incident  in  the  his¬ 
tory  of  boyhood  journalism. 

On  July  3,  1926,  after  the  passing  of 
fifty  years,  the  survivors  of  the  1876 
convention  assembled  at  Philadelphia. 


BIG  AUTO  BATTLE  NEAR 

Private  automotive  reports  sent  out  to 
a  limited  subscription  list  this  week  com¬ 
ment  at  length  on  “the  greatest  battle  of 
the  industry  that  is  about  to  open.”  The 
reports  tell  how  all  automobile  firms  are 
holding  back  sales  effort  and  production 
waiting  to  jump  in  with  full  force  when 
the  Ford  announcement  is  first  made. 
This  week  the  entire  automobile  output 
was  1,000  units  less  than  the  preceding 
week.  Sales  are  slackening  up,  the  pros¬ 
pects  apparently  wanting  to  wait  until 
Ford  is  heard  from. 


PARIS  SERVICE  STATION 

The  Chicago  Daily  Nezits  office  in 
Paris,  at  Xo.  10  Boulevard  Des  Capu- 


.\  certificate  of  incorporation  was  ob¬ 
tained  in  Brooklyn  late  last  week  by  The 
AS  a  local  reporter  Kiis  nad  no  equal.  Fossils,  a  society  whose  members  have 

when  the  subject  was  within  his  sworn  to  perpetuate  friendships  formed  The  ranks  were  considerably  thinned,  but 

field  of  interest.  He  would  go  to  Police  forty  or  more  years  ago  among  “amateur  Mr.  Beck  delivered  the  address  of  wel- 

Headquarters  and  sit  at  a  desk  where  he  journalists.”  come,  as  he  had  done  at  the  first  meet- 

would  spend  hours  writing,  perhaps  the  .\mong  the  Fossils  whose  names  were  ing. 

chapter  of  a  book,  or  a  Sunday  story,  listed  on  the  certificate  of  incorporation  The  certificate  of  incorporation  pro- 

Some  reporter  would  come  in  and  an-  signed  this  week  by  Supreme  Court  Jus-  vides  that  the  territory  embraced  by  the  dues,  in  the  Place  de  I’Opera,  has  of- 

nounce  that  there  had  been  a  suicide  in  tice  Charles  J.  Druhan  were  Thomas  A.  organization  will  be  the  United  States  fered  its  facilities  to  members  of  the 

Baxter  street.  Riis  might,  or  might  not  Edison,  James  M.  Beck,  Cyrus  H.  K.  of  America;  the  office  will  be  in  Man-  .American  Legion  in  Paris  for  the  con- 

eo  to  the  scene.  If  he  did  not  go,  he  Curtis,  United  States  Senator  George  H.  hattan;  there  will  be  twenty-five  directors,  ventiori  this  month.  Capt.  Eugene  Mor- 

would  get  the  facts  from  some  young  re-  Moses  a^  Josephus  Daniels.  and  the  annual  meeting  will  be  held  on  gan.  conductor  of  the  “Hit  or  Miss”  col- 

porter  on  the  staff  of  the  Sun  or  some  .Jhe  aims  of  The  Fossils,  Inc.,  in  ad-  the  last  Saturday  in  April.  turn  in  the  Daily  News,  is  being  sent  to 

other  friendly  reporter.  He  would  then  dition  to  perpetuating  old  friendships.  The  president  of  the  Fossils  is  Dr.  Paris  as  special  correspondent  to  report 
unravel  a  story,  so  full  of  imagination,  are  “to  keep  alive  the  memory  of  those  Charles  \V.  Richardson,  of  Washington,  the  convention, 

svmpathy  and  understanding  of  the  back-  years  by  occasional  reunions ;  to  defray  physician  to  President  Coolidge.  The 

ground  fundamentals  that  it  would  stand  the  maintenance  expenses  of  a  library  in  vice-presidents  are  Frank  White,  David 

out  in  print  as  a  “beat."  His  power  was  which  printed  relics  of  their  earlier  W.  Jagger  and  J.  D.  P.  Wingate.  The 
in  his  deep  feeling  for  his  fellow-man  and  literary  efforts  are  novv  bound,  indexed  treasurer  is  Joseph  Dana  Miller, 
in  his  wonderful  ability  to  express  his  and  stored,  and  otherwise  to  benefit  by  The  twenty-five  incorporators  are: 

emotion  without  violating  any  of  the  community  of  fellowship  and  loyalty  in  Mr.  Beck  and  J.  Edson  Briggs,  of  Wash- 
principles  of  good  newspaper  writing,  their  old  friendships  as  youthful  ington:  Charles  H.  Qass,  Mr.  Curtis, 

One  writer  has  truly  said  of  him:  “The  printers.”  Mr.  Daniels,  Mr.  Edison,  Charles  K. 

world  has  plaved  upon  his  sensibilities  as  Fifty  thousand  papers  bound  in  vol-  Farley,  Carl  Fique,  J.  Austin  Fynes, 
it  does  upon  the  soul  of  a  musician  and  umes  and  stored  in  the  library  of  the  Charles  C.  Heuman  and  Frederick  E. 
since  his  feelings  found  no  expression  in  organization,  at  150  Nassau  street,  tes-  Ives,  of  Philadelphia;  Owel  M.  Jefferds 
irt,  they  went  off,  not  as  with  most  men  tify  to  the  industry  of  the  Fossils-to-be  and  William  A.  Kelsey,  of  Washington; 
of  his  temperament,  in  weird  dissipation,  between  1860  and  1890.  The  pages  are  Frederick  W.  Koch,  of  Bloomfield,  N.  J.; 
nr  lav  sermons,  but  in  action.”  yellow  now,  and  there  is  a  Victorian  Frank  J.  Martin.  Mr.  Miller.  Senator 

ring  to  the  early  love  poems  of  staid  Moses,  Dr.  Richardson,  Frank  L.  Searer 
A  FTER  thirty  years  newspaper  service  present-day  members  of  the  bar,  physi-  and  William  G.  Snow,  of  Meriden,  Conn. ; 

!\  \f„ttv.rrv  street  renter  r>f  Ameri-  cians,  aldermen  and  prosperous  business  Dr.  E.  B.  Swift  and  Leonard  E.  Tilden,  of 

men.  Marlboro,  N.  H. ;  John  F.  Walsh,  Jr., 

During  this  period  boys  and  girls  who  Frank  White  and  Louis  C.  Wills, 
called  themselves  amateur  journalists - 


thirty  years  newspaper  service 
Mulberry  street,  center  of  .Ameri¬ 
ca’s  biggest  “melting  pot,”  where  he  had 
intimately  known  every  form  of  human 
life  and  had  witnessed  almost  every  phase 
of  the  human  struggle,  Jacob  Riis  retired 
ill-health  to  his  home  in  a  nearby 


printed  little  papers  of  different  sizes 
and  varying  degrees  of  editorial  excel- 
«uburb  aiid  just  before  his  death  wrote  of  fence.  Everything  was  discussed,  from 
his  supreme  happiness.  “It  is  easy  for  current  political  happenings  to  the  pro- 
me  to  preach  contentment,”  he  said,  foundest  problems  in  religion  and  soci- 
“With  a  mother  who  prays,  a  wife  who  ology.  During  one  period  in  the  ’80s 
fills  the  house  with  song,  all  my  dreams  several  thousand  of  these  papers  were 
true,  or  coming  true,  why  should"  I  not  be  published  by  journalistic  aspirants.  They 
content?  I  know  of  no  better  equipment  exchanged  courtesies,  had  their  editorial 
for  making  dreams  come  true  than  faith  .squabbles  and  criticized  without  mercy 
in  God  to  make  all  things  possible  that  the  grammatical  slips  of  rival  editors, 
are  right;  faith  in  man  to  get  them  done;  fn  July,  1876,  sixty-two  boys  who  pub- 
fun  enough  in  between  to  keep  them  from  hshed  these  papers  or  contributed  to  them, 
spoiling  or  running  off  the  track  into  use-  Philadelphia  and  organized  the 

“  ■  '  ■  National  Amateur  Press  Association. 


less  crankery.  The  longer  I  live  the 
more  I  think  of  humor  as  the  saving 
sense.  ♦  ♦  *  Looking  back  into  thirty 
years  it  seems  to  me  that  never  had  man 
better  a  time  than  1.  Enough  of  the 
editor  chaps  there  were  always  to  keep  up 
the  spirit.” 


PRINTING  “ADITORIAL"  SECTION 


Mr.  Beck,  known  as  “Becky”  to  the  mem¬ 
bers  of  the  convention,  was  the  youngest 
boy  in  attendance.  For  years  afterward 
the  Press  Association  held  its  annual 
convention  in  different  cities.  Besides 
publishing  papers,  the  boys  and  girls 
turned  out  little  books,  samples  of  which 
are  on  exhibit  in  the  library  on  Nassau 
street.  This  was  during  the  “dime 
novel”  period  and  Indian  themes  and 
talks  of  wild  adventure  by  sea  and  land 
were  popular.  Some  of  the  titles  are 


The  Maple  Falls  (Wash.)  Leader  is 
presenting  to  its  readers  each  week  an 
advertising  supplement  called  The  Adi- 

tmal.  The  supplement  contains  guaran-  echbes  of  this  type  of  story.  Others 

t^  advertisements  from  dealers  in  Maple  are  reminiscent  of  Oliver  Ontie 
rails  and  the  neighboring  city  of  Belling 


ham.  and  short  sketches  of  their  organi- 
tions,  a  few  being  covered  each  week. 


AIDED  46,000  CHILDREN 

The  Chicago  Daily  News  Fresh-Air 
Fund  Sanitarium,  which  ministers  to  the 
babies  of  needy  Chicago  families,  closed 
its  forty-first  season  of  open-air  work  in 
Lincoln  Park,  Saturday,  Sept.  3,  with  a 
^al  attendance  for  the  summer  of  46.- 
394,  a  gain  of  3,824  over  the  year  before. 


are  reminiscent  of  Oliver  Optic  and  Ho¬ 
ratio  Alger. 

Some  cf  the  booklets  are  good  ex¬ 
amples  of  printer’s  art  turned  out  on 
the  small  presses  of  the  period,  which 


DAILY  ABSORBS  WEEKLY 

The  Suffolk  (Va.)  News,  a  daily,  has 
purchased  the  Suffolk  Herald,  a  weekly 
established  in  1876,  and  combined  it  with 
the  Suffolk  News  under  the  name  of 
Suffolk  News-Herald. 


REACHING 

the  Entire  Family 

IGHTY-ONE  percent  of  its 
circulation  is  distributed  after 
3  P.  M.,  when  New  Yorkers  begin 
to  go  home  with  their  newspapers. 
This  is  a  larger  percentage  than 
that  of  any  other  New  York  news¬ 
paper. 

The  Sun  is  equally  effective  for 
advertisers  who  want  to  reach 
women  and  for  those  who  want  to 
reach  men. 

^ttn. 

Broadway,  New  York 


A  DVERTISERS  who 
understand  the  Iowa 
situation  know  from  experi* 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA. 

[•wi  citr  er«M  citiMD 
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Boone  Ne«i-Bepublle>n 
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Darenport  TIdm 
Dubnqiia  Telegrtpb- 
Herold 

roit  Dodge  Meaenger 
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Keokuk  Date  Qtp 
Harshantown  liuies- 
Republican 

Mason  Cltr  Olobo- 
OoKtte  A  Tinn 
Hnaeatlne  Journal  A 
Newt-Trlbuoe 
Orlwein  Begifter 
Askalaaea  Benid 
Ottunnra  Courier 
BIooi  City  Journal 
Hoax  Cl^  Trlbne 
Washington  Journal 
Waterloo  Courier 
Waterloo  Tribune 


A  STOCK  OF 
MERCHANDISE  IN 
SALT  LAKE  CITY 

means  quicker  delivery  to 
and  more  business  from 
the  ten  thousand  dealers  of 
Utah,  Idaho,  Wyoming 
and  Nevada. 

J>alt  Uafte  €rRiunt 

THE  S.  C.  BECK  WITH  SPECIAL 
AGENCY 

New  York  —  Chicago  —  Dotrolt 
St.  Louit  —  Kanaai  City  —  Atlanta 

M.  C.  MOGENSEN  A  CO.,  lac. 

San  Francisco  —  Lot  Angolot 
Seattle  —  Portland 


Newspaper  Engineering 

An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

s.  P.  WESTON,  INC. 

Newspa^  Buildings, 
^oduetton,  Operahen 
Surveys,  Yatuations. 

420  Lexington  Avenue,  New  York 


A  NEW  DEAL  IN 
PITTSBURGH 

America’a  fourtli  Igirgeat  market 

The  Son-Telegraph 

Evening  and  Sunday 

— ^The  evening  issue  combining 
the  former  Evening  Chronicle 
Telegraph  and  Evening  Sun. 

—The  Sunday  issue  combining 
the  former  Sunday  Post  and 
Sunday  Gazette  Times. 

Nstionsl  advertising  reprosoatatlvos:  Paul 

Blook.  Ine.,  >47  Park  Avenno,  Mew  York; 

Century  Bldg.,  Chioage;  Oonersl  Motors 

Bldg.,  Ootroit;  Little  Bldg.,  Boston;  Oom- 

monwoslth  Tnist  Bldg.,  Fhllsdelpliis. 
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Goes  not  only  into  the 

homea  but  alao  fata  the 
hearta  of  16(MM0  sob- 
^ntial  families  daDv. 
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Second  Largest  Morning  Oally 
in  Phlladtlphia 

4/uavi  Reliahte 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Borcaa  of 
^gma  Delta  ChL  an  organisa¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  EarharL  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  836  Exchange  Ave-  Chicago^ 
IlL 

NO  CHARGB  TO 
EMPLOYERS 
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$1,000,000  BUILDING- 
LOAN  DRIVE  URGED 

Success  of  California  Companies  Cited 
by  Speaker  in  Suggesting  Co-opera* 

tive  Drive - Business  Increased 

89  Per  Cent 

The  building-loan  associations  of  the 
United  States  should  have  a  fund  of  at 
least  $1,000,000  a  year  to  carry  on  a  con¬ 
sistent,  nation-wide  advertising  campaign, 
A.  A.  Anderson,  secretary  of  the  Pacific 
Coast  Building-Loan  Association  of  Los 
Angeles  and  secretary  Building-Loan 
Secretaries  Association  of  Southern  Cali¬ 
fornia,  told  the  Pacific  States  Savings 
and  Loan  Conference  at  its  recent  con¬ 
vention  in  Los  Angeles.  Two  hundred 
building-loan  officials  from  ten  western 
states  attended  the  meeting. 

According  to  Anderson,  the  building- 
loan  associations  of  the  United  States, 
which  now  number  more  than  13,000, 
with  assets  of  approximately  $6,000,000,- 
000  and  IZ.OTO.OOO  members,  have  an  un¬ 
equalled  record  in  co-operative  endeavor, 
community  service  and  in  the  promotion 
of  thrift  and  home-ownership,  as  indi¬ 
vidual  associations. 

“But  there  is  no  business  in  the  United 
States  of  the  magnitude  of  the  building- 
loan  business  and  which  is  conducted 
along  the  same  fundamental  lines  in  every 
section  of  the  country  that  has  made  such 
little  progress  in  a  co-operative  way,  to 
bring  before  the  people  the  facts  ateut 
their  business,  as  these  mutual  savings 
institutions,”  he  said. 

In  his  appeal  for  a  national  advertising 
campaign  Anderson  cited  the  results  of 
the  first  six  months  of  the  co-operative 
campaign  now  being  carried  on  by  the 
building-loan  associations  of  Southern 
California  at  a  monthly  cost  of  $3,000. 

“.According  to  data  compiled  from  the 
State  Commissioner’s  reports,  the  build¬ 
ing-loan  associations  in  Los  Angeles, 
where  most  of  the  advertising  was  done, 
showed  an  increase  in  assets  during  the 
first  six  months  of  the  co-operative  ad¬ 
vertising  campaign,  Oct.  30,  1926,  to  April 
30,  1927,  of  $10,948,887.66.  or  an  89  per 
cent  increase  over  the  increase  in  assets 
for  the  six  month  period  immediately  pre- 
ceeding  the  campaign,  when  the  gain  was 
$5,776,619.85. 

“The  data  also  shows  that  the  102  asso¬ 
ciations  in  Southern  California  during 
the  first  six  months  of  the  campaign 
showed  an  increase  in  assets  of  $22,740,- 
538.12  which  is  a  46  per  cent  gain  over 
the  growth  recorded  for  the  previous  six 
months. 

“The  tremendous  effect  of  consistent, 
co-operative  advertising  is  seen  when  the 
increase  of  89  per  cent  for  Los  Angeles 
associations  only  and  46  iwr  cent  for 
Southern  California  associations  is  com¬ 
pared  with  the  gain  of  only  4.6  per  cent 
over  the  increase  in  assets  by  associations 
in  the  state  other  than  Southern  Cali¬ 
fornia,  during  the  same  six  month  period.” 

Consistent  use  of  newspaper  space  was 
recommended  by  the  Los  Angeles  man  as 
being  the  most  effective  and  economical 
way  to  acquaint  the  public  with  the  busi¬ 
ness  and  increase  the  size  and  prestige  of 
the  associations. 

Anderson  called  attention  to  the  adver¬ 
tising  policies  of  several  nationwide  busi¬ 
ness  concerns  which  are  using  newspaper 
space  to  the  exclusion  of  all  other  forms 
of  advertising.  “These  great  companies 
have  learned,  from  the  expenditure  of 
millions  of  dollars  just  what  medium 
brings  the  greatest  result.  In  the  swad¬ 
dling  clothes  of  our  advertising  effort,  we 
can  well  give  consideration  to  these 
facts,”  he  said. 

“The  larger  portion  of  the  amount  spent 
in  the  Southern  California  campai^  w'as 
for  newspaper  space,”  Anderson  said. 


HEALY  CONFERS  WITH  HEARST 

John  S.  Healy,  production  manager  of 
the  Hearst  Newspapers,  left  New  York 
this  week  for  California,  where  he  will 
confer  with  William  Randolph  Hearst. 
Mr.  Healy  returned  last  month  from  a 
European  trip  during  which  he  studied 
newspaper  conditions,  particularly  the  use 
of  dry  mats  in  printing. 


SAID  CHARLIE  TO  CHARLIE 


Levine  and  Hand  of  New  York  Amer¬ 
ican  Become  Friends  in  Paris 


"Hello,  Cliarlie!  This  is  Charlie.  I've 
just  flown  over  here  to  London !” 

Thus  Charles  A.  Levine  spoke  to 
Charles  Hand,  political  writer  of  the 
New  York  American,  over  long  distance 
telephone  from  London  to  Paris,  shortly 
after  the  owner  of  the  Columbia  had 
completed  his  sensational  solo  flight 
across  the  English  channel.  The  two 
Americans  had  met  and  become  friends 
at  Le  Bourget  field,  where  Mr.  Levine 
entertained  the  New  York  newspaper 
man  at  dinner.  Hand  is  confident  that  if 
Levine  starts  out  on  a  westward  trans- 
Atlantic  hop  he  will  make  his  objective. 

“He’s  just  that  sort  of  man,”  said 
Hand,  who  returned  to  New  York  this 
week  after  a  month’s  vacation  in  Paris. 

Mr.  Hand  explained  what  he  said  was 
the  inside  story  of  the  break-up  with 
Drouhin,  the  French  aviator. 

“Levine  was  worried  about  flying  next 
to  a  man  who  couldn’t  speak  English,” 
he  declared.  “Perch'al  Philip  of  the  New 
York  Times  Paris  staff  had  prepared  a 
chart  with  different  questions  and  an¬ 
swers  all  numbered  written  in  French 
with  their  English  translations.  It  had 
been  the  plan  to  paste  this  chart  on  the 
dashboard  of  the  ’plane  and  Levine  was 


to  point  out  the  English  question  which 
Drouhin  was  to  understand  from  read¬ 
ing  the  translation  of  the  corresponding 
number.  Then  he  was  to  reply  by  point¬ 
ing  to  another  numbered  line  on  the 
chart. 

"This  didn’t  suit  Levine,  and  he  wanted 
to  break  off  with  Drouhin  diplomatically. 
He  asked  me  to  help  him  draw  up  a 
statement  which  I  did.  Before  we  gave 
out  the  statement,  Levine  took  matters 
in  his  own  hands  and  hopped  to  London.” 

Hand  returned  to  this  country  on  the 
same  ship  with  Lee  Ettleson,  managing 
etlitor  of  the  New  York  American,  Mrs. 
Flttleson  and  their  two  children,  Benn 
Lee  and  Emily.  The  Ettlesons  had 
spent  a  month  in  Britanny. 


CHASING  “WE  BOYS” 


Harry  M.  Friend  Writes  Expose  on  Ad 
Gag  for  N.  Y.  World 

New  York’s  latest  “We  Boy”  advertis¬ 
ing  gag  took  a  flop  this  week,  when 
Harry  M.  Friend  was  assigned  by  the 
New  York  World  to  chase  down  the 
“Judge’s  Manuel.” 

Solicitors,  who  said  they  represented 
this  publication,  were  telephoning  New 
York  advertisers  in  the  following  vein : 

“This  is  Judge  Leonard  talking.  We 
are  just  compiling  the  ‘Judge’s  Manuel’ 
and  are  counting  on  you  for  a  little  ad¬ 


vert  i.semeiit.  It  I  can  ever  do  you 
favor,  drop  around  to  City  Hall  and  ct 
on  me.  Thank  you  very  much.  Goodlij; 

Special  favors  and  privileges  we, 
promised  prospective  advertisers.  Ik! 
newspaper  reporter  found  that  “JudR- 
Leonard  was  an  ex-Justice  of  the  Pa. 
of  Perth  Amboy,  N.  J.  The  gross  k 
come  derived  from  the  “Judge’s  Mamk 
was  estimated  at  $30,(KX).  Similar  ganj 
cost  business  men  more  than  $30(),0()Oj 
New  York  last  year.  Friend  discoverji 
Said  H  J.  Kenner,  vice-president  j 
the  New  York  Better  Business  Bnrtat 
"The  chief  and  sole  aim  of  these 
tended  business  organizations  is  ^ 
garnering  of  an  advertisement  for  ^ 
annual  publication  that  comes  to  tlnr 
minds.  These  profits  go  into  the  poctu 
of  the  promoters  of  the  scheme,  the*, 
sociations,  salesmen  and  the  oflictr  g 
counsel  with  pretended  political  pufl. 

“Tl'.ey  cannot  exist  following  an  o- 
lM>se  and  I  am  pleased  to  see  a  neit 
paper  like  the  World  take  this  initiatni 
It  IS  a  real  public  service.” 


1500  ENTER  SWIM  MEET 


Nearly  1,500  contestants  represta* 
associations  throughout  the  United  Stan 
competed  Saturday,  Aug.  27,  in  the  in 
annual  National  Amateur  Athletic  hi. 
eration  swimming  championships  undtrik 
auspices  of  the  Chicago  Daily  News. 


Factory  Rebuilt  Presses 
for  Immediate  Delivery 


21 -in.  Col.  Goss 
Octuple  Press. 


High  Speed 


22-in.  Col.  Hoe  Right  Angle 
Sextuple  Press  with  colors. 


22-in.  Col.  Goss 
40-page  Press. 


Five-Decker 


22-in.  Col.  Goss  High  Speed  4- 
Decker,  32-Page  Press. 


22-in.  Col.  Goss 
Octuple  Press. 


High  Speed 


Fattest,  most  easily  operated, 
most  accurate  and  durable  flat 
castina  box  you  can  buy.  Per. 
feedy  naianced.  New  design  lock¬ 
up  oar  allows  for  quick  change 
when  regulating  thickness  of  casts. 
Positive  quick  lock  -  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machinery. 


22-in.  Hoe  High-Speed  Super- 
Imposed  Unit-Type  Octuple 

Press.  _ 

Others  for  Early  Shipment 
LET  US  KNOW  YOUR  WANTS 


The  Goss  Printing  Press  Co. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Main  Office  &  Factory  Chicago,  III. 
New  York  Office  220  W.  42nd  St. 
San  Francisco  Office  646  Call  Bldg. 


Stereotype  Room 
Efficiency 


Means  quick  produrtion  of  go«d 
plates  and  the  elimination  of  to 
casts  as  far  as  possible. 


Moulding  Blankets 


Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  piece 

New  England  Newspaper  Supply 
Company 


Worcester,  Mats.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 
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Modern 

Composing  Room 
Furniture 


as  made  by  ns  will  speed 
ap  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  yon 
interested?  If  so,  consult 
your  regnlbr  dealer  in 
printers’  supplies  or  write 
ns  direct. 


Do  it  now! 


HAMILTON  MFG.  CO. 

TWO  RIVERS,  WIS. 


Hoe  Patented  Duo-Cooled  Equipoise  Coned 
Casting  Mould 


"It  is  essential  to  Success  to  be  the  first  out 
svith  the  news — and  Mmutes  count." 


This  Hoe  Curved  Casting  Mould  it  a  time- 
saver,  designed  especially  for  Speed  and  Effi¬ 
ciency.  Cold  Water  circulating  through  the  sta¬ 
tionary  Lid  and  the  concave  Side,  gives  quick 
cooling  for  rapid  Casting. 


IF  IT’S  A  HOE.  ITS  THE  BEST 


R.  HOE  &  CO.,  I NC.  504-520  Grand  Street,  New  York  CtJ 


7  South  Dearborn  Street 
CHICAGO.  ILL. 


Pere  Marquette  Bldg. 
NEW  ORLEANS.  LA. 


7  Water  Stri^ 

boston,  mass 


CkcubtW 

mtngt  1 

nir  twenty 

“  nmr  prt 
m.  Pae 
Kodt.  Cin 
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Employment— Equipment— Services 


editor  &  PUBLISHER 

Classified  Advertising 
Information 
RATES 


EDITORIAL 

Correspondents 


EMPLOYMENT 

Situations  Wanted 


EMPLOYMENT 

Situations  Wanted 


Eiirtspcan  Articles — Engrlishxnan,  Staff  Corrc-  Circulation  Mana^r,  20  years*  experience*  Reporter,  24,  three  years  varied  experience, 

spoiiilent  London  and  New  \ork  Dailies,  resi-  familiar  with  all  methods  promotion  and  A.  desirable  connection.  C-y49,  Editor  & 

dent  25  years  Italy,  Spain,  France  and  Portugal.  B.  C.  records,  etc.  Can  produce  under  adverse  *  ublisher. _ 

offers  services.  Subjects;  hinaiice.  Trade,  Kn-  cenditions.  Reasonable  sa.ary.  References.  C-  Reporter,  Desk,  or  editorial  writer.  Missouri 

giiieering,  P9litical,  General  Industries.  Mar-  920,  Editor  &  Publisher.  journ.-.li.sm  graduate.  Three  years’  general  ex. 


SITUATIONS  (Cash  with  Order)  offers  services.  Subjects;  hinaiice.  Trade,  En-  cenditions.  Reasonable  sa.ary.  References.  C-  Reporter,  Desk,  or  editorial  writer,  Missouri 

1  Time  —  .SO  per  line  giiieering.  Political,  General  Industries.  Mar-  920,  Editor  &  Publisher.  journ.-.li.sm  graduate.  Three  years’  general  ex. 

AU.  OTHER  ■cUSsSScISriONS  S.,  VilU  Cl,.,.  luly.  34.  No.  ,«k.  C-.41.  Edter  E 

,  V’S.’J’- EMPLOYMENT  _ ^MECHANICAL 

4  Times  .60  per  line  ^=,..  —  „  Composing  Room  Foreman  or  Superintendent  Foiiinm-n*  fn.  Cal. 

White  space  charge  at  same  rate  per  line  H»lr«  WantMl  wishes  a  permanent  position;  can  give  refer- _ fc^uipmeni  tor  ;3aie 

Mr  insertion  as  earned  by  frequency  of  in-  _ ^ _  ence  as  to  ability,  character  and  reliability;  For  Sale— 24  Page  Hoe  Press  and  complete 

Mrtion.  Minimum  (^ntract  space,  thrM  Advertising  Salesman  for  semi-weekly  near  "Peri'nffd  in  large  and  medium  plants ;  14  stereotyping  outfit,  in  excellent  condition,  at 


EMPLOYMENT 

Help  Wanted 


journi.lism  grailiiate.  Three  years’  general  ex. 
Circulation  Manager,  34,  employed.  Not  seek.  V'  ^“*^1  Editor  &  Publisher.  ^ 

us'f.er.^'^’*"'  ^  MECHANICAL 

Composing  Room  Foreman  or  Superintendent  .4 

wishes  a  permanent  position;  can  give  refer-  _  tquipment  ror  sale 

ence  as  to  ability,  character  and  reliability;  For  Sale— 24  Page  Hoe  Press  and  complete 

experienced  in  large  and  medium  plants;  14  stereotyping  outfit,  in  excellent  condition,  at 

il"  Address  C-868,  Editor  &  a  fraction  of  the  value  of  the  stereotyping 

Publisher. _ equipment  alone. 

Circulation  Manaaer.  30  years  exnerience  ,eel,.  .  .Boukht  this  equipment  at  .bankruptcy  sale. 


Hus  The  Editor  A  Publisher  reserves  the  Atlantic 
rijfct  to  classify,  edit  or  reject  any  adver-  p“  n,anj, 
tiMiBtBt. _ present 


rapidly  developing  field. 


Equipment  for  Sale 


ADVERTISING 


Permanent.  State  experience,  previous  or  *  upiisner.  _  _  egmpment  alone. 

present  connection,  salary,  etc.  Pleasantville.  CircuUtkm  Manafer.  30  years  experience,  seeks  equipment  at  bankruptcy  sale. 

New  Jersey,  Press. _ change.  Record  of  succ«slul  acmevements  on  Morning  HeJald  a  CI«?wate°r  Florida 

Advertising  solicitor  of  ability  and  vision  to  Edftor^  s'^Publuher"  newspapers,  t-933.  Outfit  can  be  seen  on  floor  but  must  be 


-  Siinnli®®  nanuie  local  accounts  on  nietroi)oiitan  morning 

_ _ ^ -PP** _ _ Daily  and  Sunday  in  eastern  city  of  over  a 

cK^t.  Art  work  and  Benday  ef-  niillim  population.  State  age.  experience  and 
flsr^Bourges  Service.  Inc.,  144  West  32nd  reftreiires  in  detail.  Only  high  type  man  need 
v-.„  York  npply.  All  communications  confidential,  t  -936, 

greet.  New  rorx.  - Editor  &  Publisher. _ 

rusiness  opportunities  Ocidator  wanted  with  experience,  to  take 

charec  of  citv  denartment  of  morninir  and 


AevertUing  solicitor  of  ability  and  vision  to  Editor  Sr  PuhlUher  ^  P  •  ’  •  Outfit  can  be  seen  on  floor  but  must  be 

handle  local  accounts  on  nietroi)ohtan  morning  quickly  regardless  of  price  realized. 

Daily  and  Sunday  in  eastern  city  of  over  a  Desk  Man.  telegraph  editor,  copy  reader,  de*  V*  Mech,  Supt, 

million  population.  State  age,  experience  and  sires  position  on  Southern  attern(X>n  daily,  iinies,  St.  Petersburg,  Florida. _ 

references  in  detail.  Only  high  type  man  need  C-^40,  Editor  &  Publisher.  For  Sale — One  complete  photo-engrraving  plant. 


references  in  detail.  Only  high  type  man  need  C-^40,  Editor  &  Publisher.  For  Sale — One  complete  photo*engrraving  plant, 

ipi)ly.  All  communications  confidential.  (  -956,  Z  I  T~Z  72  TT  Miles  Machinery  Co..  64  West  i,hl  St..  New 

Editor  &  Publisher.  •"?  Re-wHte  Man-Newspaperman  with  Vork. 

- 15  years  experience  seeks  position  on  Eastern  ti - = — r— 3 — = - . - - ,, - ,  . 

Ocidator  wanted  with  experience,  to  take  daily.  Accurate,  speedy,  efficient.  Unusually  *7®*  oexti^ile  sale,  cai^ble  of  doing 

charge  of  city  department  of  morning  and  good  at  producing  humorous  features.  0-929,  nnest  grade  of  work.  Will  print  all 

even.ng  paper.  Mori  ing  edition  leader  in  field.  hMitor  &  Publisher.  products  by  -  s  up  *0  -4  pages,  and  by  4’s 

Experienced  man  wanted.  Fine  opportunity  ir .........  Running  speed  24, OjW  up 


Brokers  Experienced  man  wanted.  Fine  oooortunitv  .....  wv  .  ...  rtoni  28  to  48  pages.  Running  speed  24,000  up 

south  «5  000  or  two-third,  f"--  a  '“>*^ker.  State  experknee  k.  apMicatlon  E^tonal-Experienced  man  of  Eastern,  West-  to  ->4  and  12,000  over  24  pages.  Brand  ne« 
Qu.  Pa^  Address  C-96i1  Editor  &  Publisher  Metropolitan  service,  wide  reading,  ex-  (line  Electric  drive,  costing  approximately  $4.- 

interest  for  $10,000.  Established  high-grade  - - : - ; - lensively  informed  and  able  to  write  fluently,  000,  goes  with  press  for  $10,500  cash.  Time 

poblication  with  fine  opportuni^.  Lhance  tor  CircuUtioo-We  want  best  canvassing  crew  in  who  has  held  desk  and  managerial  positions,  payments  may  be  arranged.  Address  Box  C-962, 

idYtrtising  man.  Harrif-Uibole  Uo..  345  i.;nitcd  States;  six  to  ten  men,  hard  house  to- 

MidisoP  Ave.,  New  lorte.  house  plugging.  No  contests,  but  premiums  o 

Middle  West  Properties— Exclusive  listings,  other  inducements  permitted.  C-921.  Editor  & 


L'nited  States;  six  to  ten  men,  hard  hoiise-to-  desires  to  make  change  from  place  now  filled  Eilitor  Publisher, 
house  plugging.  N'o  tontests,  but  premiums  o  for  temporary  peisonal  reasons  to  one  with  the  joj,  Presses  Papi 
other  inducements  permitted.  C-921.  Editor  &  advantage  of  utilizing  his  varied  training  and  _ v  complete  I 


No  damaging  pub  icity.  Personal  service  in  PnMisher. _  .  .  ^  _  _  —  _ _  _ 

CTtrr  deal.  Everything  confidential.  High  Renorter  afternoon  Northwest  Must  be  fast  .  "*'•9’''®!  handling,  terms.  Hoffm.m  Type  &  Engraving  Co.,  ll’d 

“j  I.  nils  for  sale  Clyde  H  KeP«>tter,  aitemoon,  piortDwest.  Must  oe  last,  lus,  ,he  man  for  news  editorship  or  managing  p  i  j.h  St  N  V  Ciw  “s  s-v  . 

Ml  Board  of  Trade  Ka^as  City  Mo!'  ""  typewriter,  capable  some  desk  ^-aiior  in  cities  up  to  100,000,  either  farming  or  ,i~:  ~  ^  »  '-p  ,,, - ; - ^ 

Knox.  851  Bo.ird  ot  i  race,  ivansas  y  ly^  —  work.  Must  be  western  man.  Getting  news  industrial  community.  C-9U3;  Editor  *  Pub-  Used  Goss  Mat  Roller  fem  wet  mats  only,  for 


for  temporary  l^isonal  reasons  to  one  with  the  Job  Presses,  Paper  Cutters,  Wire  Stitchers, 
advantage  of  utilizing  his  varied  training  and  etc.— .V  complete  line.  Overhauled  and  giiar^ 

'.''“il'’™'"*'  ^  - il®'**’  “"teed  machines  at  bargain  prices.  Easv 

make-up  and  purposeful  editorial  handling.  ,erms.  Hoffm.m  Tyne  &  Engraving  Co.,  114 

.1  list  the  man  for  news  editorship  or  managing  p  i  Jth  St  N  V  Cit-.  ® 

in  4-it;«  i<n  .n  1 0.1  Hlin  .itk.-  (.-n,ino  n.  '  Lily. _ 


_  work.  Must  be  western  man.  Getting  news  industrial  community.  C-9U3;  Editor  &  Pub-  Osed  Ooss  Mat  Roller  for  wet  mats  only,  for 

Eiveka'  Eureka!  An  evening  paper  occupying  absolute  requirement,  or  out  of  lob.  No  loafers  i,sher.  cheap.  The  (loss  Printing  Press  Co.,  153 

«rliisive  field-  ciiculatim  over  /,i)00;  nimiern  need  apply.  WiU  fill  iob  on  Insis  de'Jver  or  — - — — — - - - — -  So.  Paulina  St.,  Chicago,  III. 

Smuate  plant;  gross  business  more  than  $100,-  OP'*;.  .Tell  all  first  letter.  C-938.  Editor  4  t  ditorial— \  ersatile  news  executive,  17  years’  — -  •-  ,  = 

OOOL  net  earnings  around  $20,000;  price  $140,-  .Pnbl'^heY- - exmiencc,  seeks  with  aftern^  Equipment  Wanted 

N®w°Yor'k*^  selling  a  'rcsult^s  'wUrmeaA^uJure  Vewar^d.*'cap^-  W^ted-To  Purchaser' one  man  engraving 

children  s  feature  to  newspaper  publishers.,.  Ad-  .,.1.,  industrious,  loval  Writes  flnentlv  f.-ist  nLnit  In  snsn-.-inl  .!,;-  "i!,„  i 


Equipment  Wanted 


Interest  (or  Sale 


dress  Thr  Daily  News"  Feature  Syndicate^  indPstrious.  loyal  Writes  fluently,  fast  Plant.  .  In  answering  this  pkase  list  the  kind 

Hamilton  Ohio  feature  Syndicate,  ^.„py  reader.  Can  handle  staff.  Excellent  ref-  of  equipment,  size  of  camera  plates,  length  of 

Iidiiiiiiuii.  vjiiiu.  erences  and  available  at  once.  C-963.  Editor  &  time  equipment  has  been  used  and  present  con- 

- - 11  = —  — .  Publisher. _ _  dition.  .and  price  asked.  Address  C-946.  Editor 

Situations  Wanted _  Financial  and  Business  Writer  of  broad  experi-  ^  Publisher. — . 

Accountant-Circulation  Manager- Young  man,  ®  "'-‘’p'®  .‘■."'9  connection  with  . . .  WIDCC  =31 

28.  eight  years’  experiencr^  circulation  man-  Pa^r.  magazine  or  financial  instituticn  reqiiir-  |^=WE  CONNECT  THE  WIRES 

aeer  an.l  assistant.  Practical  exoerienee  in  PPOl'Ctty  or  financial  and  economic  rev,iew,s  ; 


Would  a  Three-fourths  Interest  in  a  new  _ Situations  Wanted _  Financial  and  Business  Writer  of  broad  experi- 

nontbly  inaRazitic  in  a  non*compctitivc  uclu  h’ico  seeks  whole  or  Dart  time  cotmeetion  with 

tf rest  you?  Complete  dummy  now’  ready — pre-  Accountant— Circulataon  Mana<er^Young  man,  i  •  c<w»n«tion  witn 

SS  by  a  magazine  expert  of  15  years’  hriad.  28.  eight  years’  experiencr^  circulation  man-  P“P®I’„uT-“?.“.^''’®  financial  instituticn  reqiiir- 
mctical  experience  in  every  phase  of  monthly  ager  and  assistant.  Practical  experience  in  PP^'icity  or  financial  and  economic  revievvs 
nrnmntinn.  .Spekinv  c-.anital  nr  a/-  auditing  and  accounting.  KnowledvV  of  news-  i"*!  analyses.  ,  Perm,anent  _  connection  desired. 


^WE  CONNECT  THE  WIRES 


publication  promotion.  Seeking  capital  or  ag-  auditing  and  accounting.  Knowledge  of  news-  “  “‘y*®’- 

pessive  publishing  organization  with  capital,  paper  accounting  and  cost  finding.  Desires  i;  ufl®"®®*  f^caanged.  L-954.  Editor  \  1  ub- 

Address  C-944.  Editor  &  Publisher.  pj  sition  as  accountant  or  circulation  manager.  ^”®'- _ _ _ 

-  -  ~  Willing  to  combine  In  Any  Capacity — Young  woman,  eol'ege  grad- 


Loan  Wanted 


lent  references.  C-930.  Editor  &  Publisher. 


iiate.  with  major  in  English,  and  work  in  edu- 


Anti-Klan  Democratic  newspaper  weekly  including  me  year  each  New  York  and  Chi 
fishes  loan  repayable  monthly.  Address  C-948.  pBO.  national  fields;  6  years  executive,  botl 


Advertialng  Managei^Twelve  years’ experience,  cation  and  political  science,  desires  position 
including  me  year  each  New  York  and  Chi-  with  daily  in  small  city.  Nine  months’  work 


Mitor  &  Publisher. 


Newspapers  Wanted 


C-948,  fttRo-  national  fields;  6  years  executive,  Wh  with  live  country  weekly.  Willing  to  do  any- 

local  and  national.  Thorough  organizer  and  in-  thing  that  will  give  me  a  wider  experience  in 
— .  .  -  tensive  salesman,  accustomed  to  keen  metro-  newspaper  work.  C-942.  Editor  &  Publisher. 

politan  competition.  Intimate  knowledge  re-  Managing  Editor  with  two  successes,  best  of 

- -  tail  and  national  merchandising.  Especially  recommendations,  seeks  chance  to  sirengthen 


wa  Buy  Weekly  in  northwestern  or  middle-  «iuipped  to  create  large  volume  of  new  bust-  fan  news  campaign  of  small  eastern  daily, 

testtm  state,  in  exclusive  field  grossing  to  $30,-  ness.  Ei^el  ent  reason  for  desiring  new  oppor-  Write  C-945,  Editor  &  Publisher. 

100.  Have  $18,000  to  invest.  Will  consolidate  tnnly.  Six  .vears  present  employers.  Sidendid  - - : - - — - - ; - ; - - - 

in  promising  field.  Address  C-943.  Editor  &  record  and  best  references.  Correspondence  in-  ■''lanagmg  Editor  wishes  to  locate  in  the  cen- 

'■■■■  vited  in  'trict  confidence.  Age  33,  married,  •'"sl  West.  Now  has  place  but  desires  change. 


fnblisher, _ 

Weekly  or  Small  Daily  wanted  in  growing 
community.  Consider  control  of  sizeable  daily. 
Talk  business.  C-959,  Editor  &  Publisher. 


CIRCULATION 


Protestant.  Address  C-801.  Editor  &  Publisher.  I"  newspaper  work  over  twenty  years.  Ready 
- - -  to  move  on  month  s  notice.  Address  C-947, 

Editor  &  Publisher. _ 

Managing  Editor  now  employed  on  morning 
Advertising-— Management,  sales  and  sales  pro-  Papef  desires  to  locate  on  afternoon  daily  in 
motion,  research  and  merchandising — Young  references 

college  man  with  eight  years’  successful  ex-  gladly  furnished.  C-961,  Editor  &  Publisher. 
perience.  now  employed,  would  welcome  new  News,  Make-Up  Editor,  executive,  practical, 
opportunity  as  newspaper  advertising  manager,  now  editor  of  class  publication  under  contract 


— — — — - — - — - ; — ; - ; — ; —  advertising  agency  executive,  or  sales  and  ad-  and  averaging  more  than  $8,000  a  year,  wants 

tPculatloif— When  quick,  additional  circulation  vertising  manager  for  national  advertiser,  position  of  responsibility  and  opportunity  pref- 

*rertge  becomes  necessary,  remember  that  Available  30  days  after  reaching  agreement,  erably  with  small  but  ambitious  dailv  in  North 

wr  twenty  years  in  this  one  line  of  endeavor  C-937,  Editor  &  Publisher.  or  East.  Salary  not  first  consideration  if 

».  your  woof  against  experimenting.  Write  or  opportunity  is  there.  Best  of  references. 

5!®:  S?®'?®  Circulation  Service,  Bell  C-950.  Editor  &  Publisher. 

Moek.  Cincinnati.  Ohio.  r - ; - : - ; 


L-937,  Editor  &  Publisher.  or  East.  Salary  not  first  consideration  if 

opportunity  is  there.  Best  of  references. 

C-950.  Editor  &  Publisher. _ 

N«wa  Exacutlve,  editorial  writer,  columnist  of 

4  1 — — t: — ; - p-r - =:  wide  experience;  can  produce  cheaply,  paper 

Advert^,  display  solicitor,  young  man  25  of  which  you’ll  be  proud;  more  interested  in 
years  of  age,  six  years  experirace,  proven  re-  opportunity  than  starting  salary;  now  employed; 


CknilitVai  Bufldars  Blair  4  Austin,  1504  Cen-  ,  i — — ■■ - ;=  wide  experience;  can  produce  cheaply,  paper 

bt  m.,  Reading.  Penn.  Originatort  of  Sales-  !t  ,  ’  solicitor,  young  man  25  of  which  you’ll  be  proud;  more  interested  in 

mmhip  Club  Campaigns.  _  years  of  age,  six  years  experirace,  proven  re-  opportunity  than  starting  salary;  now  employed; 

AA  tW  M>.  un,,.*  u  j  »v--.  T  g.'^p^ilr’if  seeks  permanent  place.  Southeast.  C-935.  Edi- 

4*  tSa  Maa  Who’s  Had  Onal  In  over  30  Address  C-955,  Editor  &  Publisher.  tor  A  PnhlUh^r  - 

''P®"'"®*-  **  P«"«*  Bustota#  Manager  or  assistant  to  General  Rc^nwtei^ - ' - 

SfwSr'irpSdH*  5^R®Porter.  a  cub,  but  trained. 


*  "ktioB  Oraaniiation. 


ciassinea  conectipn  system  that  increased  eol-  Why?— He  is  ambitious.  Alms  his  guns  at  re- 
i**^V-"*  ’a?"  fiT  porting.  Now  ready  to  pull  the  trigger  and 

location.  At  liber^  Owober  1st.  Salary  $75.  fire  away  at  his  chosen  field.  References. 


BtAlers— A  aean-eut,  seU-finane-  Married,  family.  Age  3L  Best  of  rTCommenda-  C-926.  Editor  4  Publisher 


,  "C.  personally  conducted  campaign  that  will 
caw-  ^  monejr  now  and  for  years  to 


fion«.  Address  C-983.  Editor  4  Publisher.  »  — L-_. _ ^ - ; - r - ; — — — 

IT--.— - P - ; - 3 - : — r  Reporter,  beflmier,  22,  university  training, 

Dusm  ^  Manager  Experienced,  practical,  wants  position  to  learn  the  profession,  any- 

Organizer,  producer.  Record  for  efficiency,  where.  Salary  secondary.  C-952,  Editor  4 
Knows  work:  isn  t  afraid.  Qualified  to  fit  into  Publisher. 


expenence.  The  Alward  Syn-  Organizer,  producer.  Record  for  efficiency 
ysti.  453  W,  9th  street.  Erie,  Pa. _  Knows  work;  isn’t  afraid.  Qualified  to  fit  intt 

kqnki  Oeidxtkwi  »»  » ■  —  w  q  temperamental  organization.  Eastern  City,  50, 

s-wnaanoii  Huonarw— Ihe  W.  S.  Ken-  /inn  inn  nnn  V-  oei 


kqnki  Oeidxtkwi  »»  » ■  —  w  q  w—  temperamental  organization.  Eastern  City,  50,- 

NoiirB:ii^'At;.®-fe-  i'lji.o?  rpriss;?''"'"- 

Kentucky.  The  circulatibn-building  or-  - 

thit  has  set  the  standard  for  affres>  o  .  •*  .  «  ^ 

^  ioccetsful  arculatioB  campains  for  nearly  Manafer  or  assistant  to  actmpr  Pub- 

years. _  lisrer.  Accountant  and  statisticinn.  Experience 

tif  .2  I  - -  covers  advcrtisini?,  circulation,  financial  manage- 

Clrculatian  Buildfnf  Or-  ment.  purchasing,  office  management,  credits 

onlv  circulation-building  aerv-  and  collections,  control  of  mechanical  denart- 

furnishing  publishers*  ments.  Can  show  successful  record  of  a  ha’-d 

f  U*  every  wotker  who  wishes  to  connect  with  a  nroduccr 

Rl!lHin?Vndisnp”lis°.'""  “'“H”  ^-958,  Editor  4  Publisher. 

IM.W#  offering  dolls.  Report  Circulation  Manager  wants  permanent  position. 

'  tesnlts.  Clarence  Eyster  wires,  where  honestv.  system,  service,  and  getting  the 

-#  2m*«i!'®*®  start.”  Our  30-in.  doll  money_  is  apnreciated.  Your  confidence  and  co- 

I  wonderful  buy  in  country,  operation  solicited.  C-9S7.  Editor  &  Publisher. 

■  nulmey,  307  6th  Avenue,  New  Yorlq  N.  Y.  All  inquiries  will  be  respected  as  confidential. 


Publishers! 

We  can  put  you  in  touch  with 
go-gettera — men  who  have  made 
records  and  are  ambitious  (or 
(urther  achievements. 

CLASSIHED  SERVICE 

Editor  &  Publiaher 


Y^-YNTED:  Experienced  ad¬ 
vertising  managers,  sales¬ 
men  and  copy  writers  for 
positions  now  open  in  display  and 
classified  departments  of  well- 
known  daily  newspapers  East 
and  Middle  West.  Write  ^iiUy. 
Registration  free. 


Fernald's  Exchange, Inc 

Third  Nat’l  B'ld'g.,  Springfield.  Mass. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiadont  confideatial 

PALMER,  DEWITT  & 
PALMER 

Builaata  Xatabliilis4  la  IIM 

360  MatSton  Av«.  Naw  Y*rk 

PaeUa  OMst  RsfraasatoUva: 

M.  0.  Moses,  •!»  M.  Oaasa 

Drivs.  Bsvsriy  Hills,  OaUf. 


CONSOLIDATION 

Ths  merging  of  Dswtpapsr  iatsessts  is 
a  subject  that  has  received  tpeeial  study 
and  inveitigation  by  thit  inn  for  aaerly 
17  ysars.  It  is  a  big  tnbjsot  and  rsqulrea 
oonaidsrabls  teclmieal  knowlsdge,  betb  aa 
to  valuation  and  oporating  motbsda. 
When  proporly  organlasd.  the  resalte  are 
never  diaappointing. 

We  have  been  faoten  la  maay  Im¬ 
portant  ooniolidatieiu,  ealaa  aad  ay- 
praiialt. 

HARWELL  &  CANNON 

Timea  Bide.  Naw  York 
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$  $ 


DOLLAR 

PULLERS 
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Payroll  Builders  of  Indianapolis 
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Payroll  Builders  page 

A  FULL  page  spread  made  up  of  about 
50  different  advertisements  comprising 
the  firms  that  make  up  the  payroll  bulders 
of  Indianapolis,  published  recently  in  the 
huiianapolis  Ncivs,  is  attracting  consider¬ 
able  comment. — Thor.\  Eigenmann. 


One  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


OLX)  PAPER  FOUND 

A  perfect  facsimile  of  the  first  news¬ 
paper  ever  printed  in  America,  the  Boston 
.\  ezcs-Lcttcr,  has  been  discovered  in  the 
walls  of  a  building,  that  is  being  de¬ 
molished,  at  Poughkeepsie,  N.  Y.  The 
copy  of  the  paper  was  discovered  in  an 
envelope.  The  paper  is  dated  “From 
Monday,  April  17,  to  Monday,  April  24, 
1704.”  It  contains  news  from  abroad  that 
was  received  and  rewritten  in  news  form 
by  Jolin  Campbell,  postmaster  of  Boston. 


with  the  best  wishes  of  the  paper,  if 
new  address  will  be  sent  to  the  circulatj# 
department.  The  stunt  can  be  depei^ 
upon  to  build  circulation  if  accui% 
records  are  kept  and  the  free  subscripijn 
is  followed  up  as  soon  as  it  exoiiW 
B.  W.  T. 


emplify  the  health  qualities  in  raw  milk. 
There  is  much  to  be  said  for  it. — C.  M.  L. 


Have  you  rounded  up  your  local  antique 
dealers  lately?  A  little  corner  once  or 
twice  a  week  devoted  to  their  interests 
will  bring  you  extra  revenue. — James  M. 
Mosely. 


PUBLISHER  HOST  TO  STAFF 

Staff  members  of  the  IVashington 
(X.  C.)  Daily  Nezvs  spent  a  day  recently 
as  guests  of  publisher  W.  D.  W.  Bishop 
and  Mrs.  Bishop  at  their  summer  home  in 
Morehead  City,  N.  C.  It  W'as  the  fifth 
annual  staff  outing. 


'T'HE  Rochester  (N.  Y.)  Demoerat  a>ui 
Chrcmicle  is  offering  cash  prizes  in  a 
"Hunting  Scenes  Gravure  Contest.”  With 
the  hunting  season  in  the  offing  this 
would  be  a  good  way  of  arousing  interest 
among  the  sportsmen.  The  pictures  in¬ 
clude  any  phase  of  hunting  such  as  stalk¬ 
ing  deer,  fox,  bear  and  moose,  pointing 
dogs  in  action,  etc.  The  first  prize  is  $5 
with  $1  for  each  picture  used  in  the 
Gravure  section. — D.  P. 


In  order  to  stimulate  the  sale  of  farm 
products  grown  or  manufactured  iri 
Minnesota,  an  organization  of  Minneapolis 
business  men,  “Minnesota  Boosters,”  are 
getting  advertisers  to  run  copy  on  ex¬ 
clusively  Minnesota  products.  A  recent 
full  page  placed  by  the  Minneapolis  .Alllied 
Grocers  offered  housewives  bargains  on 
all-Minnesota  products.  A  four  column 
box  in  the  copy  read :  “Every  product 
made  and  grown  in  Minnesota,  marketed 
in  this  territory,  means  increased  com¬ 
munity  purchasing  ability  for  other  mer¬ 
chandise.  The  farmers  are  the  only 
-American  producers  of  raw  materials  who 
share  in  the  ultimate  selling  price  of  the 
manufactured  article.  Boost  community 
and  state  prosperity  by  using  Minnesota 
products." — P.  O.  Narveson. 

Due  to  the  fall  primaries  and  Novem¬ 
ber  general  election,  advertising  depart¬ 
ments  should  have  little  difficulty  securing 
political  advertising. 

One  of  the  biggest  and  most  informative 
space  ads  that  can  be  used  is  that  of  pub¬ 
lishing  a  specimen  primary  or  general 
election  ballot,  with  an  impressive  X 
voting  mark  aside  the  politician  who  is 
inserting  the  ad. — Ferd  W.  Coleman. 

Work  up  interest  among  the  raw  milk 
producers  of  your  city  to  advertise.  Co¬ 
operative  campaigns  may  be  inaugurated 
by  these  small  dealers  who  as  a  rule  have 
no  pasteurization  equipment  or  machinery, 
but  who  may  advertise  collectively  to  ex- 


The  World’s  Best 
Available  News  Writers 

Supply  Speedy,  Accurate 
Telegraph  News 
Through 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row  New  York  City 


What  Do  You 

KNOW 

? 

• 

A  Great  Questions  and 
Answers  Feature 


New  Questions  Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


One  woman  called  the  police  to  pull  a 
dog  out  of  an  ice  cream  freezer  and  an¬ 
other  wanted  the  cops  to  call  her  hus¬ 
band  every  morning  while  she  was  on 
vacation.  A  story  about  the  telephone 
calls  that  come  into  the  police  station  in 
your  town  should  be  interesting  and  amus¬ 
ing  as  well  as  educational.  They  call 
lieadquarters  for  the  time,  railroad 
schedules,  locations  of  fire,  etc. — Law¬ 
rence  L.  Jacobs. 

In  its  monthly  remittance  envelope  to 
correspondents  the  Laneaster  (Pa.)  News 
Journal  encloses  a  card  with  suggestions 
as  to  why  some  of  their  personals  letters 
have  been  cut.  This  monthly  reminder 
.serves  to  check  up  on  the  correspondent 
and  at  the  same  time  lets  him  know  that 
the  editor  is  watching  what  he  sends  in. — 
W.  \V.  D. 


Do  you  make  it  a  point  to  have  some 
member  of  your  staff  keep  in  close  touch 
with  the  mail  carriers  in  your  city?  They 
are  known  to  hundreds  of  persons  and 
stories  of  their  individual  activities  will 
often  make  good  news. — Dean  H.  Ash¬ 
ton,  Trenton,  N.  J. 

Do  you  vote  a  straight  party  ticket?  If 
not,  why  not?  Why  did  you  join  your 
party  when  you  first  registered?  Such 


The  Greatest  Feature 
of  the  Day 
Lieut,  Walter  Hinton’s 
Complete  Aviation  Series 

A  scientific  story  of 
Air  Development  running 
thirty-two  chapters. 

IMMEDIATE  RELEASE- 

IMMEDIATE  RELEASE 

The  Strongest  Circulation 
Boomer  Ever  Offered  for 
Publication. 

A  Chance  To  Win  An  Aeroplane 
A  Chance  For  Your  Readers  To  Win 
A  Course  In  Aviation 

WIRE  US 

Graphic  Syndicate,  Inc. 

350  Hudson  Street 
New  York,  N.  Y. 


A  FEATURE  SERVICE  THAT 


ALTH  TAIK^ 

•fey 

"Crfyauk  McCoy 

They  tell  your  rooders  iu 

an  inlorestint  vnanno/  how 

to  got  wotl  —  how  to  stay 

'••II  —  by  just  following 

simple  and  common>sonso 

laws  of  Health  and  Diot 

Written  by  McCoy  -the 
leading  authority  on 
Health  Subjects 
Wnto  or  wiro 

McCOY 

V ^HEALTH  SERVICE  -! 


Braeli  Shops  Bldg 


Lns  AufoUa,  CuL. 


January  and  October  are  the  bawr 
thrift  months,  so  says  an  investigator  far 
a  national  thrift  magazine,  but  banloca 
give  some  enlightening  on  savings  haii^ 
of  their  depositors  during  other 
of  the  year.  The  investigator  found  tk: 
January  savings  are  made  for  sunoc 
vacations,  while  October  thrift  is  pro». 
ed  by  the  approaching  holiday 
Varying  conditions  may  be  found  in  4f. 
ferent  localities. — C.  R. 


The  Cleveland  Press  is  running  a  Mr 
feature,  a  daily  interview  with  a  sucajs. 
ful  business  man  who  was  once  proote 
in  college  athletics.  “The  Thrill  I  fc. 
member”  is  the  caption  to  the  article 
explains  the  climax  of  the  business  man 
college  career.— T.  C.  M.,  aeveland. 


questions  will  tend  to  liven  up  your  pages 
with  letters  and  verbal  replies  both  from 
male  and  female  readers.  .\ny  number  of 
other  political  questions  may  be  asked. — 
Paul  M.  Wildrick. 


The  Andalusia  (Ala.)  Star  recently  ob¬ 
tained  the  cooperation  of  the  Superin¬ 
tendent  of  Education  to  issue  a  “Special 
School  Edition”  which  carried  a  brief 
write-up  of  the  83  rural  schools  in  the 
county.  It  proved  to  be  a  very  popular 
and  constructive  feature,  and  will  be  re¬ 
peated  each  year. — Osc.xR  M.  Dugger,  Jr. 


To  every  girl  whose  name  appears  in 
the  marriage  license  list,  a  New  Eng¬ 
land  newspaper  sends  a  beautifully  en¬ 
graved  card  stating  that  a  copy  of  the 
paper  will  be  delivered  at  her  new  home 
each  day  for  six  months,  without  charge, 
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THE  WELFARE  COMMITTD 

of  ikc 

INTERNATIONA! 
CIRCUUTION  MANACEB 
ASSOCIATION 

Can  supply  you  witii  coiB’ 
potent  circulation  men  d 
capacity  and  ability  cap«bli 
to  take  entire  charge  of  yo« 
department  or  to  fill  imp» 
tant  posts  in  the 
ment. 

Address  the  Secrettif 
Treasurer  please,  Mr.  Ck^ 
ence  Eyster,  care  Sie 
Building,  Peoria,  m. 


